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puts  starch  in 
its  sales  drive.. 


with  26  more 
ads  in  the 
Chicago  Tribune’s 


Advertisers  keep  coming  back 
for  more  in  TV  WEEK.  Like 
The  Hubinger  Co.,  makers  of 
Quick  Elastic  Starch. 


Well  satisfied  with  sales  results  fr<»m 
its  TV  WKKK  advertising,  this  cum- 
pany  recently  signed  up  fur  26  more 
ads  in  the  Tribune’s  productive  tele¬ 
vision  magazine. 


TV  WKKK  is  selling  all  week  long 
for  ad  vert  iserslikeStokely- Van  Camp. 
.Jacobsen  Lawn  Mower,  Miller  High 
I.ife  Heer,  Bondex  Paint  and  many 
others.  In  Chicago  and  suburbs, 
nothing  matches  its  exp<»sure  j)ower’ 


-TV  WKKK  reaches  more  than 
700,000  families  in  ('hicago  and 
suburbs! 


-96' t,  of  its  readers  keep  it  handy 
for  the  entire  week  or  longer ! 


-Advertising  gets  amazing  multi¬ 
ple  exposure:  68'  ,  of  its  readers 
look  at  TV  WKKK  ”.3  or  more 
times”  during  an  average  eve¬ 
ning;  31',  look  at  it  "fi  or  more 
times”! 


I*ut  TV  WKKK  to  work  for  you  and 
watch  y«)ur  Chicago  sales  curve  rise. 
Call  a  Tribune  representative  for  full 
details  ah«)ut  its  low  cost  coverage. 


lb  be  BI6  in  Cheapo, 
be  8t$in  ihe  Wbunei 


■  I 


Here's  the  perfect  mate  to  the  Headliner,  for  the  new 
Goss  Imperial  128-page  3-to-2  Folder,  contains  all  the 
sound,  advanced  engineering  features  that  mean  depend¬ 
able  performance. 

Look  at  the  massiveness  of  the  folding  cylinder  alone 
...the  heart  of  the  Imperial.  It’s  made  of  heavy  welded 
steel,  stress  relieved  and  magnafluxed  to  be  sure  it  will 
stand  up  under  continuous,  high  speed  operation.  This  is 
typical  of  the  engineering  throughout... typical  of  Goss 
advanced  design. 

Its  many  other  advantages,  too,  should  be  noted.  Cyl¬ 
inder  expansion  bands  can  be  adjusted  quickly  and  simul¬ 
taneously  or  individually  to  vary  the  diameter  for  running 
8  to  128  pages.  Second  jold  roller  adjustment  includes 
indicator  calibrated  in  pages  for  pre-setting  to  accomo¬ 
date  editions  of  varying  size.  The  change  from  straight  to 
collect  runs  can  be  made  quickly  and  easily.  Automatic 


safety  clutches  that  protect  against  chokes  and  jams,  anti¬ 
friction  bearings  and  automatic  lubrication,  indicate  the 
care  in  design  to  assure  safe  and  dependable  performance. 
And,  folded  edge  forward  delivery  ...a  Goss  first. 

For  high  speed  metropolitan  operations,  the  Imperial 
3-to-2  Folder  excels  in  ease  of  operation,  endurance,  and 
dependability.  Let  your  Goss  representative  show  you 
how  it  will  improve  your  pressroom  performance. 


The" Company 

Beoi  W.  3ls«  street,  Chioago  60.  Illinois 

A  Division  of  MIshle-Goss-Dsxtsr,  Inc. 


220  EAST  42ND  STREET 

NEW  YORK  .7.  N.  Y, 


Announcing 


The  Daily  Investor 


The  straightforward,  expertly  informed,  brightly  readable  column  of  ques- 
tion-and-answer  investment  advice  that,  in  the  past  eight  months,  has  become 
an  outstanding  feature  in  the  financial  pages  of  The  New  York  World-Tele¬ 
gram  and  Sun,  is  now  available  to  other  leading  newspapers  throughout  the 
country. 


A  member  of  the  financial  staff  of  the  World- 
Telegram  and  Sun  since  1951,  William  A.  Doyle  is 
known  In  Wall  Street  and  in  newspaper  circles  as 
one  of  the  ablest  of  today's  financial  writers.  His 
column,  expressly  designed  to  interest  and  help  the 
constantly  growing  millions  of  relatively  inexper¬ 
ienced  investors  who  want  to  make  their  savings 
work  for  them,  wastes  neither  time  nor  space  in 
generalities.  Readers  ask  specific  questions  about 
specific  securities,  and  he  gives  his  frank  opinion  of 
the  strengths  and  weaknesses  of  their  present  hold¬ 
ings  and  the  proposed  additions  thereto. 


As  a  five-fimes-a-week  column,  "The  Daily  Investor"  has  already  proved  its 
high  reader  appeal  among  men  and  women  of  every  age  group  and  all  income 
brackets.  Its  distinctive  quality  and  lively  interest-value  can  only  be  judged 
by  reading  actual  samples  of  the  column.  We  suggest  that  you  — 


PHONE,  WIRE  OR  WRITE  AT  ONCE  FOR  SAMPLES,  RATES  AND 
AVAILABILITY  IN  YOUR  AREA. 
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EDITOR  &  PUBLISHER  CALENDAR  I 

June  22-24 — New  England  Newspaper  Advertising  Executives  Associs  ;* 
Summer  meeting,  Eastover  Hotel.  Lenox,  Mass.  ■ 

June  22-24 — New  York  State  Society  of  Newspaper  Editors,  Summer  rei 
ing.  Bear  Mountain  Inn,  New  York.  T 

Juno  22-25 — AN  PA  Mechanical  Conference.  30th  annual  Chalf;  ■ 
Haddon  Hall  Hotel,  Atlantic  City,  N.  J.  1 

June  27-28 — Michigan  AP  Editorial  Association  annual  meeting,  HicJ 
Valley,  Gaylord,  Mich.  | 

Juno  27-28 — Pennsylvania  Associated  Press  Managing  Editors  Shirts'e-i 
Conference,  Dimeling  Hotel,  Clearfield,  Pa.  | 

June  27-29 — Northwest  Dally  Press  Association,  annual  Summer  mee‘  I 
Madden  Lodge,  Gull  Lake,  Bralnerd,  Minn.  I 

June  29-July  2 — Newspaper  Advertising  Executives  Association  Sur-J 
meeting,  Broadmoor  Hotel,  Colorado  Springs,  Colo.  I 

July  9-12  — National  Editorial  Association,  73rd  annual  convention,  St»-.| 
Hotel,  Detroit,  Mich.  I 

July  14-18 — National  Conference  of  Weekly  Newspaper  Editors,  f:.-l 
annual.  Southern  Illinois  University,  Carbondale,  III.  I 

July  17-19 — North  Carolina  Press  Association,  joint  meeting.  Grove  PmI 
Asheville,  N.  C.  I 

July  22-23 — West  Coast  Display  Ad  Composition  Conference,  sponsorMl 
by  ANPA  Research  Institute,  Stanford  University,  Palo  Alto,  Calif  I 
July  24-26 — North  Carolina  Press  Association,  annual  meeting.  Grove  Pirll 
Inn,  Asheville,  N.  C.  I 

Aug.  4-8 — American  Newspaper  Guild,  annual  convention,  San  Jose,  M.| 
Aug.  8-9 — Newspaper  Advertising  Executives  Association  of  the  Carolinw  I 
Mid-Summer  meeting.  Ocean  Forest  Hotel.  Myrtle  Beach,  S.  C.  I 
Aug.  14-15— Triennial  Middle  Atlantic  Associated  Press  meeting,  Tftl 
Greenbrier  Hotel.  White  Sulphur  Springs.  W.  Va.  I 

Aug.  16 — International  Typographical  Union,  lOOth  annual  convention,  S«« I 
Francisco.  I 

Aug.  17-19 — ^Texas  Dally  Newspaper  Association,  Summer  meeting,  JkII 
Tar  Hotel,  Galveston,  Tex.  I 

Aug.  17-19 — Southern  Newspaper  Publishers  Association,  Eastern  Division  1 
Mechanical  Conference,  Dinkier  Plaza  Hotel,  Atlanta,  Ga.  I 

Aug.  18-23 — International  Photo  Engravers  Union  of  North  America,  annus'  I 
convention.  New  Orleans,  La.  I 

Aug.  18-23 — National  Institute  for  Advertising  Management,  sponsored  by  I 
the  Advertising  Federation  of  America,  Michigan  State  University,  I 
E.  Lansing,  Mich.  I 

Aug.  25-27 — New  England  Association  of  Circulation  Managers,  Sumne'  I 
convention.  The  Griswold,  Groton,  Conn.  I 

Aug.  25-28 — Association  for  Education  in  Journalism,  annual  convention,  I 
University  of  Missouri,  Columbia,  Mo.  I 

Sept.  4-6— Canadian  Weekly  Newspapers  Association,  annual  convention. 
King  Edward  Hotel,  Toronto. 

Sept.  5-7 — Pacific  Newspaper  Mechanical  Conference,  annual  meeting, 
Mark  Hopkins  Hotel,  San  Francisco,  Calif. 

Sept.  8-12 — International  Stereotypers  and  Electrotypers  Union,  55tlt  an¬ 
nual  convention.  Post  Tavern  Hotel,  Battle  Creek,  Mich. 

Sept.  13 — United  Press  International  Editors  of  Pennsylvania.  Summer 
meeting,  Bedford  Springs  Hotel,  Bedford,  Pa. 

Sept.  14-16 — New  York  State  Publishers  Association,  annual  meeting 
Whiteface  Inn,  Whiteface,  N.  Y. 

Sept.  14-17 — New  England  Associated  Press  News  Executives  Association, 
annual  meeting.  Hotel  Samoset,  Rockland,  Maine. 

Sept.  14-17 — Western  Classified  Advertising  Association,  annual  conven¬ 
tion,  Villa  Hotel,  San  Mateo,  Calif. 

Sept.  15— International  Stereotypers  Union  meeting.  Battle  Creek,  Mick. 
Sept.  15-17 — Newspaper  ROP  COLOR  Conference,  third  annual,  Waldorf- 
Astoria  Hotel,  New  York. 

Oct.  2-4 — ^West  Virginia  Press  Association,  annual  meeting.  Chanceilo' 
Hotel,  Parkersburg,  W.  Va. 

Oct.  6-11 — Houston  Journalism  Assembly,  fourth  annual,  journalism  and 
graphic  arts  dept..  University  of  Houston,  Houston,  Texas. 

Oct.  6-12 — Inter-American  Press  Association  General  Assembly  meeting 
Buenos  Aires,  Argentina. 

Oct.  17-18 — Interstate  Advertising  Managers'  Fall  meeting,  Pocono  Manor 
Inn.  Pocono  Manor,  Pa. 

Oct.  23-24 — Audit  Bureau  ot  Circulations,  44th  annual  meeting,  Drate 
Hotel,  Chicago. 

Oct.  23-25 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  ini’ 
annual  meeting.  King  Edward  Hotel,  Toronto. 
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What  makes  a  newspaper  great? 


Most  Americans  complete  their 
formal  education  at  age  17  or  18. 
For  the  rest  of  their  lives,  they  ac¬ 
quire  the  bulk  of  their  new  informa¬ 
tion  and  ideas  from  the  “university 
at  their  doorstep” — the  daily  news¬ 
paper. 

Like  a  university,  a  good  news¬ 
paper  needs  a  faculty  of  specialists 
learned  in  many  fields— science, 
government,  industrial  relations, 
medicine,  politics,  education,  re¬ 
ligion,  criminology,  economics,  to 
name  a  few. 

One  measure  of  the  caliber  of  an 
educational  institution  is  the  outside 
recognition  accorded  its  faculty.  So, 
too,  a  newspap)er. 

Since  January,  1958,  some  15 
national  awards  have  been  bestowed 
upon  the  Minneapolis  Star  and  Trib¬ 
une  and  members  of  their  “faculty” 
by  organizations  whose  purpose  is 
to  recognize  outstanding  achieve¬ 
ments  in  varied  fields  of  journalism. 
These  include  a  Pulitzer  Prize  for 
investigative  reporting  of  corruption 
in  labor  unions  which  stimulated  the 
recent  congressional  investiga- 
tions;awardsforexcellence  in  report¬ 
ing  and  commentary  on  medicine, 
foreign  affairs,  education,  Washing¬ 


ton  news  and  minority  problems, 
and  awards  for  outstanding  photo¬ 
graphic  reporting. 

Newspapers  do  not  print  stories 
to  win  awards.  The  awards  do,  how¬ 
ever,  offer  one  good  measure  of  the 
fact  that,  in  fulfilling  their  obliga¬ 
tions  to  report  the  news  and  inform 
their  readers,  the  Minneapolis  Star 
and  Tribune  have  dug  a  little  deeper, 
reported  a  little  more  skillfully  and 
completely,  worked  a  little  harder 
to  do  worthwhile  things  for  the 
community  and  nation. 

Another  meaningful  measure  of 
achievement  is  the  acceptance  these 
newspapers  have  earned  in  the  area 
they  serve.  In  the  great  31^ -state 
region  called  the  Upper  Midwest, 
the  newspapers  regularly  received 
and  read  in  the  most  homes  are  the 

Minneapolis 
Star  an  ^/Tribune 

EVENING  MORNING  &  SUNDAY 


630,000  SUNDAY -495,000  DAILY 

JOHN  COWLES.  fnMirt 


Some  Recent  Awards 

To:  Clark  Mollenhoff,  of  the 
Minneapolis  Star  and  Tribune 
and  Des  Moines  Register  and 
Tribune  Washington  Bureau, 
Pulitzer  Prize  for  national  re¬ 
porting. 

To:  Scott  Long,  Sigma  Delta 
Chi  award  for  editorial  cartooning. 

To:  Victor  Cohn,  Albert  Lasker 
Award  for  medical  reporting. 

To:  Earl  Seubbrt,  named 
“Newspaper  Photographer  of  the 
Year”  in  the  NPPA — Encyclo¬ 
paedia  Britannica — University  of 
Missouri  competition. 

To:  Robert  Hewett,  National 
Headliners  Club  award  for  for¬ 
eign  reporting. 

To:  Richard  P.  Kleeman,  Edu¬ 
cation  W riters’  Association  award. 

To:  Richard  L.  Wilson,  head  of 
the  Washington  Bureau,  special 
honorable  mention,  Raymond 
Clapper  Memorial  award  compe¬ 
tition. 

To:  Graham  Hovey,  Overseas 
Press  Club  of  America  citation 
for  interpretation  of  foreign  affairs. 

To:  The  Minneapolis  Star  and 
Tribune,  Signm  Delta  Chi  award 
for  public  service. 


Copr.,  1958,  The  MinneapoUaStar  and  Tribune  Co. 
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Can’t  Keep  Good  Newsmen  Down  Dept. 


Now  the  Great  Chase  takes  to  the  air.  Seems  the  duty 
every  White  House  newsman  is  to  stay  as  close  to  the  Preside 
as  possible.  Reporters  on  foot  proved  they  can  walk  as  fast, 
by  car  demonstrated  they  can  break  speed  limits  with  the  swiftaj 
of  Presidents.  But  Mr.  Eisenhower’s  decision  to  make  more 
of  helicopters  for  short  trips  had  them  all  up  in  the  air,  fi^u 
tively.  Press  Secretary  Jim  Hagerty  had  them  back  up  in  ft 
air,  literally,  by  arranging  for  a  few  reporters  to  ride  in  an  escci 
helicopter.  Indication  of  things  to  come?  ...  In  Honolulu,  ftJ 
publicity-shy  Shah  of  Iran  arrived  for  a  vacation,  surrounded 
by  guards  and  aides  who  shooed  off  reporters  and  photographei 
Gordon  Morse,  photographer  for  the  Advertiser,  was  requested 
an  aide  to  respect  the  Shah’s  wish  for  privacy  while  the  ShaiJ 
learned  to  surfboard  at  Waikiki  Beach.  Morse  retreated  to  the] 
top  of  a  building  some  200  feet  from  the  water,  and  kept  firi? 
with  a  camera  fitted  with  a  seven-power  binocular  attachme: 
Result  was  a  front-page  spread  that  gave  readers  a  blow-by-b'^ 
ac'-ount  of  the  Shah’s  private  surfing  lesson.  .  .  . 


Bigger  And  Better  Datelines 


John  Dille  Jr.,  of  the  Elkhart  (Ind.)  Truth  and  committeema 
for  APME,  wants  to  expand  the  dateline  idea.  “Why  could 
it  be  used  to  supplement  the  head  of  a  story  in  capturing 
attention  of  some  particular  group  of  readers?’’,  he  asks, 
“PARIS  (AP) — Special  to  women  worrying  about  sack  dressei 
INDIANAPOLIS  (AP) — Especially  significant  to  Hoosier  R 
publicans;  BROOKLYN,  N.  Y.  (A) — Teenagers  take  note." 

Two  newspapermen  will  have  books  on  the  stands  in  a  fe 
days  published  by  J.  B.  Lippincott  Co.  of  Philadelphia.  Richa 
O’Connor  spotlights  “Hell’s  Kitchen.”  Leslie  Waller,  ex-Chicar 
police  reporter,  has  written  a  novel  “Phoenix  Island.”  He 
now  executive  v.p.  for  a  New  York  ad  agency.  .  .  .  Helen  Detie 
Cincinnati  Times-Star  hotel  reporter,  scooped  David  Austin, 
Enquirer  rival  on  a  story  in  which  he  was  the  lead.  She  wi 
the  first  to  announce  that  two  Cincinnati  hotels  were  plann 
au  revolr  parties  for  Austin,  who  retires  late  this  month.  . 
Kenneth  Doris,  Cincinnati  Enquirer  night  managing  editor, 
author  of  a  new  paragraphic  column  in  that  paper,  titled  “Key 
Dee.”  He’s  sold  similar  stuff  to  Reader's  Digest. 


source:  FIGURES  ASCERTAINED  BV^heSiffleS 
USING  ABC  auditor's  REPORT.YEAR  ENDING 
JUNE  30,19S7 


Civic  Recognition 

One  of  the  largest  civic  gatherings  in  Little  Rock’s  history| 
paid  tribute  to  the  Arkansas  Gazette  and  thi'ee  of  its  executives 
June  3.  The  occasion  was  a  dinner  honoring  the  paper  and  t!!f| 
executives  for  winning  Pulitzer  Prizes  and  the  Columbia  Jour 
nalism  Award.  Ben  R.  Shelley,  manager  of  Hotel  Marion,  sa;: 
nearly  1,000  persons  were  served.  About  150  persons  were  tumo- 
away  because  there  was  not  room  for  them. 

Among  the  large  crowd  of  persons,  who  paid  $3.50  each,  wer 
newspapermen,  businessmen,  professional  men,  clergymen  ar 
educators  from  throughout  Arkansas.  The  Civic  Recognitior 
Committee  was  headed  by  Mrs.  David  D.  Terry,  wife  of  a  forme 
member  of  Congress  and  the  sister  of  the  late  John  Gould  Fletcher 
who  won  a  Pulitzer  Prize  for  poetry  in  1939.  Prior  to  the  award; 
to  the  newspaper,  Mr.  Fletcher  was  the  only  Arkansan  who  ha' 
ever  won  a  Pulitzer  Prize. 


Plaudits  for  *  Valedictory^ 

The  Washington  (D.  C.)  Daily  News  has  received  many  letter! 
of  strongly-worded  praise  for  a  Memorial  Day  article  by  Jamf! 
O’Neill  Jr.,  entitled  simply,  “A  Valedictory  .  .  .”  written  on  thi 
occasion  of  the  burial  in  Arlington  Cemetery  of  the  unknowi 
soldiers  of  World  War  II  and  the  Korean  War.  Mr.  O’Neill  t 
drama  editor  of  the  News  but  Editor  John  T.  O’Rourke 
him  wide  latitude.  Some  of  Mr.  O’Neill’s  most  popular  colunm! 
are  about  his  five  children. 
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Retail  grocers  used  well  over  three 
million  lines  in  the  Syracuse 
Newspapers  in  1957.  The  Syracuse 
Herald- Journal  and  Herald- American 
alone  carried  1,419,940  lines  of  national 
groceries  linage,  and  ranked  12th  among 
all  the  nation’s  newspapers  in  this  category 
of  advertising  during  1957.  No  other 
combination  of  media  reaches  the  big  Syracuse 
market  as  effectively  and  economically  as  the 
Syracuse  Newspapers. 


We  INVITE  your  examination  of  an 
exciting  new  presentation  which  graphically 
portrays  the  remarkably  efficient  manner  in 
which  the  circulation  pattern  of  these 
newspapers  matches  the  Central  New  York 
distribution  territories  of  leading  national 
advertisers  and  of  local  chains,  wholesalers. 


jobbers  and  food  brokers. 


Phone  Your  Nearest  Office  of 
MOLONEY,  REGAN  &  SCHMIH 


the  SYRACU 


Syracuse  is 

America's  No.  1  Test  Market 
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P.O.  As  a  Public  Service 

A  FTER  many  years  of  debate  on  whether  the  post  office  should  be 
operated  as  a  business  or  as  a  public  service,  during  which  it  has 
been  charged  that  newspapers  and  magazines  receive  a  subsidy  be¬ 
cause  second-class  mail  is  handled  at  a  deficit,  Congress  has  finally 
established  the  policy  “that  the  post  office  is  a  public  service.” 

This  declaration  is  contained  in  the  “Postal  Policy  Act  of  1958” 
signed  by  the  President  on  May  27.  In  addition  it  is  stated  “the  postal 
establishment  was  created  to  unite  more  closely  the  American  people, 
to  promote  the  general  welfare,  and  to  advance  the  national  economy. 

.  .  .  The  sum  of  such  public  service  items  as  determined  by  the  Con¬ 
gress  should  be  assumed  directly  by  the  federal  government  and  paid 
directly  out  of  the  general  fund  of  the  Treasury  and  should  not  consti¬ 
tute  direct  charges  in  the  form  of  rates  and  fees  upon  any  user  or  class 
of  users  of  such  public  service,  or  of  the  mail  generally.” 

We  hope  this  lays  at  rest  the  subsidy  smear. 

In  view  of  that  “public  service”  policy  declaration  we  wonder  how 
Congress  justified  increasing  the  differential  of  charges  between  adver¬ 
tising  and  editorial  matter.  It  costs  the  post  office  no  more  to  handle  a 
newspaper  with  60%  advertising  content  than  one  with  25%  advertis¬ 
ing.  Therefore,  the  postal  rate  increase  on  advertising  content,  which 
is  higher  than  the  increase  on  editorial  content,  amounts  to  a  tax  on 
advertising.  There  apparently  is  no  reason  for  it  except  to  penalize 
advertising. 

Rep.  O’Neill  of  Massachusetts  has  introduced  a  bill  seeking  to  re¬ 
duce  the  postal  rate  increase  on  ad  content  to  a  series  of  three  10% 
increases  tvhich  would  be  the  same  as  the  increases  imposed  on  edi¬ 
torial  matter.  Nothing  will  come  of  it  in  this  session.  But  it  raises  an 
important  question  for  future  consideration.  A  high  volume  of  adver¬ 
tising  has  been  largely  responsible  for  building  this  country’s  vast 
manufacturing  and  distribution  system.  Is  Congress  now  going  to  join 
forces  with  those  who  would  restrict,  prohibit  and  penalize  that  pow¬ 
erful  economic  force? 


Philadelphia  Strike 

A  FTER  three  weeks  the  teamsters’  strike  which  has  halted  distribution 
of  Philadelphia  and  Camden  newspapers  appears  to  have  been 
manipulated  by  union  bosses  for  reasons  other  than  occur  on  the 
surface. 

The  drivers  were  talked  into  a  strike  vote  as  a  “vote  of  confidence” 
to  the  union  negotiator  who  said  it  would  help  in  obtaining  contract 
demands.  They  were  given  no  warning  that  a  strike  was  necessary  or 
imminent  until  they  reported  for  work  one  day  and  were  handed 
placards  and  told  to  form  a  picket  line. 

The  wage  offer  of  the  newspapers,  although  slightly  less  than  that 
demanded  by  the  teamsters,  is  the  same  as  that  accepted  by  other 
unions  in  the  plant.  The  teamsters  could  hardly  expect  more  than  that 
under  current  economic  conditions. 

Their  demand  for  a  clause  which  w'ould  permit  the  teamsters  to 
refuse  to  cross  any  picket  line  regardless  of  origin  is  so  outrageous  that 
no  self-resp)ecting  newspaper  could  agree  to  it. 

The  stalling  tactics  of  the  teamsters  in  mediation  sessions  since  the 
strike  was  called  indicates  a  desire  to  continue  the  stalemate  instead 
of  settling  the  issues. 

While  the  teamster  bosses  throw  their  weight  around  for  their  own 
personal  reasons  the  Philadelphia-Camden  community  suffers  because 
of  the  lack  of  newspaper  distribution. 

6  ' 


Strait  is  the  gate,  and  narrow  is  the 
tvay,  which  leadeth  unto  life,  and  fas 
there  be  that  find  it. — Matthew,  VII;  14, 
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WomarCs  Page: 

Hothouse  pants,  used  as  table  decora¬ 
tions,  were  awarded  as  door  prizes. — 
Conneouf  (Ohio)  News-Herald. 

• 

About  70  guests  crowded  into  the 
brown  house  her  bather  built  92  years 
ago. — Idaho  Falls  (Idaho)  Post-Register. 

• 

We  had  been  married  only  a  few  weeks 
when  I  discovered  to  my  joy  that  Nor¬ 
man  had  the  makings  of  a  real  husband. 
Springfield  (Ohio)  Daily  News. 

• 

While  sheaths  were  sometimes  com¬ 
pletely  unwaisted,  gripping  the  hip  and 
hugpng  the  legs,  more  often  they  were 
taded  in  on  the  tummy  and  loose  or 
paneled  behind. — Los  Angeles  (Calif.) 
Herald-Express. 

• 

With  this  she  wore  a  stole  in  Cerulean 
sapphire  milk  mutation. — Akron  (Ohio) 
Beacon  Journal. 
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'A  GIFT  FROM  SHERM' 

Rosen,  Albany  Times-Union 

editor  sc  publisher  for  June 


RAISING  STANDARDS 

In  your  June  7  issue.  Editor  Kirchhofer 
says  Dwight  Bentel  and  Editor  &  Pub¬ 
lisher  “should  support  every  reasonable 
effort  made  to  upgrade  journalism  educa¬ 
tion.”  I  agree  with  him,  as,  I  am  sure, 
does  every  instructor  of  journalism  in  this 
country,  including  Professor  Bentel.  How¬ 
ever,  Mr.  Kirchhofer,  the  controversy  con¬ 
cerning  Dr.  Luxon’s  proposals  is  not  con¬ 
cerned  with  raising  standards  but  with 
Dr.  Luxon’s  suggestions  as  to  the  means 
of  so  doing. 

Dr.  Luxon  says  that  high  standards  can 
be  attained  only  by  schools  of  journalism 
“located  at  institutions  with  outstanding 
libraries,  with  nationally  recognized  de¬ 
partments  in  the  humanities  and  the  social 
sciences,  with  rigid  requirements  for  the 
first  two  years’  work  in  the  liberal  arts, 
with  adequate  budgets  for  the  journalism 
units,  with  staff  members  interested  and 
actively  engaged  in  research  as  well  as  in 
teaching  and  service  .  .  .”  Some  journal¬ 
ism  educators  want  to  know,  for  example, 
just  what  is  an  “outstanding  library”  and 
what  are  “nationally  recognized”  depart¬ 
ments  in  the  humanities  and  the  social 
sciences  and  what  is  “an  adequate  bud¬ 
get.”  They  would  also  like  to  know  who 
would  act  in  judgment  on  their  depart¬ 
ments. 

Hypothetically,  if  the  editor  of  the  St. 
Louis  Post-Dispatch  should  suggest  that 
the  newspapers  of  the  United  States  be 
allowed  to  operate  only  if  they  met  cer¬ 
tain  standards,  as  determined  by  the  editor 
of  the  St.  Louis  Post-Dispatch,  how  would 
you  react,  Mr.  Kirchhofer?  I  believe  you’d 
want  precise  definitions  of  standards,  that 
you  would  even  insist  on  standards  pos¬ 
sible  of  precise  definition.  How  would 
you  feel  if  one  of  the  standards  suggested 
for  newspapers  stipulated  that  the  staff 
members  have  access  to  a  nationally  recog¬ 
nized  chamber  of  commerce?  I’d  guess 
you  would  first  want  to  know  just  what  is 
a  “nationally  recognized  chamber  of  com¬ 
merce.”  You  might  even  want  to  know 
just  who  would  judge  the  Chamber  of 
Commerce  of  Buffalo,  New  York.  Faced 
with  the  possibility  of  being  judged  by 
the  standards  of  a  St.  Louis  editor,  would 
you  feel  that  editor  was  a  “champion  of 
high  standards”  or  simply  arrogant? 

Please  remember.  Mr.  Kirchhofer,  that 
the  University  of  Nevada’s  staff  of  two 
full-time  and  two  part-time  teachers  is 
serving  the  journalism  of  the  State  of 
Nevada  (population  160,000),  not  that  of 
the  State  of  New  York  (population  15,- 
000,000),  There  is,  obviously,  a  difference. 

Edmund  G.  Bunn 
.South  Dakota  State  College, 

Brookings,  S.  Dak. 

»  *  * 

GR  ATEFUL  TO  INS 

I  hope  you  will  permit  me,  on  behalf 
of  the  wives  and  mothers  of  our  Com¬ 
munist-held  men,  to  add  to  the  protest 
against  the  slur  on  the  INS  made  in 
I  Time.  (E&P,  June  7). 

INS  never  closed  the  book  on  those 
men  and  went  away  and  forgot  them.  In 
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1954  when  several  score  mothers  and 
wives,  some  tired  from  driving  all  night 
in  car  groups  to  get  there,  waited  for 
hours  in  the  UN  lobby  only  to  be  turned 
away  by  Hammarskjold  and  Lodge,  the 
INS  covered  it. 

And  in  Washington  on  the  following 
days  when  the  83  weary  mothers,  some 
of  them  sleepless  because  some  enemy 
had  “cancelled”  their  hotel  reservations, 
waited  in  vain  on  the  White  House  side¬ 
walk  for  two  days  for  a  word  from  the 
President,  the  INS  also  covered  it. 

INS  was  outstandingly  American;  and 
these  grieving  women  will  always  be 
grateful  to  such  men  as  Bob  Considine. 
James  L.  Kilgallen,  Barry  Faris,  and  Paul 
Allerup  of  INS. 

Bar  maid  gossip!  What  slander! 

Eugene  R.  Guild, 

Capt.,  U.S.A.,  Ret. 
Glenwood  Springs,  Colo. 

«  *  » 

‘INSTITUTIONAL’  ADS 

Contrary  to  the  tortured  reasoning  of 
your  June  14  editorial,  the  First  Amend¬ 
ment  is  in  no  way  involved  in  the  Internal 
Revenue  Service’s  ruling  that  the  taxpayer 
need  not  finance  corporate  propaganda. 

The  First  Amendment  remains  opera¬ 
tive,  for  any  firm  remains  free  to  speak 
its  piece.  But  it  is  not  free  to  pass  the 
bill  along  to  the  people,  many  of  whom 
disagree  with  the  Nineteenth  Century 
philosophy  contained  in  much  of  this  “in¬ 
stitutional”  advertising. 

As  a  taxpayer,  a  working  newspaper¬ 
man  with  no  personal  advertising  budget 
to  finance  propagation  of  my  own  personal 
ideas,  I  see  no  reason  why  the  Govern¬ 
ment  should  pay  for  attacks  on  the  Gov¬ 
ernment. 

Nor  do  I  think  it  fair  to  expect  me  to 
pay  for  advertising  copy  I  neither  write 
nor  condone. 

R.  P.  Wilson 

Richmond  Hill,  N.  Y. 

*  *  « 

TO  SELL  REAL  ESTATE 

We  noted  with  interest  Daniel  L. 
Lionel’s  article  June  7  on  the  San  Diego 
ideas  to  stimulate  the  sale  of  real  estate, 
and  thought  that  you  and  all  advertising 
men  might  be  interested  in  the  “Buy  a 
Home — First”  promotion  campaign  of  this 
Association  and  its  1,284  affiliated  real 
estate  boards  in  all  parts  of  the  country 
which  has  a  similar  objective. 

While  the  campaign  is  organized  to 
reach  potential  home  buyers  through  every 
channel  of  communication,  your  readers 
probably  will  be  most  interested  in  the 
prominent  part  which  newspaper  adver¬ 
tising — both  classified  and  display — is  in¬ 
tended  to  play  in  it. 

This  office  has  supplied  the  president  of 
everv  local  real  estate  board  with  a  kit 
of  sample  materials  which  may  be  utilized 
in  the  campaign. 

Charles  H.  Bernhard 
National  Association 
of  Real  Estate  Boards, 

Washington,  D.  C. 
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TEL-AVIV— In  the  study  of  his  home.  Premier  David  Ben-Gurion, 
in  an  exclusive  interview,  comments  on  Israel’s  position  in  the 
Middle  East  to  United  Press  International  reporter  Eliav  Simon. 


TRIPOLI,  Lebanon -Russell  Jones,  Pulitzer  Prize-winning  UPI 
correspondent,  reports  on  rebel  street-fighters.  A  chunk  of  stone 
chipp^  off  by  a  bullet  later  nicked  his  face. 


'U’nited^ 
■P  ress 


COCOA  BEACH,  Fla.— Mike  Ackerman,  in  cap,  heads  UPI  camera  crew 
on  alert  for  the  firing  of  a  Vanguard  missile  at  Cape  Canaveral.  Other 
UPI  men,  left  to  right,  are  Bob  McNeill,  Emile  Marone  and  Russ  Yoder. 


LONG  BEACH,  Calif.— As  smoke  billows 
from  a  blazing  oil  well,  UPI’s  Ron  Burton 
lets  the  story  from  pumper  Ben  Agee. 


COLUMBIA,  S.C.-UPI’s  Loyd  Jeffers 
rings  bullet  marks  in  fender  of  his  car  after 
covering  an  Indian  raid  on  a  Klan  rally. 


SOMEWHERE  IN  CENTRAL  SUMATRA  -  A  reporting  veteran  of  the  Korean  war  returns  to  coverage 
of  a  fighting  front:  Wendell  S.  Merick,  United  Press  International  bureau  manager  in  Hong  Kong, 
walks  with  revolutionary  troops  through  the  Sumatran  jungle. 


NEW  YORK— UN  Secretary-General  Dag  WASHINGTON  — Returning  to  the  White  House  toother  after  a  press  conference  are  President  Eisen- 

Hanunarskjold  and  UPI’s  Bruce  Munn  dis-  hower,  his  press  secretary,  James  Hagerty  and— his  camera  ready  for  action— Frank  Cancellare,  vet- 
ws*  world  affairs  over  luncheon.  eran  staff  photographer  of  United  Press  International. 
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you 
up  on  the 
farm 


Bill  Blair  fell  off  a  hay  wagon  when  he  was  six  years  old.  It  was  a 
rough  way  to  get  the  feel  of  the  farm  problem.  But  it  paid  off.  Bill  is  no 
the  agricultural  expert  in  the  36-man  Washington  bureau  of 
The  New  York  Times.  And  Times  readers  are  among  the  best-informed 
in  the  country  on  why  it’s  so  hard  to  keep  up  down  on  the  farm. 

It  paid  off  in  another  way,  too.  Everybody  now  calls  William  M.  Blair 
“Farmer  Blair.”  But  before  he  settled  into  agriculture  as  his  specialty 
Bill  had  already  earned  the  sobriquet  by  earnestly  digging  his  newsfor; 
into  just  about  every  other  kind  of  news  people  want  to  know  about. 

It  sort  of  comes  natural  to  Bill  to  be  both  a  gatherer  and  a  dispenser 
of  news.  A  boyhood  in  Edison,  Ohio,  where  his  grandfather  ran  both  the 
post  office  and  the  general  store,  helped.  His  contact  with  newspapers 
came  later,  however.  For  several  years  he  attended  a  one-room  school. 
Then  he  delivered  papers  for  the  Marion  (Ohio)  Star.  Warren  G.  Harding, 
later  President  of  the  United  States,  was  publisher.  But  the  association 
didn’t  take.  Bill  still  had  to  work  as  a  farmhand  in  the  West. 

Then  came  high  school  in  Cleveland  and  Ohio  State  in  Columbus. 

Free-lancing  in  New  York  didn’t  take  either,  and  1934  found  Bill  back 
in  Columbus  as  a  student  and  as  public  relations  director  of 
Ohio  State’s  radio  station.  His  reporting  started  next  year, 
on  the  Canton  (Ohio)  Repository.  He  moved  from  there  to  the 
Pittsburgh  (Pa.)  Sun-Telegraph,  and  in  1937  to  The  Associated  Press. 

Since  1942  Bill  Blair  has  been  covering  the  news  for  The  New  York  Times, 
He  has  been  in  charge  of  its  news  bureaus  in  Philadelphia,  Boston, 

St.  Louis  and  Des  Moines.  Now  he  keeps  an  eye  for  you  on  farm 
problems  in  Washington  and  all  over  the  country. 

Bill  Blair  is  one  of  hundreds  of  “farmers”  who  work  for  The  New  York 
Times,  cultivating  and  gathering  the  news  all  over  the  world. 

They  work  as  a  team— reporters,  editors,  correspondents— to  produce 
every  morning  a  newspaper  that  is  fresh,  informing,  invigorating. 
Readers  get  more  out  of  it.  So  do  advertisers. 


Slje  Jlork  Sime^i 

"ALL  THE  NEWS  THAT'S  FIT  TO  PRINT" 


Arnold 


Editor  &  Publisher  ISu  I  Every  Saturday  Since  1884 
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Court  Weighs  Arguments 
Against  Advertising  Tax 


Baltimore  Case  Tried  Against 
Political  Undercurrent  in  Press 


By  Bramwell  Terrill 

Baltimore 

A  ruling  on  the  legality  of 
Baltimore’s  advertising  taxes 
will  be  handed  down  in  Circuit 
Court  July  7  by  Judge  Joseph  L. 
Carter.  For  two  days  this  week 
he  heard  testimony  by  the  com¬ 
plainants  and  legal  arguments 
by  them  and  the  defendant  City 
of  Baltimore. 

Injected  into  the  case  was  the 
political  note  which  has  domi¬ 
nated  the  history  of  the  4%  sales 
tax  and  2%  gross  receipts  tax 
on  advertising  media. 

Monday,  while  the  court  was 
in  session,  there  appeared  in 
Baltimore  newspapers  parts  of 
a  speech  by  Governor  Theodore 
Roosevelt  McKeldin  to  the  Asso¬ 
ciation  of  Newspaper  Classified 
Advertising  Managers  meeting 
here.  The  Governor  assailed  the 
taxes  imposed  by  the  city  ad¬ 
ministration  of  Mayor  Thomas 
D’Alesandro  Jr.,  as  an  evil  levy. 

Ground  for  Mistrial 

And  in  the  same  editions  was 
a  story  in  which  Mayor  D’Ales- 
andro,  Democratic  candidate  for 
the  United  States  Senate,  hit 
Wk  at  the  Republican  governor 

|*ith  a  charge  that  McKeldin 
had  indulged  in  political  prom- 
iaes  to  reduce  taxes  but  the 
promises  had  been  “nothing  but 
oratorical  olive  oil.” 

I  At  the  opening  of  the  second 
'  day  of  court.  Judge  Carter  de- 
,  dared:  “I  am  inclined  to  think 
that  if  this  were  a  criminal  case, 
rt  would  be  ground  for  a  mis¬ 
trial.” 

However,  he  told  attorneys 
;  for  both  sides,  “I  will  not  be  in- 
uuenced  in  my  decision  by  those 
[i.  ronunents.” 

I  Involved  in  the  combined  case 
Were  suits  by  the  Sunpapers, 
News-Post  and  Sunday  Ameri- 
radio  and  television  sta¬ 
tions,  outdoor  advertising 
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agencies  and  one  group  of  16 
retail  merchants. 

Rely  on  Louisiana  Case 

Relying  on  the  Grosjean  Case 
in  Louisiana  during  the  regime 
of  Governor  Huey  Long,  the 
challengers  of  the  taxes  argued 
that  they  were  a  threat  to  the 
freedom  of  the  press,  that  they 
were  discriminatory  in  that  the 
newspapers  were  forced  to  bear 
the  major  share  of  the  tax  bur¬ 
den,  they  were  discriminatory  in 
not  being  applicable  to  all  forms 
of  advertising,  and  violated  the 
bans  on  state  restrictions  on  in¬ 
terstate  commerce. 

Hugo  A.  Ricciuti,  deputy  city 
solicitor,  called  for  a  statement 
of  the  net  profits  of  the  Sun- 
papers,  because,  he  said,  testi¬ 
mony  apparently  was  intended 
to  show  that  the  tax  is  an  “un¬ 
due  burden  which  tends  to  de¬ 
stroy  the  ability  of  the  news¬ 
paper  to  disseminate  news  and 
opinion.” 

The  call  drew  an  objection 
from  Richard  F.  Cleveland,  at¬ 
torney  for  the  A.  S.  Abell  Com¬ 
pany,  publishers  of  the  Sun- 
papers,  who  said  his  clients 
already  had  removed  that  issue 
by  stipulating  that  the  tax  does 
not  threaten  the  ability  of  the 
paper  to  publish  in  1958. 

Judge  Carter  upheld  the  ob¬ 
jection. 

$1,512,000  Estimated 

The  entire  case  involves  only 
the  current  year  because  Mayor 
D’Alesandro,  six  weeks  after  the 
levies  went  into  effect,  executed 
an  abrupt  about-face  and  called 
for  their  repeal  effective  Jan.  1, 
1959,  and  for  State  Legislative 
action  banning  advertising 
taxes,  as  such.  The  Legislature 
passed  a  measure  which  was 
signed  by  Governor  McKeldin. 
This  outlaws  such  taxes  after 
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Jan.  1,  1959. 

The  media,  agencies  and  ad¬ 
vertisers,  even  after  that  action, 
pressed  the  suit  on  the  ground 
that  about  $1,512,000  for  1958 
was  involved.  The  tax  levy  be¬ 
came  effective  Jan.  1, 

And  just  before  Judge  Carter 
took  the  case  for  deliberation, 
Mr.  Riccuiti  announced  that 
should  the  city  lose  the  decision 
in  Circuit  Court,  it  would  take 
an  appeal. 

Collections  in  the  first  quarter 
of  the  year  totaled  $379,915.04, 
at  an  annual  rate  of  $1,512,000 
for  the  year  or  only  57  per  cent 
of  the  originally  estimated 
$2,653,000  revenue  from  the  two 
levies. 

Linage  Decrease 

Figures  presented  during  the 
trial  indicated  that  Baltimore’s 
advertising  linage  decrease  in 
1958  had  been  greater  than  that 
in  comparable  cities  affected 
only  by  business  conditions.  It 
was  off  12%  in  Baltimore,  6.3% 
in  Washington,  6.7%  in  Pitts¬ 
burgh,  6.3%  in  Philadelphia  and 
7.8%  on  an  average  for  52  cities 
throughout  the  nation. 

William  J.  Dundon,  advertis¬ 
ing  coordinator  for  the  Sun- 
papers,  attributed  this  difference 
to  the  advertising  sales  tax.  He 
presented  charts  showing  $74,- 
075,000  spent  on  advertising  in 
the  Baltimore  area  in  1957,  of 
which  he  said  $33,196,000  would 
have  been  taxable  under  the  two 
ordinances. 

And  newspapers,  he  said, 
would  have  been  liable  for 
$1,036,400  of  the  $1,327,843 
revenue  under  the  4%  sales  tax, 
and  for  $557,500  of  the  $704,404 
revenue  under  the  2%  gross  re¬ 
ceipts  tax  on  advertising  income 
of  media. 

H.  George  Schmidt,  office  man¬ 
ager  of  the  advertising  and 
bookkeeping  department  of  the 
Sunpapers,  said  that  determin¬ 
ing  which  advertising  is  taxable 
and  which  is  exempt,  and  figur¬ 
ing  the  tax  deductions,  have 
increased  his  company’s  machine 
postings  50  per  cent. 

William  A.  Stone,  comptroller. 


put  the  cost  of  equipment  and 
personnel  for  handling  tax 
transactions  at  $10,954.47  for 
the  fii'st  fiye  months  of  1958. 

Paid  Advertiser's  Share 

George  T.  Bertsch,  business 
manager  of  the  Sunpapers  and 
secretary  of  the  A.  S.  Abell 
company,  said  his  firm  had  paid 
$7,293.49  on  behalf  of  adver¬ 
tisers  who  had  followed  the  ad¬ 
vice  of  counsel  and  refused  to 
pay  the  sales  tax. 

Attorneys  for  the  Sunpapers 
argued  that  the  ordinances  im¬ 
pose  a  direct  burden  on  media 
in  that  they  not  only  put  the 
media  in  the  role  of  tax  col¬ 
lectors  but  make  them  liable  for 
the  revenue  due.  This  puts  them 
in  the  position  of  facing  one  of 
three  burdensome  choices:  (1) 
absorbing  the  tax,  (2)  suing  to 
recover  from  the  advertisers  or 
(3)  refusing  to  accept  the  ad¬ 
vertising. 

Stores  Reduced  .Ads 

William  L.  Marbury,  counsel 
for  a  group  of  retail  merchants, 
drew  from  them  testimony  that 
they  had  been  forced  to  cut  their 
linage  because  the  cost  of  the 
levy  could  not  be  passed  to  the 
consumer. 

H.  James  Gediman,  executive 
vicepresident  of  Hearst  Adver¬ 
tising  Service,  was  called  to  the 
stand  on  behalf  of  the  News- 
Post  and  Sunday  American. 

Under  questioning  by  Joseph 
Sherbow,  attorney  for  the  local 
Hearst  enterprises,  Mr.  Gediman 
pointed  to  inequities,  including 
the  fact  that  certain  advertising 
on  television  is  exempt  under  the 
city’s  ordinance  but  almost  iden¬ 
tical  advertising  in  newspapers 
is  taxed. 

He  read  to  the  court  letters 
from  throughout  the  United 
States  saying  that  advertising 
campaigns  are  being  curtailed  in 
Baltimore  media  because  of  the 
impost. 

Frank  B.  Ober,  attorney  for 
the  Donnelly  Advertising  Com¬ 
pany,  argued  that  its  billboard 
advertising  falls  within  the 
guarantees  of  a  free  press;  that 
the  earliest  activities  of  the  free 
press  were  in  the  form  of  hand¬ 
bills  posted  on  trees  and  build¬ 
ings.  He  further  said  that  about 
12%  of  the  billboard  advertising 
was  dedicated  to  political  adver¬ 
tising,  municipal  loans  and 
charitable  drives. 


What’s-New  Theme  Prevails 
At  Mechanical  Conference 


Research  Study 


Suppliers  and  Users  Will  Make 
Reports  on  Machines,  Methods 


MECHANICAL 


CONFERENCE 


A  meeting  of  the  committ# 
which  is  evaluating  the  ANPi 
research  program  will  tab 
place  during  the  Mechanical 
Conference.  Otto  Silak,  Afinw- 
apolis  Star  and  Tribune,  ii 
chairman.  Members  are  Juliac 
Eberle,  Donald  Newhouse,  Ala 
Primm,  W.  H.  James  and  Philit 
Weld. 


FEATURES 


Newspaper  personnel  .  52 


Atlantic  City,  N.  J.  dent  of  the  American  News-  .  .1  •  Sgaue 

Something  of  a  world’s  fair  papers  Publishers  Association, 

surround  the  will  get  the  big  meeting  on  its  Suppliers’  who’s  who  .  34 

oOth  ANPA  Mechanical  Con-  way  Monday  morning  and  al- 

ference  at  the  Haddon  Hall  here  most  immediately  there  will  be  Committee  picture  .  47 

next  week.  a  runoff  of  “what’s  new’’  in  Newspaper  personnel  .  52 

Manufacturers  and  suppliers  equipment  and  processes,  a 

of  equipment  and  methods  for  series  of  five-minute  reports  Conference  program  .  60 

the  production  of  newspapers  from  suppliers, 

will  have  a  veritable  field  day  Virtually  all  of  the  items  on 

in  presenting  not  only  exhibits  the  program  have  been  de-  I?*  „  r’e.Swxwxlaxc! 

but  having  places  on  the  formal  scribed  in  some  detail  in  the  ^  l^rippieS 

program  to  report  on  field  uses  Plant-Equipment  sections  of  .  •  mj 

of  their  products.  Editor  &  Publisher  over  the  WnittlPF 


2  Big  Firms 
Share  Color 
Insert  Ads 


Fire  Cripples 


Circul 

Insert  Ads 

V)  hold 

Two  major  advertisers  in  the 
Young  &  Rubicam  portfolio  . 


availed  themselves  of  the  “high  I 


:  their  products.  Editor  &  Publishek  over  the  Whittier  News 

c  .  r  .  past  year.  But  applications  to 

bummii  Executives  the  newspaper  business  will  be  Whittieb, 

The  Mechanical  Committee’s  t>rought  up  to  date.  The  printing  plant 


New  Plate  Machine 


fidelity  color  process’’  in  news- 
j  papers  this  week  while  adver- 

J^eWS  tising  men  argued  over  the 

claim  of  “first”  made  for  it. 
Whittier,  Calif.  (E&P,  June  14,  page  9). 
g  plant  of  the  Full-page  ads,  pre-printed  in 
r  Weiua  dps-  full  polnr  offset,  on  mavaiine  -'tOly 


The  Mechanical  Committee’s  Drought  up  to  date.  The  printing  plant  of  the  Full-page  ads,  pre-printed  in 

program-builders  have  gone  m  ui  mi..  Whittier  Daily  News  was  des-  full  color  offset  on  magazine 

straight  to  the  newspaper  shops  Plate  Machine  troyed  by  fire  which  broke  out  stock,  will  be  inserted  into  edi- 

and  research  laboratories  to  One  piece  of  equipment  in  the  after  the  last  edition  had  Wn  tions  of  the  New  Fork  ^orld-  ^ 

bring  new  devices  and  new  “brand-new”  category  will  be  Pnnted  and  delivered  Saturday,  Telegram  &  Sun  on  June  2Ztni 

systems  out  into  the  open  for  shown  by  Wood  Newspaper  Ma-  June  14.  in  the  Detroit  Neuis  on  June  2i  • 

full  examination.  This  is  one  chinery  Corp.  and  it  will  be  The  fire  gutted  the  press  and  Ou  one  side  of  the  sheet  ^ 

major  reason  why  so  many  top-  described  at  the  session.  This  is  composing  room  building.  The  copy  for  Jell-0  (General  Foods) 

level  executives  of  newspapers  the  ultramatic  autoplate  ma-  business  and  editorial  offices,  in  and  on  the  other  side  copy  for 

have  booked  attendance  at  the  chine  which  is  capable  of  cast-  a  two-story  building  next  door  the  new  cruise  ship  SS  Brasil 

Conference.  The  advance  regis-  ing,  shaving,  trimming  and  to  the  printing  plant,  was  not  (Moore-McCormack  Lines).  i  or 

tration  lists  contain  the  names  cooling  plates  automatically  at  damaged.  The  initial  test  of  the  Y4K- 

of  scores  of  general  managers,  the  speed  of  four,  or  more,  a  Bert  Nelson,  business  mana-  conceived  plan  for  putting  mag- 
business  managers,  purchasing  minute.  It  requires  no  more  than  ger,  said  the  News  hopes  to  get  azme-quality  color  ads  m 

agents,  etc.,  in  addition  to  the  two  men  to  attend  it.  The  mat  back  into  limited  press  and  com-  "ewpapers  ran  in  the  ww 

c^tomary  group  of  super-  is  fed  into  the  machine  horizon-  posing  operation  within  10  days.  York  Herald  Tribune  on 

visors  from  the  production  tally  and  the  plates  come  out  The  composing  room  was  des-  June  Id. 

departments.  directly  onto  the  conveyor  to  the  troyed,  he  said,  and  the  press  ‘First’  in  1930  group, 

J.  Harold  Mintun,  chairman  press  room,  in  one  continuous  suffer^  water  damage.  Loss  their  i 


of  the  ANPA  Mechanical  Com-  operation  that  includes  an  in-  was  estimated  at  $400,000. 


mittee,  made  a  special  appeal  to  spection  station  where  defective 
publishers  and  others  at  the  plates  may  be  returned  auto¬ 
summit  in  the  business  to  at-  matically  to  the  furnace. 


Publicity  claims  for  this  as 


Mr.  Nelson  said  the  paper  a  “first”  and  a  “complete^  new  ^  ^ 
■'  whelmed”  with  off^s  technique”  for  production  of  | 


tend  the  Conference.  Another  all-new  item  for  an  paper  out, 

“I  would  like  to  have  the  ANPA  Conference  is  the  ATF  The  of 


Wits  uvei  wjieiiiitju  wim  uiieia  ,  :  ^ 

ot  aid  in  Kattmg  Monday’s  "LS 


protests.  Y&R  rivals  immedi¬ 
ately  pointed  out  that  pro* 


1  would  like  to  Have  the  aiml'A  Conference  is  the  ATF  The  offer  of  the  Southern  foil  and  even 

publishers  hear  the  back-shop  Typesetter,  which  was  made  California  Publishing  Co.,  pub-  ^  wrannine  pap«r 

thinking  on  what  is  wrong  with  available  on  the  market  only  a  Ushers  of  the  Montebello  News,  v. V  J  news- 

this  business,”  Mr.  Mintun  said,  few  months  ago  by  American  a  weekly,  was  accepted.  nrpssps  in  fairlv  recent 

The  advance  registrations  J’yP®  Founders,  Inc.  as  an  ^he  Whittier  Daily  News  demonstrations. 

are  off  slightly  from  those  of  uuswer  to  the  problems  of  approximately  on  Just  to  keep  the  record  • 

previous  years  because  of  a  P^otocomposing  text  matter  in  schedule  Monday,  with  a  14-  straight,  it  should  be  noted  that  », 

“recession”  tendency  to  send  volume  and  with  speed.  page  paper.  the  Lorilon  Daily  Express  oi 

fewer  back-shop  representatives  After  the  “what’s  new”  ses-  June  17,  1930  contained  a  pre-  p 

to  this  meeting.  The  total  regis-  sion,  the  Conference  will  delve  *  printed  four-page  rotogravure 

tration  is  expected,  however,  to  into  the  business  of  color  „  K  •  l  and  full-color  insert.  A  press 

approach  the  record  1,200  of  printing  in  newspapers,  then  on  *  ay  Kaisetl  1,700,000  without  any 

recent  years,  in  the  estimate  of  Tuesday  it  will  swing  into  de-  Montreal  appreciable  ‘‘creepage”  was  ^ 

Richard  E.  Lewis,  manager  of  partmental  topic  sessions.  The  Agreement  on  a  two-year  con-  achieved  by  use  of  a  newly 

the  ANPA  Mechanical  Depart-  windup  comes  Wednesday  after-  tract  covering  6,000  mill  em-  patented  automatic  Ihsettin? 

ment.  noon  with  the  traditional  plat-  pioyees  was  reached  this  week  machine  developed  by  Bell 

q  .  ,  M  L-  •  f  form  for  advertising  agency  between  the  Canadian  Interna-  Punch  and  Printing  Co.,  D®-  jgygjj 

session  tor  jviacnimsis  spokesmen  to  air  their  views  tional  Paper  Co.,  New  Bruns-  Just  two  years  ago  the  SI- 


“recession”  tendency  to  send  volume  and  with  speed, 
fewer  back-shop  representatives  After  the  “what’s  new”  ses- 
to  this  meeting.  The  total  regis-  sion,  the  Conference  will  delve 
tration  is  expected,  however,  to  into  the  business  of  color 
approach  the  record  1,200  of  printing  in  newspapers,  then  on 
recent  years,  in  the  estimate  of  Tuesday  it  will  swing  into  de- 
Richard  E.  Lewis,  manager  of  partmental  topic  sessions.  The 


Session  for  Machinists 


A  prelude  to  the  main  Con-  suggestions  for  better  wick  International  Paper  Co.  Petersburg  (Fla.)  Times 


ference  program  will  be  a  “nut  newspaper  printing.  and  six  unions.  A  general  wage  serted  a  color  supplement 

&  bolt”  session  for  machinists  The  ANPA  Research  Insti-  increase  of  five  cents  an  hour  had  been  printed  on  a  web  off* 
Sunday  night.  D.  Tennant  tute  is  inviting  Conference  dele-  boosts  the  basic  rate  to  $1.78.  press  and  rewound  at  * 
Bryan,  publisher  of  the  Rich-  gates  to  visit  the  Laboratory  at  There  are  also  some  increases  in  Rochester  Institute  of  Teen- 
mond  (Va.)  Newspapers,  presi-  Easton,  Pa.  on  Thursday.  fringe  benefits.  nology.  rogai 
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Circulators  View  Problems 
Of  Building  Bigger  Income 


Higher  Mail  Rates  May  Force 
Switching  to  Home  Delivery 


By  G«orge  A.  Brandenburg 
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Kansas  City,  Mo. 

Circulators  face  the  problem 
of  producing  greater  revenue  to 
aeet  ii>creased  postal  costs  and 
M  hold  and  build  circulations 
jt  higher  prices. 

Round  table  discussions  at  the 
)9th  annual  convention  of  the 
International  Circulation  Man- 
igers  Association  here  this 
veek  emphasized  those  points. 

More  than  500  members  and 
niests  were  in  attendance. 

Newspapers  with  compara- 
•jvely  large  mail  circulations 
ire  planning  to  pass  the  higher 
postal  costs  along  to  their 
rttders,  if  their  present  mail 
rates  are  not  sufficient  to  meet 
the  upward  revision  of  second 
class  rates  over  the  next  three 
years.  Some  papers  plan  to 
ixiost  mail  subscription  rates  $2 
per  year,  effective  either  Aug. 
1  or  next  Jan.  1. 


papers,  of  all  circulation  sizes, 
already  enforce  the  rule  of  re¬ 
quiring  subscribers  to  pay 
carrier  rates  where  such  service 
is  offered,  or  pay  a  higher  mail 
rate. 

Incentive  Plans 

Circulation  managers  also 
spent  considerable  time  discuss¬ 
ing  incentive  programs  for  dis¬ 
trict  managers.  The  need  for 
such  bonus  plans,  it  was  pointed 
out  stems  from  the  need  of  more 
“hard  sell”  to  maintain  news¬ 
paper  home  delivery  circula¬ 
tions  at  their  present  high 
levels.  Many  circulators  felt  it 
was  better  to  hold  and  to  build 
their  circulations  at  current 
rates,  offering  greater  incentive 
to  their  salesmen  than  to  raise 
rates  and  suffer  losses  which 
are  harder  to  regain  under  cur¬ 
rent  conditions. 

There  was  also  discussion  of 
the  relative  merits  of  salaried 
district  managers  versus  inde¬ 
pendent  wholesale  dealer  opera¬ 
tions.  No  decisive  conclusions 
were  reached,  but  there  was 
evidence  of  interest  on  the  part 
of  some  circulation  managers 
on  the  long  range  value  of  inde¬ 
pendent  wholesale  dealers. 

Discussion  in  the  75,000  to 
150,000  group  indicated  that  use 
of  magazines  and  subscriber 
insurance  may  not  be  a  deciding 
factor  in  producing  new  readers 


SI 3.50  Average 

In  the  25,000  to  75,000  circu¬ 
lation  group,  40  papers  repre¬ 
sented  had  an  average  mail  rate 
of  $13.50  per  year.  In  this 
SToup,  16  circulators  indicated 
their  papers  were  planning  to 
boost  mail  rates;  20  said  they 
(iid  not  contemplate  raising 
rates  at  this  time;  three  had 
already  raised  mail  subscription 
prices. 

Those  planning  increases  dif¬ 
fered  in  the  procedure,  11 
favored  a  $2.00  raise  in  one 
jump,  either  Aug.  1  when  first 
elass  postal  rates  increase,  or 
Jan.  1  when  higher  second  class 
rates  go  into  effect. 

The  recession  has  had  a 
cohering  influence  on  news¬ 
papers  raising  their  single  copy 
or  home  delivery  rates.  This  is 
particularly  true  among  papers 
already  priced  at  7  and  10  cents 
per  single  copy,  with  corre¬ 
spondingly  high  home  delivery 
rates. 

Another  avenue  of  added 
revenue  can  be  the  switching  of 
j^il  subscriptions  to  home  de- 
hvery  rates  wherever  carrier  or 
®otor  routes  are  available  to 
serve  such  subscribers.  Hereto- 
fure,  some  papers  have  been 
lenient  in  enforcing  this  pre¬ 
rogative.  A  majority  of  news- 
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in  volume  but  both  are  effective 
in  helping  to  hold  present 
readers. 

Not  only  are  newspapers 
faced  with  higher  postal  rates, 
but  they  are  also  confronted 
with  increased  rates  from  rail¬ 
roads  and  motor  buses,  Robert 
A.  Cooke,  of  the  American 
Newspaper  Publishers  Associa¬ 
tion  told  the  convention. 

*  *  * 

Promotion  Display  Awards 

Winners  in  1958  ICMA  pro¬ 
motion  display  contest,  judged 
at  the  convention,  were  an¬ 
nounced  by  Ralph  Heckman,  Ft. 
Wayne  (Ind.)  Newspapers,  as 
follows : 

Group  1 — Vancouver  (B.C.) 
Sun,  H.  F.  Gates;  honorable 
mention.  Long  Beach  (Calif.) 
Independent  Press  Telegram, 
W.  J.  Morrissey. 

Group  2 — Charleston  (S.C.) 
Neirs  ^  Courier  and  Evening 
Post,  C.  B.  Williams;  mention. 
New  Bedford  (Mass.)  Standard 
Times,  Jerry  Kelleher;  Lan¬ 
caster  (Pa.)  Newspapers,  Ray 
Gilliland;  Quincy  (Mass.)  Pa¬ 
triot  Ledger,  David  Dahlroos, 
Jr.;  certificate  of  merit: 
Hagerstown  (Md.)  Herald  Mail, 
Robert  Lewis. 

Group  3 — Moses  Lake  (Wash.) 
Columbia  Basin  Daily  Herald, 
Oscar  DeSoto. 

New  York  State  Circulation 
Managers  Association,  for  the 
second  consecutive  year,  won 
first  honors  for  the  best  display 
at  the  County  Fair. 

*  «  « 

Rankin  Is  President 

James  M.  Rankin,  Topeka 
(Kas.)  Daily  Capital  and  State 
Journal,  was  elected  president 


INTERNATIONAL  flavor  it  added — Tom  Sherman,  Kingston  (Jamaica) 
Daily  Gleaner,  and  William  F.  Latter,  Toronto  (Ont.)  Telegram,  com¬ 
pare  notes  at  Canadians'  exhibit. 


of  ICMA,  succeeding  (Jeorge  W. 
Hicks,  Pittsburgh  (Pa.)  Post- 
Gazette,  who  becomes  chairman 
of  the  board. 

Louis  Colvey,  Montreal 
(Que.)  Gazette,  was  advanced 
to  first  vicepresident  and  T. 
Earl  Roberts,  Norfolk  (Va.) 
Virginian  Pilot-Ledger  and  Star, 
to  second  vicepresident.  Dar 
Sims,  Columbus  (Ohio)  Citizen, 
was  elected  third  vicepresident. 

L.  W.  ^cFetridge,  Tulsa 
(Okla.)  World  and  Tribune, 
was  re-elected  treasurer.  Jack 
Estes,  Dallas,  was  reappointed 
secretary-manager  by  the  board. 

Newly-elected  directors  are: 
Robert  W,  MacGIashing,  Taun¬ 
ton  (Mass.)  Gazette  (New  Eng¬ 
land)  ;  Eldon  E.  Clark,  Spo¬ 
kane  (Wash.)  Spokesman  Re¬ 
view  and  Chronicle  (Pacific 
Northwest;  Merl  Ellis,  New 
Orleans  (La.)  Item  (Southern) ; 
Sol  Katz,  Dallas  (Texas)  Morn¬ 
ing  News  (Texas) ;  Ira  B  Mac- 
Callum,  Halifax  (N.  S.)  Herald 
&  Mail  (Canadian). 

Ray  Gilliland,  Lancaster 
(Pa.)  Newspapers,  was  named 
a  director-at-large. 

The  1959  convention  will  take 
place  in  New  Orleans  and  the 
1960  meeting  is  slated  for 
Montreal. 

♦  ♦  * 

New  Challenges 

George  W.  Hicks,  Pittsburgh 
(Pa.)  Post-Gazette,  in  his  key¬ 
note  address,  told  circulators 
that  “patterns  within  the  news¬ 
paper  world  are  changing — we 
face  new  challenges,  as  well  as 
new  opportunities.” 

“I  feel  that  the  circulation 
manager  has  contributed  much 
to  the  progress  and  advances 
made  by  the  newspaper  indus¬ 
try,”  Mr.  Hicks  said. 

He  recommended  the  new 
color  film,  “As  the  Twig  Is 
Bent,”  produced  through  the  co¬ 
operation  of  Whitlock  &  Co.,  for 
use  in  carrier  training  and  pro¬ 
motion.  It  is  available  to  ICMA 
members  at  $133. 

*  *  * 

99  New  Members 
Vicepresident  T.  Earl  Roberts, 
Norfolk  (Va.)  Virginian  Pilot- 
Ledger  and  Star,  reported  the 
addition  of  99  new  members  in 
ICMA,  bringing  the  total  mem¬ 
bership  to  more  than  1,000. 

H.  Phelps  Gates,  Christian 
Science  Monitor,  was  presented 
with  a  new  hat  for  obtaining 
the  largest  number  of  members. 
Wesley  Buhrle,  Glendale 
(Calif.)  News  Press,  second, 
also  received  a  hat. 

The  expanding  “Internation¬ 
al”  aspects  of  ICMA  were  noted 
in  12  new  overseas  members. 

«  «  « 

In  the  Oassrooms 
C.  K.  Jefferson,  Des  Moines 
(Continued  on  page  78) 
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Roy  Roberts  Assays 
Newspapers’  Change 

Kansas  City,  Mo.  “But  the  newspaper  of  today 
The  newspaper  of  tomorrow  covers  the  entire  globe,  not  just 
must  avoid  standardization  in  the  community, 
the  fiercely  competitive  era  “The  public  is  too  prone  to 
ahead,  Roy  A.  Roberts,  president  just  take  for  granted  the  news- 
and  publisher  of  the  Katisas  papers  and  the  great  service 


cago,  Los  Angeles  and  other 
major  centers.  You  can’t  be 
blind  to  these  major  facts. 

“Another  factor,  and  this 
primarily  concerns  you  as  cir¬ 
culators.  The  mounting  num¬ 
bers  of  motor  cars  on  the  street, 
the  congestion  in  the  cities,  even 
in  the  smaller  ones,  are  making 


ICMA  PRESIDENT 


the  problem  of  distribution,  es¬ 
pecially  of  the  afternoon  news¬ 
paper,  more  difficult.  This  is 
having  a  profound  effect  upot 
the  editorial  content.  You  sim¬ 
ply  can’t  get  the  newspapers  out 
and  delivered  as  quickly  as  you 
used  to  because  of  this  tralllt 
(Continued  on  page  78) 


City  Star,  told  members  of  In 
temational  Circulation  Man 
agers  Association  here. 

“There  is  still  room  for  build 


if  In-  they  offer  at  such  low  cost. 
Man-  That’s  probably  our  own  fault 
because  we  don’t  tell  the  public 
3uild-  enough  about  our  business.  I 


ing  a  great  personality  into  the  believe  the  newspaper  industry 
newspaper,  making  it  stand  for  is  peculiarly  equipped  tc  accept 
something,  accejiting  to  the  full-  the  responsibilities  of  the  future, 
est  the  responsibilities  of  a  free  piovided  the  avid,  ever  present 
press,’’  Mr.  Roberts  said.  “This  sense  of  curiosity  and  of  youth- 


CMs  Can  Meet  Every 
Challenge —Rankin 


By  George  A.  Brandenburg 


calls  for  more  than  routine  ful  enthusiasm  doesn’t  become 
thinking.  It  calls  for  imagina-  atrophied. 


sense  of  curiosity  and  of  youth-  Kansas  City,  Mo. 

ful  enthusiasm  doesn’t  become  Newspaper  circulation  mana- 
atrophied.  gers  realistically  look  forward 

“It  may  seem  paradoxical  to  to  meeting  every  challenge  the 
speak  of  the  future  as  certain  next  few  years  may  bring  to 


tion,  daring.  Above  everything  “It  may  seem  paradoxical  to  to  meeting  every  challenge  the 
it  calls  for  dedication.”  speak  of  the  future  as  certain  next  few  years  may  bring  to 

Mr.  Roberts  warned  that  to  see  more  fierce  competition  better  serve  the  reading  public, 
newspapers  must  constantly  pace  in  every  aspect  when  newspa-  -James  M.  Rankin,  newly-elected 
their  product  to  the  tempo  of  Pers  are  folding  or  combining  in  International 

the  times.  increasing  numbers  year  after  Circulation  Managers  Associa- 

“Inherent  in  our  industry,  of  ^  declared  here  this  week, 

which  I  am  so  proud,  are  the  newspaper  cities  than  ever.  That  Mr.  Rankin  is  circulation 
imagination  and  daring  to  meet  ^an  t  help  but  be.  The  inevitable  manager  of  the  Topeka  (Kas  ) 
every  test  of  the  future  but  economic  necessity  are  Pndy  Capital  and  Topeka  State 

it  won’t  be  with  routine  think-  this  necessary  despite  Jovmal. 

ing,  routine  writing  and  routine  re.search  now  going  on  to  He  said  circulation  executives 

newspapers,”  said  Mr.  Roberts,  production,  are  fully  aware  of  the  ever- 


“Inherent  in  our  industry,  of  '^^lere  will  be  more  one- 

which  I  am  so  proud,  are  the  newspaper  cities  than  ever.  That 


who  continued: 

Belter  Thun  in  Tlie  Past 


the  re.search  now  going  on  to  He  said  circulation  executives 
cheapen  the  cost  of  production,  are  fully  aware  of  the  ever- 
You  know  it  just  as  well  as  increasing  competition  for 
I  do.  Taxes,  high  labor  costs  people’s  leisure  time.  “They  are 
and  high  newsprint  costs  are  determined  to  see  that  every 
the  major  compelling  forces  at  resident  of  the  territory  served 


^  _  _  _ _ _  _  _ _  James  M.  Rankin 

“It  is  simply  bosh  to  talk  work.  Other  factors  enter  in.  by  their  newspaper  has  an  op-  4  Holding  a  taut  rein  on  costs 
taT^brouiht”  forth There  are  500,000  fewer  p^ers  portpnity  to  speed  a  portion  of  but' not  to^the  exelusion  of 
nelsnanere  andrte  I healthy  circulation  growth. 


and  the  giant  edi-  for  instance,  than  five  years  ago 


enlightment 


tors.  Unquestionably,  there  was  Yet  the  total  circulation  of  all  comes  from  the  reading  of  tiser  and  ^is^srake^fn^he  news- 
more  color  and  drama  in  some  newsnaners  is  .still  .slie-htlv  un.  npwsnnnpi-s.”  'hp  sniH  _ _  a- _ ar  „  i... 


of  the  personalities  of  the  past,  indicating  another  sigr 
But  it  isn’t  even  debatable  that  trend  in  our  industry, 
the  newspapers  of  today  are 

much  better  in  practically  every  Suburban  Papers 

respect  than  those  of  the  past. 


newspapers  is  still  slightly  up,  newspapers,”  he  said, 
indicating  another  significant 


Offers  4-Point  Coal 


paper  is  never  forgotten  by  the 
circulation  manager,  Mr.  Rank¬ 
in  added. 


He  offered  the  following  four  “a  good  circulation  manager 


spect  than  those  of  the  past.  ‘  objectives  of  many  circulation  never  loses  sight  that  it  is  im- 

“Tiist  (rn  hnpk  nnH  rAoH  cnniA  “You  as  circulators  know  as  managers  under  today’s  com-  perative  for  his  paper  to  con- 

J  well  as  I  do  the  effect  which  petitive  conditions:  tinue,  under  all  circumstancei 


of  these  papers  of  the  old  days,  T 

as  I  have  on  occasion  turned 


iitive  conditions:  tinue,  under  all  circumstancei 

1.  Continually  improving  and  conditions,  to  provide  the 


as  1  jiavt;  uii  uircasiuii  tunitfu  .  ,  . .  .  •  .  ^  •  •  i  j.*  *^1  -i  i  i. 

hark  tn  look  over  nf  ttiv  Circulation.  That’s  an  impor-  service  to  subscribers  driving  advertiser  with  the  lowest  cm 

own  stories  of  freshman,  adole-  factor.  Development  of  them  the  latest  possible  edition,  and  most  effective  medium  avail- 


scent  years  Possibly  they  were  chopping  centers  and  the  near-  carrying  this  service  as  near  to  able  to  carry  sales  messages  W 

nil  vio-iht  fnr  tViniv  Hnv  Rnt-  ir/Mi  towns  into  good-sized  cities  the  point  of  perfection  as  pos-  his  prospective  customers,”  he 

can’t  even  think  of  comparing  will  continue.  The  major  metro-  sible,  especially  in  the  field  of  asserted, 

them  with  the  product  newspa-  centers  already  are  delivery.  ...  Native  Tennessean 


2.  Expansion  of  distribution. 


them  with  the  product  newspa-  ^  ^  Native  Tennessean 

pers  offer  their  public  today.  As  ^mged  with  new  dynamic  com-  2.  Expansion  of  distribution, 

I  turn  back  to  some  of  my  own  munities  with  a  sense  of  com-  driving  for  higher  circulation  The  ICMA  president  was 

stories,  so  full  of  adjectives  I  munity  interest  and  enough  totals  at  planned  intervals,  par-  bom  in  Pulaski,  Tenn.,  in  1902, 

wish  there  were  some  way  of  stores  to  support  an  advertising  ticularly  in  the  city  of  publica-  and  he  attended  high  school  and 

dumping  them  all  in  the  news-  volume  to  make  possible  a  profit-  tion  and  retail  zone.  Full  ad-  a  military  academy  in  that 

paperman’s  greatest  friend  _  excellent  suburban  vantage  is  being  taken  of  the  state.  He  began  work  with  the 


stories,  so  full  of  adjectives,  I 


munities  with  a  sense  of  com-  driving  for  higher  circulation 
munity  interest  and  enough  totals  at  planned  intervals,  par- 


the  wastebasket.  Of  course,  newspaper. 

there  was  good  writing  then.  “I  speak  advisedly  when 


upswing  in  the  farm  economy.  Capper  Publications  as  a  cleA 
There  is  greater  concentration  in  the  circulation  department  m 


Llltiie  was  gUUU  writing  LIICII.  A.  —  « rtrt  T  1- -  -I* 

On  occasion  it  was  superb,  say  that  more  money  is  made  by  of  sales  effort  in  rural  areas  1922.  He  became  a  director  01 

There  is  today,  but  not  enough,  far  on  the  newspapers  ringing  now  than  there  has  been  for  the  corporation  in  1942  an 

That’s  one  phase  in  which  I  New  York  City,  for  instance,  several  years.  vicepresident  in  1952. 

think  our  whole  newspaper  in-  Long  Island,  New  Jersey,  West-  3.  Maintaining  the  maximum  Mr.  Rankin  is  circulation  di- 

dustry  is  a  bit  shoddy.  More  Chester  —  than  is  made  by  the  price  that  is  consistent  with  and  rector  of  Topeka  Newspaper 

emphasis  on  better  writing  newspapers  in  New  York  City  conducive  to  the  desired  circu-  Printing  Co.,  Inc.  He  is  a  mem- 


would  leaven  our  whole  news¬ 
paper  field. 


itself.  The  same  story  is  true  lation  coverage  of  a  given  ter-  ber  of  the  board  and  vicepresi- 


in  a  little  lesser  degree  at  Chi- 


dent  of  this  corporation. 
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Accent’s  on  Youth  at  Circulation  Managers’  Convention 


THE  NEWSPAPER 


TOOL  OF  LEARNING 


NEWSPAPERBOY  ACTIVITIES  were  the  theme  of  Ohio’s  attractive 
display.  Shown  discussing  the  project  are  Howard  Meacham,  Newark 
(Ohio)  Advocate  and  Ernie  Walker,  Cleveland  (Ohio)  Press. 


RKHADOlPIOGfiliiS 


NtW  frIOtORO.  M»$S. 


YOUTH  READING  STUDY  provides  food  for  thought,  sponsored  by 
Central  States  sectional  at  ICMA  County  Fair.  Virginia  Price  (far  right) 
hands  apples  to  visiting  circulators,  left  to  right:  Ed  Lynch,  Olean  (N.Y.) 
Times  Herald,  William  Klusmeier,  Rockford  (III.)  Star  and  Register- 
Republic;  and  Glenn  Fields,  Marshalltown  (Iowa)  Times-Republican. 


INTERSTATE  featured  carrier  recreation  programs,  viewed  by  Elmer 
Schroeder,  Milwaukee  (Wis.)  Journal;  Frank  Pruitt,  Abilene  (Tex.) 
Reporter-News,  and  Edward  Sechtman,  Baltimore  (Md.)  News-Post 


\M  I 

li  * 

giiat 

1  ' 

details  from  Jack  E.  Calvin,  Houston  Post. 


and  American. 
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CAMs  Achieve  Recognition 
On  Newspapers’  Ad  Team 


38th  Convention  Hails  Success; 
Eldred  Garter  New  President 


award,  the  James  V.  McGovern 
Memorial  trophy. 

A  lifetime  honorary  member¬ 
ship  in  the  form  of  a  sterling 
silver  card  was  awarded  to  Mor¬ 
ton  J.  A.  MacDonald,  who  re¬ 
cently  retired  as  CAM  of  the 
Oakland  (Calif.)  Tribune. 
fied,”  he  said,  “has  an  equal  National  Want  Ad  Week  tro- 
spot  with  other  departments  on  phies,  for  outstanding  promo- 


the  advertising  team.” 

Officers  Chosen 


of 


By  Daniel  Lionel 

Baltimore 
Classified  advertising  man¬ 
agers,  w’ho  have  campaigned  for 
greater  recognition  by  the  news- 


The  following  officers 
ANCAM  were  named: 

President,  Elder  R.  Garter, 
Madison  (Wis.)  Newspapers; 


tional  efforts,  were  given  as  fol¬ 
lows: 

Under  25,000  circulation  — 
Lima  (0.)  Citizen;  25,000  to 
75,000  —  San  Gabriel  Valley 
(Calif.)  Daily  Tribune;  over 
75,000  —  Omaha  (Nebr.)  World 


shai*pened  up  then  as  now,  he 
said. 

“By  1965  Classified  advertis¬ 
ing  revenues  should  hit  $1  bil- 


first  vicepresident,  Leland  Herald. 

Hover,  Phoenix  (Ariz.)  Repub-  Editor  &  Publisher  awards 
lie  &  Gazette;  second  vicepresi-  fgj.  exhibits  were:  under  50,000 
dent.  Mack  T.  Christian,  Tampa  _  Opelousas  (La.)  Daily 
(Fla.)  Tribune;  third  vicepresi-  World;  over  50,000  —  Phik- 


paper  industry  of  the  Jmpor-  lion,”  according  to  Mr.  Lipscomb  dent,  Ralph  M.  Rosenberg,  Ta-  delphia  (Pa.)  I^uirer;  honor- 
tance  of  want  ads,  saw  their  m  announcing  that  Classified  coma  (Wash.)  News  Tribune;  \ 

has  a  stake  in  the  Bureau’s  treasurer,  (incumbent),  Philip 


fondest  hopes  realized  this  week. 

The  speaker’s  rostrum  and 
head  tables  at  the  38th  annual 
convention  of  the  Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers  Association  were 
graced  by  some  of  the  shiniest 
brass  in  the  newspaper  business 
at  one  time  or  another  during 
the  four-day  confab  which  at¬ 
tracted  almost  150  delegates 
plus  many  wives. 

Keynote  speaker  was  Charles  ^ 

T.  Lipscomb  Jr.,  president  of  ® 


selling  plans.  He  said  he  feels 
that  the  Bureau  should  assume 
a  responsibility  for  all  types  of 
newspaper  advertising  although 
“national  advertising  must,  of 
course,  receive  major  emphasis.” 


Sales  Punrii 


D.  Crawford,  Buffalo  (N.  Y.) 
Courier-Express;  secretary,  Al¬ 
fred  J.  Carrano,  Bridgeport 
(Conn.)  Telegram-Post. 

Directors:  William  F.  Carr, 
Philadelphia  (Pa.)  Bulletin; 
Catherine  E.  C.  Churchill,  Pasa¬ 
dena  (Calif.)  Independent  Star- 


able  mention  —  Los  Angeles 
Times,  Montreal  Gazette,  Patent 
Trader,  Mt.  Kisco,  N.  Y.,  and 
Indianapolis  Star  and  News, 


Spur  to  Selling 


While  527  new  cars  and  564 
used  cars  were  sold  during 
Flint’s  “You  Auto  Buy”  Week 

...  .  xr  TT  ij  T  XI  rw  1  /->•  and  while  the  Flint  (Mich.) 

He  said  the  story  of  Classi-  Vems;  Harold  L.  McOsker,  Ctn-  jo^^Uotaled  some  92,000  lines 

of  classined,  retail  and  national 


fied’s  “Market  Penetration  and 
Sales  Punch”  is  one  that  will 


cinnati  (Ohio)  Enquirer;  and 
H.  W.  (Hank)  Richardson,  Rich¬ 
mond  (Va.)  Times  Dispatch. 


the  Bureau  of  Advertising,  who 
was  assisted  in  his  presentation 
by  Ed  Falasca,  Creative  Vice 
President  of  the  Bureau. 

Theodore  R.  McKeldin,  Gov¬ 
ernor  of  Maryland,  was  the 
principal  speaker  at  the  lunch¬ 
eon. 

Charles  B.  Lord,  advertising 
director  of  the  Indianapolis 
(Ind.)  Star  &  News,  spoke  to 
the  group  via  telephone  hook-up 
at  their  Tuesday  luncheon  meet¬ 
ing.  He  is  president  of  the  News¬ 
paper  Advertising  Executives 
Association. 

‘America’s  Marketplace’ 

A  color  film  produced  by  the 
San  Diego  (Calif.)  Union-Trib¬ 
une  Publishing  Company,  “Clas¬ 
sified  .  .  .  America’s  Market¬ 
place”  won  plaudits  from  the 
delegates.  The  film  is  appropri¬ 
ate  for  showing  to  consumer  and 
student  groups.  Worth  Wright, 
CAM  of  the  San  Diego  Union- 
Tribune,  offered  to  lend  the  film 
to  CAMs  who  requested  it. 

Noting  the  similarity  of  topics 
on  the  program  from  the  time 
he  attended  his  first  ANCAM 
convention  30  years  ago,  George 
T.  Bertsch,  business  manager 
of  the  Baltimore  Sunpapers,  in 
his  welcoming  address  said  no 
department  in  the  newspaper 
business  depends  “More  on 
fundamental  principles  than 
does  Classified.”  Such  topics  as 
censorship,  telephone  techniques, 
promotion,  were  discussed  and 


newspaper  sales  approach. 

Mr.  Lord  joshed  the  CAMs 
for  their  long  quest  for  “recog¬ 
nition.”  His  topic  was  “What 
Price  Glory  —  or.  I’ll  Take  Mine 
At  The  Pay  Window.”  “Classi- 


Trophy  to  San  Antonio 

To  the  publisher  of  the  San 
Antonio  (Tex.)  Express  and 
News,  Frank  G.  Huntress  Jr., 
went  the  highest  ANCAM 


HIGHEST  HONOR,  the  McGovern  Memorial  Trophy,  is  presented  by 
William  Carr,  left,  president  of  ANCAM,  to  Walter  Lehman,  repre¬ 
senting  the  San  Antonio  (Tex.)  Express  and  News.  The  award  is  to  the 
publisher  who  did  the  most  for  Classified  in  the  past  year.  ( Photo  by 
Frank  Spinek  of  Baltimore  News-Post  was  transmitted  to  E4P  via  UPl 
Telephoto.) 


auto  copy,  CAM  Gil  Gillett  said 
the  most  significant  aspect  of 
the  event  was  that  “it  woke 
people  up  and  got  ’em  selling 
again.” 

Bud  Hosford,  vicepresident  of 
A.  D.  Anderson  Enterprises, 
Baltimore,  reported  that  in  1967 
his  company  sold  20,000  cars; 
12,000  used  and  8,000  new.  His 
advertising  expenditure  was 
$600,000  with  85%  of  it  going 
into  classified  advertising.  For 
used  cai’S,  Mr.  Hosford  says  his 
company  allots  an  advertising 
budget  up  to  $40  per  car. 

He  said  Walter  Schmidt, 
CAM,  Baltimore  Sunpapers, 
sold  his  company  on  this  con¬ 
cept. 

A  second-car  special  on  the 
second  day  of  each  month  has 
developed  about  2,000  lines  of 
additional  business  for  Charles 
K.  Clarke,  CAM,  Milwaukee 
(Wis.)  Journal. 

Jack  Salm,  CAM,  Los  An- 
geles  (Calif.)  Examiner,  said 
that  in  1957  the  Los  Angeles 
newspapers  alone  carried  over  a 
million  lines  of  sports  and  im¬ 
ported  car  advertising  in  classi¬ 
fied.  This  accounted  for  better 
than  16%  of  total  classified. 

• 

Louis  Newhouse  Dies 

Bayonne,  N.  J- 
Louis  Newhouse,  59,  super¬ 
intendent  of  the  composing 
room  of  the  Staten  Island  Ad¬ 
vance,  died  in  a  hospital  here 
June  11.  He  was  a  native  of 
Bayonne. 
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Salesmanship  Is  Major  Asset 
Sought  in  Ad  Staff  Members 

Managers  Have  Mixed  Feelings 


About  Preference  in  Education 

By  William  J.  Thomas 


•  Only  one  newspaper  in 
about  eight  insists  that  new  ad¬ 
vertising  staff  members  be  col¬ 
lege  graduates. 

a  Few,  if  any,  newspapers 
require  that  new  staff  members 
be  graduates  of  a  journalism 
school  or  a  school  of  business 
with  a  major  in  advertising. 

•  One  in  every  two  newspa¬ 
pers  will  pay  a  recent  graduate 
with  a  major  in  advertising  a 
higher  salary  than  it  will  pay 
a  recent  graduate  with  no  adver¬ 
tising  major. 

•  Advertising  managers  show 
a  slight  preference  for  having 
advertising  taught  in  journal¬ 
ism  schools  rather  than  in 
schools  of  business  but  there  is 
a  wide  variation  in  what  they 
think  the  advertising  major 
should  study. 

•  The  one  quality  which  the 
newcomer  must  have,  regardless 
of  educational  background,  is 
the  ability  to  sell  advertising. 

28  Managers  in  Poll 

These  are  among  the  conclu¬ 
sions  which  might  be  reached 
from  a  poll  of  61  newspaper 
advertising  managers  of  large 
dailies  located  in  every  state 
of  the  union.  Twenty-eight  re¬ 
sponded. 

(Editorial  note  —  The  poll 
was  taken  in  an  effort  to  evalu¬ 
ate  work  given  in  advertising 
in  the  journalism  department 
»t  Baylor  University,  Waco, 
Texas.) 

The  questionnaire  and  the  re¬ 
sponses  follow; 

1.  Do  you  insist  that  new  staff 
members  be  college  graduates? 

Yes — 3;  No — 26.  Four  of  those 
answering  “no”  said  they  would 
prefer  that  they  be  college  grad¬ 
uates. 

2.  Do  you  insist  that  new  staff 
members  be  graduates  of  jour¬ 
nalism  schools  with  a  major  in 
advertising? 

Yes— 8;  No— 28. 

3.  Do  you  insist  that  new  staff 
members  be  graduates  of  busi¬ 
ngs  schools  with  a  major  in 
Mvertising? 

editor  8c 


(Dr.  Thomas  heads  the  Journal¬ 
ism  Department  at  Baylor  Uni¬ 
versity,  Waco,  Texas.) 

Yes— 0;  No— 28. 

4.  If  you  insist  that  new  staff 
members  be  graduates  of  jour¬ 
nalism  schools  with  an  adver¬ 
tising  major,  must  they  be  from 
one  of  the  schools  with  an  ad¬ 
vertising  sequence  approved  by 
the  American  Council  for  Edu¬ 
cation  for  Journalism. 

Yes — 0;  No— 16.  Twelve  failed 
to  answer  this  question. 

6.  If  you  were  considering  an 
advertising  major  from  a  school 
of  business,  would  you  check  the 
school  with  an  "accreditation” 
list? 

Yes — 8;  No — 16.  Four  failed 
to  answer. 

6.  Do  you  keep  lists  of  ac¬ 
credited  advertising  sequences  in 
either  journalism  or  business 
schools  for  use  in  hiring? 

Yes— 0;  No— 28. 

Experience  Credits 

7.  When  you  hire  a  new  staff 
member  with  a  major  in  adver¬ 
tising,  how  much,  if  any,  ex¬ 


perience  do  you  credit  him  with? 

One  year — 4. 

Two  years — 2. 

Four  years — 1. 

Some — 1. 

None— 16. 

The  respondent  stating  “some” 
added  that  he  would  pay  the 
degree  man  about  $10  more  per 
week  to  start. 

8.  If  you  hired  two  staff  mem¬ 
bers,  both  recent  college  grad¬ 
uates,  one  of  whom  has  a  major 
in  advertising,  would  you  start 
the  advertising  major  at  a 
higher  salary? 

Yes — 12;  No — 12.  Two  failed 
to  answer  the  question  and  two 
others  said  they  had  never  had 
the  opportunity  of  hiring  a  col¬ 
lege  graduate  with  a  degree  in 
advertising. 

9.  What  strength,  if  any,  does 
a  student  with  a  major  in  ad¬ 
vertising,  have  over  a  non-ad¬ 
vertising  major? 

None — 4. 

Advanced  basic  knowledge — 6. 

Indicates  an  early  interest  in 
advertising  as  a  career. 

It  depends  on  our  screening 
record.  A  major  in  advertising 
does  not  necessarily  make  him 
a  better  salesman. 

His  shop  time  or  sales  time  on 
a  campus  newspaper  should  be 
especially  helpful. 

Greatest  Weakness 

His  knowledge  of  layout,  copy, 
research,  production  and  typog¬ 
raphy. 


ALL  IN  THE  SAME  BOAT — ^Advertising  men  from  the  East  enfoy  cock¬ 
tails  served  aboard  the  old  sailing  vessel  Balclutha  during  San  Fran¬ 
cisco  market  tour  sponsored  (for  the  1 0th  year)  by  the  San  Francisco 
Chronicle.  Left  to  right — Dick  Vincent  of  S.  J.  Walter  Thompson  Co., 
New  York;  Lynn  Gamble,  Chronicle  advertising  director;  Bob  McDonald, 
Quaker  Oats  Co.,  Chicago;  and  Charles  deYoung  Thieriot,  Chronicle 
publisher. 


10.  What  is  the  greatest  weak¬ 
ness  of  students  with  a  major 
in  advertising? 

Think  they  know  it  all  and 
expect  top  salaries.  Think  sell¬ 
ing  an  ad  is  slightly  nasty.  They 
have  a  puffed-up  idea  of  their 
worth  in  salary  and  lack  com¬ 
prehension/  that  advertising  is 
part  of  a  process  designed  to 
move  goods  off  shelves  and  not 
a  creative  dream.  Lack  of  prac¬ 
tical  experience  in  productive 
selling.  We  have  had  some  sad 
experiences  with  people  who  are 
reluctant  to  sell  and  cannot  or¬ 
ganize  their  time  and  work. 
Lack  of  sales  training  which  is 
the  basis  of  all  advertising.  A 
strong  course  in  “How  to  Sell” 
seems  to  be  missing  from  all 
curricula.  Their  impatience  to 
get  to  the  top. 

11.  If  your  own  child  were 
planning  to  enter  advertising, 
which  of  the  following  college 
educational  plans  would  you  ad¬ 
vise? 

a.  Liberal  arts  degree  with  no 
advertising — 1. 

b.  General  business  with  no 
advertising — 1. 

c.  Liberal  arts  with  major  in 
advertising  from  a  journalism 
school — 10. 

d.  Business  school  course  with 
major  in  advertising — 7. 

e.  Business  course  (no  adver¬ 
tising)  plus  graduate  work  in 
advertising — 1. 

f.  Business  course  major  with 
a  minor  in  advertising  from  the 
journalism  school — 3. 

g.  Liberal  arts  (no  advertis¬ 
ing)  with  graduate  work  in  ad¬ 
vertising — 2. 

h.  Alternate  plan  —  Combi¬ 
nation  of  liberal  arts,  business 
and  advertising — 1.  Five  years 
liberal  arts  and  advertising  plan 
administered  by  journalism  de¬ 
partment — 1.  Business  major 
with  minor  in  advertising  from 
a  school  of  business — 1. 

Curriculum  Preferences 

12.  Generally  speaking,  a  ma¬ 
jor  in  advertising  consists  of  24 
semester  hours.  This  require¬ 
ment  could  be  fulfilled  with  eight 
3-hour  courses.  The  advertising 
curriculum  of  one  journalism 
school  is  listed.  Please  scratch 
out  any  of  the  courses  on  the 
left  which  you  think  are  of  less 
value  than  business  courses  and 
write  in  the  name  of  the  busi¬ 
ness  course  which  you  think 
would  be  preferable. 

a.  News  Reporting — 15 
scratches. 

b.  Tyi)ography — 3  scratches. 
(Continued  on  page  18) 
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Salesmanship 

(Continued  from  17) 


c.  Editing  Copy — 13  scratches. 

d.  Fundamentals  of  Advertis¬ 
ing — 2  scratches. 

e.  Advertising  Copy  Writing 
— 2  scratches. 

f.  Advertising  Production — 2 
scratches. 

g.  Photography — 11  scratches. 

h.  Public  Relation  s — 4 
scratches. 

One  ad  manager  said  he  would 
accept  all  eight  courses  and 
would  add  several  business 
courses  while  another  scratched 
all  eight. 

The  five  courses  most  fre¬ 
quently  written  in  were: 

Salesmanship — 8. 

Research — 6. 

Marketing — 6. 

Accounting — 4. 

Economics — 3. 

Single  notations  were  for 
such  subjects  as  Public  Speak¬ 
ing,  Business  Correspondence 
and  Postal  Laws. 

Comments  on  Teaching 

Pertinent  comments  included 
the  following: 

Name  withheld  by  request: 
Much  of  the  difficulty  of  teach¬ 
ing  advertising  comes  from  the 
split  in  teaching  responsibility 
between  the  schools  of  journal¬ 
ism  and  the  schools  of  commerce. 
As  a  result,  neither  school  is 
doing  a  thorough  job.  I  believe 
advertising  is  one  of  the  com¬ 
municative  arts  and  that  the 
optimum  organization  method  of 
teaching  this  art  would  be  in 
a  school  of  communication.  Its 
curriculum  would  include  news¬ 
papers,  radio,  television,  maga¬ 
zines,  theater  arts  and  subject 
matter  on  the  business,  selling 
and  news-editorial  facets.  This 
type  of  school  is  being  built  by 
some  universities  (Iowa,  Illi¬ 
nois,  California).  But  it  will 
take  some  time  to  break  down 
departmental  lines  now  existing. 
Considerable  emphasis  will  be 
placed  on  graduate  work  —  es¬ 
pecially  on  the  Ph.D.  in  com¬ 
munications  (generally  in  the 
areas  of  communication  re¬ 
search,  propaganda,  content 
analysis,  advertising  research). 

Business  Courses 

Charles  E.  Hoover,  Phoenix 
Republic  and  Gazette  —  The 
courses  required  for  various 
types  of  advertising  work  should 
vary  depending  upon  the  spot 
to  which  a  person’s  disposition, 
talent  and  ambition  drives  him. 


Ad  Offices 
Close  2  Days 
For  Sales  Talk 


Oneonta,  N.  Y. 
The  Advertising  department 
of  the  Oneonta  Daily  Star  liter¬ 
ally  closed  its  doors  for  two  days 
while  the  personnel  of  both 
Classified  and  Display  attended 
a  sales  clinic. 

Donald  J.  Clifford,  retail  ad¬ 
vertising  manager,  conducted 

REPRESENTATIVE  PEOPLE— Northern  California  Alumni  of  Alpha  Delta 

Sigma,  ad  fraternity,  chose  current  officer,  from  among  newspaper  ing  which  would  have  been  han- 
representatives.  Left  to  right— George  J.  Briggs.  Ridder-Johns,  Inc.,  dkd  during  the  two  days  the 
president;  Floyd  J.  Pickett.  Cresmer  &  Woodward,  vicepresident;  Don  clinic  was  held  was  completed 
Blum.  Triangle  Publications,  secretary;  and  Peter  C.  Edmondson.  O'Mara  prior  to  the  meeting. 

&  Ormsbee.  treasurer.  Elton  P.  Hall,  general  man- 

_  ager,  said  weekly  skull  sessions 

are  held  within  the  advertising 
^  ,  ,  .  ,  T  ,  departments,  but  because  of  the 

I  d  like  to  see  every  man  on  salesmanship  but  if  I  have  to  lengths  of  these  meetings, 

my  staff  take  some  business  make  a  choice  it  would  be  the  enough  time  could  be  de¬ 
courses  because  there  is  a  short-  person  with  salesmanship.  voted  to  the  various  nhases  of  a 


age  of  management  people 
throughout  the  advertising  in¬ 
dustry. 


Selling  Job 


voted  to  the  various  phases  of  a 
planned  training  program. 

The  sessions  covered  the  fol- 


then  we  get  someone  else. 
Through  the  Ranks 


“  R.  W.  Young,  Seoftfe  (Wash.)  lowing  subjects:  Desk  arrang^ 

Robert  H.  Lampee,  Charlotte  Times  —  The  American  Council  ment,  working  hours,  sales  plan- 
(N.  C.)  News  —  Stick  to  liberal  fgj.  Education  for  Journalism  ning,  account  records  and  re- 
arts  for  all  undergraduate  work,  has  a  selling  job  to  do  with  those  ports,  the  sales  kit,  your  prod- 
Northwestern  newspaper,  who  hire  advertising  sales  peo-  net  (the  newspaper) ,  contracts, 
name  withheld  —  We  haven’t  pie  with  the  value  of  a  graduate  call  preparation,  special  edi- 
any  ad  majors  in  the  depart-  from  an  accredited  school.  tions,  copy  and  layout  and  a  list 
ment.  They  won’t  work  for  a  other  participants  in  the  of  checks  for  making  sales  calls, 
paper  of  this  size  because  the  study  were:  Britt  Brown,  Wich-  * 

pay  IS  too  low.  We  Just  hire  (^as.)  Eagle;  Ralph  Clark,  5,177  Super  Markets 
someone  locally  and  hope  they  11  Grand  Island  (Nebr.)  Independ-  Jo  Push  Picnic  Drive 
make  the  grade.  Few  do  and  .  r  j,  Haltwanger,  Colum-  *  <>  urive 

then  we  get  someone  else.  o.)  State;  Charles  B.  Some  6,177  super  markets  and 

Thronirh  Lo^d,  IndiauapoUs  (Ind.)  Star;  32  of  the  nation’s  largest  manu- 

ug  me  auKs  ^  Moffett,  Minneapolis  facturers  of  products  distribute 

George  Bazin,  New  Haven  (Minn.)  Star;  J.  Garrett  Noo-  through  fo(^  stores  will  tie-in 
(Conn.)  Register  —  Of  a  staff  nan,  Louisville  (Ky.)  Courier  with  American  Weekly’s  fifth 
of  14  all  but  four  came  up  Journal;  Charles  Davis,  Rapid  annual  picnic  issue  to  be  pub- 
through  the  ranks.  Practically  City  (S.  D.)  Journal;  Henry  lished  June  22. 
all  have  taken  college  courses  Dibbern,  Grand  Forks  (N.  D.)  According  to  Edwin  C.  Ken- 
at  night.  I  think  you  miss  a  bet  Herald;  Cyrus  A.  Wagner,  Dal-  nedy,  vicepresident  and  adver- 
on  salesmanship;  you  must  sell  las  (Tex.)  Morning  News;  Wil-  tising  manager,  American 
the  ad  before  you  can  write  it.  liam  C.  Campbell,  Helena  Weekly,  the  issue  will  be  the 
Hugh  F.  Kiernan,  Baffimore  (Mont.)  Independent -Record;  biggestever,intermsof^v«- 
(Md.)  NeM;s-Post  -  One  of  the  Andrew  Pease,  Bangor  (Me.)  tismg  revenue  and  in  number  of 

imnortant  attribute*!  far  a  News;  James  Mahoney,  Woon-  participants, 
most  iinportant  attributes  for  a  markets  will  display 

successful  advertising  man  is  a  eocnei  a-;  van,  macK  r 

knowledge  of  marketing  analy-  Smythe,  Jaefcson  (Miss.)  Clwr-  460,000  pieces  of  four-color  pro 
sis  and  how  to  use  it.  ion-Ledger;  Robert  F.  Buggeln,  motional  matenal  furnished  by 

Miami  (Fla.)  News;  Philip  American  Weekly. 

Breen,  Nashville  (Tenn.)  Ten-  • 

City  Oklahoman  In  hiring  nessean;  and  Robert  K.  Drew,  t-ii-Q-t  Rotivo 

the  ability  and  proficiency  of  Milwaukee  (Wis.)  Journal. 


knowledge  of  marketing  analy 
sis  and  how  to  use  it. 


participants. 

Super  markets  will  display 
460,000  pieces  of  four-color  pro¬ 
motional  material  furnished  by 


the  salesman  is  the  gruiding 
factor. 

J.  B.  Martin,  Charleston  (W. 
Va.)  Mail  —  We  seek  college 
graduates  but  the  field  of  ap- 


As  Fairchild  Editor 

Earl  W.  Elhart  will  retire  as 
managing  editor  of  Women’ i 
Wear  Daily  on  Sept.  1  after  an 


Va.)  Mail  -  We  seek  college  Research  Study  g^p,.  ^  ^ 

graduates  but  the  field  of  aNPA  committee  as-  affiliation  of  39  years  with  the 

plicants  IS  lifted.  It  IS  diffi-  evaluate  the  research  publication.  He  is  retiring  in 

cult  to  find  desirable  applicants  accordance  with  the  Fairchild 

regardless  of  background.  Mechanical  Conference.  Chair-  Publications’  retirement  plan. 

Lynwood  Armstrong,  Waco  man  is  Otto  Silha,  Minneapolis  Starting  as  a  reporter,  Mr. 
(Tex.)  News-Tribune  —  My  Star  and  Tribune.  Members  are  Elhart  has  spent  practically  his 
thinking  is  turning  toward  the  Julian  Eberle,  Donald  New-  entire  business  career  with  the 
field  of  psychology  for  future  house,  Alex  T.  Primm,  W.  H.  Fairchild  organization.  He  be- 
employes.  We  are  looking  for  James  and  Philip  Weld.  came  managing  editor  of 

people  with  creativeness  and  _  Women’s  Wear  Daily  in  1945. 
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media  director  SAYS;  XIV 

People  ‘Humanize’  Data 
On  Markets  at  Kudner 


By  Philip  N.  Schuyler 

People  “humanize”  and  give 
the  “breath  of  life”  to  market¬ 
ing  and  media  data,  according 
to  Hugh  Johnson,  media  direc¬ 
tor,  Kudner  Agency,  Inc. 

Mr.  Johnson  sits  high  in  his 
Madison  Avenue  office  sur¬ 
rounded  by  pictures  of  various 
media  representatives,  many  of 
them  “personal  friends,  not  just 
acquaintances.” 

“The  sales  pitches,  the  infor¬ 
mation,  these  media  men  bring 
ns  are  down  to  earth  and  fac¬ 
tual”,  Mr.  Johnson  said.  “We 
hare  a  great  many  important 
tools  of  the  trade,  including  the 
regular  issues  of  Editor  &  PuB- 
USHEB,  E&P’s  Market  Guide 
and  International  Year  Book. 
We  couldn’t  get  along  without 
such  printed  compilations  of 
facts.  But  facts,  plus  personal¬ 
ity,  mean  so  much  more. 

‘No  Tricky  Buys’ 

“When  you  dig  down  into  the 
practical  matter  of  buying  space 
you  realize  there  are  no  tricky 
buys.  You  get  what  you  pay  for 
and  pay  for  what  you  get.  The 
difference  between  national  and 
local  newspaper  rates  has  al¬ 
ways  seemed  to  me  to  be  the 
business  of  the  publishers,  not 
the  agencies.  You  are  buying 
coverage,  and  its  worth  the 
price.  At  the  same  time  it  is  en¬ 
couraging  to  see  newspapers  in 
a  growing  number  gpving  vol¬ 
ume  and  frequency  discounts,  as 
do  the  magazines,  the  supple¬ 
ments,  radio  and  TV. 

“You  cannot  generalize  on 
media.  You  have  to  bring  each 
into  sharp  focus  in  accordance 
'nth  the  product  to  be  adver- 
I  tised  and  where  it  can  best  be 
sold.  We  can  never  have  too 
ouch  information  on  any  medi¬ 
um  to  help  us  make  selections 
wisely  for  our  clients,”  Mr. 
Johnson  said. 

"Newspapers  are  a  basic  me¬ 
dium,”  Mr.  Johnson  said.  “They 
have  readership  concentration  in 
local  markets  where  goods  are 
sold.  They  are  mobile,  making 
Pwsible  important  last  minute 
changes  to  take  advantage  of  lo- 
^1  conditions.  Newspapers  han- 
“ly  bl^ket  the  nation  and  can 
®o  a  giant’s  job  for  almost  any 
advertiser.” 

Mr.  Johnson  uses  ROP  news¬ 
paper  color,  which  he  says  is 


especially  good  to  achieve  brand 
recognition. 

“There  is  no  magic  formula 
for  selecting  media  for  an  ad¬ 
vertising  campaign,”  he  main¬ 
tained.  “First  of  all  it  depends 
upon  the  product  and  the  best 
market  for  it.  You’ve  got  to  find 
where  the  most  people  are  you 
expect  will  buy.” 

Because  up-to-the-minute  in¬ 
formation  forms  such  an  impor¬ 
tant  part  of  media  selection,  Mr. 
Johnson  and  his  staff  are  al¬ 
ways  glad  to  see  media  represen¬ 
tatives.  Hours  for  interviews  are 
generally  in  the  morning.  But 
that  means  nothing,  according 
to  Mr.  Johnson,  who  said:  “We’ll 
see  an  out-of-towner  any  time, 
accommodating  ourselves  to 
their  tight  schedules.  We  try  to 
see  that  they  get  to  the  right 
people  on  the  agency  staff.  We 
bring  in  the  account  executive, 
when  necessary. 

“Media  schedules  are  some¬ 
times  changed  when  represen¬ 
tatives  bring  in  data  not  avail¬ 
able  when  the  original  schedule 
was  made.” 

Mr.  Johnson’s  associate  media 
director  is  E.  J.  Weymouth. 
Frank  Nolan  is  assistant  media 
director  in  charge  of  space  buy¬ 
ing,  and  John  Marsich,  in  charge 
of  time.  Among  space  buyers  are 
Bill  O’Connor,  Hal  McIntyre, 
Alicia  Doyle,  Ann  Wade,  Herb 
Grandell,  and  Murray  Brauman. 
Time  buyers  include  Marjorie 
Scanlon  and  Ann  Gardner. 

Accumulated  Experience 

There  are  37  people  in  the  me¬ 
dia  department.  Mr.  Johnson 
said  he  believed  in  having  the 
various  buyers’  desks  backed  up 
by  people  working  toward  the 
top  positions. 

“They  must  have  an  intimate 
knowledge  of  the  media  they  are 
buying  and  the  account  for 
which  they  are  buying,”  he  said. 
“That’s  why  we  have  lx)th  space 
and  time  buyers. 

“The  best  buying  is  based  on 
the  solid  foundation  of  accumu¬ 
lated  experience.” 

There  are  36  years  of  experi¬ 
ence  behind  Mr.  Johnson.  He  is 
one  of  the  pioneers  in  the  field 
of  automotive  co-op  advertising. 

When  he  was  at  Michigan 
State  he  fancied  himself  as 
eventually  becoming  a  farmer. 


Hugh  Johnson 


raising  stock.  But  now  the  only 
stock  he  owns  is  in  such  com¬ 
panies  as  General  Motors. 

In  1922,  he  was  helping  trans¬ 
port  a  saw  mill  down  St.  Mary’s 
River  in  the  Upper  Peninsula 
in  Michigan.  He  reached  Lan¬ 
sing,  and  stopped  off  to  see 
Henry  DeHart,  then  with  Reo 
Motor  Co.,  now  advertising  and 
sales  director  for  General 
Motors. 

“How  about  working  for  me 
for  about  a  month?”  Mr.  De¬ 
Hart  asked.  “I’ve  got  some  work 
that  has  to  be  done  on  our  dealer 
co-operative  advertising.” 

Remained  for  10  Years 

Like  the  “man  who  came  to 
dinner,”  young  Johnson  re¬ 
mained  with  Reo  for  10  years. 
That  brought  him  up  to  the  de¬ 
pression  year  of  1932.  When  Reo 
let  him  go,  he  went  over  to 
Buick  to  help  with  their  co-op 
advertising  for  nine  and  a  half 
years.  During  the  war,  he  was 
advertising  manager  of  Bell 
Aircraft  in  Buffalo.  In  1944  he 
became  assistant  media  director 
at  Kudner  at  the  invitation  of 
the  late  Dan  Pykett.  He  has 
been  Kudner’s  media  director 
since  1954. 

Getting  back  to  his  collection 
of  pictures  of  media  reps,  Mr. 
Johnson  commented  on  various 
newspaper  personalities. 

“There,”  he  said,  “is  Wally 
Bates  of  the  Chicago  Tribune, 
and  Leon  Pinkson  of  the  San 
Francisco  Chronicle,  that  news¬ 
paper  which  provides  such  in¬ 
formative  sessions  each  year  for 
agency  media  people. 

He  pointed  to  other  pictures: 
Clark  Stevens,  Sawyer,  Fergu¬ 
son,  Walker  Co.,  Inc.;  Charles 
Bonner,  Cincinnati  (Ohio) 
Times-Star;  L.  N.  Rich,  Dea 
Moinea  (Iowa)  Register  &  Trib¬ 
une;  Marvin  H.  Cole,  Buffalo 
(N.Y.)  Evening  Express; 
Monty  Wilhelm,  Cincinnati 
(Ohio)  Post;  Mike  Gorman, 


Flint  (Mich.)  Journal;  Gil 
Whitely,  Williamsport  (Pa.) 
Grit;  Bill  Schmitt,  Moloney, 
Regan  &  Schmitt;  J.  A.  Downey, 
Hearst  Advertising  Service; 
P.  F.  DeBeaubian,  recently  pro¬ 
moted  to  publisher,  Detroit 
(Mich.)  Times;  Dan  Doody, 
once  with  the  Chicago  (Ill.) 
Sun;  and  Louis  Swendsen,  of  the 
Polish  Daily  News,  Detroit. 

Referring  to  his  entire  collec¬ 
tion  of  pictures,  Mr.  Johnson 
said  it  represented  only  out-of- 
town  friends.  “If  I  included  New 
Yorkers,  I’d  have  to  put  their 
pictures  on  the  ceiling. 

“These  representatives  are  the 
living  people  who  give  news¬ 
papers  and  other  media  the 
warm  personality  a  media  direc¬ 
tor  needs  to  properly  evaluate 
media.  You  see,”  Mr.  Johnson 
concluded,  “fact  and  figures  con¬ 
stitute  only  a  part  of  the  story.” 


Shopper  Helps 
In  Competition 

Lima,  Ohio 

Publication  of  a  shopper  that 
goes  to  60,000  homes  has  been 
instrumental  in  the  Lima  News’ 
battle  to  regain  its  position  in 
the  field.  Publisher  E.  R.  Mc¬ 
Dowell  said  this  week. 

From  May  1  to  July  1,  1957, 
the  News  operated  under  strike 
conditions.  Shortly  after  the 
Lima  Citizen  was  established  in 
competition  to  the  News,  Mr. 
McDowell  said,  the  News’  circu¬ 
lation  dropped  from  37,000  to 
15,000. 

To  provide  more  complete 
market  coverage,  the  News 
brought  out  the  Ldma  Shopper 
last  August.  Mr.  McDowell  said 
the  linage  figures  of  the  News 
and  the  Shopper  are  given  in 
combination.  For  11  months 
through  May  31,  he  said,  the  to¬ 
tal  was  10,536,232,  of  which  lo¬ 
cal  accounted  ifor  7,621,222. 

The  News  has  also  made  some 
circulation  gains,  the  publisher 
said. 

Nearing  the  end  of  its  first 
year,  the  Citizen  claims  a  circu¬ 
lation  of  24,000  (ABC)  and  re¬ 
tail  linage  of  8,664,078  for  11 
months  through  May.  Classified 
linage  was  given  as  2,572,512. 

• 

Agency-Publisher 

Huntington,  W.  Va. 

A  new  weekly  newspaper  has 
made  its  first  appearance  here. 
The  News  Tribune  is  published 
each  Saturday  by  the  Merchants 
Advertising  Agency,  Inc.,  and 
is  edited  by  Frank  W.  Allen. 
The  paper  is  tabloid  in  size  and 
specializes  in  news  coverage  of 
Hunting^ton  and  Cabell  County. 
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‘Special  Section’  Eyed 


By  Gannett 

Rochester,  N.  Y. 

Can  a  newspaper  help  restore 
prosperous  times  to  its  commu¬ 
nity  through  publishing  special 
sections? 

Has  the  newspaper  “special 
section”  been  abused  to  the  point 
where  any  “special”  appears 
only  as  a  means  of  boosting 
linage? 

Do  special  sections  boost  lin¬ 
age  —  or  merely  reallocate  it? 

For  answers  to  these  ques¬ 
tions,  the  house  magazine  of 
Gannett  Newspapers  called  on 
advertising  executives  of  the  22 
Gannett  Newspapers.  Opinions 
differed  —  just  as  opinions  on 
the  matter  differ  among  execu¬ 
tives  in  the  headquarters  of  the 
Gannett  Group  here. 

Wrote  James  J.  Burnett,  ad 
director  of  the  Binghamton  (N. 
Y.)  Press: 

“Here  in  Binghamton  we  don’t 
go  in  too  much  for  special  sec¬ 
tions.  Special  sections  call  for 
at  least  26%  to  30%  news  sup¬ 
port  and  unless  we  can  be  rea¬ 
sonably  sure  that  the  advertis¬ 
ing  is  ‘extra’  linage,  we  just 
can’t  see  it. 

“We  never  go  for  ‘Back  to 
School’  editions,  ‘Spring  and 
Fall  Fashion'  editions,  and  the 
many  other  special  editions  that 
might  be  sold  to  our  regular  re¬ 
tail  advertisers. 

Simply  Switch  Space 

“We  have  found  that  these 
retail  accounts  outsmart  us 
every  time.  They  simply  ‘switch’ 
their  space  into  the  special  edi¬ 
tion  —  we  give  25  to  30  per 
cent  news  space  to  get  it  and, 
in  the  end,  we  have  no  more 
business  from  these  accounts 
than  we  would  have  by  selling 
them  good  old  run-of-paper  ad¬ 
vertising.” 

Elliott  J.  Barnett,  local  ad¬ 
vertising  manager  of  the  Hart¬ 
ford  (Conn.)  Times,  admitted 
that  there  is  a  danger  of  “switch 
business.”  He  listed  21  annual 
special  sections  of  the  Times, 
plus  four  added  in  April  and 
May  this  year  “to  offset  losses.” 
He  mentioned  a  belief  among 
admen  that  “the  prestige  and 
public  relations  value”  of  a  spe¬ 
cial  section  warrant  its  publica¬ 
tion. 

“Our  total  advertising  linage 
last  year  for  21  annually  sched¬ 
uled  sections,  plus  four  other 
spot  sections  not  regularly 


Papers 

scheduled,  was  508,254  lines,  or 
208  solid  pages,”  Mr.  Barnett 
reported.  “This  includes  local 
and  national.  The  news-adver¬ 
tising  split  averaged  31%-69%.” 

Wrote  Domenic  E.  Didoardo, 
retail  advertising  manager  of 
the  Plainfield  (N.  J.)  Courier- 
News: 

Study  Proposals 

“We  at  the  Courier-News 
study  every  proposal  that  comes 
to  our  attention  and  we  ask 
ourselves  a  few  questions.  Will 
a  strong  reader  interest  result? 
Can  the  news  department  handle 
the  required  editorial  material 
in  stride?  Will  the  advertisers 
use  extra  linage  without  cut¬ 
ting  regular  advertising?  Will 
the  flow  of  copy  to  the  compos¬ 
ing  room  be  sufficiently  steady 
to  keep  extra  mechanical  cost  to 
a  minimum? 

“We  find  that  the  impact  of  a 
special  section  is  beneficial  to 
the  firms  and  the  people,  plus 
proving  extra  revenue  to  the 
newspaper.” 

Mr.  Didoardo  cited  “You  Auto 
Buy  Now”  as  an  example. 

“We  approached  the  local 
automotive  association  with  the 
idea  of  a  special  section,  but 
were  given  a  luke-warm  recep¬ 
tion.  Se  we  decided  to  approach 
it  from  another  angle. 

“We  put  together  a  package 
—  an  automobile  salesmen’s  pep 
rally,  auto  show,  parade,  en¬ 
dorsements  from  the  Chamber 
of  Commerce  and  Retail  Trades, 
proclamation  by  the  mayor  and 
a  special  section.  By  design,  we 
invited  members  of  the  execu¬ 
tive  committee  of  the  association 
and  a  few  known  promotion- 
minded  dealers  to  a  meeting. 
By  the  time  we  had  outlined 
our  program  the  executive  com¬ 
mittee  picked  it  up  for  the  as¬ 
sociation  and  we  were  off  and 
running. 

Definite  Upswing 

“Success?  Of  course  the  affair 
was  successful.  Dealers  ex¬ 
pressed  amazement  at  what  the 
newspaper  did  for  them.  The 
campaign  provided  a  definite 
upswing  in  automotive  activities 
in  Plainfield  with  more  than  a 
million  dollars  worth  of  cars 
sold.  And  goodwill  certainly  was 
built  up  between  the  Courier- 
News  and  the  association. 

“What  did  the  Courier-News 


get  out  of  the  promotion?  It’s 
true  we  had  an  18-page  section 
with  more  than  30,000  lines  — 
and  14,000  lines  scheduled 
through  the  rest  of  the  week. 
But  the  big  pay-off  was  the 
feeling  that  we  were  selling 
more  than  just  space  and  were 
providing  definite  proof  that 
Plainfield  business  is  healthy. 
There  certainly  is  more  opti¬ 
mism  in  Plainfield  today.” 

Several  Gannett  advertising 
men  agreed  that  carefully 
planned,  carefully  edited,  care¬ 
fully  chosen  special  sections  can 
build  reader  confidence.  “Some 
retailers  believe  it’s  a  newspa¬ 
per’s  duty  to  strive  constantly 
for  bigger  and  better  special 
sections,”  wrote  John  Prizzia, 
retail  advertising  manager  of 
the  Newburgh  (N.  Y.)  News. 

General  Manager  George  R. 
Little  of  the  weekly  Potsdam 
(N.  Y.)  Courier-Freeman  noted 
that  his  newspaper’s  four  spe¬ 
cial  sections  in  1957  “not  only 
provided  extra  advertising  reve¬ 
nue  and  additional  circulation 
but  also  promoted  interest  in 
local  enterprises  and  pointed  up 
the  newspaper’s  leadership  role 
in  the  community.” 

Wrote  Edwin  J.  Lanfear,  dis¬ 
play  advertising  manager  of  the 
Saratoga  Springs  (N.  Y.)  Sara- 
togian: 

“Special  sections  are  definitely 
a  part  of  the  newspaper  busi¬ 
ness  and  as  such  should  be  used 
to  the  very  best  advantage  of 
all  concerned  —  the  reader,  the 
advertiser  and  the  newspaper.” 

His  newspaper’s  five  annual 
special  editions,  Mr.  Lanfear  re¬ 
ports,  are  “reasonably  success¬ 
ful  ;  yet,  since  we  know  they  are 
to  be  published,  we  can  plan  each 
year  to  better  the  previous  year. 

Some  Lack  Planning 

“However,  in  the  course  of 
each  year  we  publish  other  spe¬ 
cial  sections  on  short  notice, 
often,  I  feel,  without  the  proper 
planning  and  selling.  The  result 
is  that  the  section  falls  short 
of  what  we  would  like  and  we 
find  that  we  have  dissatisfied 
readers,  advertisers  and  news¬ 
paper  people.  These  bad  special 
sections  discourage  other  people 
from  becoming  involved  in  one 
and  often  do  more  harm  than 
good  for  a  paper.  I  feel  that, 
unless  a  newspaper  can  do  a 
good  job  with  a  special  section, 
the  section  should  be  avoided.” 

The  tendency  to  distinguish 
among  sections  was  apparent 
among  other  Gannett  admen. 
Wrote  Mr.  Burnett  of  the  Bing¬ 
hamton  Press: 

“We  do  like  to  run  special 
sections  for  such  as  home  build¬ 
ers’  shows,  boat  shows,  automo¬ 
bile  dealers,  openings  of  new 


CITIZEN  LORD — Honorary  Twai 
citizenship  is  conferred  by  State 
Sen.  George  Parichouse,  left,  of 
Dallas  on  Charles  B.  Lord,  adver¬ 
tising  director  of  the  Indianapo¬ 
lis  Star  and  News,  at  the  Adver¬ 
tising  Federation  of  America  con¬ 
vention.  Mr.  Lord  is  president  ol 
the  Newspaper  Advertising  Ezecu- 
tives  Association. 


buildings,  etc.  .  .  .  anything  that 
takes  us  away  from  the  usual 
run  of  regular  retail  accounts 
and  gives  us  a  reasonable  chance 
to  get  extra  copy. 

“We  are  trying  right  now, 
and  always  do,  to  convince  our 
regular  advertisers  that  when 
they  want  something  extra  from 
us  they  should  expect  to  give 
something  extra  to  us. 

“We  approached  ‘You  Auto 
Buy  Now  Week’  in  that  way 
and  it  worked  out  very  well  for 
us  during  April.  Our  local  auto 
dealers  contacted  their  manu¬ 
facturers  and  really  put  the 
pressure  on.  As  a  result,  we 
secured  something  like  47,361 
lines  of  advertising.  We  hope 
it  is  ‘extra’  linage  .  .  .  well 
find  out  when  we  check  our  lin¬ 
age  against  other  newspapers 
in  communities  our  size  who  did 
not  have  the  ‘You  Auto  Buy 
Now’  promotion.” 

Peculiar  Benefits 

Peculiar  benefits  of  special 
sections  are  cited  by  C.  Clifford 
Peterson,  advertising  manager 
of  the  Niagara  Falls  Gazette, 
and  by  Cliff  S.  Williams,  a  dis¬ 
play  salesman  of  the  Rochester 
Times-Union. 

Wrote  Mr.  Peterson:  “The 
question  of  special  sections  is 
one  of  great  importance  when 
a  staff  is  trying  to  build  adver¬ 
tising  volume  for  a  Sunday 
newspaper.  We  attempt  to  fun¬ 
nel  all  such  linage  into  the  Sun¬ 
day  edition  whenever  possible 
(because)  these  special  adver¬ 
tising  features  build  reader  in¬ 
terest  in  our  comparatively  new 
Sunday  newspaper.” 

Mr.  Williams  wrote:  “A  spe¬ 
cial’s  main  purpose,  of  course, 
is  to  develop  extra  linage  and 
to  increase  company  revenue. 

(Continued  on  page  22) 
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What  sinsfle 


compact  market 
buys  MORE  than 
each  of 

36  entire  states 


/  The  \ 

'  \ 

^  ^>ain  Dealer  \ 

/ 


You  can  sell  it  everyday  in 
The  Cleveland  PLAIN  DEALER 

The  only  Cleveland  Newspaper  that  sells  the  city  and  the  26  adjacent  counties 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES* 


Here's  how  the 
Cleveland  Market 
sells  4'/a 

billion  dollars 


COMMODITY 

CIEVEIAND 
CUYAHOGA  COUNTY 
(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,336,394 

$2,030,071 

$4,366,465 

Retail  Food  Sales 

^  589,775 

510,796 

1,100,571 

Retail  Drug  Sales 

88,498 

55,405 

143,903 

Automotive 

435,242 

430,796 

866,038 

Gas  Stations 

146,580 

176,027 

322,607 

Furniture,  Household  Ap 

pliances  125,120 

104,022 

229,142 

*  Akron,  Canton  and  Youngstown's  Counties  are  not  included  in  above  Sates. 

Represented  hj  Cresmer  &  Woodward,  Ine.,  New  York,  Chicago,  Detroit,Atlanta,  San  F  rancisco,  Los  Angeles.  Member  oj  Metro  Sunday  Comics  and  Magazine  Network. 
editor  at  PUBLISHER  for  June  21,  1958 


ADVERTISER  •  NEWSPAPER 


Honeymoon  Issue 
Woos  Customers 

Warren,  Pa. 

The  Times-Mirror  here  came 
out  recently  with  a  38-page 
“Honeymoon  Special”  edition 
keyed  to  a  month-long  “June 
Wedding”  community-wide  sales 
promotion  to  beat  the  recession. 

The  daily  printed  its  front 
page  in  red  ink  to  draw  interest 
to  the  promotion.  Results  the 
initial  day  were  reported  to  have 
been  more  than  expectations. 

The  picture  of  a  rocket  on  the 
left  above  the  masthead  said: 
“Let’s  go  to  Warren”  .  •  .  “Reg¬ 
ister  for  Honeymoon  Special” 
.  .  .  “plus  69  door  prizes  you 
can  win  if  you  shop  in  Warren 
during  June.”  The  inside  of  the 
paper  carried  lists  of  prizes 
merchants  were  offering  during 
the  month. 

A  front-page  editorial  said  in 
part:  “Wedding  bells  ring  out 
tomorrow  for  all  Warren  mer¬ 
chants  as  they  launch  a  month¬ 
long  community-wide  sales  pro¬ 
motion  called  “wedding  days.” 
To  clear  up  any  confusion  that 
may  naturally  result  from  use 
of  the  “Wedding  Days”  theme, 


the  retail  sales  promotion  com¬ 
mittee  pointed  out  that  the  wed¬ 
ding  referred  to  was  one  among 
the  merchants  of  the  city  who 
were  taking  the  “vows”  to  pro¬ 
mote  Warren  as  a  first-class 
shopping  center  and  to  furnish 
service  and  satisfaction  to  all 
customers. 

Sixteen  pages  of  the  paper 
comprised  a  special  edition  filled 
with  ads  on  the  promotion  and 
prefaced  with  a  large,  full-page 
announcement  in  brown  ink  on 
the  retail  promotion.  It  was 
sponsored  by  the  retail  division 
of  the  Greater  Warren,  Pa., 
Chamber  of  Commerce,  with 
newspapers  giving  100%  back¬ 
ing  and  providing  part  of  the 
entertainment  for  the  prize  win¬ 
ners. 

• 

Paper  Wins  Award 

“Inside  The  News,”  the  Chi¬ 
cago  Daily  News’  monthly  house 
organ,  has  been  awarded  first 
place  in  the  1957  International 
Council  of  Industrial  Editors 
awards  program.  Margie  Doug¬ 
las  is  editor.  “Inside  The  News” 
is  produced  by  the  Daily  News 
promotion  department  under  the 
direction  of  Arthur  C.  Young- 
berg. 


JAMPOL  methods  and  Equipment... 


Watch  a  Jampot  mailroom  handling  system  at  work  — 
with  attention  to  the  “teamworking”  of  the  various  units. 
You’ll  see  why  it  handles  any  bundle  load,  moves  more 
newspapers,  meets  every  need -faster  and  at  lower  cost. 

Take  advantage  of  the  efficiency,  simplicity  and 
economy  Jampot  methods  and  equipment  can  bring  to 
your  plant. 


Let’s  discuss  your 
specific  requirements. 


^Special  Section^ 

(Continued  from  page  20) 


At  the  same  time,  specials 
serve  as  a  ‘linage  vitamin,’  or 
shot  in  the  arm  to  a  sales  de¬ 
partment.  They  create  and  re¬ 
vitalize  selling  efforts  and  think¬ 
ing  —  and  help  to  keep  selling 
techniques  sharp.” 

Mr.  Williams’  statement  con¬ 
tained  overtones  of  a  statement 
by  Henry  W.  Stock,  advertising 
director  of  the  Gannett  Group. 
Without  endorsing  or  condemn¬ 
ing  special  sections,  Mr.  Stock 
wrote : 


Know  When  To  Shift 


“Skillful  management  of  to¬ 
day’s  trained  advertising  sales¬ 
men  might  be  compared  with 
the  operation  of  a  heavily 
loaded,  fast  and  high-powered 
trailer  truck.  When  the  truck 
reaches  a  steep  hill  and  can’t 
make  it  in  high  (ordinary  sales 
methods)  the  driver  shifts  to 
second  (special  sales  effort). 
The  engine  turns  over  faster 
(harder  work)  but  the  truck 
gets  up  the  hill  (gets  the  busi¬ 
ness).  This  knowing  ‘when  to 
shift’  —  so  to  speak  —  depends 
on  an  accurate  knowledge  of 
each  man’s  capacity  to  handle 
the  problems  that  come  his  way. 
.4nd  if  the  sales  manager  has 
a  right  to  expect  skillful  per¬ 
formance  from  his  staff,  the 
staff  has  an  equal  right  to  ex¬ 
pect  skillful  knowledge  as  to 
‘when  to  shift’  on  the  part  of 
the  man  at  the  wheel.” 

• 

EEI  Program  Okayed 

i  A  new  national  sales  promo¬ 
tion  program  (via  Fuller  & 
j  Smith  &  Ross  Inc.)  to  stimulate 
,  increased  use  of  electricity  in 
homes  has  been  approved  by 
Edison  Electric  Institute’s  board 
j  of  directors. 

I  r  Spendetherness  ^ 


It  means  .  .  that  New 
London  average  household 
sales  are  $8041,  highest  of 
any  Conn,  city  of  25,000- 
or-over  population  (SM  '58 
Survey). 


NEW  LONDON,  CONNECTICUT 
National  Kepretentativet; 


GILMAN,  NICOLL  A  RUTHMAN 


Ads  Reflect 
Business  Gain 

Los  .\NGEIIS 

“Help  Wanted:  10,000  People 
Needed.” 

Such  might  well  have  been  the 
headline  on  the  help  wanted 
pages  of  the  Los  Angeles  Time! 
classified  section  on  Sunday, 
June  8.  The  job  opportunities 
covered  15  %  pages. 

The  bids  for  workers  indicates 
that,  at  least  for  the  present 
business  in  this  market  is  defi¬ 
nitely  on  the  upsurge,  i-eports 
Frank  W.  Lester,  classified  man¬ 
ager.  The  trend  has  been  noti^ 
able  for  weeks. 

The  Times’  job  offering  vol¬ 
ume  has  attained  a  level  un¬ 
equalled  since  August  1  of  last 
year.  Four  months  ago  want  ad 
linage  was  54  per  cent  less  than 
the  comparable  week  of  1957. 

June’s  first  full  week  .showed 
the  loss  has  now  been  halved. 
The  dip  was  27  per  cent  from  a 
year  ago.  The  number  of  ac¬ 
counts  also  has  grown. 

• 

Newspaper  Grocery 

Ads  Win  Awards 

Ladies  Home  Journal- 
National  Association  of  Retail 
Grocers  of  the  United  States 
(NARGUS)  awards  for  the  best 
agency-prepared  and  best  store- 
prepared  grocery  ads  of  1957 
were  presented  at  the  recent 
NARGUS  convention  in  New 
York. 

The  award  for  best  agency- 
prepared  ad  went  to  Pacemaker 
Food  Stores  for  a  full-page  ad 
appearing  in  the  Rockford  (Ill.) 
Register-Republic.  Best  stor^ 
prepared  ad  award  went  to  Big 
Star  Cash  Food  Stores  for  page 
ad  that  ran  in  the  Memphis 
(Tenn.)  Commercial  Appeal. 


50  YEARS  in  newspaper  businw 
is  marked  by  W.  C.  Bussing,  left, 
president  of  the  Evansville  (lnd.| 
Press,  with  congratulations  from 
Mark  Ferree,  executive  viceprsii. 
dent  of  Scripps-Howard  News¬ 
papers.  Mr.  Bussing  began  work¬ 
ing  for  the  Press  as  an  ad  sales¬ 
man  in  1908,  two  years  the  paper 
was  founded. 
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ADVERTISER  •  NEWSPAPER 


DEPTH  OF 
PENETRATION 

is 

essential 
for  a  climbing 
sales  curve 


A  regular  program  of  advertising 


in  THE  CHRISTIAN  SCIENCE  MONITOR 
builds  for  your  product  immediate  sales 
with  valuable  customers  who  are  likely 
to  be  with  you  for  years  to  come.  For  the 
MONITOR  has  the  depth  of  penetration 
that  reaches  the  point  where  sales  action 
begins  and  continues. 


Just  as  MONITOR  readers  constantly 
rely  upon  the  accuracy  and  fairness  of 
the  MONITOR’S  reporting  and  interpreta¬ 
tion  of  world  news,  so  they  turn  daily  to 
MONITOR  advertising  for  product  news 
that  is  thoroughly  dependable. 

Be  sure  this  international  daily  news¬ 
paper  is  on  your  primary  media  list.  May 
we  submit  a  planned  program  of  MONITOR 
advertising  for  your  product?  —  THE 
CHRISTIAN  SCIENCE  MONITOR,  One, 
Norway  Street,  Boston  15,  Massachusetts. 


Christian 

Science 

Monitor 


News,  Advertising,  Readenhip 
Devoted  to  Building  a  ^ 

Better  Civilization 


Branch  Offices 
NEW  YORK:  588  Fifth  AvenuT 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  163/4  Strand 


Special  E&P  Color 
Award  Deadline  Near 


Special  Editor  &  Publisher 
awards  for  the  “creative  use  and 
implementation  of  color”  in 
newspaper  general  advertising 
will  be  presented  to  advertisers 
and  agencies  during  the  3rd 
I  Annual  Newspaper  ROP  Color 
I  Conference  scheduled  for  Sept. 
15,  16  and  17  at  the  Waldorf- 
Astoria  Hotel,  New  York. 

Robert  U.  Brown,  president 
and  editor  of  Editor  &  Pub¬ 
lisher,  said  the  special  adver¬ 
tiser-agency  awards  will  be  in 
addition  to  Editor  &  Publish¬ 
er’s  Second  Annual  Competition 
for  outstanding  ROP  newspaper 
color  reproduction  of  national 
food  or  general  subject  ads 
which  was  announced  earlier 
(E&P,  March  1,  page  17). 

Mr.  Brown  said  that  a  major 
award  will  be  presented  to  the 
;  agency,  and  the  advertiser,  for 
:  the  best  continued  use  of  full 
color  in  newspaper  general  ad- 
I  vertising.  Similar  awards  will 
be  presented  for  the  best  con- 
I  tinned  use  of  spot  color  (black 
I  plus  one  color). 

Miniature  aw’ards  will  be  pre¬ 
sented  in  both  classifications,  to 
the  advertising  manager  of  the 
product,  the  art  director  and 
copy  chief  for  the  agency. 

I  Judging  will  be  based  on  copy, 
design,  art,  implementation  of 
ideas  and  adaptability  to  the 
medium.  The  panel  of  judges  in 
this  special  Editor  a  Publisher 
contest  will  include: 

Arthur  A.  Porter,  vicepresi¬ 
dent  and  media  director,  J. 
Walter  Thompson  Co.;  Charles 
H.  Brower,  president  and  chair¬ 
man  of  the  executive  committee. 
Batten,  Barton,  Durstine  &  Os- 
,  born,  Inc.;  Charles  T.  Coiner, 
vicepresident  and  art  director, 
N.  W.  Ayer  &  Son,  Inc.;  Elwood 
Whitney,  senior  vicepresident, 
Foote,  Cone  &  Belding;  Henry 
Schacte,  advertising  vicepresi¬ 
dent,  Lever  Brothers  Co.;  Al¬ 
bert  Dome,  owner  of  Famous 
Artists’  School;  Lester  Beall, 
consulting  art  director;  David 
Ogilvy,  president,  Ogilvy,  Ben¬ 
son  &  Mather,  Inc.;  and  Gordon 
C.  Aymar,  consulting  art  direc¬ 
tor. 


Entries  may  be  submitted  b; 
the  advertiser,  the  agency,  or  i 
newspaper  which  has  published 
the  advertising.  Entries  shst 
consist  of  a  tearsheet  or  news¬ 
print  proof  of  the  ad  or  ads. 
mounted  with  cellophane  tape  m 
an  18  X  24  inch  sheet  of  one- 
ply  mounting  board,  and  labeled 
with  the  official  entry  blank  in 
the  lower  left  hand  comer. 

All  entries  become  the  prop¬ 
erty  of  Editor  &  Pubushb. 
The  decision  of  the  judges  will 
be  final.  Entries  must  be  post¬ 
marked  no  later  than  midni^t, 
July  1,  1968,  and  mailed  to 
“E&P  Color  Contest,”  c/o  Ad¬ 
vertising  Club  of  New  York,  23 
Park  Avenue,  New  York. 

There  is  no  entry  fee. 

• 

Eybers  Heads 
Color  Session 

Harry  Eybers,  production 
manager,  Washington  (D.  C.) 
Post  and  Times  Herald,  will 
preside  over  the  mechanical 
production  session  of  the  3rd 
Annual  Newspaper  ROP  Color 
Conference  in  the  Waldorf- 
Astoria  Hotel  in  New  York 
Sept.  15,  16,  and  17. 

According  to  Mr.  Eybers,  the 
Conference  will  feature  numer¬ 
ous  success  stories  on  the  use 
of  color  in  newspaper  adver¬ 
tising;  will  dramatize  the  type 
of  equipment  needed  by  a  news¬ 
paper  getting  into  color  work 
for  the  first  time;  and  will 
show  newspapers  how  they 
can  get  into  color  on  a  “shoe¬ 
string.” 

“The  mechanical  production 
session,”  Mr.  Eybers  explained, 
“will  be  a  joint  program  with 
a  panel  made  up  of  the  most 
experienced  and  successful 
newspaper  color  men. 

“It  is  our  hope,”  Mr.  Eybers 
continued,  “that  this  fall  Con¬ 
ference  will  bring  about  an 
even  better  understanding  be¬ 
tween  agency  and  production 
people  and  will  lead  to  even 
better  quality  of  color  reproduc¬ 
tion. 


Entries  shall  consist  of  ads  “We  also  hope  to  convince 
from  a  campaign  of  national  or  the  many  newspapers  in  the 
general  rate  ROP  color  newspa-  East  that  do  not  handle  color 
per  ads,  placed  by  an  advertis-  that  they  are  missing  a  great 
ing  agency,  and  published  in  one  opportunity  to  cash  in  on  a 
or  more  daily  newspapers  be-  source  of  revenue  made  pos- 
tween  June  1,  1967  and  May  31,  sible  by  ROP  Color,”  Mr.  Ey- 
1958,  inclusive.  bers  said. 

EDITOR  8C  PUBLISHER  for  June  21,  195« 


RUN-OF-PAPER  COLOR  PRESS  ROOMS  ARE  POWERFUL  SALES  ROOMS.  Sales  Promotion  Manager  Alvin  Citron,  of  Jantzen's  Women’s 
Sportswear  Division,  says:  “Color  is  tremendously  important  in  fashions;  therefore  nothing  advertises  fashion  merchandise  so  well  as  POP  color.” 


ROP  COLOR  SELLS 
BATHING  SUITS  FOR  JANTZEN 


.\s  more  and  more  national  advertisers  like 
|ant/en  use  ROl*  color,  half  the  daily  newspa¬ 
pers  in  .America  struggle  with  two  questions: 

The  first  one  is:  Can  we  afford  NOT  to 
have  ROP  color?  This  question  arises  from 
the  tremendous  growth  of  ROP  national 
advertising  linage  .  .  .  «  five  million  line  gain 
in  1P57  to  a  total  of  over  114  million  lines! 

The  second  question  is:  Can  we  afford 
ROP  color?  For  many  newspapers  the  answer 
is  —  not  in  1958  or  1959  ...  but  wise  man¬ 
agements  are  wondering  how  to  determine 
when  ROP  color  will  be  feasible  for  them, 
and  to  plan  toward  that  goal. 
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Hoe  IS  heljung  many  siuii  newspapers  pin¬ 
point  a  future  target  date  for  color.  Hoc  is 
exceptionally  well  qualified  to  make  recom¬ 
mendations,  because  color  printing  is  our 
business.  The  fine  color  work  being  printed 
today  is  largely  due  to  Hoe’s  progressi\e 
engineering  concejits  in  this  field.  W’hethcr 
you  are  thinking  color  today  or  not,  it  xvill 
pay  yon  to  get  in  touch  with  Hoe. 


<&co^/vo. 


910  East  138th  Straat,  Naw  York  54,  N.Y. 

Soles  Offices:  Boston  •  New  York  •  Chicago  •  Dallas  •  MiomI  •  Son  Fronclsco 


Meet  Donald  McVay, 


Publishers 

Ry  Janies  L.  Col  lings 

What  manner  of  man  is 
Donald  R.  McVay,  newly-ap¬ 
pointed  executive  secretary  of 
the  Publishers  Association  of 
New  York  City? 

He’s  tall,  handsome,  44;  has 
black-graying  hair  and  brown 
eyes;  worked  his  way  through 
the  University  of  Oklahoma 
school  of  journalism. 

He’s  a  family-loving  man 
with  two  sons,  8  and  11.  His 
blue-eyed,  brunette  wife,  Lois 
June,  was  graduated  from  the 
same  school  and  once  wrote 
advertising  copy. 

Former  FBI  Agent 

He’s  a  golf  player,  an  occa¬ 
sional  fisherman,  a  bridge 
player,  this  quick-eyed  native  of 
Oklahoma  who  speaks  .softly 
with  a  near-Texas  accent. 

He’s  an  ex-FBI  agent  who 
made  his  share  of  arrests  of 
draft  dodgers  and  deserters 
during  the  war  years. 

He’s  a  conservative  dresser. 


Counsel 


a  non-smoker,  a  moderate 
drinker,  the  quiet  type.  His  idea 
of  a  good  time  is  a  steak-out 
with  a  few  friends. 

His  Own  Business 

He’s  a  Republican  who  thinks 
politics  is  nobody’s  business  but 
his  own,  who  believes  his  wife 
is  his  best  asset,  who  works 
hard  but  insists  on  having  time 
to  relax. 

Don  McVay  is  the  sort  of 
fellow  who  will  tell  you: 

“I  was  complimented  to  be 
chosen  for  this  job,  and  I  feel  I 
can  handle  it.  All  I  can  hope  to 
do  is  represent  the  newspaper 
publishers  faithfully  in  all  my 
contacts  with  them.  It’s  my 
responsibility  to  counsel,  advise 
and  carry  out  the  wishes  of  the 
publishers.  They  are  the  ones 
who  will  make  the  dccision.s. 

Well-slalTcd 

“The  association  is  well- 
staffed,  and  the  job  here  will 


not  be  done  in  this  chair.  It  will 
be  done  by  the  men  in  the  office 
and  the  men  of  the  labor  rela¬ 
tions  committee. 

9  (lontraels  Opening  Up 

“In  the  Fall,  nine  contracts, 
all  on  the  mechanical  side,  will 
be  up  for  re-negotiation.  I  shall 
try  to  practice  understanding, 
patience  and  perseverance  in  my 
approach  to  these  negotiations, 
as  I  did  in  Toronto.’’ 

Don  was  referring  to  his 
position  as  general  manager  of 
the  Council  of  Printing  Indus¬ 
tries,  in  Toronto.  The  Council 
was  chartered  in  March,  1956, 
and  he  was  its  first  manager. 
At  the  New  York  publishers’ 
office  he  replaces  William  Mapel, 
who  retired  as  President. 

Ollier  l’u^>ls 

Other  posts  he  has  held : 
assistant  to  George  N.  Dale, 
chairman  of  the  Special  Stand¬ 
ing  Committee,  ANPA,  Chicago, 
October,  194.5  —  March,  1956; 
that  FBI  stint,  in  Boston, 
Detroit  and  New  York,  Febru¬ 
ary,  1942 — October,  1945;  ad¬ 
vertising  salesman,  Shawnee 
(Okla.)  News  and  Star,  June, 
1939 — February,  1942;  adver¬ 
tising  manager,  Lawton  (Okla.) 


Donald  R.  McVay 


Morning  Press,  May,  1938 — 
June,  1939;  and  summer  em¬ 
ployment,  while  in  college,  on 
the  Altus  (Okla.)  Times-Demo- 
crat,  his  hometown  paper.  (Don, 
by  the  way,  reeled  these  dates 
off  without  hesitation.  Part  of 
his  FBI  memory-training  in¬ 
doctrinations  no  doubt.) 

“As  you  can  see,”  he  said,  “I 
haven’t  had  a  spectacular  career 
and  I’m  not  colorful.  I’m  just  a 
candid,  hard-working  guy.” 
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Ralph  P.  Smith — out  of  the 
production  planning  department 
to  New  York  Agency,  covering 
Long  Island,  Westchester,  Stat¬ 
en  Island,  the  Bronx  and  Rock¬ 
land  County.  In  college  he  ma¬ 
jored  in  languages,  with  the  aim 
of  working  in  export-import 
trade. 

James  A.  Gabour  —  former 
Texas  newspaper  operator  and 
shop  foreman,  graduate  of  the 
Teletype  School  in  Chicago,  now 
with  the  Dallas  Agency,  serving 
Louisiana,  part  of  Mississippi 
and  part  of  Texas. 

Elmer  E.  Hinkel  —  former 
publisher  of  a  weekly  news¬ 
paper,  the  Orosi  (Calif.)  Cour¬ 
ier,  shop  superintendent  and  ex¬ 
ecutive  of  a  printing  firm,  now 
representing  Linotype  in  Oak¬ 
land,  East  Bay,  San  Joaqnin 
Valley  and  Monterey  Peninsula, 
California. 

William  S.  Miller  —  graduate 
of  California  State  Polytechnic 
College  with  degree  in  printing 
engineering,  now  in  Dallas 
Agency. 


Evans  Serves 
Intertype’s 
New  District 


William  R.  Evans 


cold,  this  and  other  printers  could  go 
on  losing  money  this  way  for  years. 

Blotchford’s  service  policy  is 
founded  on  protecting  your  profits 

Blatchford  Metal  salesmen  know 
printing  and  printers’  metal  prob¬ 
lems  .  .  .  and  are  quick  to  note  and 
advise  of  wa.steful  metal  practice 
anywhere  along  the  line.  Call  in  a 
Blatchford  man— his  savvy  can  save 
you  money. 

“With  the  customers  I  have,”  roars 
Charlie,  “who  could  get  a  thin  dime  NEW!  Blatchford 
more  per  thousand  ?  And  my  costs  are 
sky  rocketing.  Take  type  metal .  .  .” 

“Go  ahead,  Charlie!”  I  say,  "Take 
type  metal.  Take  this  wet  dross  I  just 
picked  out  of  your  dross  drum.  Look 
at  this  chunk!  It’s  loaded  with  good 
metal.  That’s  money  out  of  your 
pocket!” 

“Matter  of  fact  that’s  why  I’m 
here,”  I  w^ent  on,  “maybe  we  can 
plug  the  leak.” 

Charlie  and  I  pinpointed  the 
trouble  in  a  jiffy.  I  dunked  my  metal 
thermometer  in  the  remelt  pot  and 
it  read  close  to  900°.  That  was  the 
tip-off.  Charlie’s  new  remelt  man  was 
pouring  in  too  much  heat. 

Simple  ?  Sure !  But  without  Blatch- 
ford’s  periodic  tests  of  metal,  hot  or 


Blatchford  Metal  salesman 

makes  like  economist 


plugs  profit  leak 
for  legal  forms  printer 


POTSTIK 


.  .  .  the  improved  lubricant  and 
dross  reducer.  Helps  keep  machine’s 
hot  metal  system  working  smoothly. 
Helps  cut  dross  loss  in  re-melt  op¬ 
eration.  Ask  the  Blatchford  man  to 
show  you  how  the  “Potstik”  saves 
time,  trouble,  money. 

E.  H'.  Blatchford  Dept.,  National  Lead  Company  — 
Atlanta,  Baltimore,  Chicago,  Cincinnati,  Cleveland, 
Dallas,  Philadelphia,  Pittsburgh,  St.  Louis;  New 
York:  E.  W.  Blatchford  Co.;  New  England:  Na¬ 
tional  Lead  Co.  of  Mass.,  Boston;  Pacific  Coast: 
Morris  P.  Kirk  &  Son,  Inc.,  Los  Angeles,  Emery¬ 
ville  (Calif.),  Portland,  Seattle,  Phoenix, 

Salt  Lake  City;  Canada:  Canada  Metai  .  jQ\ 
Co.,  Ltd.,  Toronto,  Montreal,  Winnipeg,  f  S^\\ 
Vancouver. 


A  laiiiil*  a  (lav— l"l•oln  Moon 


VEAH,  8UT  VOU  HAPTA  ADMIT  I 
GOT  YOU  HERE  IN  PLENTY  , 
TIME  FOR  THE  NEXT  ONE!  > 


THEN  WHY  CXDN'TCHA 
.  WAO-K  TO  TH’  AIRPORT, 
K  UNCLE  CASHEW?^ 


witli  I  iicle  Cashew 


'  WHY?.. BECAUSE 
YOU  BEEN  BURN  IN' 
TH'  CANDLE  ON  , 
BOTH  ENDS  AND  J 

IN  TH'  MIDDLE _ ^ 

<  LATELY.  I - VR 


AND  SIX  HOURS  AIN'T  ^ 
TIME  ENOUGH  FOR  THEM 
DEEP  CIRCLES  UNDER 
s.  YER  EYES  TO  WEAR  , 
V  OFF  BEFORE  YER  «ttfl 
4^ WIFE  SEES  YOU .11” 


'  XIST  THINK, 
MOON  -  IN 
SIX  HOURS 
I'LL  BE  HOME 
ON  TH'  RANGE. 


I  iielc  \\  illie.  Kavo  Ir  Maiiii( 


I  DOUBT  THAT,  KAYO- 
BUT  YOUR  AUNT  MAMIE 
AND  I  CAN  BOTH  SAY  ^ 
WE  HAD  MANY,  MANY  1 
YEARS  OF  JOYFUL  \A 
,  HAPPINESS . 


OR  OF 
HIS 

HEALTH. 


AND  THEN. 
OF  COURSE, 
WE  MET. 


I  HEAR  UNCLE  CASHEW 
TOOK  OFF  LIKE  A  VANGUARD 
WHEN  HIS  WIFE  PHONED.^ 
HE  MUST  BE  »-  — 

PRETTY  FOND A 
\  OF  HER.  ^ 


r  DO  ^ 

THEY  HIT 
IT  OFF 
ABOUT 
TH'  SAME 
AS  YOU 
AND 

V  MAMIE?, 


.  ndK'Aie  To.  Ini 


Experience  has  shown  that  both  methods  of 
composition  . . .  hot  metal  and  photographic . . . 
should  be  used  if  you  are  to  achieve  maximum 
efficiency  in  newspaper  production. 

'Intertype  offers  typesetting  equipment  for  both 
of  these  methods  and  is  the  most  experienced 
in  hot  metal  and  modern  photographic  type¬ 
setting  procedures.  We  are  prepared  .to  give 
you  expert  and  impartial  advice  and  assistance 
on  all  your  typesetting  requirements. 


ONLY  INTERTYPE  OFFERS  BOTH  .  .  .  PHOTOTYPESETTING  AND  LINECASTING  MACHINES 


f  oiosetter  ond  Intertype  ore  registered  trodemorks. 


Set  in  Fotosetter  Regal  and  Futuras 


•  •  • 


LOOK  TO 


INTERTYPE  HI-SPEED 


Modem  Intertype  Hi-Speed  linecasting  machines 
give  you  more  lines  at  the  end  of  the  day. 

That’s  because  they  are  both  fast  and  reliable. 

It  is  overall  efficiency  that  counts. 

Intertype  reliability  means  less  down  time. 

No  other  high  speed  machine  offers  such 
flexibility  in  magazine  capacity  to  meet  today’s 
needs  as  well  as  those  of  tomorrow. 


FOTOSETTER 


The  Fotosetter  photographic  typesetting  machine 
is  the  keystone  of  new  printing  techniques 
which  are  solving  knotty  ad  production  problems 
in  an  ever-growing  list  of  newspapers. 
^  The  versatile  Fotosetter  gives  you  type  of, 
L  unmatched  sharpness  and  quality . . 

3  set  directly  on  photographic  paper  or  film 

in  sizes  from  3  pt.  through  54  pL 
The  Fotosetter  method  eliminates  many 
time-consuming  composing  room  operations 
and  reduces  even  the  most  complicated 
make-up  problem  to  a  simple  procedure. 


IMICIml  IlC  VwlfIrMPI  I  360  Furman  Street,  Brooklyn  1,  New  York 

A  Divitioii  el  Herm-lnteftype  Corporation 

CHICAGO,  SAN  FRANCISCO,  LOS  ANGELES,  NEW  ORLEANS,  BOSTON 
In  Canada:  Toronto  Type  Foundry  Company  Ltd.,  Toronto,  AAontreol,  Winnipeg,  Vancouver,  Halifax 


Mechanical 
Stacking  Cuts 
PaperDamage 


A1  Shuman 
Transferred 
To  New  York 


Chicago 

Mechanical  stacking  of  paper 
rolls  in  the  Chicago  Tribune'i 
newsprint  warehouse  has  re¬ 
duced  paper  damage  and  in¬ 
creased  storage  capacity  by  10 
to  15  per  cent. 

Conversion  to  mechanical  pa¬ 
per  handling  practices  began  in 
1951,  when  the  paper  purchased 
its  first  lift  truck. 


A1  Shuman,  former  produc¬ 
tion  manager  of  the  Midwest 
Edition  of  the  Wall  Street  Jour¬ 
nal,  has  been  transferred  to 
New  York  to  assume  duties 
as  the  New  York  production 
manager. 

George  Flynn,  who  has  been 
production  manager  for  the 
Southwest  Edition  in  Dallas, 
will  move  to  Chicago  and  be¬ 
come  production  manager  of  the 
Midwest  Edition. 

Walter  Phillips  will  replace 
George  Flynn  as  production 
manager.  Southwest  Edition. 


Since  then, 
the  Tribune’s  fleet  of  mechanized 
paper  handlers  has  grown  grad- 
enport  (Iowa)  ^ally.  The  recent  purchase  of 
lyed  along  the  five  new  trucks  permitted  com¬ 
plete  conversion  to  mechanical 
^tacking,  according  to  H.  F. 

Tribune  production 


Grumhaus, 
manager.  As  a  result,  available 
storage  space  is  being  used  more 
efficiently  and  damage  to  paper 
rolls  has  decreased  because  they 
are  stacked  on  end. 

Newsprint  rolls  are  now 
taken  from  Tribune  paper  boats, 
moved  to  the  warehouse,  and 
unloaded  on  a  table.  Here  the 
lift  truck  picks  up  a  1,700 
pound  roll  with  a  roll  grab,  or 
clamp,  and  moves  it  to  the  stor¬ 
age  pile.  The  truck’s  hydraulic 
lift  then  raises  the  roll  to  the 
required  height  and  stores  it 
vertically.  Second,  third  and 
fourth  tiers  are  also  stored  on 
end,  raising  the  height  of  the 
pile  to  240  inches. 

Maximum  stacking  height  at¬ 
tainable  with  previous  handling 
methods  was  220  inches. 


New  England  Newspaper  Supply  blankets  have  constantly  proved  their  outstanding  qualities 
of  endurance  and  long  life  for  more  than  fifty  years. 

Typical  is  the  blanket  pictured  above  with  John  J.  Bulman,  Press  Foreman  at  Worcester 
Telegram  &  Gazette.  For  well  over  19,255,642  impressions,  this  combination  blanket  has  retained 
its  shape  and  resiliency  under  constant,  day  after  day  pounding. 

All  New  England  Newspaper  Supply  Company  products  are  backed  by  this  high  standard 
of  quality  and  long  life.  Send  for  our  Catalog  #51,  or  call  any  of  our  branch  offices  and  our 


Sun  Chemical  Appoints 
Production  Engineer 

J.  P.  Mather  has  been  ap¬ 
pointed  production  engineer  of 
the  graphic  arts  group.  Sun 
Chemical  Corporation,  accord¬ 
ing  to  an  announcement  by  John 
S.  Thome,  general  manager  of 
the  group  and  Sun  Chemical 
vicepresident.  In  his  new  posi¬ 
tion,  a  recently  created  one, 
Mr.  Mather  will  be  in  charge 
of  investigating  and  implement¬ 
ing  advanced  production  equip¬ 
ment  and  methods.  He  will  make 
his  headquarters  in  New  York. 

Mr.  Mather  has  had  over  20 
years  of  research,  production 
and  administrative  experience 
with  the  General  Printing  Ink 
Company,  division  of  Sun  Chem¬ 
ical  Corporation.  A  graduate  of 
Massachusetts  Institute  of  Tech¬ 
nology,  he  received  a  patent  on 
an  advanced  ink  formula  of  his 
own  design. 
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•  Regal  Monocork  and  Mastercork  blankets.for  various  combinations. 

•  Graylock  top  blanket,  a  new,  improved  advancement  to  newspaper  printing. 

•  Red  Rubber  &  Utility  Foundation  blankets  assure  the  finest  in  print  results. 

•  Plus  Plain  Felt,  Coated  Felt,  Bay  State  and  New  Englander  Blankets. 

•  Also  equipment  and  supplies  for  Stereotype,  Composing  and  Press  Rooms. 


NEW  ENGLAND  NEWSPAPER  SUPPLY  CO.  frimont  strut. 

DIVISION  or  NCW  ENGLAND  FIBRE  BLANKET  COMPANY  WORCISTtR,  MASS. 


GARDENER  G.  OcMALLIE.  Gcnci 


in  this  Boominq  4*Ooun^  Trade  Area 


KANSAS 


WYANDOTTE 


METROPOLITAN  KANSAS  CITY 


MISSOURI 


JACKSON 


JOHNSON 


1,017,000 

PEOPLE 


More  than  in  many  »tale«  ...  all 
within  23  mile*  of  downtown 
Kan»a»  Cty. 


’1,507,613JI00  ft 

RETAIL  SALES  K 

m  Per  Household 


ITth  among  mrtro|>oliian  mar* 
Let*  —  16.3^^  aimve  national 


’2,151,625,000 
Consumer  Ex¬ 
pendable  Income 


Covered  Completely, Economically 
by  The  Kansas  Ci^  fitar 

—in  addition  to  103,601  families  in  the  thriving  tributary  area  of  which 
Kansas  City  is  trade  capital. 

Metropolitan  A rea  total*  appear  in  the  ABC  audit  of  The  Kansas  City  Star 

MORNING  EVENING  SUNDAY 

METROPOLITAN 

AREA .  236,370  243,527  248,304 

TOTAL 

CIRCULATION  ....  340.483  347,128  364,982 
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WHO'S  WHO  OF  SUPPLY  FIRMS’  REPRESENl  ATIVES  AT  ANPA  CONFERENCE 


The  following  manufactui’ing 
and  supply  firms  have  pre-regis- 
tered  personnel  to  attend  the 
ANPA  Mechanical  Conference 
as  follows: 

ABITIBI  SERVICE  INC. 

N.  E.  Paukert 
R.  W.  Kishbaugh 
P.  T.  Reynolds 

ACME  TYPE  METAL  CO. 

J.  H.  Cohen 
Morton  G.  Freed 
David  M.  Taylor 

ALICO  INC. 

Arnold  L.  Imshaug 

AMERICAN  ASSOCIATION 
OF  ADVERTISING 
AGENCIES 

Philip  G.  Getting 


AMERICAN  STEEL  CHASE 
CO. 

Harry  Y.  Williamson 
George  E.  Boucher 
Jack  C.  Kellett 
AMERICAN  TELEPHONE  & 
TELEGRAPH  CO. 

H.  McKay 

ATLANTIC  ELECTROTYPE 
&  STEREOTYPE  CO. 

Mark  F.  Beck 
William  Coughlin 
Mark  F.  Beck  Jr. 
BABCOCK  PRINTING  PRESS 
CO. 

Charles  W.  Ginsberg 
BEVERIDGE  PAPER  CO. 
Rollo  S.  Lewis 
Charles  J.  Kirby 
Alex  MacLennan 
Morey  W.  Andersen 


E.  W.  BLATCHFORD  CO. 
Robert  Crawford 
Millard  L.  Friday 
Mel  Sverka 

BRIDGEPORT  ENGRAVERS 
SUPPLY  CO. 

William  S.  Brazier 
Walter  Muller 

BOWATER  PAPER  CO. 

R.  E.  Lewis 
N.  B.  Thomey 
F.  K.  Schanche 
BURGESS  CELLULOSE  CO. 
Vic  Fishburn 
Bud  Fishburn 
Lloyd  Giessel 
Andy  Carpenter 
Ed  Fraher 
Paul  Richmond 
Gene  Fangman 


try  the 


'  i-:" 


Quadder 


DAY  “APPROVAL" 
IRSTAILATIOH 


If  your  composing  room  has  a  quadding  problem 
or  if  any  of  your  linecasting  machines  handles  an 
average  of  about  two  hours  of  quadded  composi¬ 
tion  a  day-it  should  be  equipped  with  a  Star  Se- 
lectro-Matic  Quadder. 

Why  a  Star  Quadder?  Because  when  your  ma¬ 
chines  are  equipped  with  Star  Quadders  you  can 
be  sure  that  you  have  the  finest,  most  dependable 
quadding  mechanism  on  the  market  today.  We  are 
so  sure  that  you  will  be  satisfied  with  the  perform¬ 
ance  of  the  Star  .Selectro-Matic  Quadder  that  we 
offer  a  30  day  “approval"  installation.  Hundreds 
of  Star  Quadders  have  Ix-en  installed  on  this  ap¬ 
proval  basis,  yet  not  one  has  been  removed  because 
of  non-performanee.  These  satisfied  users  have 
found  that  the  Star  Quadder  pays  for  itself  in  sav¬ 
ings  of  production  time  in  about  a  year.  We  would 
like  to  arrange  for  an  “approval"  installation  for 
your  composing  room.  Write  for  particulars  today. 


STAR  PARTS,  Inc. 

- - - ^  SOUTH  HACKENSACK,  N.  J. 


SEE  A  DEMONSTRATION  OF  THE  STAR  SELECTRO-MATIC  QUADDER  AT  BOOTH  27. 
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CAPITAL  TOOL  &  I 

MANUFACTURING  CO.  I 

Joseph  P.  Dorr  I 

CHESLEY  F.  CARLSON  CO. 

Chesley  F.  Carlson 
CENTRAL  NEWSPAPER 
INSTALLATIONS  INC. 

Monroe  R.  Meyerson 
Harry  Meyerson 
Paul  F.  Bird 
Vincent  Coffey 
Inesley  Damme.s 
CERTIFIED  DRY  MAT  CORP. 
Frank  M.  Tighe 
George  T.  Kempter 
Edward  J.  Cook  Jr. 

James  W.  Meehan 
CHEMCO  PHOTOPRODUCTS 
C.  Harold  Larsson 
William  J.  Bien  Jr. 

Alvin  H.  Wood 
Kenneth  F.  McNeil 
Robert  D.  McDonald 
Robert  J.  Darcy 
H.  K.  Marshall 
Joseph  Wheeler 
Andrew  J.  Paulson 
Sam  B.  Anson  Jr. 

Burton  Kaplan 
A.  J.  Powers  Jr. 

Francis  C.  Powers 
CHESHIRE  INC. 

R.  E.  Doane 

COOSA  RIVER  NEWSPRINT 
CO. 

Anthony  J.  Munter 
!  Jack  E.  Lemberg 
CORKPAK  CO. 

Frederick  H.  Paulmann  Jr. 

F.  H.  Paulmann  Sr. 
CUTLER-HAMMER  INC. 

I  E.  B.  Fitzgerald 
C.  W.  Ludvigsen 
[  C.  W.  Warner 

C.  P.  Feldhausen 
K.  H.  Melzer 
W.  H.  Rouse 
T.  M.  Birch 
A.  H.  James 
I  H.  Spain 

'  C.  M.  Hall 

!  J.  M.  Strong 

I  DAYTON  RUBBER  CO. 

I  R.  R.  Richter 

ROBERT  W.  DICKERSON  CO. 

.  Robert  W.  Dickerson 
DIRATS  PHOTO  PLATE  CO. 

I  Elwyn  Dirats 

Ralph  Dirats 

EASTERN  COLOR  PRINTING 
Harold  A.  Moore 
EASTERN  GRAPHIC  ARTS 
SUPPLY  CO. 

Harold  M.  Crosby 
Ralph  Perry 

EASTERN  NEWSPAPER 
I  SUPPLY  INC. 

'  Edgar  A.  Mills  Jr. 

Irving  J.  Carter 
EATON  MANUFACTURING 
CO.  (Dynamatic  Div.) 

Raymond  R.  Dirksen 
Frank  White 

1  {Continued  on  page  30) 
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Newspapers  keep  young  in  many  ways.  Type 
and  format  are  changed  .  .  .  coverage  is  ex¬ 
tended  .  .  .  style  books  are  modernized  .  .  . 
departments  are  added.  Newspapers  must  keep 
forever  young,  in  viewpoint  as  well  as  in  ap¬ 
pearance.  For  when  they  lose  freshness  and 
vigor,  they  lose  the  interest  and  appeal  that 
build  circulation. 

Newspaper  representatives  must  keep  apace, 


too.  They  must  approach  ever-changing  market 
conditions  with  fresh,  young  ideas.  They  must 
develop  new  sales  techniques,  and  learn  how  to 
use  new  advertising  methods  to  the  best  advan¬ 
tage.  They  must  create,  explore,  anticipate 
and  educate. 

Keeping  young  in  ideas  is  just  one  of  the  ways 
we  at  Story,  Brooks  &  Finley  get  results  for 
the  newspapers  we  represent. 


Brooks  &  FinI 


AMERICA’S 

BASIC 

MEDIUM 


INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 
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Suppliers 

{Continued  from  page  34) 


EDES  MFC.  CO. 

Frank  M.  Suma 
J.  O.  Sutton 
Laurence  Ricket 
James  J.  Hart  Jr. 

Ronald  E.  Leary 
Fletch  R.  Edes 
ELECTRIC  EYE  CO. 

C.  M.  Noble 
W.  J.  Bishop 

G.  R.  Dayton 
George  A.  DeWitt  Jr. 
Clark  J.  Huffer 
Edward  Richter 
John  Black 

Melvin  Webster 
ELECTRIC  HEATING  CO. 

John  H.  Payne 
ELLIOTT  ASSOCIATES 
Collier  A.  Elliott 
FAIRCHILD  GRAPHIC 
EQUIPMENT  INC. 

E.  Tracht 
R.  Lee 

A.  Mayberry 
J.  Lafferty 
J.  Bazzell 

F.  Nardozzi 

H.  Dahl 
P.  Phillips 

FEDERATED  METALS 
Irwin  Osias 
William  Pollock 


FILMO-TYPE 

Morton  Friedman 
Gerald  Saperstein 
Jack  Schmelber 
FOSTER  MFG.  CO. 

I.  J.  Borowsky 
W.  J.  Smith 
C.  E.  Hewett 

J.  Bass 

GAY-LEE  CO. 

Earl  G.  Goehle 
Douglas  M.  Souter 
Ted  Bachmann 
H.  Bradley  Eastman 
John  M.  Allen 
Raymond  Clapp 
GERRARD  STRAPPING 
A.  R.  Johnson 
T.  W.  Pai'ker 
J.  A.  Pohalski 
S.  J.  Barna 
A.  P.  Quilici 
J.  M.  Shelley 
WILLIAM  GINSBERG 
ASSOCIATES 

Harold  Cooper 
Robert  K.  Ginsberg 
GREAT  NORTHERN  PAPER 
Charles  Tiedemann 
Irving  P.  Phelps 
Thomas  Simpzou 
John  Doleman 

GOSS  PRINTING  PRESS  CO. 
C.  W.  Burger 
R.  B.  Patch 
F.  ji.  Kopp 
L.  J.  Robbins 
H.  V.  Henry 
W.  C.  Pratt 
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*SAN  DIEGO:  A  BIGGER  MARKET 

W  ith  sain  ol  liimix-r.  fnatcrials  jn«)  luriiwarc  tiKalinu 

.(NNI.fMI.  the-  San  l)icp>  market  ranks  aiuonf*  the  nainm  s  .!Sfl  Meirttpoliun  (  «Kini«  -An.is 

Sell  this  ali%c  and  thrisinj*  market  throuj'h  !  ht  S^m  thtgo  I  mou  1 1  tmuji  liihnut:. 

(  omhination  daiU  eireulati«>n:  202. Hi.i'r  rcatlership — iin<itiplK.(ieil. 

SALES  ESTIMATE  COPYRIGHTED  1958  SALES  MANAGEMENT  SURVEY  OF  BUYING  POWER 

San  Oiecio  Union  •  Evening  Tribune 


IS  "Hometown"  Newspapers  covering  Son  Diego.  Colifornki  —  Northern  lllirsois  —  Springfield.  Him 
ond  Greoter  Los  Angeles  .  .  .  Served  by  the  COPIEY  Washington  Bureau  ortd  the  COftEY  News  Se 
tEBtfSCNTED  NATIONAllV  BY  W  E  S  T  -  H  O  L  L  I  D  A  Y  CO.,  INC. 


W.  J.  Nolan 

Gus  Reischl 

F.  Paul 

Joe  Avery 

H.  C.  Behr 

IMPERIAL  TYPE  METAL 

GEORGE  R.  HALL  INC. 

Clarence  Seaman 

George  R.  Hall 

Wright  S.  Coulson 

Arnold  C.  Rose 

Roy  C.  Kuhns  Jr. 

W.  C.  HERRICK  INK  CO. 

Spilman  B.  Gibbs 

John  J.  Fields  III 

Claude  E.  Purkis 

Murray  L.  Blau 

Wilson  S.  Yerger  Jr. 

Charles  T.  Schultz 

William  C.  Otter 

Charles  H.  Merbitz 

Grant  F.  Wilber  Jr. 

Nelson  H.  Jackson 

James  L.  Pound 

William  V.  Jacobson 

Edward  Schuller 

Obe  Zuidema 

William  Van  Cott 

William  H.  Humphries 

William  A.  Penney  Jr. 

R.  HOE  CO. 

Alfred  R.  McWilliams  Jr. 

McHenry  Browne 

INTERCHEMICAL  CORP. 

W.  W.  Henderson 

Tim  A.  Ryan 

G.  Gebhard 

Walter  J.  Cassidy 

G.  H.  Higgins 

Robert  L.  Fippinger 

J.  M.  Crowe 

E.  Dusty  Schlueter 

R.  Dittrich 

Stanley  Kazlaw 

W.  Pezdirtz 

INTERTYPE  CO. 

R.  Cassidy 

H.  G.  Willnus 

P.  Peaquin 

A.  T.  Mann  Jr. 

L.  Kelleher 

R.  B.  Daigle 

J.  Krupp 

J.  C.  Dom 

L.  Kohl 

A.  F.  Fuller 

G.  E.  Devyr 

A.  G.  Hoffman 

R.  A.  Willoughby 

T.  Martin 

J.  Pritchard 

W.  Evans 

L.  Pollock 

B.  H.  Black 

W.  W.  Dombrow 

N.  A.  Black 

C.  M.  Keeter 

1).  H.  McLaren 

W.  J.  Robinson 

A.  I).  Piersons 

G.  F.  Elrod 

E.  L.  Pruyne 

E.  W.  Petty 

V.  J.  Murtha 

J.  M.  HUBER  CORP. 

F.  Foster 

C.  D.  Adkins 

S.  S.  Skogen 

S.  J.  Vilardi 

J.  Peterson 

R.  L.  Delaney 

W.  Haggerty 

J.  W.  Clark 

W.  Severin 

E.  Schirmer 

R.  Jones 

A.  J.  Cooper 

A.  Banta 

R.  Furlong 

D.  Peil 

E.  C.  Stone 

JAMPOL  CO. 

E.  G.  Myover 

Howard  M.  Jampol 

E.  A.  Linn 

Karl  J.  Herminghausen 

L.  W.  Phipps 

Herbert  E.  Daniels 

R.  B.  Daigle 

C.  M.  KEMP  MFG.  CO. 

0.  P.  Boone 

E.  J.  Funk  Jr. 

F.  N.  Crowding 

J.  R.  Riley 

R.  C.  Burke 

Earl  Genn 

M.  Andrews 

Fred  Logan 

D.  H.  Mathews 

Robert  Arnold 

J.  S.  Hart 

{Continued  on  page  38) 

1  Everything 

in  Baltimore 

1  revolves  around 

THE 


SUN 


•  Sunday 
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SOMETHING  BIG 

has  been  added  in  the  Milwaukee  Metropolitan  Area 


A  WHOLE  NEW  CITY 

of  194,700  population  gained  since  1950 


The  Milwaukee  metropolitan  area  now  has  a 
population  of  1,151,600  compared  to  956,900  in 
1950.  The  gain  of  194,700  is  equivalent  to  adding 
a  city  such  as  Des  Moines  or  Grand  Rapids.  Or 
far  more  than  Madison,  the  second  largest  city 
in  Wisconsin.  Retail  sales  of  $1V4  billion  in  1957 
were  one-third  of  Wisconsin’s  total— and  up  40% 
editor  8C  publisher  for  June  21,  1958 


since  1950.  In  this  big  growth  market  you  can 
add  “something  big”  to  your  sales  totals  by  using 
“A”  schedules  in  the  newspaper  read  in  9  out  of 
10  homes  in  the  metropolitan  area. 

THE  MILWAUKEE  JOURNAL 

National  Raprosantafiyat— O'Mora  i  Ormibea.  Inc. 


H.  H.  Clark 

G.  T.  West 
A.  Fucillo 
C.  V.  Poley 

M  N  AUTOMATION  LTD. 

J.  W.  Miller 

NEW  ENGLAND  NEWS¬ 
PAPER  SUPPLY  CO. 

Gardener  G.  DeMaillie 
Scotty  Campbell 
Ed  Sparks 
Tony  Cronin 

NILES  &  NELSON  INC. 

H.  F.  Johnson 

J.  J.  Strickland 
J.  H.  Clancy  I 

E.  F.  Smith 

OFFSET  REPRODUCTIONS 

F.  M.  Rapp 
Lou  Kunis 

ORTMAN-McCAIN  CO. 

Carl  A.  Turk 
A.  C.  McCain 
Ronnie  Bean 
Gene  Cassidy 

PATE  CO. 

Edward  J.  Crowley 
Sherman  E.  Pate 
Henry  W.  Breidenbach 

PHOTON  INC. 

Ellis  Hanson 
Arthur  James 
Joseph  Dupre 
Peter  Finlayson 
Audrey  Scott 
Joyce  Barley 
William  Baumrucker  Jr. 
Earl  N.  Godshall 

PINTARD-LEYLAND  CO. 
Ted  Pintard 
Harry  L.  Leyland 

PRICE  BROS.  SALES  CORP. 
E.  Collister 
C.  J.  Naylor 

C.  A.  Kinnear 
H.  W.  Price 
W.  B.  Bradley 

PROCESS  ENGINEERING 
Edward  I.  Peters 
Prentice  Cushing  Jr. 

ROLLED  PLATE  METAL  CO. 
Fred  A.  Dirkes 
Harry  J.  Palmer 
Michael  S.  Brande 
Frank  Bonner 
William  Burg 
Tom  Gaffney 

H.  B.  ROUSE  &  CO. 

Harry  W.  Knoll 
Frank  Stephan 

WALTER  SCOTT  &  CO. 

J.  J.  Shea 
Daniel  H.  McColley 

D.  J.  Scott 
Charles  L.  Wyman 
A.  D.  Carey 
Earl  Britton 
Grover  Wilson 
Edward  G.  Ahearn 
Donald  A.  Brown 
LeRoy  Schwarzwaelder 
A.  W,  Stark 
John  B.  Frederickson 
Continued  on  page  40) 
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KLHAK  SPENDING  PLANS 

’  Took  Bribf 


KING  FEATURES  SYNDI-  Lon  S.  Landers 

CATE  Jack  Faris 

William  Lieberman  Morris  Rice 

KORTHE  ENGINEERING  CO.  William  J.  O’Toole 

H.  F.  Thiele  Jr.  j.  THOMAS  McHUGH  CO. 

E.  G.  Koriath  J.  Thomas  McHugh 

LANSTON  MONOTYPE  CO.  John  P.  Tobin 

R.  E.  Giorgi  William  M.  Naeder 

Walter  E.  Hershey  Russell  J.  Bryant 

P.  J.  McMaster  MERGENTHALER  LINO- 

Joseph  P.  Quigley  TYPE  CO. 

Stanley  E.  Sims  J.  W.  Reid 

Edgar  G.  Stiles  Paul  S.  Chisholm 

LUDLOW  TYPOGRAPH  CO.  J.  F.  Schuman 

John  0.  King  F.  B.  Asdel 

Robert  W.  Buckley  E.  Betts 

Clay  A.  Wellman  G.  A.  Boucher 

Shepley  Cleaves  R-  G.  Burgoon 

Owen  Wight  Asbell  W.  Childers 

Charles  Gardner  J.  C.  Huie 

Henry  Maus  J.  A.  Jennings 

Burt  Henry  E.  R.  Leach 

Frank  Ferrari  W.  J.  Mulroy 

Douglas  W.  Mulcahy  H.  Rand 

Pat  Ricciuti  METROPOLITAN  SUNDAY 

Joseph  Humason  NEWSPAPERS  INC. 

CHARLES  T.  MAIN  INC.  John  F.  Gribbin 

David  W.  Lewis  Stanley  Howley 

MANHATTAN  INDUSTRIAL  MIDWEST  PUBLISHERS 
CONTRACTING  CO.  SUPPLY  CO. 

Robert  1.  Marcus  Stanley  J.  Rezabek 

Joel  A.  Marcus  James  F.  Kolar 

Edward  A.  Holecki  James  L.  Rezabek 

Samuel  P.  Wolfson  J.  Rezabek 

■  MOHR  LINO-SAW  CO. 

GEO.  H.  MORRILL  CO. 

J.  M.  Farmer 
R.  L.  Blair 

K.  E.  Mann 
F.  W.  Tupper 


READERSHIP 


The  Buffalo  Courier-Express  is  the 
type  of  complete  family  newspaper 
which  insures  careful  editorial 
readership  by  both  men  and 
women.  And  insured  editorial  read¬ 
ership,  together  with  a  clean,  un¬ 
cluttered  format,  means  insured 
advertising  readership  for  your 
sales  messages. 

ROP  COLOR  available  both  daily 
and  Sunday 

Member:  Metro  Sunday  Comics 
and  Sunday  Magazine  Networks 

Buffalo  Courier-Express 

Western  New  York's  Only  Morning 
and  Sunday  Newspaper 

Representatives: 

Scolaro,  Meeker  A  Scott 
Pocific  Coast:  Doyle  &  Hawley 


EOTYPtM® 
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BEN  SHULMAN 
ASSOCIATES 
Ben  Shulman 

SINCLAIR  &  CARROLL  CO. 
J.  F.  Carroll 
Roy  Carroll 
J.  M.  Applegate 
Thomas  P.  Carroll 
William  F.  Carroll 
Frank  Carroll 
Charles  C.  Carroll 
SINCLAIR  &  VALENTINE 
INK  CO. 

Tony  Math  Jr. 

Robert  Roosen 
STA-HI  CORP. 

Craig  C.  Baker 
Vernon  R.  Spitaleri 
O.  T.  Cochran 
John  V.  Landau 


Ernest  E.  Klostermann 

STAR  PARTS  INC. 

Emil  Bendow 
Bill  Andreacci 
John  Busey 
Everett  Miller 

TINGUE,  BROWN  &  CO. 
William  Tingue 
John  W.  Foster  Jr. 

John  A.  Maxwell 
Harold  P.  Payne 
J.  E.  Coursey 
William  M.  Brennan 

UNITED  STATES  PRINTING 
INK  CORP. 

Donald  H.  Seixas 
Irwin  Brooks 
Arthur  Brooks 
John  A.  Rogers 

UNIVERSAL  MONO- 
TABULAR  CORP. 

Henry  T.  Honig 
Raymond  E.  Abel 
V.  Layton  Smith 


VANDERCOOK  &  SONS  INC. 

E.  0.  Vandercook 
O.  F.  Duensing 
R.  G.  Bogdan 
Gustav  Zeese 

WESEL  MFG.  CO. 

John  R.  Thomas 

F.  W.  Moser 
Daniel  C.  Green 

WIRETYPER  CORP. 

William  H.  Hayford 
Louis  F.  Fallon 

WOOD  NEWSPAPER 
MACHINERY  CORP. 

Ray  Breur 
Charles  S.  Caffrey 
Richard  Compton 
B.  C.  Denning 
William  W.  Kihn 
Daniel  McColley 
M.  J.  Milan! 

Sam  Oderman 
Edward  A.  Rehm 
Charles  L.  Ricards 
Peter  Romano 


P.  Schkeeper 
John  J.  Shea 
Clarence  Tiefert 
P.  L.  Tollison 
I.  Tornberg 
W.  Towers 

• 

^Largest  Press’ 

Just  Keeps  Rollin’ 

Every  Saturday  for  the  past 
68  years,  a  two-ton  steel  press 
has  faithfully  turned  out  the 
Inquirer  and  Mirror — the  Inky 
M  as  it  is  known  by  subscribers 
— on  the  summer  resort  isla^ 
of  Nantucket  off  the  Massachu¬ 
setts  coast. 

Steelways,  official  publication 
of  American  Iron  and  Steel  In¬ 
stitute,  says  that  on  this  press, 
Merle  Turner  Orleans  prints  the 
world’s  largest  newspaper  on  a 
press  that  looks  old  enough  to 
have  been  made  of  hand-forgrt 
iron.  The  newspaper  is  22  inches 
wide  and  30  inches  deep. 

The  press  is  of  flat-bed  drum- 
cylinder  design  and  handles 
sheets  nearly  a  yard  deep  and 
close  to  four  feet  wide.  It  is 
one  of  the  last  active  old-time 
presses  and  since  1890  has  been 
rolling  out  newspapers  at  the 
same  steady  1,500-copies-an- 
hour  clip. 

• 

Daily  Acquires 
Former  Post  Office 

Lewiston,  Mont 
j  The  Lewiston  Daily  News' 
new  home  will  be  the  former 
I  Montgomery  Ward  store  build¬ 
ing  on  West  Main  Street.  Ed- 
[  ward  L.  Fike,  publisher,  said 
j  plans  call  for  acquisition  of  the 
!  property  by  July  1. 

The  building  was  originally 
erected  in  1914  as  a  Post  Office. 
It  contains  nearly  19,000  square 
feet  of  space. 

The  Daily  News,  which  traces 
its  ancestry  to  the  Mineral 
Argus  of  1883,  now  has  35  full¬ 
time  employees  and  an  annual 
payroll  in  excess  of  |150,000, 
Mr.  Fike  said. 

• 

Pistol-Grip  Device 
Adjusts  Saw  Blade 

Milwaukee 
A  quick  “trigger-squeeze”  is 
all  that’s  necessary  to  adjust  the 
new  Morrison  Model  “45”  Saw 
Trimmer  to  any  desired  cutting 
height  from  trimming  position 
to  plain  sawing  or  undercutting- 
An  advantage  in  speeding  up 
production  in  composing  room 
operation,  this  is  achieved 
through  a  Pistol  Grip  Saw  Blade 
Adjustment  designed  into  this 
saw  trimmer,  which  provides 
adjustment  accuracy  to  .001  of 
an  inch  for  any  sawing  height 
required. 


MODEL 


ELECTRIC 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  36  points. 


More  than  70%  of  all  the  daily  newspapers  in  the  United 
States  and  Canada  use  the  Elrod  for  their  strip  material 
requirements.  This  leadership  is  understandable  be¬ 
cause  it  is  based  on  the  Elrod’s  well-earned  reputation 
for  simplicity,  dependability,  and  maximum  production 
of  quality  material  at  the  lowest  possible  cost.  In  addi¬ 
tion,  there  are  six  different  models  to  fit  the  particular 
needs  of  different  plants.  See  your  Elrod  representative 
today  if  you  have  a  strip  material  problem. 


Elrod  molds  are  Interchangeable  between 
the  different  models 


Wide  range  of  material  from  a  single  machine 


MODEL 


m 


GAS 


Same  range  of  sizes  as  the 
Model  F  Electric  machine. 
Same  quality  material. 


MODEL 


ELECTRIC 


Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points. 


MODEL 


GAS 


Same  range  of  sizes  as  the 
Model  E  Electric  machine. 
Same  quality  material. 


MODEL  ELECTRIC 

Produces  leads,  slugs,  rule 
and  base  material  from  1 
point  to  18  points.  Ideal  for 
the  smaller  plants. 


MODEL 


0 


GAS 


Same  range  of  sizes  as  the 
Model  K  Electric  machine. 
Meets  most  requirements 
of  the  composing  room. 


Ludlow  Typograph  Company 
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Hank  Viscarcli  is  a  remarkable  man.  The  company  he 
founded,  Abilities,  Inc.,  is  no  less  remarkable.  Little 
wonder,  then,  that  its  annual  report  is  out  of  the 
ordinary. 

For  the  first  time  in  history,  a  company.  Hank 
Viscardi’s  Abilities,  Inc.,  has  issued  an  annual  report 
in  the  form  of  a  phonograph  record. 

Born  without  legs,  Viscardi  was  over  25  before  he 
was  to  know  what  it  was  to  walk  erect  like  a  normal 
human  being.  Once  fitted  with  a  set  of  artificial  legs, 
he  determined  to  prove  to  skeptics  that  the  physically 
disabled,  the  so-called  “handicapped,”  don’t  have  to 
live  on  charity. 


In  Abilities,  Inc.,  Hank  V'^iscardi  proved  his  point. 
Begun  with  four  men,  the  company  at  first  could  call 
on  only  one  usable  leg  and  five  usable  arms.  Today 
it  consists  of  340  highly  skilled  workers  who  manufac¬ 
ture  products  worth  S2.0()(),()()0  annually,  contributing 
taxable  wealth  to  its  Albertson,  L.  1.  community.  And 
an  outstanding  insurance  record  has  qualified  Abilities, 
Inc.,  for  a  27  per  cent  down-grading  in  premium  rates! 


INA  has  extra  copies  of  this  extraordinary  com¬ 
pany’s  annual  report,  for  we  are  proud  to  be  the 
insurers  of  this  enterprise.  We'll  be  glad  to  send  you 
a  copy,  if  you  will  write  to  INA,  1600  Arch  Street, 
Philadelphia  1,  Pennsylvania. 


INSURANCE  BY  NORTH  AMERICA 


Insurance  Company  of  North  America  •  Indemnify  Insurance  Company  of  North  America 
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Life  Insurance  Compony  of  North  America 


Philadelphia 


Separations 
By-Passed  i 
Color  Work 


Wood  to  Sell 
Equipment 
In  Germany 


In  a  switch  from  export  to 
import,  two  of  Western  Ger- 
many’s  largest  industrialists,  a 
leading  publisher  and  a  press 
manufacturer,  become  users  of 
and  representatives  for  the  sale 
of  Wood  new'spaper  machinery 
and  equipment. 

John  J.  Shea,  president  of  the 
Wood  Newspaper  Machinery 
Corp.,  has  announced  the  closing 
of  two  contracts  involving  the 
purchase  of  Wood  press  equip- 

ment  by  Axel  Springer  &  Sohn  j 

of  Hamburg,  Germany,  and  the 
appointment  of  Albert  &  Cie, 

Frankenthal,  Germany,  as  rep- 
resentatives  under  license  agree- 
ment,  the  manufacture  and 
of  Wood  presses  other 
equipment  in  the  Eastern  Hemi- 

sphere.  CONTINUING  TO  GROW— Th 

Axel  Springer  &  Sohn  publish  ^'e*  Springer  &  Sohn  at  Ha 

six  newspapers  and  two  con-  provide  an  annex  to  house  Ar 

sumer  magazines  which  have  *"  ® 

wide  distribution  throughout 

Germany.  The  combined  daily  Wood  pres.ses  and  other  oquip- 
and  Sunday  circulation  of  the  ment  will  be  housed  in  an  annex 
six  newspapers  exceeds  5%  mil-  now  being  erected  at  the  Ham- 
lion.  burg  headquarters  of  the 
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The  nation's  finest  ROP  Color  Editions  are  being  run  daily 
with  Ideal  DX  Newspaper  Rollers. 

II  quiihty  Pour  large  Ideal  plants  — one  in 
’  your  vicinity  — and  sales  repre- 

^  X  1m  sentatives  everywhere,  eager  to 

give  you  service  and  assistance. 
Fast  regrinding  facilities  avail- 
able  whenever  needed. 


Monwfoctwrtr*  oiid  DistribvtOfS  off 
Bwrgott  Chromt  and  Swpromo  Tono<To»  MoH,  Frotpoff,  Illinois 


Conodion  Rtprosontotivo,  R.  M.  looson  A  Co.,  lid., 
Konnody  Rood,  AgincooH.  Onlorio 


TWO  MONOTYPE  MACHINE  UNITS 

that  belong  in  every  Modern  Composing  Room 

HEADLINES  ....  LEADS  ....  SLUGS  ....  RULES  ....  BORDERS 


HEADLINES 
DASHES  . 


LEADS  .  .  . 
LOGOTYPES 


.  .  .  RULES 
FURNITURE 


BORDERS 
.  BASE 


MONOTYPE  MATERIAL  MAKING  MACHINE 

Only  one  model  MONOTYPE  MATERIAL  MAKING  MACHINE  is  required 
to  supply  your  composing  room  with  leods,  slugs,  continuous  strip 
rules  and  decorative  borders,  news  dashes,  logotypes,  furniture 
and  base.  Purchase  now  for  today’s  needs  with  assurance  that 
your  expanding  variety  of  product  requirements  does  not  necessi¬ 
tate  the  purchase  of  a  different  model. 

In  use  in  newspapers  and  commercial  printing  plants  everywhere, 
the  Monatype  Material  Making  Machine  saves  time  and  maney  by 
providing  large  volume,  high  quolity  production,  ECONOMICALLY! 
Use  the  chart  below  for  comparative  production. 

AVERAGE  OUTPUT  OF  THE  MONOTYPE  MATERIAL  MAKING 
MACHINE 


Point 

Six* 

Kind  of  Moteriol 

Cost 

in 

Picos 

R.P.M. 

Linear 

Feet 

per  Hour 

Squore 
Inchet 
per  Hour 

2 

Low  Leods . 

7'/2 

130 

810 

270 

2 

Rules . 

6 

130 

650 

217 

3 

Column  Rules . 

6 

1 10 

550 

275 

6 

Low  Slugs . 

7 'A 

83 

520 

520 

6 

Rules . 

6 

83 

415 

415 

6 

Borders . 

6 

66 

330 

330 

12 

Low  Slugs . 

7'/2 

45 

280 

560 

12 

Rules . 

6 

45 

225 

450 

12 

Borders . 

6 

33 

165 

330 

18 

Base  (high  or  low) . . 

7 'A 

28 

175 

525 

24 

Base  (high  or  low). . 

6 

17 

85 

340 

30 

Bose  (high  or  low) . . 

6 

17 

85 

425 

36 

Base  (high  or  low). . 

6 

14 

70 

420 

MONOTYPE  GIANT  CASTER 

Casts  headline  type  and  furniture  in  any  size  from  14  to  72  points! 
Eliminotes  costly  time  consuming  redistribution  of  type  and  ma¬ 
trices.  Makes  550  sq.  inches  of  72  point  furniture  per  hour . . . 
equivalent  to  a  full  newspaper  page  every  40  minutes. 

Far  headlines,  (ROP  or  for  advertisements),  the  Giant  Caster  is 
ideal  for  composing  rooms  where  minutes  count.  Able  to  keep 
pace  with  “late  news”  changes,  new  “first  pages”  last-minute 
corrections.  See  chart  below  for  type  output  and  size  ranges. 


AVERAGE  MATERIAL  OUTPUT  OF  MONOTYPE  GIANT  CASTER 


Base  (high  or  low) . . 
Bose  (high  or  low) . . 
Bose  (high  or  low). . 
Bose  (high  or  low). . 
Bose  (high  or  low) . . 
Bose  (high  or  low). . 
Bose  (high  or  low) . . 
Bose  (high  or  low) . . 
Bose  (dual  height). . 


Average  Size  I 
of  Chorocter  I  Pouirds 


Pounds 

Minute 

Ounces 

CHarocter 

.2430 

.0694 

.5206 

.1487 

.6968 

.1991 

.6234 

.2850 

.6891 

.3938 

.8505 

.5135 

.9003 

.6404 

i  .9499 

.921  1 

1.0264 

1.0948 

Sq.  Iitches 
per 

Minute 


Send  for  literature  describing  Lanston  Material  Making  Machine  and  Giant  Caster 


A  Division  of  Lanston  Industries  Inc. 
•24TH  &  LOCUST  Sl'HEK'l-S 
l*HILArJELI*HI.\  1,  PA. 

BRANCHES 
Atlanta  a  Chicago 
New  York  o  Philadelphia 

Type  Set  in  Monotype  Century 
Series  and  20th  Century  Series 


MONOTYPE 

OIANT 

CASTER 


VISIT  OUR  BOOTH  AT  THE  ANPA  MECHANICAL  CONFERENCE 
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machine  cannot  be  started  unless  proper 
water  pressure  is  available...vacuum  cast¬ 
ing  box  permits  proper  seating  of  mat . . . 
counter  is  preset  for  desired  number  of 
plates. ..rejected  plate  readjusts  counter... 
metal  turn-over  approximately  one  third 
less  because  there  is  no  tail... lower  cast¬ 
ing  temperature... water  supply  thermo¬ 
statically  controlled... pilot  and  safe  light 
systems  indicate  cycle  of  operation  at 
all  times  . . .  selector  switch  for  manual 
control  if  needed . . .  machine  pre-heated 
so  that  first  plate  cast  can  be  used... 
machine  is  pre- wired  and  pre- piped  to 
NMTBA  standards. 


The  ULTRAMATIC  AUTOPLATE 
MACHINE  is  a  typical  example  of  WOOD 
ingenuity  and  engineering  achievement. 
Now,  better-than-ever  plates  can  be  cast 
automatically  at  a  speed  of  four,  or  more, 
per  minute. 


Here  are  some  of  the  reasons  why . . . 
smooth,  positive  motions  powered 
hydraulically,  eliminating  complicated 
gearing. ..manual  handling  of  plates  com¬ 
pletely  eliminated... no  tails  to  handle... 
plates  die  cast,  not  gravity  poured... 
pouring  manifold,  nozzle  and  spout  are 
heated  under  thermostatic  control... 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 


'rimmed  and  Cooled  AUTOMATICALLY 
at  the  Rate  of  Four,  or  More,  Per  Minute 

ULTRAMATIC  AXTTOPLATE  MACHINE 


I 


An  operator  inspects  the  newly  cast  plate  which  can  be 
■naneuvered  by  the  inspector  for  complete  examination 
of  printing  surfaces.  Any  plate  found  defective  is  re-  ' 
turned  automatically  to  the  furnace. 


R.O.P.  COLOR  SERVICE 


For  Newspapers  and  Advertising  Agencies  including  ANPA-AAAA  Color  Standard 


The  tremendous  growth  of  ROP  color  has  cre¬ 
ated  an  urgent  need  for  a  national  ROP  color 
service  to  the  newspaper  publisher,  the  advertiser 
and  his  advertising  agency. 

National  advertisers  who  have  invested  millions 
in  building  product  recognition  through  special 
trade-mark  or  packaging  colors  demand  faithful 
color  reproduction  wherever  their  copy  appears. 

IPI,  with  branches  in  or  near  most  major  cities 
with  ROP  color  facilities,  offers  these  two  services 
to  guarantee  advertisers  top  ROP  color  per¬ 
formance: 


A  “COLOR  FOR  NEWSPAPERS”  SPECIMEN  BOOK 

An  easy  to  use,  practical  guide  to  the  quick  selection  of 
newspaper  ROP  colors,  with  suggestions  for  obtaining 
color  combinations  for  a  variety  of  purposes.  When  stand¬ 
ard  or  special  IPl  colors  are  specified,  coast-to-coast  color 
uniformity  is  assured.  For  a  free  copy  of  “Color  for 
Newspapers,”  call  or  write  the  nearest  IPI  branch. 


IPI  “ON  THE  JOB”  TECHNICAL  SERVICE 

Newspaper  publishers,  advertisers  and  advertising  agen¬ 
cies  are  invited  to  call  the  nearest  IPI  branch  for  personal 
assistance  and  counsel  whenever  unusual  ROP  color  prob¬ 
lems  arise.  Without  obligation,  of  course. 


EXECUTIVE  OFFICES:  67  W.  44th  ST.,  NEW  YORK  36,  N.  Y. 


Donald  V.  Weber,  production  manager,  Houston  Chronicle;  W.  Watson 
Southam,  vicepresident.  Southern  Newspapers,  Toronto;  Joseph  H. 
Zerbey  Ml,  general  manager,  Pottsville  (Pa.)  Republican. 

Standing — Harry  Sloan,  production  manager.  New  York  Mirror; 
J.  Harold  Mintun  (chairman),  production  manager,  Pittsburgh  (Pa.) 
Press;  Fred  P.  Brickner,  ANPA;  W.  R.  Coddington,  mechanical  super¬ 
intendent,  Chicago  Daily  News;  Richard  E.  Lewis,  ANPA;  George  F. 
Marshall  (vicechairman),  production  manager,  Portland  (Me.)  Press 
Herald  and  Express;  Henry  Garland,  mechanical  superintendent,  Pitts¬ 
burgh  (Pa.)  Post-Gazette;  and  James  L.  Stott,  vicepresident,  Richmond 
(Va.)  Times-Dispatch  and  News  Leader. 

James  S.  Copley,  president-publisher,  San  Diego  Union  and  Tribune, 
was  absent  when  picture  was  taken. 


MECHANICAL  COMMITTEE  of  the  American  Newspaper  Publishers 
Association  which  runs  the  Conference  next  week  at  Atlantic  City  was 
pictured  by  Jim  Collings  of  E&P  at  a  recent  meeting  in  New  York.  In 
left  to  right  order: 

Seated — W.  E.  Gibbons,  production  manager,  Portland  Oregon 
Journal;  Robert  C.  Nelson,  mechanical  superintendent,  Detroit  News; 
Randall  Barton,  production  manager,  Phoenix  Republic  and  Gazette; 


Blind  Machinist 
Masters  His  Job 


Lafayette,  Ind.  in  me  unuea  ne 

George  Douglas  West  cannot  ""^ered  the  Veterans  Admm.s- 

see  the  complex  typesetting  ma-  .  ’’ 

u  •  i.  iu  r  /  for  special  rehabilitation  for 

cninery  he  repairs  at  the  Lafn-  ,  ,  .r  , 

yette  Journal-Courier.  tj  ^  j  *  *u  t  i 

He  returned  to  the  Journal- 
let  this  29-year-old  veteran  Courier  where  with  the  tutor- 
— first  sightless  repairman  ever  ^  fellow  machinist  and 

to  receive  a  journeyman’s  card  Ruth,  he 

from  the  International  Typo-  studied  and  mastered  the  Inter- 
Eiaphical  Union  has  learned  type  machine  —  a  machine  of 
to  trouble-shoot  his  newspaper’s  gome  6,000  parts! 

11  machines  entirely  by  sensi-  When  a  machine  breaks  down, 
tive  touch  and  keen  hearing.  simply  asks  the  operator  how 

Mr.  West  began  to  train  for  it  was  acting  when  it  stopped 
his  trade  as  an  apprentice  at  operating, 
the  Journal-Courier  in  1949.  “If  you  know  that,  it’s  easy 
Two  years  later,  in  January,  to  figure  out  what’s  wrong  with 
1951,  he  joined  the  Armed  it,”  he  said. 


INTERNATIONAL  PRESS 
CONFERENCE  TOURS 


BRUSSELS  WORLD  FAIR 
AMSTERDAM  •  FRANKFURT  •  ROME 
PARIS  •  LONDON 


Two  Departures  by  Sabena  Belgian  World  Airlines. 
August  22,  and  September  26, 1958 

These  tours  are  open  only  to  newspaper,  magazine  and 
broadcasting  personnel  and  their  families. 


Tour  members  will  be  oflieially  reeeived  witb 
“special  invitation”  and  “red  carpet”  treat¬ 
ment  at  tbe  Brussels  World  Fair,  U.  S.  Army 
Installations,  leading  newspapers;  and  will 
participate  in  press  conferences  and  private 
receptions  with  VIP’s  everywhere. 


In  lots  of  32  or  more  SYOSO  old 

get  the  new  low  price  ’  "  trode-in 

The  Chase  with  the  DOVE  TAIL  CORNER,  pinned  and 
keyed.  Lock-Bars  work  together — do  not  rise  above  each 
other. 

Self-lubricating  NYLON  Inserts  with  the  Retractable  Bar. 
NO  Oil  Hole  to  become  clogged  with  ink  and  dirt. 

BEARD  NEWSPRINT  &  WAREHOUSE  CO. 

8761  Fulton  St.,  Detroit  •,  Mich. 


$1495.00  All  inclusive 


Official  Agents 


JEAN  BERKE  TRAVEL  SERVICE.  INC 

516  FIFTH  AVENUE  o  NEW  YORK  36,  NEW  YORK 
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FAIRCHILD 

news 

Earl  W.  Elhart  retires  as  man¬ 
aging  editor  of  WOMEN’S  WEAR 
DAILY,  in  accordance  with  the 
Fairchild  Publications’  retirement 
plan,  efiective  Sept.  1.  Mr.  Elhart 
joined  Fairchild  in  1919,  held  sev¬ 
eral  executive  posts  before  becom¬ 
ing  managing  ^itor  of  WOMEN’S 
WEAR  DAILY  in  Oct.  1945. 


Results  of  comprehensive  studies 
conducted  by  Dun  &  Bradstreet 
covering  sales  distribution  of  rugs 
and  carpets  and  a  census  of  floor 
covering  specialty  stores  in  the 
United  States  will  be  revealed  to 
members  of  the  floor  covering  in¬ 
dustry  at  a  luncheon  meeting  spon¬ 
sored  by  HOME  FURNISHINGS 
DAILY  on  June  25  at  the  Hotel 
Vanderbilt.  Presentation  by  Dun  & 
Bradstreet  will  provide  industry 
with  distribution  data  heretofore 
unavailable.  G>mplete  reports  will 
be  published  in  HOME  FURNISH¬ 
INGS  DAILY  in  an  eight-page  sec¬ 
tion  on  June  26. 


At  the  end  of  the  first  half  of 
1958  M^’S  WEAR  Magazine  will 
be  ahead  of  the  comparable  1957 
period  in  advertising  revenue,  ad¬ 
vertising  linage  and  number  of  ad¬ 
vertisers  .  .  .  the  only  trade  publi¬ 
cation  in  the  men’s  field  to  show 
a  gain. 

Milton  Williams,  circulation  di¬ 
rector  of  Fairchild  Publications, 
has  been  elected  vice  president  of 
the  Circulation  Round  Table  of 
Associated  Business  Publications. 


SUPERMARKET  NEWS  was 
among  the  winners  in  Industrial 
Marketing’s  20th  Annual  Editorial 
Achievement  Competition  for  Busi¬ 
ness  Publications.  Certificate  of 
merit  was  awarded  in  “best  series 
of  articles”  category  for  the  14 
articles  called  “The  A  &  P  Way” 
run  in  SUPERMARKET  NEWS 
January  through  April,  1957. 


Stan  GeUers,  associate  editor  of 
MEIN’S  WEAR  Magazine,  will  at¬ 
tend  the  Southern  Garment  Manu¬ 
facturers  Assn,  convention,  Miami 
Beach,  Fla.,  June  21-25.  MEN’S 
WEIAR  will  distribute  swatched 
copies  of  the  magazine  at  this  con¬ 
vention.  Covering  for  DAILY 
NEWS  RECORD  will  be  Robert 
Kaplan,  utiUty  and  work  clothing 
reporter,  and  Murray  Wyche,  head 
of  Atlanta  bureau. 


Patrick  J.  McCaffrey  has  joined 
the  Atlanta  news  bureau  of  Fair- 
child  Publications.  He  is  a  gradu¬ 
ate  of  the  University  of  Alabama 
with  an  AB  degree  in  journalism. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Pubfishar,  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 
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Riot  Reporter 
In  Thick  of  It 


Alex  Efthyvoulos,  31,  AP  cor¬ 
respondent  in  Nicosia,  narrowly 
escaped  serious  injury  as  new 
Cyprus  rioting  broke  out  re¬ 
cently. 

He  was  driving  through  the 
strife-tom  borderland  between 
the  Greek  and  Turkish  quarters 
when,  he  reported: 

“Turks  shouting  for  partition 
of  the  British-ruled  island 
rushed  at  me  from  a  side  street, 
wielding  double-edged  knives 
and  iron  bars. 

“They  threw  everything  they 
could  lay  hands  on  at  my  con¬ 
vertible.  I  covered  my  head  with 
one  hand  and  drove  with  the 
other,  glass  splintering  all 
around  me. 

“I  was  covered  with  blood 
when  I  got  through  to  the  line 
of  British  troops  standing  by 
with  machine  guns.” 


George  H.  Kabusk,  former 
INS  staflFer  at  the  Harrisburg, 
Pa.,  bureau — ^to  the  public  rela¬ 
tions  staff  of  the  Pennsylvania 
Turnpike  Commission. 


John  S.  Knight,  publisher 
of  Knight  Newspapers — honor¬ 
ary  degree  of  doctor  of  laws  at 
Kent  State  University. 


Wright  Bryan,  editor  of  the 
Cleveland  (Ohio)  Plain  Dealer 
— honorary  degree  of  doctor  of 
laws  at  College  of  Wooster. 


Harry  S.  Ashmore,  editor  of 
the  Little  Rock  Arkansas  Ga¬ 
zette — ^honorary  degree  of  doctor 
of  laws  at  Oberlin  College. 


personal 


5  Reid  Fellowships 
For  Study  Abroad 


BACK  TO  SCHOOL— Lt.  Col. 
C.  L  Stansberry,  left,  of  the  Class 
of  1957-58,  welcomes  Brig.  Gen. 
S.  L  A  Marshall  to  the  Strategy 
Seminar  at  the  U.  S.  Army  War 
College,  Carlisle  Barracks,  Pa. 
General  Marshall  (USAR)  is  mili¬ 
tary  analyst  and  chief  editorial 
writer  of  the  Detroit  News. 


Army  Citation 

Bellows  Falls,  Vt. 

Vermont  Newspaper  Corp., 
publishers  of  the  Bellows  Falls 
Times,  a  weekly,  has  been  cited 
for  cooperation  with  the  Ver¬ 
mont  National  Guard.  Roland 
W.  Belknap  received  a  certificate 
of  commendation  from  the  Office 
of  the  Inspector  General,  First 
Army. 


Directors  of  the  Reid  Founda¬ 
tion  have  annoimced  that  five 
fellowships  carrying  grants  of 
$5,000  each  for  study  abroad 
during  1959  will  be  offered  this 
year  to  American  newspaper 
men  and  women. 

Applicants  are  required  to 
have  completed  five  years  of 
experience  on  daily  newspapers 
or  press  associations  in  the 
United  States  and  must  regard 
journalism  as  a  continuing 
career.  They  must  be  sponsored 
by  the  executives  of  both  edi¬ 
torial  and  business  departments 
of  the  employing  newspapers. 

Applicants  must  also  furnish 
a  summary  of  their  journalistic 
and  educational  background  and 
a  clear  statement  outlining  their 
reasons  for  wanting  to  study 
a  given  nation  or  area.  Study 
projects  considered  will  be 
those  involving  Europe. 

Application  blanks  may  be 
obtained  by  addressing  Wilbur 
S.  Forrest,  chairman  of  the 
Fellowship  Committee,  Reid 
Foundation,  230  W.  41st  Street, 
New  York  36,  N.  Y.  The  dead¬ 
line  is  Oct.  1. 


Ray  Crowley  —  from  night  i, 

news  editor  to  news  editor  of  °  ^  apno  ( 

the  Washington  Bureau,  As-  Banner-News,  succeeding  Jim 

sociated  Press.  Don  Sanders — 
from  day  news  desk  to  night 
news  editor. 


R.  W.  Crowning,  formerly 
with  the  Blytheville  (Ark.) 
Courier  News — ^to  general  man- 


Miner — to  the  Little  Rock 
(Ark.)  Arkansas  Methodist. 


Barry  Bingham,  editor  of  the 
Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Times — honorary  de¬ 
gree  of  doctor  of  laws  at  Kenyon 
College. 


Dave  Jackson  —  resigned 
from  Albuquerque  (N.  M.) 

Journal  to  join  Amarillo  (Tex.) 


Willard  P.  Horsman,  circu¬ 
lation  director — ^named  to  new 
position  of  circulation  and  sys¬ 
tems  manager  of  the  Blooming- 


t/vurruiv  Lv  juiii  xxnw/niio  ixva.i  ,  ^  -rT  a  i  tt 

Globe-News.  He  was  succeeded  dU-)  He  is  also 


by  Peter  Masley. 


also  purchasing  agent. 


Herman  Schaafsma,  news 
director  of  the  Grand  Haven 
(Mich.)  Daily  Tribune — to  as¬ 
sistant  publisher  of  the  Norwalk 
(Ohio)  Reflector-Herald. 


Kay  King — to  women’s  edi¬ 
tor  of  Grants  (N.  M.)  Beacon. 


Charles  Knee,  formerly  with 
the  Manchester  (N.  H.)  Union 
Leader — to  the  Albany  (N.  Y.) 
Knickerbocker  News  as  re¬ 
porter. 


Dave  Wood,  formerly  on  staff 
of  Tulsa  (Okla.)  World — now  a 
reporter  for  Albuquerque 
(N.  M.)  Journal.  He  succeeds 
Joe  Hart,  who  returned  to 
college. 


E.  R.  Messner,  cartoonist  of 
the  Rochester  (N.Y.)  Times- 
Union— on  a  tour  of  the  British 
Isles  and  western  Europe. 


Madeline  May,  Burlington 
(Vt.)  Free  Press — on  leave  of 
absence  for  six  months  as  guide 
demonstrator  at  Brussels 
World’s  Fair  in  U.S.  pavilion. 


James  M.  Coffroth  —  from 
general  manager  of  the  Butler 
County  News  Record,  a  weekly, 
to  southwestern  section  reporter 
for  the  Butler  (Pa.)  Eagle. 


Eric  T.  McCrossen,  1958 
University  of  New  Mexico  jour- 


Alfred  Friendly,  managing 
editor  of  the  Washington 
(D.  C.)  Post  and  Times  Herald 
— honorary  degree  from  Am¬ 
herst  College. 


Roy  Hall — ^now  on 
querqtie  (N.  M.)  Journal.  He 


bad  (N.  M.)  Current-Argus.  (Me.)  Aroostook  Republic. 
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Gene  Guilpoyle,  head  of  the 


nalism  graduate — to  staff  of  (Colo.)  Rocky  Mown 

Carlsbad  (N.  M.)  Current-  dispatch  depaitoeni 

Argus.  He  has  worked  for  since  1954  promoted  to  the  ^ 
United  Press  in  Santa  Fe,  tail  advertising  sales  staff.  He 
N.  M.,  and  for  the  Helen  is  succeeded  by  KiM  Bingaman. 
(N.  M.)  News-Bulletin. 


Doug  Costello,  20  years  on 
Albu-  the  staff  of  the  Saint  John 
(N.B.)  Telegraph-Journal  — io 


formerly  worked  for  the  Carls-  news  editor  of  the  Caribou 
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Pilltbury  Company  executive 

drapes  mink  stole  on  Alma  Lach. 

S*T  Food  Eflitor 
Wins  Mink  Stole 

Chicago 

Alma  Lach,  Chicago  Sun- 
Times  food  editor,  was  pre¬ 
sented  with  a  mink  stole  as  first 
prize  in  Pillsbury’s  “Mix  Minne¬ 
apolis  Contest  for  Food  Editors 
Only.”  Mrs.  Lach  entered  a 
recipe  for  Pillsbury  Alaska, 
adapting  their  new  chocolate 
pudding  cake  mix. 

Second  prize  went  to  Mrs. 
Lorraine  Wallihan,  Riverside 
(Calif.)  Daily  Press,  and  third 
prize  to  Mrs.  Florence  A. 

Gevers,  LnPorte  (Ind.)  Herald- 
Argus. 

*  *  * 

Dorothy  Raymond,  manag¬ 
ing  editor  of  the  Melrose 

(Mass.)  Free  Press  —  elected 
president  of  Massachusetts 
Press  Association. 

*  *  * 

Dick  Smith,  with  the  Miami 
(Pla.‘)  Herald's  B  reward 
County  office  and  its  retail  ad¬ 
vertising  department  for  five 
years — to  assistant  public  serv¬ 
ice  director,  succeeding  Dennis 
Kelleher — to  a  real  estate  ap¬ 
praisal  firm. 

*  *  « 

Tim  Parker,  Jackson,  Miss., 
Associated  Press  correspondent 
—to  the  AP  office  at  Dallas, 
Tex.,  as  bureau  executive. 

*  «  « 

Kay  Baker,  Dallas  (Tex.) 
Morning  News  reporter — to  ^v- 
emment  special  services  section 
in  Germany. 


Former  Publisher,  94, 
Still  Oldest  Editor 

Saltsburg,  Pa. 

R.  A.  Walker  no  longer  can 
claim  to  be  the  oldest  newspaper 
publisher  in  the  U.S.,  but  he  is 
still  the  oldest  working  editor. 

Mr.  Walker,  who  is  94  years 
old,  recently  sold  his  weekly 
newspaper,  the  Saltsburg  Press, 
to  the  Rev.  John  0.  Miller  Jr., 
pastor  of  the  Saltsburg  Pres¬ 
byterian  Church.  Mr.  Miller 
agreed  to  buy  the  newspaper 
only  on  the  condition  that  Mr. 
Walker  continue  to  operate  the 
weekly  he  has  published  for  62 
years. 

*  *  * 

Mark  Sheehan,  formerly 
with  the  Meriden  (Conn.)  Rec¬ 
ord  and  the  Waterbury  (Conn.) 
Republican  —  to  the  Newark, 
N.  J.,  bureau  of  the  Associated 
Press. 

*  *  * 

Pat  Dean  and  Elizabeth 
Morris — to  the  staff  of  the  Lin¬ 
coln  (Neb.)  Journal. 

*  •  « 

Stanley  E.  Samuelson,  edi¬ 
tor  of  the  Lyons  (Neb.)  Mirror- 
Sun — fellowship  to  the  Univer¬ 
sity  of  Minnesota  for  graduate 
work  in  journalism. 

*  *  * 

Valerie  Ann  Smith  —  to 

assistant  state  editor  of  the  Lex¬ 
ington  (Ky.)  Herald. 

*  *  * 

Clifton  C.  Wells,  former 

city  editor  of  the  Elwood  (Ind.) 
Call-Leader  for  the  past  two 
years — to  city  editor  of  the  Mun- 
cie  (Ind.)  Star,  succeeding 
W.  W.  Spurgeon  Jr.,  CE  for 
the  past  13  months,  who  has 
been  named  news  editor. 

*  *  * 

David  G.  Hanson  and  Mrs. 
Janice  Riley — new  reporters 
for  the  Buffalo  (N.  Y.)  Evening 
News. 

•  *  • 

David  A.  Yuenger,  city  edi¬ 
tor  of  the  Green  Bay  (Wis.) 
Press-Gazette — elected  president 
of  the  Fox  Valley  and  Lake 
Shore  Press  Club. 

*  «  « 

Victor  I.  Minahan  Jr.,  edi¬ 
tor  and  treasurer  of  the  Apple- 
ton  (Wis.)  Post-Crescent  —  ap¬ 
pointed  to  the  board  of  gover¬ 
nors  of  St.  Norbert’s  College. 


D.  E.  Whelan,  managing  edi¬ 
tor  of  the  Eau  Claire  (Wis.) 
T^^ader  and  Telegram — elected 
president  of  Wisconsin  Associ¬ 
ated  Press  Association. 

editor  ac  PUBLISHER 


Arthur  Hays.  Sulzberger, 
publisher  of  the  New  York 
Times — ^honorary  doctor  of  laws 
degree  from  the  University  of 
Pittsburgh. 

(Continued  on  page  50) 

for  June  21,  1958 


We  take  pleasure 
in  announcing  -  - 


John  Alden  Grimes,  former  special  consultant 
in  the  Internal  Revenue  Service,  is  now  asso' 
ciated  with  our  organization.  His  long  career 
with  government  began  in  1920. 

Mr.  Grimes  will  specialize  in  evaluating  pubp 
lishing  properties,  and  advise  on  the  necessary 
allocation  of  assets  in  ownership  changes. 

In  addition  to  his  experience  in  appraising  news' 
paper  securities  for  tax  purposes,  Mr.  Grimes 
has  served  as  expert  witness  in  Federal  and  state 
courts  in  many  cases  where  property  holdings 
were  in  litigation. 

The  addition  of  Mr.  Grimes  to  our  staff  will 
enable  us  to  provide  complete  financial  and  an' 
alytical  assistance  to  publishers  who  face  capital 
conservation  problems.  His  services  are  available 
on  a  fee  basis  for  special  assignments. 


We  hope  from  time  to  time  to  be  of  further  help 
to  publishers  and  newspapering — it’s  our  life. 


MIEN  KANDER  AND  COMPANY 

Negotiators  for  the  Purchase  and  Sale 
of  Daily  Newspapers 

WASHINGTON  1625  Eye  St.  NW  NAtional  8-1990 
NEW  YORK  60  East  42nd  St.  MUrray  Hill  7-4242 
CHICAGO  35  East  Wacker  Dr.  RAndolph  6-6760 
DENVER  1700  Broadway  AComa  2-3623 
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PHILADELPHIA  15,  PENNSYLVANIA 


Prof.  Clement  Trout 
Of  Oklahoma  Retires 

Stillwater,  Okla, 
Prof.  Clement  E.  Trout, 
genial,  down-to-earth  head  of 
the  Oklahoma  State  university 
journalism  department,  retires 
June  30.  He  has  been  on  the 
OSU  staff  32  years  and  was 
its  first  journalism  department 
head. 

His  experience  is  mainly  in 
farm  and  industrial  journalism, 
but  it  even  includes  a  stint  as 
a  Hollywood  actor  in  the 
pioneer  days.  He  spent  three 
months  on  a  rough  neck  squad 
for  the  movies  and  was  in  the 
first  two-reel  movie  ever  made, 
“Sheridan’s  Ride.” 

Prof.  Trout  came  to  the 
state’s  land-grant  university  in 
1926,  when  only  a  couple  of 
journalism  courses  were  listed 
in  the  catalog.  Since  that  time 
and  under  his  direction,  the 
journalism  department  has  come 
to  need  a  faculty  of  nine  full 
time  and  part  time  instructors 
to  take  care  of  175  students. 


Martin  W, 

Miami,  Fla., 

for  International  News  Service  Association  —  from  advertising 
— to  J.  Robert  Rowley  and  Asso-  manager  of  the  weekly  Addison 
ciates,  Inc.,  Miami  public  rela-  County  Independent  to  director 
,  ,,  ,  tions  firm.  of  placement,  Worcester 

Nathan  J.  Margolin  for-  ^  ^  ^  (Mass.)  Institute. 

merly  with  the  Louisville  (Ky.) 

Courier-Journal  and  New  York  Harry  L.  Turtledove,  former  *  * 

Post — to  managing  editor  of  the  reporter  for  the  Portland  Ore-  Glen  W.  Goss,  former  Bur- 
European  edition  of  Stars  and  gon  Journal  —  returned  from  lington  (Vt.)  Free  Press  re- 
Stripes,  succeeding  James  H.  U.S.  government  information  of-  porter  —  from  assistant  exten- 
Quint,  who  plans  to  enter  news-  fice  assignment  in  France  to  sion  editor.  University  of  Ver- 
paper  work  in  the  San  Francisco  head  VIP,  Inc.,  Portland  PR  mont  —  to  agricultural  editor, 
area.  firm.  University  of  Rhode  Island. 


Personals 

(Continued  from  page  49) 


Bill  Hines,  formerly  class¬ 
ified  advertising  manager  of  the 
Johnson  City  (Tenn.)  Press- 
Chronicle — to  the  ad  staff  of  the 
Jacksonville  (N.C.)  Daily  News. 
John  T.  Newman  Jr.,  formerly 
with  the  Charlotte  (N.C.)  Ob¬ 
server,  Atlanta  (Ga.)  Constitu¬ 
tion,  and  the  Norfolk  (Va.) 
Virginian-Pilot  —  to  the  News’ 
ad  staff.  J.  W.  McIver,  formerly 
with  the  Charlotte  (N.C.)  Ob¬ 
server  and  the  Asheville  (N.C.) 
Citizen-Times — to  the  ad  staff  of 
the  News. 


Jack  Haswell,  assistant  to 
A.  L.  Trimp,  circulation  mana¬ 
ger  of  the  Scranton  (Pa.)  Trib¬ 
une  for  the  past  five  years — to 
the  Stroudsburg  (Pa.)  Record 
as  circulation  manager. 


Henry  Harris,  West  Point 
(Miss.)  Times-Leader  —  elected 
president  of  the  Mississippi 
Press  Association. 


John  E.  Leard,  city  editor  of 
the  Richmond  (Va.)  News 
Leader — elected  to  the  Board  of 
Overseers  of  Bates  College, 
Maine.  He  was  graduated  from 
Bates  in  1938. 


We,  too,  perform  IMPORTANT  OPERATIONS  for  you 


1.  Experienced  SELECTION  of  paper  stocks  and  all 
other  raw  materials. 

2.  Scientific  Laboratory  Control  and  Supervision  of 
QUALITY  in  all  products. 

3.  Technical  accuracy  in  all  converting  procedures  to 
assure  UNIFORMITY. 

4.  Faithful  FOLLOW-UP  of  all  promised  schedules. 


Charles  W.  Utter,  managing 
editor  of  the  Westerly  (R.I-) 
Sun — elected  president  of  the 
Greater  W esterly  -  Paw'catuck 
Area  Chamber  of  Commerce. 


Small  Rolls  and  Folded  Paper  Products 


Archie  L.  Northway,  of 
the  Denver  (Colo.)  Rocky  Moun¬ 
tain  News  circulation  depart¬ 
ment — retired  after  42  years 
with  the  newspaper.  He  was 
News  circulation  manager  from 
1922  to  1926. 
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PERFECTION  «  Flat  Gummed  Paper 


HE’S  SETTING  TODAY’S  FRONT  PAGE! 

Here's  how  Teletypesetter  automatically  doubles 
or  triples  typesetting  production— and  cuts  costs  by  k0%! 


Tape  from  Perforator  (above)  is  fed 
into  Operating  Unit  (below)  to  run 
linecasting  machine  at  high  speed. 


jt  District  Offices :  Chicago,  III.,  Atlanta,  Go., 
vWolpole,  Mast.,  Los  Angeles,  Cal., 
rSon  FranciKO,  Cal.,  Toronto,  Ont. 


1 )  A  skilled  touch-typist  can  operate  this  compact  Teletype¬ 
setter  Perforator  at  a  rate  of  400  actual  lines  per  hour.  The 
Perforator  punches  a  tape  which  is  fed  into  an  Operating  Unit 
attached  to  your  linecasting  machine. 

2)  Tliis  tape  automatically  operates  your  lineeasting  machine 
at  its  ma.ximum  set  speed.  This  may  be  400  lines  per  hour  on  a 
standard  linecasting  machine,  and  600  or  more  lines  per  hour 
on  a  high  speed  machine!  Because  you  exchange  the  peaks 
and  valleys  of  stop-go  manual  operation  for  steady  high  speed, 
automatic  output,  you  double  or  triple  typesetting  production. 

Other  savings,  other  advantages 

•  During  rush  periods,  composing  time  is  eut  in  half. 

•  Tape  punched  during  the  day,  at  daytime  rates,  operates 
the  linecasting  machines  at  night  —  or  is  easily  stored. 

•  With  TTS  you  can  easily  set  want  ads,  run  arounds,  box 
scores,  centered  or  flush  left  subheads,  column  widths  to 
30  picas. 

To  learn  how  TTS  meehanical  automation  can  pay  for  itself 
in  your  shop,  write  to  Dept.  4A,  Fairchild  Graphic  Equipment, 
Inc.,  2752  North  Clyboum  Avenue,  Chicago  14,  Illinois. 
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NEWSPAPER  PERSONNEL  REGISTERED  FOR  ANPA  MECHANICAL  CONFERENCE 


The  following  have  registered  San  Jose  Mercury  &  News 
with  the  ANPA  Mechanical  De-  Hans  E.  Rosberg 
partment  for  attendance  at  the  San  Rafael  Independent-Journal 
30th  Mechanical  Conference  at  Gordon  Dixon 
Atlantic  City,  N.  J.  next  week:  Roy  A.  Brown 

CALIFORNIA  CONNECTICUT 

The  Copley  Press,  Inc.  Hartford  Courant 

Robert  Letts  Jones  Henry  J.  Conland 

Los  Angeles  Times  and  Mirror 
Nervs  Egbert  E  Hunter 

/-.I  TT  i.  u-  Francis  Curran 

Glen  R.  Hutchinson  Hubbard 

Monterey  Peninsula  Herald  Sam  Ziff 

Howard  C.  Fitzsimmons  Hartford  Times 

Harry  R.  Wingard  Joseph  l.  Woode 

McClatchy  Newspapers  Manchester  Evening  Herald 

Charles  Lacure  Walter  R.  Ferguson 

San  Bernardino  Sun-Telegram  Middletown  Press 
Coleman  Wright  George  M.  Story  Jr. 

San  Diego  Union-Tribune  New  London  Day 

B.  G.  Burke  George  W.  Kent 

Vurl  Snyder  Thomas  Elliott 


DELAWARE  Palm  Beach  Post-Times 

Wilmington  News-Journal  John  H.  Perry  Jr. 

Nicholas  M.  Fellman  St.  Petersburg  Times 

William  A.  Carpenter  Donnell  F.  Shortell 

Sarasota  News 

DISTRICT  OF  COLUMBIA  Harold  Shorman 

Washington  Post  &  Times-Her-  Tampa  Morning  Tribune 
aid  A.  L.  Brady 

Noel  Lynn 
Leo  Bottoms 
Ralph  Campbell 

FLORIDA 
Miami  Herald 
C.  J.  Watters 
Miami  News 
Vandye  J.  Forrester 
Julian  J.  Eberle 
Orlando  Newspapers,  Inc. 

W.  H.  Cornwell 
Russell  Arnold 
Carl  Anderson 
Jerry  Barnes 


GEORGIA 

Atlanta  Newspapers,  Inc. 

James  B.  Perry 
Roy  Vickery 

IDAHO 

Boise  Statesman  Newspapers 
William  L.  Culver 
Lewiston  Morning  Tribune 
E.  R.  Flickinger 

ILUNOIS 

Alton  Evening  Telegraph 
Ellsworth  L.  Bailey 
Aurora  Beacon-News 

John  N.  Rausch  I 

Daniel  W.  Brown 
Bloomington  Daily  Pantograph 
Howard  N.  Colton 
Russell  B.  Miller 
Chicago  Sun-Times 
Lawrence  Mertes 
Leroy  Walsh 
Chicago  Tribune 
Lorn  M.  Gossett 
Fred  Brohm 
Erwin  Giannoni 
Walter  Cordes 
Joseph  Reid 
H.  F.  Grumhaus 
John  W.  Park 

Decatur  Lindsay-Schaub  News¬ 
papers,  Inc. 

Harold  Hoots 

Freeport  Journal-Standard 
Willis  A.  Blaisdell 
Donald  Bennidict 
Joliet  Herald-News 
Art  Kramer 
Clare  Layfield 
John  B.  Lux 

Rockford  Register-Republic  and 
Morning  Star 

Earl  E.  Anderson 

INDIANA 
Gary  Post-Tribune 
Reginald  Oakley 
,  Indianapolis  Star  -  Indianapolis 
I  News 

!  Golden  L.  Faris 
John  Innis 
Veldon  Dickerson 
John  Dalton 
i  Robert  Knight 
Robert  Smith 
Theodore  Gardiner 
South  Bend  Tribune 
George  Kunz 

IOWA 

j  Des  Moines  Register  &  Tribuns 
Arthur  T.  Gormley 
William  G.  Dorriss 
Raymond  O’Donnell 
Dubuque  Telegraph  Herald 
I  F.  Robert  Woodward 
I  C.  A.  Porter 
I  {Continued  on  page  54) 
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The  unquestioned  excellence  of  newspaper 
microfilming  by  Micro  Photo  is  doubly 
guarded  by  two  developing  machines.  The 
unit  above  (left)  is  used  only  for  processing 
negative  film,  while  the  one  to  the  right  is 
used  exclusively  for  making  positive  prints. 
The  reason  for  this  division  in  production  is... 

Our  experience  has  proven  that  optimum 
clarity  and  permanency  can  be  obtained 
only  by  processing  negative  prints  at  a 
slower  speed  than  that  required  for  making 
positive  prints.  The  use  of  just  one  machine  (as 


is  common  practice)  at  a  single  set  speed  for 
both  types  of  film,  would  naturally  result  in  a 
compromise  with  quality  ...a  compromise  thot 
has  been  completely  eliminated  at  Micro  Photo. 
This  scientific  separation  in  film  processing  is 
just  one  example  of  the  many  "firsts"  pio¬ 
neered  by  our  organization  ...  an  organiza¬ 
tion  dedicated  to  the  advancement  of  news¬ 
paper  microfilming. 

Want  proof?  Then  let  us  microfilm,  without 
obligation  to  you,  an  issue  of  your  own 
publication. 


The  Detroit  News  always  has  been  Detroit’s 
best  advertising  buy.  Now,  The  News  not 
only  has  the  biggest  audience  in  Michigan, 
it  has  the  biggest  in  its  history. 

Through  The  News  you  can  reach  most  of 
the  families  with  stable  incomes  in  the 
profitable  six-county  trading  area  —  where 
98%  of  Detroit’s  retail  business  originates. 
That  is  why  The  News  leads  in  practically 
every  advertising  classification,  and  carries 
more  linage  than  both  other  Detroit  news¬ 
papers  combined. 


The  Detroit  News 

Eatlarn  Offic* . 260  Madison  Av«.,  N«w  York  Chicogo  Offic* . 435  N.  Midtigon  Avo.,  Tribuno  Towor 

rocillc  Offic* . 785  Morkat  St.,  Son  Francisco  Miami  B*ach . Th*  Itonord  Co.,  31 1  lincoin  Rood 
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TOTAL  CIRCULATION 


THE  NEWS . 472,191  weekdays 

588,989  Sunday 

Free  Press . 453,598  weekdays 

503,354  Sunday 

Times . 400,874  weekdays 

506,252  Sunday 

TRADING  AREA  CIRCULATION 

THE  NEWS . 459,973  weekdays 

538,063  Sunday 

Free  Press . 352,356  weekdays 

343,201  Sunday 

Times . 376,745  weekdays 

395,163  Sunday 


ABC  figures  for  tho  six  months  period  ending  3/31/58 
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KANSAS 
Wicltifa  Eagle 
Glenn  Cummins 

KENTUCKY 

luiitisviUe  Courier-Journal  & 
Louisville  Times 
T.  A.  Corcoran 
W.  R.  Lindsay 

F.  A.  Schmidt 

R.  L.  Wiseman 

LOUISIANA 

lUiton  Rouge  State-Times  and 
Morning  Advocate 
James  W.  Sasser 
A’ew  Orleans  Times-Pirayune- 
Eew  Orleans  States 
James  J.  O’Brien 

MAINE 

Augusta  Kennebec  Journal 
Roland  Whittier 
Ilangor  Daily  News 
Raymond  J,  Cox 
Waterville  Sentinel 
Dwight  French 

MARYLAND 
lialtimore  Sun 
Donald  Patterson 
William  Marshall 
A.  C.  Miller 
H.  Hoffman 
L.  Heath 
J.  C.  Dovle 


Af lo- American  Newspapers 
Arthur  James 
Frank  Phillips 
Leon  Brown 
E.  T.  Robinson 
John  J.  Oliver 
Hagerstown  Herald  Mail  Co. 
Roger  Dansberger 
Emory  Dansberger 
Richard  Grove 
Robert  Davis 
C.  Neil  Baylor 

MASSACHUSETTS 
Poston  Christian  Science  Moni¬ 
tor 

Herbert  T.  Stanger 
Reginald  Reed 
Rupert  M,  Roaf 
Poston  Herald-Traveler 
Frank  Dassori 
William  Miller 
Lloyd  Hoey 

Holyoke  Transcrijd-Telegram 
Frank  Downey 
Robert  Halket 
Pittsfield  Berkshire  Eagle 
Charles  L.  LeClair 
Quincy  Patriot  Ledger 
Richard  D.  Allen 
Taunton  Daily  Gazette 
William  R.  Reed 
Edward  J.  Cunningham 
Worche.ster  Telegram  and  Ga¬ 
zette, 

William  G.  Weinrich 

MICHIGAN 
Ann  Arbor  News 
William  D.  Hahn 


How 

ACB 

RESEARCH 

SERVICE 


Sells  Newspaper  Schedules 

For  years  ACB  has,  on  order,  furnished  its  Newspaper  Re¬ 
ports  to  advertisers.  These  Reports  detail  the  amount  of 
display  linage  which  competing  brands  use  in  various  cities. 

Many  times  when  we  have  reported  to  an  advertiser  that 
his  brand  was  falling  behind,  we  have  noticed  new  schedules 
had  been  placed  to  meet  the  competition. 

Recently,  one  of  the  nation’s  largest  advertisers  cited  a 
specific  example  to  us.  ACB’s  Research  Reports  showed 
this  advertiser  certain  districts  were  failing  behind  in  their 
sales  because  of  too  little  newspaper  advertising.  Immedi¬ 
ately  these  weak  spots  received  additional  display  schedules, 
on  the  strength  of  ACB  Newspaper  Research  Reports. 

A  *7“^  Advertising  Checking  Bureau,  Inc. 

^  5»»lt  nird  Si.  •  Mm^n  (3)  lU  JtSirtm  A...  S«i  Fnacbn  (5)  51  Finl  St. 


THE  SERVICE  THAT  HtLPS  IN  THE  USt  OF  NEWSPAPER  ADVtRTISINGl 


Detroit  Neivs 

Frank  N.  Mosher 
Robert  C.  Nelson 
C.  G.  Sparkman 
Charles  M.  Kirk 
Everett  Hall 
Russell  Vahlbu.sch 
Ralph  Stokes 
George  Baver 
Henry  Sielaff 
Claude  Hoffman 
Ernest  Scherer 
Detroit  Times 
Ralph  Freddy 
Lansing  State  Journal 
Rock  O.  Wales 
Casper  Foltz 
Henry  J.  Hawkins 
Mt.  Clemens  l>aiiy  Monitor- 
Leader 

Elzie  Mumea 
Alfred  Saks 
Pontiac  Press 

Donald  O.  Newman 
Port  Huron  Times  Herald 
William  Alexander 

MINNESOTA 

Minneapolis  Star  and  Tribune 
Otto  Silhas 

St.  Paul  Dispatch-Pioneer  Press 
A.  E.  Rosene 

MISSOURI 
Kansas  City  Star 
Flank  McKinney 
St.  Louis  Globe-Democrat 
E.  W.  Evers 
Harold  E.  Martin 
Leo  Ring 

St.  Louis  Post-Dispatch 
Leroy  Lindow 
Robert  B.  Hentschell 
Roswell  Messing 
Springfield  Newspapers,  Inc. 
Irvan  Darnall 

NEBRASKA 
Omaha  World-Herald 
Maurice  E.  Cotton 

NEW  JERSEY 
Camden  Courier-Post 
William  A.  Stretch 
Neal  E.  Dyer 
Lawell  E.  Goodwin 
Nicholas  Marterella 
Francis  X.  Mooney 
M.  S.  Marks 


We  entered  it  in  the  race 
to  see  if  it  could  move  .... 


IT  DID! 


New  Orleans'  Families  like  It  Best! 

NEW  ORLEANS  ITEM 

Louisiana's  Largest  Evening  Newspaper 


Howard  Shivers  I 

Passaic  Herald  News  | 

Charles  F.  Seaquist  I 

Perth  Amboy  Evening  News  I 
James  M.  Fox  I 

George  Plaskon 
Orley  0.  Shown 
Francis  E.  Miller 
Vineland  Times  Journal 
Ben  Z.  Leuchter 
Joel  C.  Leuchter 
J.  Clark  Nelson 
Wilfred  Boisvert 
Paul  Fava 
William  Maselli 

NEW  YORK 
Puffalo  Courier-Express 
Joseph  Meyer 
Clarence  McMullen 
John  Kauhl 
Leroy  Bickerstaff 
Herman  Karl 
Puffalo  Evening  News 
George  0.  Lowe 
William  V.  Britton 
New  York  Daily  News 

S.  D.  Willey 

T.  O’Connor 
J.  Heyer 

C.  H.  Faille 
W’.  J.  O’Brien 
S.  Varley 
J.  Minogue 
L.  D.  Chandler 

G.  Farley 
W.  Dunn 

J.  R.  Osborne 
New  York  Herald  Tribune 
A1  Anderson 
Joe  Lawler 
Hank  Fulton 
Hughie  Kohlrt 
A1  Deitz 
Charlie  Nealy 

New  York  Journal- American 
Paul  Harrington  Jr. 

Frank  Ralph  Jr. 

New  York  Journal  of  Commerce 
Nicholas  A.  Rigas 
Netv  York  Post 
Marvin  Berger 
Arthur  Weiss 
John  Anderson 
Netv  York  Times 
Henry  Reichert 
C.  J.  Strang 
C.  Schmidt 
A.  C.  Mills 

H.  R.  Witte 
J.  Mitchell 
A.  E.  Katz 

R.  Wendt 

S.  Steinberg 
A.  W.  Harris 
L.  Heyer 

New  York  World-Telegram  & 
Sun 

Joseph  Lemmo 
John  Fenton 
James  Connolly 
Joseph  R.  Ree 
Olean  Times  Herald 
Floyd  M.  Pilling 
Arthur  C.  Willsey 
Poughkeepsie  New  Yorker 
John  W.  Banker 
Mr.  &  Mrs.  Charles  L.  Banker 


(Continued  on  page  56) 
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“growing 

steady” 


Westchester  County  and  the  West¬ 
chester  Group  Newspapers  have  really 
heen  ^^growing  steady”.  Since  1950, 
Westchester’s  population  has  increased 
20%  from  625,816  to  752,406  in 
1957  (a).  Likewise,  the  Westchester 
Group  Newspapers  have  kept  an  even 
better  percentage  pace  (nearly  28%) 
hy  increasing  their  circulation  from 
120,252  to  153,670  in  1958. 


This  combination  has  teamed  together  to 
increase  Westchester’s  retail  sales  by  an 
astounding  50%  during  this  same  period. 
Total  retail  sales  reached  a  record  high  of 
$1,089,152,000  in  1957.  Food  sales  alone 
were  $295,232,000  and  automotive  sales 
totaled  $200,537,000.  Nearly  half  of  all 
spending  was  absorbed  by  these  two  basic 
retail  classifications.  This  volume  of  spend¬ 
ing  is  attributable  to  Westchester’s  per  fam¬ 
ily  income  of  $8,953,  highest  in  the  Empire 
!  State  of  New  York. 

Remember—  it’s  advertising  which  creates 
sales  and  not  vice  versa.  The  nearly  $300, 


000,000  in  food  sales  is  closely  linked  to  the 
fact  that  the  Westchester  Group  News¬ 
papers  published  8,583,205  lines  of  retail 
grocery  advertising  in  1957;  which  was  more 
than  the  retail  grocery  linage  of  the  news¬ 
papers  in  any  one  of  the  nation’s  twelve 
largest  cities  (b). 

Your  sales  will  grow  too,  when  you  adver¬ 
tise  in  the  class  “A”  Westchester  market 
through  a  class  “A”  media  of  proven  effect¬ 
iveness  and  responsiveness  —  The  West¬ 
chester  Group  Newspapers  with  a  combined 
circulation  of  153,670  of  which  over  85% 
are  carrier  delivered  daily  to  the  home. 


You  can  garner  big  profits  at  sensible  cost  by  CONCENTRATING  on  the  RICH  WESTCHESTER  MARKET 

Westehester  Group 


DAItItS 

HEHALD  STATESMAN  VONKEAS 
daily  arcus  MT  VERNON 
daily  news.  TARRYTOWN 
daily  times  mamaroneck 

CITIZEN  REGISTER  OSSINING 
daily  item,  port  CHESTER 
STANDARD  STAR  NEW  ROCHELLE 
REPORTER  DISPATCH  WHITE  PLAINS 


8  CHURCH  ST.,  WHITE  PLAINS,  N.  Y. 

REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 


APFILIATCO  WITH 


evening  star  peekskill  (a)  U.S.  Census  1950  and  U.S.  Special  Census  1957,  (b)  Media  Records,  Inc. 
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Rochester  Gannett  Newspapers 
Allan  S.  Best 

Scripps-Howard  Supply  Com¬ 
pany,  Inc. 

John  L.  Blake 
Syracuse  Herald- Journal 
Clarence  H.  Rinne 
Watertown  Daily  Times 
Roland  Abare 
Clarence  Greene 

Westchester  County  Publishers 
Inc. 

Charles  Frederickson 

NORTH  CAROLINA 
Charlotte  Observer 
Ron  White 

Greensboro  News-Record 
Harvey  Yandle 
R.  W.  Clark 
P.  R.  Sillmon 

Raleigh  Neivs  and  Observer- 
Raleigh  Times 
N.  G.  Blackard 
Lloyd  Hardy 
Howard  Harris 
Lawrence  Harris 
Charlie  Marcom 

Winston-Salem  Journal  and  Sen¬ 
tinel 

C.  L.  Ray 
Bill  Payne 
V.  L.  Johnson 

OHIO 

Akron  Beacon  Journal 
Willard  L.  Chapman 
William  J.  Church 
Jesse  Hagenbush 
J.  T.  Mahan 
J.  H.  Curry 
Cincinnati  Enquirer 
George  Hauer  Sr. 

Harry  Clark 
Harry  D.  Rindsberg 


STEEL  and  ALUMINUM 


THE  BEST  AND  MOST  ECONOMICAL 
MONEY  CAN  BUY! 

Amsco’s  electrically  welded  steel  chases, 
with  the  smoothly  ground  joints  are  world 
renowned. 

Amsco  Aluminum  Chases  are  specifically 
made  for  operations  wherein  lightness  is 
a  desired  factor.  Steel  insert  supports  re¬ 
duces  wear  to  a  minimum  at  the  contact 
paints  of  the  foot  stick  and  side  wedge 
screws. 

Squared  and  true  Amsco  Chases  are  pat¬ 
terned  from  a  template  or  a  blue  print. 
Amsco  supplies  a  “complete  chase  line”, 
for  newspapers,  commercial  printers,  ster¬ 
eotypers  and  electrotypers.  Standards  or 
specials  are  available. 

CITIIOC  mmil  FIIM  HAIUS  H  WIITE  MIECT 

AMERICAN  STEEL  CHASE  CONPANT 

SI  31  FMTf  EISHTH  UVEIIW  UUK  I9M0  Cin  I.  «.  1 


Columbus  Dispatch 
William  C.  Wolfe 
I.  T.  McQueeney 
W.  H.  Stein 
Leo  Oestreicher 

Elyria  Chronicle-Telegram 
Leo  J.  Carle 

Springfield  Daily  News  and  Sun 
Robert  S.  Hamilton 
Walter  T.  Davis 

Youngstown  Vindicator 
Earl  R.  Weiskttel 
Howard  Measmer 
Albert  C.  Chagnot 
Fred  Cockman 

Zanesville  Publishing  Company 
Edward  L.  Hawkins 
Robert  M.  Frame 

OKLAHOMA 

Tulsa  World  and  Tulsa  Tribune 
Orel  M.  Harper 

I.  W.  Garrott 

PENNSYLVANIA 
Allentown  Call-Chronicle  News¬ 
papers,  Inc. 

Glenn  Shank 
A1  Toogood 
Sam  Steinberger 
Charles  Remmel 
Charles  Snyder 
Herbert  Cox 

Altoona  Mirror 
Samuel  C.  Hostler 

Easton  Express 

J.  L.  Stackhouse 
John  F.  Wohlers 

Erie  Times-News 
Edward  Hintenach 

Lancaster  Newspapers,  Inc. 
Warren  H.  Detwiler 
Robert  L.  Finney 
M.  J.  Powderly 
John  M.  Buckwalter 

Levittoivn  Courier-Times 
John  J.  Ford 
Thomas  Robinson 

Lock  Haven  Express 
Frank  D.  O’Reilly  Jr. 

Charles  Shultz 

New  Castle  Neu's 
J.  Fred  Rentz 


Norristown  Times  Herald 
Robert  I.  McCracken 
Charles  F.  Stonier  Sr. 

Wilmer  F.  Eagens 
Philadelphia  Bulletin 
James  P.  Grant 
Richard  Powers 
George  H.  Truss 
William  J.  Kelley 
James  McGonigle 
Francis  Dempsey 
William  Hudson 
Frederick  Blodgett 
Robert  Hertwig 
Joseph  Elliott 
Philadelphia  Inquirer 
Sol  L.  Swartz 
Donald  Kahn 
Robert  Moll 
Charles  Bowen 
Carl  Cooper 
Helmer  Jacobsen 
Joseph  Logan 
John  Keane 
Frederick  Chait 
Stewart  Hooker 
Pittsburgh  Post-Gazette 
Ed  Torisky 
Pittsburgh  Press 
J.  Harold  Mintun 
Pittsburgh  Sun-Telegraph 
George  Brenner 
Sayre  Evening  Times 
William  Witmer 
Scranton  Times 
Thomas  L.  Moran 
Phillip  George 
Walter  Kelly 
Forest  T.  Watkins 
Scranton  Tribune  &  Scrantonian 
Richard  Little  III 
William  Kelly 
Herman  Marcus 
Sharon  Herald 
G.  A.  Harshman 
R.  C.  Schwanbeck  Jr. 

Rudolph  S.  Kuhner 
Wilkes-Barre  Publishing  Co. 
John  A.  Hourigan  Jr. 

A.  DeWitt  Smith 
Williamsport  Grit 
Ralph  R.  Cranmer 
James  H.  Lamade 
Chester  L.  McGarr 


York  Dispatch 
D.  Philip  Young 
Robert  L.  Young 
William  A.  McGuigan 
Wrightson  O.  Cole 

RHODE  ISLAND 
Providence  Journal-Bulletin 
Roland  V.  Maloney 
Oscar  Candage 
William  T,  Murray 
John  A.  Watters 
James  F.  Nolan 
William  J.  Farley 
George  L.  Green 
Woonsocket  Call 
Carleton  A.  Braga 

SOUTH  CAROLIN.\ 
Charleston  Evening  Post 
Robert  R.  Hayzlett 
The  News  and  Courier 
Post  Courier 
Henry  M.  Duke 
Mrs.  Henry  M.  Duke 

TENNESSEE 

Knoxville  News-Sentinel  and 
Knoxville  Journal 
H.  L.  Hoffmeister 
Memphis  Publishing  Co. 

William  B.  Astor 
R.  J.  Richardson 
Jim  Fenley 
Ralph  A.  Tucker 
Frank  Reid 
Nashville  Banner 
Fred  McWhorter 

TEXAS 

Dallas  Morning  News  I 

Robert  E.  Harrison  I 

Richard  D.  Blum  1 

VIRGINIA 

Arlington  Northern  Virginia 
Sun 

Philip  M.  Stern 

Newport  News  Daily  Press  and  i 
Times-Herald  | 

Ramon  Judkins  1 

Norfolk  Virginian  Pilot  & 
Ledger  Star 

Arthur  T.  Gormley  Jr. 

R.  G.  Dashiell  Jr. 

Richmond  Times-Dispatch  and 
Richmond  News  Leader 
Charlie  Morgan 
Charlie  Hopp 
Edward  Terrell 
Roanoke  Times  and  Roanoke 
World-News 
W.  T.  Slusher 
H.  E.  Terry 
R.  R.  Fulton 

WASHINGTON 

Spokane  Spokesman-Review 
Don  G.  Scott 

WEST  VIRGINIA 
Bluefield  Telegraph 
Hugh  Shott 

Wheeling  News  Publishing  Co- 
Lawrence  Bolyard 

WISCONSIN 
Appleton  Post-Crescent 
M.  E.  Cartier 
Green  Bay  Press-Gazette 
Joseph  J.  Schoch 
Milwaukee  Journal 
Joseph  E.  McMullen 


NEWSPAPER  PLANTS 


NEW  PLANTS  •  MODERNIZATIONS  •  EXTENSIONS 

LOCKWOOD  GREENE 

ENGINEERS -ARCHITECTS 

■NEW  YORK  17,  N.  Y.  BOSTON  16,  MASS.  SPARTANBURG,  S.  C.  ^ 
-41  Eo*f  42nd  Streat  316  Sfuart  Straat  Mont9omary  Bldg. 
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ABOUT  NO-PACK  MATS... 


DID  YOU  KNOW  THAT  THE 

WOOD  MASTER  FLONG 


IS  A  SUCCESSFUL, 
DEPENDABLE,  NO-PACK 
STEREOTYPE  MAT? 


WOOD 


* 


t  MASTER 
^lONG  I 


OJ’ 


NOW  USED  BY 
23  LEADING 
DAILY  NEWSPAPERS 


•  NO-PACK  WOOD  MASTER  FLONGS  ARE  NOT  EXPERIMENTAL  MATS 

•  23  LEADING  NEWSPAPERS  DEPEND  ON  MASTER  FLONGS  100% 

IN  DAILY  PRODUCTION 

•  OVER  Vz  MILLION  MASTER  FLONGS  PER  YEAR  NOW  IN  USE 


NO  MAJOR  CHANGE  IN  EQUIPMENT 

With  no  major  change  in  your  present 
equipment,  Wood  Master  Flongs  provide: 

DIRECT  SAVINGS 
INCREASED  PRODUCTION 
BETTER  PRINTING 
DEADLINE  FLEXIBILITY 
REDUCED  COSTS 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS.  NEW  YORK 

NEW  YORK  OFFICE:  551  FIFTH  AVENUE 
TELEPHONE:  MUrray  Hill  7-2950 


SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY 
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CANADA 
Calgary  Herald 

E.  D.  Maines 

G.  Jackson 
London  Free  Press 

Mel.  T.  Parkinson 
Harold  Moss 
Montreal  Star 
D.  H.  Parker 

R.  W.  Brown 

F.  H.  Watson 
Regina  Leader-Post 

Roy  K.  Denby 
South  am  Newspapers 
W.  W.  Southam 

G.  N.  Fisher 
Toronto  Globe  and  Mail 

James  Harrison 
Toronto  Star 
C.  M.  Davey 
James  Dobson 
Robert  Garden 

H.  E.  Hudson 
W.  R.  Matteson 
Allan  T.  Owston 

H.  F.  Sprang 
T.  R.  Sykes 

B.  M.  Thai! 

Toronto  Telegram 

C.  J.  Prater 

S.  Statham 

A.  Durling 
F.  Davis 

B.  Robinson 
Thomson  Newspapers 

C.  B.  Floyd 

Vancouver  Sun-Province 
W.  Hughan 

ENGLAND 

Daily  Mirror  Newspapers 
John  H.  Grice 


ATF’s  Photo 
Typesetter: 
How  It  Works 

The  ATF  Typesetter,  a  new 
system  for  the  photomechanical 
composition  of  text  matter,  is 
now  available  through  Ameri¬ 
can  Type  Founders  Co.,  Inc., 
Elizabeth,  N.  J. 

It  is  a  product  of  some  15 
years  of  research  and  develop¬ 
ment,  brought  into  being  under 
the  direction  of  George  J.  Sau- 
sele,  ATF  Director  of  Research 
in  Phototypesetting. 

The  new  Typesetter  incorpo¬ 
rates  optical  and  mechanical 
concepts  to  produce  type-on- 
film.  It  consists  of  two  portable, 
desk-top  machines,  the  Key¬ 
board  Unit  provides  a  type- 
board  Unit  and  the  Photo¬ 
graphic  Unit.  The  Keyboard 
Unit  provides  a  typewritten 
proof  and  a  common  language 
perforated  tape  which  is  then 
used  to  automatically  operate 
the  Photographic  Unit. 

Type  Range 

The  ATF  Typesetter  system 
provides  a  type  range  from  5 
point  to  14  point  in  measures 
up  to  IV2''  wide.  The  system 
is  specifically  designed  for  the 
composition  of  text  matter  in 
the  general  line  of  commercial 
printing  for  newspapers,  cata¬ 
logs,  books,  price  lists,  statistical 
material,  advertising  literature 
and  similar  work.  It  will  provide 
type-on-film  for  direct  use  in 
offset  and  gravure  platemaking. 


Editor  &  Publisher 

The  SPOT  NEV/S  paper  of  the  newspaper  and  advertising  fields 


The  PRIMARY  advertising  medium  for  .  .  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 

and 

America's  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

For  complete  information  and 
advertising  rotes,  write  .  .  . 


Suite  lyoo  ■  1475  Broadway  •  New  York  36,  N.  Y. 


How  the  ATF  photographic  composition  system  works. 


Composition  starts  at  the 
Keyboard  Unit  which  is  basical¬ 
ly  an  electric  typewriter.  Simul¬ 
taneously  with  the  typewritten 
proof  a  common-language  per¬ 
forated  tape  is  produced.  The 
justification  code  is  automatical¬ 
ly  punched  into  the  tape  upon 
depressing  a  control  key  when 
the  typed  line  is  completed. 
Justification  is  on  a  word-space 
basis,  and  letter  spacing  be¬ 
tween  letters  is  possible  in 
single-unit  increments. 

A  standard  typewriter  ribbon 
is  used  on  the  Keyboard  Unit 
and  the  bold  or  italic  of  a  face 
is  indicated  on  the  typewritten 
proof  in  red  color. 

Automatic  Photographic  Unit 


platemaking  for  maximum  qual¬ 
ity  image. 

The  operation  of  the  Photo¬ 
graphic  Unit  is  completely  auto¬ 
matic  upon  the  insertion  of  the 
completed  tape  into  the  tape- 
reader.  As  an  added  feature, 
the  Photographic  Unit  is  pro¬ 
vided  with  a  manual  keyboard 
for  the  direct  composition  of 
miscellaneous  unjustified  com¬ 
position  such  as  heads,  captions, 
or  production  messages. 

The  optical  system  consists 
of  a  prefocused  light  bulb,  con¬ 
densing  lens,  controlling  shut¬ 
ter,  and  a  lens  for  projection  of 
the  character  on  to  the  film.  It 
also  includes  optical  means  for 
automatic  font  and  case  shift. 


The  perforated  tape  pro¬ 
duced  by  the  Keyboard  Unit  is 
placed  in  tbe  Photographic  Unit 
where  it  automatically  produces 
type-on-film  composition  which 
may  be  right  reading  or  wrong 
reading  transparent  positive  on 
the  emulsion  side.  The  film  can 
also  be  developed  as  a  negative 
by  reverse  developing  photo¬ 
graphic  operation.  Both  of 
these  methods  result  in  emul- 
sion-to-emulsion  contact  in 


A  film  carriage  moves  the 
film  as  each  character  is  photo¬ 
graphed  and  moves  the  film  for 
the  desired  line  spacing.  The 
line  spacing  may  be  set  from 
4  to  16  points,  in  %  point  in¬ 
crements  by  the  quick  adjust¬ 
ment  of  a  knob.  The  leading  or 
line  space  adjustment  is  made 
by  means  of  a  dial  on  the 
Photographic  Unit.  Copy  may 

(Continued  on  page  60) 
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Castomatic®  type  metals  must  save  you  money.  Because  they  hold  your  dross 

losses  to  absolute  minimum.  Reason:  automatic  casting  under  pressure  in  sealed  machines  keeps 
out  dross-j)roducing  oxides  and  prevents  porous  metal  with  “soft  spots.”  Don’t  settle  for  less  than 
Castomatic  made  only  by  Federated  Metals  Division  of  American  Smelting  and  Refining  Company, 
120  Broadway,  New  York  5.  In  Canada:  Federated  Metals  Canada,  Ltd.,  Toronto  and  Montreal. 


Typesetter 

{Continued  from  page  58) 

therefore  be  reset  from  the 
same  tape  with  different  line 
spacing. 

The  Type  Disc 

The  heart  of  the  ATF  Type¬ 
setter  system  is  the  plastic 
type  disc.  Each  disc  consists  of 
two  fonts  of  type  placed  circum¬ 
ferentially  around  the  disc.  A 
variety  of  type  faces  are  now 
in  disc  format  and  ultimately 
all  ATF’s  wide  range  of  popu¬ 
lar  type  faces  will  be  available. 
By  the  use  of  separate  discs 
for  each  type  size  it  is  possible 
to  tailor  each  type  design  for 
maximum  effectiveness  in  a 
specific  point  size. 

The  standard  type  disc  carries 
a  Roman  and  Italic  style,  or  a 
Roman  and  Bold  Style.  Other 
combinations,  such  as  a  Sans 
Serif  and  an  Old  Style  Roman, 
are  also  available.  Discs  with 
special  accents,  mathematical 
figures,  or  other  special  purpose 
figures  will  also  be  available. 

Operating  Speeds 

Standard  skills  for  working 
on  an  electric  typewriter  key¬ 
board  are  essential.  The  speed 
of  operating  the  Keyboard  is 
determined  by  the  skill  of  the 
operator  on  a  high  speed  elec¬ 
tric  typewriter  keyboard,  the 
nature  of  the  work  to  be  com¬ 
posed  and  the  quality  of  the 
copy.  The  machine  contributes 
to  maximum  output  by  virtue  of 
its  high  speed,  its  simple  control 
panel  and  the  convenient  method 
of  operation. 

The  Photographic  Unit  will 
operate  automatically  at  130 
characters  per  minute,  or  a  net 
of  7,000  characters  per  hour  at 
90%  productivity.  The  speed  of 
the  Photographic  Unit  will  be 
increased  to  200  characters  per 
minute,  or  a  net  of  10,800  per 
hour  at  90%  productivity,  by 
the  addition  of  a  high-speed  at¬ 
tachment,  now  being  developed. 
This  will  be  an  attachment 
which  can  be  easily  installed 
on  any  Typesetter  in  the  field. 

Justification,  Quadding. 

(Centering 

All  justification,  flush  right 
and  flush  left  quadding,  and 
centering  is  automatic.  In  the 
general  run  of  justified  work 
the  operator  will  type  the  line 
until  the  justification  range  in¬ 
dicator  light  goes  on,  allowing 
a  number  of  addition  key¬ 
strokes.  He  will  complete  the 
line  and  then  depress  the  “J- 
Car.  Return”  button  on  the  con¬ 


trol  panel,  concluding  the  op¬ 
eration. 

Flush-left  composition  is  key¬ 
boarded  and  the  line  returned 
when  the  characters  have 
reached  the  desired  measure.  In 
flush  right  composition  justify¬ 
ing  word  spaces  are  used  at  the 
start  of  the  line,  and  fixed  word 
spaces  between  words.  Lines 
are  centered  automatically  by 
means  of  justifying  and  non¬ 
justifying  word  spaces  using  a 
simple  keyboard  procedure. 

The  Perforated  Tape 

The  perforated  tape  carries 
all  of  the  codes  necessary  for 
the  operation  of  the  Photo¬ 
graphic  Unit.  It  is  a  “common 
language”  tape  which  means 
that  the  codes  used  are  the 
same  as  those  used  in  integrated 
data  processing  systems  in  busi¬ 
ness  operations  and  in  telegraph 
wire  transmission  systems.  This 
makes  possible  the  engineering 
of  overall  production  and  busi¬ 
ness  systems  including  ATF 
typesetting,  punched  card  ac¬ 
counting  machines,  mailing  ma¬ 
chines,  wire  transmission,  etc., 
all  controlled  from  one  original 
keyboarding. 

Correolion  .System 

Since  the  Keyboard  produces 
a  typewritten  proof,  typed 
character  errors  may  be  im¬ 
mediately  noticeable.  Any  num¬ 
ber  of  individual  characters  may 
be  deleted  from  the  line  by 
means  of  the  “Code  Delete” 
key.  The  line  itself  may  also  be 
killed  by  depressing  a  key  which 
puts  a  line  delete  code  into  the 
tape.  Other  errors  or  changes 
which  may  be  found  by  the 
proofreader  or  made  by  the  edi¬ 
tor  may  be  retyped  on  the  Key¬ 
board  Unit  and  the  line  of  new 
corrected  tape  spliced  into  posi¬ 
tion,  in  a  manner  such  as  that 
of  splicing  moving  film.  Since 
the  perforation  symbols  used 
are  “common  language”  the 
proofreaders,  operators,  and 
others  concerned  with  text  com¬ 
position  quickly  become  adept 
in  reading  and  handling  tape. 

Corrections  may  also  be 
made  on  the  Photographic  Unit 
by  using  the  auxiliary  keyboard. 
Corrected  lines  may  be  inserted 
or  new  material  may  be  added 
to  the  finished  copy.  Finally, 
the  film  or  paper  product  itself 
may  be  cut  and  a  new  line  of 
film  or  photographic  paper  in¬ 
serted  in  the  usual  type  of 
stripping  correction  method. 

*  ♦  ♦ 

A  report  of  the  ATF  Type¬ 
setter  will  be  given  by  H.  T. 
McGill,  American  Type  Found¬ 
ers  Company,  as  the  leadoff  man 
at  the  “what’s  new”  session  of 
the  ANPA  Mechanical  Confer¬ 
ence  Monday  morning. 


Mechanical  Conference 
Program 


MACHINIST  SESSION 

Sunday,  8:30  p.m. 
Moderator: 

Ted  Gardiner,  Indianapolis 
(Ind.)  Star  and  S'ews 
Panel: 

Henry  Reichert,  New  York 
Times 

I.  W.  Garrott,  Tulsa  World 
and  Tribune 

James  McGonigle,  Philadel¬ 
phia  Bulletin 

Walter  Severin,  Intertype 
Company 

William  Mulroy,  Mergentlia- 
ler  Linotype  Company 


OPENING  SESSION 

Monday,  9:30  a.m. 
Remarks  of  the  Chairman: 

J.  Harold  Mintun,  Pittsburgh 
(Pa.)  Press 
Address : 

D.  Tennant  Bryan,  ANPA 
President;  Richmond  (Va.) 
Times-Dispatch  and  Netvs 
Leader 

Report  of  the  Manager: 
Richard  E.  Lewis,  ANPA  Me¬ 
chanical  Department 


WHAT’S  NEW  IN 
EQUIPMENT  AND 
PROCESSES 

Photographic  Typesetter 
H.  T.  McGill,  American  Type 
Founders  Co. 

Cheshire  Labeling  Machine 
Harry  E.  Burris,  Harrisburg 
(Pa.)  Patriot  and  News 
Unit  Press  Drive  and  Control 
C.  P.  Feldhausen,  Cutler-Ham¬ 
mer  Inc. 

Hurletron  Unit  Style  DC 
Press  Drive 

W.  J.  Bishop,  Electric  Eye 
Equipment  Co. 

DC  Drive  and  Master-Slave 
Stereotype  Remelt  Pots 
T.  J.  Guendel,  General  Elec¬ 
tric  Corporation 
Fully-automatic  Reel,  Tension 
and  Paster 

Raymond  R.  Dittrich,  R.  Hoe 
&  Co. 

Advances  Made  on  Fotosetter 
Sheridan  S.  Skogen,  Intertype 
Company 

Development  in  Metal  Melting 
in  Stereotype  Department 
J.  R.  Riley,  C.  M.  Kemp  Mfg. 
Co. 

“Vertical  18”  Camera  and  Pris¬ 
matic  Head 

Kenneth  B.  Beattie,  Kenro 
Graphics,  Inc. 

EDITOR  8C  P 


Developments  on  Monophoto 
Walter  E.  Hershey,  Lanstn 
Monotype  Co. 

Electroplating 

Edward  I.  Peters,  Proem 
Engineering  Co. 

Sta-High  Colormount  System  i 
Router  Bit 

Don  Weber,  Houston  (Texas) 
Chronicle 

Joe  McMullen,  Milwaukee 
(Wis.)  Journal 
Spotlight  Drawsheet 
Jack  Foster,  Tingue,  Brown  & 
Co. 

“SpectROPlan” 

Irwin  Brooks,  U.  S.  Printing 
Ink  Corp. 

New  Diaco  Printer 
Theodore  Hommel,  Unitron- 
ics  Ii%c» 

“ABW  Feeder”;  Loose  Stack 
Y-switch  Conveyor 
Lou  Fallon,  Wiretyer  Corpo¬ 
ration 

Ultra-matic  Stereotype  Machine 
1.  Tornberg,  Wood  Newspaper 
Machinery  Corp. 

ROP  COLOR  SESSION 

.Monday — 2:00  p.m.  &  8:00  p.ffl. 

ART,  PHOTOGRAPHY  & 
ENGRAVING 
Introduction — Chairman: 
Donald  V.  Weber,  Houston 
Chronicle 

Handling  of  Bourges,  Craf- 
tint  and  Ben  Day: 

Ray  Bloch,  Toledo  Blade 
Preparation  of  Separation 
Prints  from  Ektacolor  (Sega- 
Color) : 

James  H.  Gibson  Jr.,  Houston 
Chronicle 

Retouching  of  Separation 
Prints  for  3  Color  Process: 
Oliver  French,  Los  .Angeles 
Times 

Engraving  Techniques  for  3 
Color  Process  and  Mechan¬ 
ical  Separations: 

Vernon  R.  Spitaleri,  Sta-High 
Corp. 

Photography  and  Engraving 
FOR  4  Color  Process  Printing: 
Vandye  Forrester,  M  iam i 
News 

COMPOSING  & 
STEREOTYPE 

Introduction — Chairman  : 

W.  R.  Coddington,  Chicago 
News 

Handling  of  Full-Page  and 
Less-Than-Page  Spot  Color 
Ad: 

William  G.  Dorriss,  Des 
Moines  Register  and  Tri¬ 
bune 

(Continued  on  page  62) 

•UBLISHER  for  June  21,  195« 


MAILING  ROOM 
COST- CUTTING 


The  WALLASTAR  SYSTEM 

made  for  newspapers  by  a  newspaper 

This  is  a  5-unit  system.  Any  combination  of  these  units 
can  be  incorporated  into  your  present  layout.  The 
Wallastar  System  comprises  (1)  the  Wallastar  Auto¬ 
matic  Bundler  that  bands  26  bundles  a  minute  with  an 
exclusive  flat-wire  weld;  (2)  the  Starwrapper  that 
applies  bottom  Kraft  paper  automatically;  (3)  Stack 
Conveyors  that  minimize  bottom  paper  creep; (4) Stack- 
starters  for  fast  gathering  and  smooth  starting  of 
stacks;  (5)  special  sectional  tables  to  spjeed  handling 


TORONTO  STAR  Limited 


WANT  TO  STUDY  THE  IDEA  MORE  FULLY? 

Write  now  for  material  that  will  help  you 
appreciate  how  the  Wallastar  System  can  speed  your  operations 
and  simplify  the  work  involved. 


and  reduce  fatigue.  Each  of  these  units  has  unique 
advantages  developed  by  newspaper  engineers  who 
understand  mailing  room  problems. 


Chicago  Sun  Times 
Columbia  State  &  Record 
Denver  Post 

Des  Moines  Register  &  Tribune 
♦Flint  Journal 
Gary  Post  Tribune 
♦Grand  Rapids  Press 
Halifax  Herald 
♦Louisville  Courier-Journal 
♦Milwaukee  Sentinel 
Minneapolis  Star 
♦Nashville  Tennessean 
New  York  Times 
Ottawa  Citizen 
Ottawa  Journal 
Raleigh  News  &  Observer 
♦Rochester  Times-Union 
♦San  Diego  Union  Tribune 
♦Seattle  Times 
♦St.  Paul  Dispatch 
♦Syracuse  Herald  Journal 
♦Toronto  Star  Daily 
♦Toronto  Star  Weekly 
♦Vancouver  Province 
♦Vancouver  Sun 
Windsor  Star 
Winnipeg  Tribune 
Daily  Mirror,  England 
*  Repeat  orders 
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Program 

(Continued  from  page  GO) 


Handling  of  3  Color  and  4 
Color  Process  Colors  for  Page 
AND  Less-Than-Page  SIZES: 

John  E.  Innis,  Indianapolis 

Star  and  News 
Handling  of  Color  Material: 

Erwin  Giannoni,  Chicago  Tri¬ 
bune 

PRESSROOM 

Introduction — Chairman  : 

Henry  Garland,  Pittsburgh 
Post-Gazette 

Printing  Color  on  a  Tubular 
Press: 

Harry  K.  Wingard,  Monterey 
Peninsula  Herald 
Adjacent  Units,  Humps  or 
Superimposed  Cylinders  and 
Superimposed  Printing  Cou¬ 
ples: 

Ronald  H.  White,  Charlotte 
Observer 

Superimposed  Units: 

Robert  Schleip,  Dayton  Jour¬ 
nal  Herald  and  News 
Magazine  Stack: 

Joseph  E.  McMullen,  Milwau¬ 
kee  Journal 

Joseph  Reid,  Chicago  Tribune 
Wood  Four  Color  Unit: 

Robert  Knight,  Indianapolis 
Star  and  News 

Portable  Fountains  and  the 
Dayco  Separator : 

Roy  Coates,  Grand  Rapids 
Press 

BLACK  &  WHITE 
SESSION 

Tuesday — 9:30  a.m. 

COMPOSING  ROOM 

Chairman: 

George  F.  Marshall,  Portland 
Press  Herald  and  Express 
Efficient  Composing  Room  Op¬ 
eration  : 

A.  E.  Rosene,  St.  Paul  Dis¬ 
patch  and  Pioneer  Press 
Altering  Deadlines  on  Ad 
Pr^kif  Schedules: 

Frank  Dassori,  Boston  Herald 
and  Traveler 
TTS  Operation: 

Charles  Watters,  Miami  Her¬ 
ald 

Harold  Hoots,  Decatur  Herald 
and  Review 

Advances  in  Photocomposi¬ 
tion: 

R.  D.  Allen,  Quincy  Patriot 
Ledger 

Personnel  Needs,  Equipment 
AND  Volume  Growth  of  Photo¬ 
composition  : 

George  Kunz,  South  Bend 
Tribune 

STEREOTYPING 

Chairman: 

Joseph  H.  Zerbey,  III,  Potts- 
ville  Republican 


GENTLEMEN.  IT'S  YOUR  CONFERENCE!— After  working  for  months 
on  groundwork  for  the  ANPA's  30th  Mechanical  Conference,  Richard 
E.  Lewis,  left,  and  Fred  P.  Brickner,  right,  can  relax  and  watch  the 
program  unfold  at  Atlantic  City  next  week.  Mr.  Lewis  is  manager  of  the 
ANPA  Mechanical  Department  and  Mr.  Brickner  is  assistant  manager. 

Mat-Pak: 


A.  E.  Rosene,  St.  Paul  Dis¬ 
patch  and  Pioneer  Press 

Master  Flong: 

William  D.  Hahn,  Ann  Arbor 
News 

Tenanews  : 

Ferd  A.  Mier,  Detroit  Free- 
Press 

Direct  Pressure  Molding: 

Donald  Baker,  Atlantic  City 
Press 

Stereotype  Metal: 

George  L.  Green,  Providence 
Journal  and  Bulletin 

PRESSROOYI 

Chairman: 

Robert  C.  Nelson,  Detroit 
News 

Buying  New  Press  Equip¬ 
ment  : 

Joseph  H.  Zerbey,  III,  Potts- 
ville  Republican 

Ink  Misting: 

Victor  J.  Porth  Jr.,  Inter- 
chemical  Corp. 

Filter  Sy.stems: 

Lawrence  Mertes,  Chicago 
Sun-Times 

Richard  Powers,  Philadelphia 
Bulletin 

J.  Harold  Mintun,  Pittsburgh 
Press 

Reduced  Misting  News  Black: 

Stanley  Southard,  Geo.  H. 
Morrill  Ink  Co. 

Print  Quality  Test: 

C.  F.  GeflTken,  J.  M.  Huber 
Corporation 

Sol  Steinberg,  New  York 
Times 

MAILROOM 

Chairman: 

W.  E.  Gibbons,  Oregon  Jour¬ 
nal 


Mailroom  With  and  Without 
Loading  Docks: 

Russ  Vahlbusch,  Detroit  News 

William  Dorriss,  Des  Moines 
Register  and  Tribune 
Underside  Wrapper  Machines: 

James  Harrison,  Toronto 
Globe  and  Mail 

Richard  Powers,  Philadelphia 
Bulletin 

Sheridan  Top  and  Bottom 
W’rapper: 

Russ  Vahlbusch,  Detroit  News 
Counting  and  Memory  De¬ 
vices  : 

R  C  A — Robert  C.  Nelson, 
Detroit  News 

Goss — L.  R.  Durant,  Mate¬ 
rials  Handling  Div. 

ENGRAVING  & 
RESEARCH 

Wednesday — 9:30  a.m. 
Chairman: 

Randall  Barton,  Phoenix  Re¬ 
public  and  Gazette 
ANPA  Program: 

Frank  Stanczak,  ANPA  Re¬ 
search  Institute  Labora¬ 
tories 

Kemart  and  Dropdot: 

Ralph  Cranmer,  Williamsport 
Grit 

Kromolite: 

Andrew  Ragona,  Neiv  York 
Times 

Fluor(x:raphic  : 

Linwood  Cridlin,  Baltimore 
News-Post 

Magnesium  vs.  Zing: 

Fred  Orr,  News  Print  En¬ 
graving  Co.,  Chicago. 
Discussion  Led  By: 

Burt  B.  Mader,  Christian  Sci¬ 
ence  Monitor 


ADVERTISING 

SESSION 

Wednesday — 2:00  p.m. 
Chairman: 

James  L.  Stott,  Richnumi 
Times-Dispatch  and  Neta 
Leader 

Presentation  by  NAEA: 
Gordon  F.  Chelf,  Philadeljthk 
Inquirer 

Effectivt:  Handling  of  Na¬ 
tional  Advertising  Materials: 
Andrew  Ragona,  New  Yoik 
Times 

Burt  B.  Mader,  Christian  Sci¬ 
ence  Monitor 

Agency  Evaluation  of  News¬ 
paper  Production  and  Repio- 

DUCTION : 

Frank  Stolz,  Batten,  Bartn, 
Durstine  &  Osborn,  New 
York. 

Awards  Posteil 
In  California  Group 

Six  newspapers  won  dual  first 
place  awards  in  advertisinf 
competitions  of  the  Califomi* 
Newspaper  Advertising  Exe«- 
tives  Association. 

The  top  awards,  with  over 
15,000  circulation  dailies  named 
first,  smaller  dailies  second  and 
weeklies  third,  follow: 

Special  editions:  Monterey 
Peninsula  Herald,  Salinas  Cali¬ 
fornian  and  Newport  Harbor 
News  Press. 

Ready  to  wear  service:  Mon¬ 
terey,  El  Centro  Post-Press  and 
Van  Nuys  News. 

Retail  food :  San  Diego  Union- 
Tribune,  Alhambra  Post-Adro- 
cate,  Vista  Press. 

L^al  retail :  Long  Beach  In¬ 
dependent  Press-T  e  1  e  g  r  a  m, 
Santa  Cruz  Sentinel,  Monterey 
Park  Signal. 

Citywide  promotion:  Glendale  | 
News-Press,  Concord  Tran¬ 
script,  Menlo  Park  Record. 

Merchandising:  San  Dieyo 
U-T;  Santa  Cruz  Sentinel,  New¬ 
port  Harbor  News-Press. 

Use  of  mat  service:  Lonf: 
Beach  I  P-T,  Salinas  Califor¬ 
nian,  Costa  Mesa  Globe  News. 

Use  of  Color:  Riverside  Press- 
Enterprise,  San  Luis  Obispo 
Telegram-Tribune,  Burlingame 
Advance-Star. 

• 

Weekly  Puts  Out 
Explosion  Edition 

Mount  Pulaski,  Ill- 
The  Mount  Pulaski  Times- 
News,  a  weekly,  published  an 
abbreviated  edition,  without  ad¬ 
vertising,  telling  the  story  w 
tank  car  explosion  that  rocked 
the  city. 

The  Times-News’  flatbed 
press  was  temporarily  inopera¬ 
tive  as  a  result  of  flying  glass- 
The  staff  published  a  six-page 
tabloid  issue  on  an  offset  press. 
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’’We  euded  halftone 

quality  problems 
by  printing  direct  xvith 


Says  C.  Killingsworth,  Mechanical  Superintendent 
Dodge  City  (Kansas)  Daily  Globe 


direct  printing  always  gives  him. 

Let  us  show  you  how  direct  printing  with  Scan-A-Graver 
plates  will  give  superior  halftone  reproduction  in  your  news¬ 
paper  and  speed  up  the  handling  of  last-minute  news  pictures. 


k  peaking  directly  from  the  back-shop  of  the  Dodge  City 
r  ily  Globe,  here’s  how  Claud  Killingsworth  sums  up  his 
e  lerience  with  direct  printing  with  Fairchild  Scan-A-Graver 
F  tes: 


Also  ask  for  information  about  the  Fairchild  Scan-A- 
Sizer,  the  electronic  engraving  machine  that  automat¬ 
ically  enlarges  or  reduces  up  to  4  times  directly  from 
original  copy. 

For  details  write  today  to  Dept.  71  A,  Fairchild  Graphic 
Equipment,  Inc.,  Fairchild  Drive,  Plainview,  L.  I.,  N.  Y. 


‘Our  Scan-A-Graver  has  been  turning  out  consistently 
h  ih  quality  halftones  since  we  installed  it  back  in  1949. 
/  d  just  about  as  important,  we  get  them  on  time.  We’ve 
c  me  to  rely  on  our  Scan-A-Graver  so  much  that  we  no 
K  iger  need  to  worry  about  halftone  quality  or  production. 
'  e  just  put  the  pictures  on  the  machine,  and  a  few  minutes 
1  or  we’re  ready  to  go  to  press.” 

ilere’s  a  mechanical  superintendent  who  is  sold  on  direct 
r  nting  because  it’s  fast  —  takes  the  heat  off  picture  dead- 
1  es.  He’s  sold  on  the  sharp,  clean  halftone  reproduction  that 


Oil  and  the  peaceful  atom  —  a  powerful  research  team 


Using  highly  radioactive  material  —  handled  by  remote  control  —  scientists  at  Esso  Research 
team  up  with  the  atom  to  seek  new  and  better  petroleum  products  for  you.  In  other 
unusual  nuclear  tests,  radioactive  tracers  are  used  in  developing  cleaner- 
burning  gasolines  for  better  engine  performance  . . .  another  new  (tsso 

way  that  ESSO  RESEARCH  icorks  wonders  with  oil!  ^ 


ESSO  RESEARCH  works  wonders  with  oil 
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NEWSPAPER  LAW 


Heading  Must  Be  Read 
With  Story  for  Libel 


By  Albert  Woodruff  Gray 


Judgment  in  favor  of  the  Co~ 
bimbus  (Ohio)  Citizen  in  a  libel 
suit  brought  by  a  grocer  was 
recently  affirmed  by  the  Court  of 
Appeals  in  that  state.  (148  N.E. 
2d  503).  The  appellate  court 
held  that  a  newspaper  headline 
and  the  news  item  must  be  read 
together  in  determining  whether 
or  not  the  article  is  defamatory. 

Under  the  headline,  “Man 
Arrested  in  Updegraff  Death 
Probe.  Sullivant  Ave.  Man 
Awaits  Lie  Test.  George  Painter 
to  be  Jailed,”  the  Columbus  Citi- 
len  on  June  4th,  1953,  carried 
the  story,  “An  alleged  ‘close  ac¬ 
quaintance’  of  Mrs.  Madeline 
Updegraff,  George  Painter,  1641 
Sullivant  Ave.  was  ordered  ar¬ 
rested  this  afternoon  by  Coroner 
Robert  Evans  and  held  in  Coun¬ 
ty  Jail.”  Then  following  another 
subhead,  “Possible  Murder  Wea¬ 
pon,”  was,  “A  definite  attempt 
to  hide  the  rope  had  been  made, 
according  to  (Jordon  French.  Na¬ 
tional  Detective  Agency  investi¬ 
gator  unearthed  the  possible 
murder  weapon  during  a  fine 
tooth  combing  of  the  field.” 

Public  Hearing 

In  its  defense,  the  E.  W. 
Scripps  Co.,  publisher  of  the 
Citizen,  asserted  that,  “The  in- 
Tcstigation  into  the  circum¬ 
stances  surrounding  the  death 
of  Madeline  Updegraff  was  a 
matter  of  public  interest  to  the 
publisher’s  readers;  the  investi- 
^tion  was  conducted  at  a  pub¬ 
lic  hearing  before  the  Coroner 
of  Franklin  (Jounty,  Ohio,  and 
this  company  published  without 
malice  a  fair  and  impartial  re¬ 
port  of  the  proceedings,  which 
was  priveleged.” 

It  seems  that  Painter  had  not 
been  arrested.  During  the  official 
investigation  into  the  death  of 
Mrs.  Updegraff,  the  Coroner  had 
orally  requested  a  deputy  sheriff 
to  take  him  into  cust^y  and 
hold  him  until  a  lie  detector  test 
was  made  the  following  mom- 
mg.  The  cause  of  this  woman’s 
death,  however,  had  never  been 
determined  and  the  deputy 
■heriff,  to  whom  the  Coroner  had 
Riven  this  order,  had  been  di¬ 
rected  by  the  sheriff  after  the 
tormination  of  the  investigation, 
not  to  make  the  arrest. 

Attempt  was  made  on  the  ap- 
Ponl  from  a  trial  court  verdict 

editor  ac  PUBLISHER 


for  the  publisher  to  show  that 
the  headline,  when  divorced  from 
the  story  itself,  supported  the 
claim  of  libel.  Of  this  conten¬ 
tion  the  appellate  court  said, 

“This  may  not  be  done  as  the 
headline  and  news  item  to  which 
it  is  attached,  must  be  considered 
together  in  determining  the  ef¬ 
fect  of  the  article  claimed  to  be 
defamatory.  •  .  . 

“In  considering  the  article  as 
a  whole,  it  will  be  noted  that 
no  name  appears  in  the  main 
headline,  while  in  the  third  sub¬ 
headline  it  says,  ‘George  Painter 
to  be  jailed.’  Then  the  first  para¬ 
graph  of  the  article  says  that, 
‘George  Painter,  1641  Sullivant 
Ave.  was  ordered  arrested  this 
afternoon  by  Coroner  Robert 
Evans  and  held  in  (Jounty  Jail 
for  a  lie  detector  test.’ 

“These  statements  clearly  in¬ 
dicate  that  the  arrest  of  George 
Painter  had  only  been  ordered. 
Hence,  the  headline  might  be 
applied  to  some  unknown  per¬ 
son  mentioned  in  the  article.” 
*  *  * 

Statements  of  Deceased 

Order  for  a  new  trial  of  an 
action  against  the  Anderson 
(S.  C.)  Free  Press,  brought  by 
the  sheriff  of  the  county  for 
libel,  was  sustained  by  the  Su¬ 
preme  Court  of  that  state.  (102 
S.E.2d  750) 

During  the  campaign  of  J. 
Clint  McClain  for  reelection,  in 
which  he  was  defeated,  this 
newspaper  published  on  May 
31,  1956,  and  again  on  the  fol¬ 
lowing  June  11th,  a  letter  to  the 
editor.  In  that  letter  a  Dr.  T. 
W.  Martin  stated  that  his  de¬ 
ceased  brother,  notorious  for 
conducting  a  traffic  in  illegal 
liquor,  who  had  committed  sui¬ 
cide  a  few  weeks  before,  had 
admitted  to  him  that  he  had 
been  paying  money  to  this 
sheriff  for  immunity. 

In  an  effort  to  establish  the 
truth  of  this  statement,  the  pub¬ 
lisher  produced  the  testimony 
of  several  witnesses  who  as¬ 
serted  they  had  been  told  by  this 
man  prior  to  his  suicide  that 
he  had  bought  protection. 

Objection  to  this  testimony 
was  made  on  the  ground  that  it 
was  merely  “hearsay.”  The  trial 
judge  set  aside  a  verdict  in 
favor  of  the  newspaper  on  the 
ground  that  these  witnesses 


should  not  have  been  allowed  to 
testify  to  conversations  with 
this  man  who  was  then  deceased. 

On  the  appeal  the  newspaper 
contended  that  this  man,  hav¬ 
ing  been  guilty  of  a  crime  in 
the  illicit  sale  of  liquor  as  well 
as  in  bribing  a  public  official, 
had  made  admissions  to  his 
brother  that  came  within  a  legal 
exception  to  the  rule  on  hear¬ 
say,  being  “opposed  to  his 
pecuniary  or  proprietary  inter¬ 
est.” 

The  South  Carolina  court, 
agreeing  with  the  publisher’s 
contention,  quoted  a  comment 
from  an  English  decision  —  “To 
say,  if  a  man  should  confess  a 
felony  for  which  he  should  be 
liable  for  prosecution,  that 
therefore  the  instant  the  grave 
closes  over  him,  all  that  was 
said  by  him  is  to  be  taken  as 
evidence  in  every  action,  is  one 
of  the  most  monstrous  and  un¬ 
tenable  propositions  that  can  be 
devised.” 


Music  and  Murder 

Cleveland 
William  Silverman,  Cleveland 
News  reporter,  is  publishing  a 
book,  “The  Life  of  Stradivar- 
ius.”  His  recent  volume,  “The 
Violin  Hunters,”  is  in  its  second 
edition.  He  also  has  a  murder 
story  in  the  works. 


Libelous  Editorial 
Enjoyed  Privilege 

Toronto 

Justice  Wishart  Spence  of  the 
Supreme  Court  of  Ontario  dis¬ 
missed  with  costs  a  defamatory 
libel  action  brought  against  the 
Globe  and  Mail  and  its  editor 
and  publisher,  Oakley  Dalgleish, 
by  Harold  Banks,  vicepresident 
of  the  Seafarers’  International 
Union.  / 

The  action  arose  from  an 
editorial  in  the  newspaper  last 
Nov.  11.  A  six-man  jury  foxmd 
words  in  the  editorial  libelous, 
but  Justice  Spence  ruled  the 
editorial  was  published  on  an 
occasion  of  qualified  privilege. 
The  jury  found  no  malice. 


American  Weekly 
Adds  3  in  Florida 

Three  Florida  newspapers 
will  become  American  Weekly 
distributing  units  starting  with 
the  Jime  22  issue. 

With  the  addition  of  the  Fort 
Lauderdale  News,  the  Jackson¬ 
ville  Journal  and  the  Palm 
Beach  Post-Times,  American 
Weekly  will  now  be  carried  by 
four  Florida  newspapers.  The 
three  newcomers  have  a  com¬ 
bined  circulation  of  161,242  as 
of  March  31. 
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INVESTIGATIONS  AND  REPORTS 


PLANS  AND  SPECIFICATIONS 


PLANT  REARRANGEMENT 


PLANT  EXTENSION 


NEW  PLANT 


CONSTRUCTION  MANAGEMENT 
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(ADVERTISEMENT) 


CIRCULATION 


Vending  Machines 
Aid  Street  Sales 


By  George  A.  Brandcnhurg 


Increased  use  of  vending  ma¬ 
chines  by  newspapers  was  evi¬ 
dent  at  the  recent  Central  States 
circulation  managers’  round¬ 
table  discussions. 

Vending  machines  are  being 
used  by  newspapers  in  the 
15,000  to  50,000  category,  as 
well  as  among  dailies  with  more 
than  50,000  circulation.  These 
machines  are  being  used  at 
manufacturing  plants,  bus  stops, 
hospitals,  parking  lots  and  in 
front  of  newspaper  plants. 


All  sei-vicing  of  the  machines, 
both  supply  and  maintenance,  is 
at  the  newspapers’  expense.  Mr. 
Mill  leported  the  Davenport 
papers  have  had  little  mechani¬ 
cal  trouble  with  the  vending 
machines. 

*  4>  * 


A  FAMILY  MATTER — ^Whlle  teamsters  strike  and  block  distribution  el 
the  Philadelphia  and  Camden  dailies,  members  of  the  Stretch  family 
that  owns  the  Camden  (N.J.)  Courier  Post  do  what  comes  naturally 
they  sell  copies  of  their  paper  on  the  plant  grounds.  Left  to  rigkt; 
Susan  Stretch,  Mrs.  Harold  A,  Stretch  Sr.,  Harold  A.  Stretch  Jr„ 
William  A.  Stretch  and  Jane  Stretch. 


[Circulation 
Accounting 
Manual  Out 


A  circulation  accounting  sys¬ 
tem  combining  essential  ele¬ 
ments  involved  in  distribution 
of  a  daily  newspaper  is  set  forth 
in  the  new  “Circulation  Ac¬ 
counting  Methods  and  Proce¬ 
dures  Manual,”  issued  by  the 
Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers. 

The  fruit  of  two  years’  re¬ 
search  and  planning  by  a  spe- 
I  cial  committee,  the  handbook  is 
based  on  “seven  fixed  positions” 
established  by  the  study  group. 
These  include:  (1)  draw  sheet; 
(2)  galley;  (3)  returns  records; 
(4)  accounts  receivable  records; 

I  (5)  cash  receipts  records;  (6) 
ABC  records,  and  (7)  postage, 
freight  and  express  records. 

The  manual,  which  is  the  first 
of  a  series  devoted  to  accounting 
for  newspaper  revenue  in  all  its 
fonns,  has  three  sections  de¬ 
voted  to  distribution  of  the 
I  newspaper — through  carriers, 
through  dealers,  distributors 
and  over  truck  routes,  and  by 
mail.  It  includes  all  forms  neces¬ 
sary  to  stop  or  start  delivery, 
,  and  to  control  prepayments,  re¬ 
funds  and  collections. 

A  special  section  teUs  how  to 
adapt  the  procedures  to  small 
newspapers,  including  a  com- 


Money  changers 
Heaters  for 

stations  . 

Wood  for  carrier 

stations  . 

Corner  sales  boxes 


450 
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b’.nation  form  for  accounts  re¬ 
ceivable,  galley  and  draw  sheets. 

The  manual  is  copyrighted  by 
the  Institute,  but  may  be  pur¬ 
chased  and  used  by  non-mem¬ 
bers.  Copies  of  the  manual, 
priced  at  $15,  are  obtainable 
h'om  the  Institute’s  headquar¬ 
ters,  230  West  41st  street,  New 
York  36,  N.  Y. 

• 

Circulators  Buy 
Variety  of  Items 

Circulation  managers  are  re¬ 
sponsible  for  purchasing  many 
supplies  directly  used  in  the  dis¬ 
tribution  of  newspapers. 

Some  idea  of  the  extent  of 
supplies  purchased  by  a  circu¬ 
lation  department  is  the  follow¬ 
ing  list  and  the  approximate 
amount  used  on  an  annual  basis, 
according  to  M.  E.  Fisher,  .!/«• 
neapolis  (Minn.)  Star  and  Trib- 
une: 

Carrier  bags .  5,900 

Route  books  .  25,000 


Route  book  covers  5,000 
Motor  route  tubes  2,100 
Motor  route  posts  500 
Rubber  bands  ....  260158. 

Wire  cutters .  2,000 

Envelopes  . 2,000,000 

Receipts  for 

subscribers  . 2,600,000 


30  tons 

150 
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Yes...NEWSVEND 

does  alright  in 


Davenport,  Iowa;  Evansville,  Indiana;  DeKalb,  Elgin, 
Aurora,  Springfield,  Joliet,  and  Bloomington,  Illinois;  El 
Paso,  San  Antonio,  Orange,  and  other  Texas  Towns;  Great 
Falls,  Montana;  Sioux  Falls,  South  Dakota;  Albert  Lea, 
Minn.;  Des  Moines  and  Spencer,  Iowa;  Kokomo,  South 
Bend,  Warsaw,  Marion,  and  Many  Other  Indiana  Towns; 
Bermuda;  San  Juan;  Washington,  D.  C.,  and  Washington 
State;  Canada;  The  Philippines;  Tucson;  Los  Angeles  and 
San  Diego;  Columbus,  Mississippi;  Wilmington,  N.  C.;  New 
York  City;  Chicago;  Topeka;  Key  West,  and  Thirty  or 
Forty  Towns  in  Pa.,  including  Allentown,  Lancaster, 
Scranton,  Bloomsburg,  and  DuBois.  You  see  NEWSVEND 
in  Missouri,  Arkansas,  Nebraska,  Kansas,  Tennessee,  and 
Both  Virginias;  Fort  Knox;  Athens,  Ohio;  and  Oswego, 
New  York,  Plus  ALL  THE  NEW  ENGLAND  STATES, 
NEW  JERSEY,  MICHIGAN,  AND  NEW  MEXICO. 

NEWSVEND  is  sold  by  ANCO — 7  N.  Brentwood  Blvd.,  St.  Louis,  Mo. — 
James  F.  "Jimmy”  Jae,  General  Manager.  Jae  advises  that  more  than  a 
hundred  are  now  giving  twenty-four  hour  theft  proof  service  in  front  of 
newspaper  offices,  and  uiat  more  than  300  American,  Canadian  and  Foreign 
Newspapers  and  Magazines  have  installations  of  from  1  to  160 
NEWSVENDS. 

(ADVERTISEMENT) 


18  in  Davenport 

Ed  Mill,  Davenport  (la.) 
Newspapers,  reported  the  Times 
and  Democrat  are  using  18 
vending  machines,  in  addition  to 
racks  on  buses.  He  said  the  use 
of  these  machines  and  racks 
had  increased  their  single  copy 
sale  about  700  per  day  with  no 
noticeable  effect  on  dealer  sales. 

He  said  he  had  changed 
from  honor  boxes  to  vending 
machines  because  the  loss  was 
too  great  under  the  former  sys¬ 
tem.  Vending  machines  are  put 
in  such  locations  as  parking  lots, 
near  factory  gates  and  gasoline 
service  stations.  They  are  left 
in  a  location  as  long  as  the 
machine  pays  its  own  “rent,” 
Mr.  Mill  explained. 

Records  of  sales  of  each  ma¬ 
chine  are  kept  on  a  daily  basis. 
The  machines  are  used  for  the 
sale  of  both  daily  and  Sunday 
papers.  In  some  locations,  a 
commission  of  Ic  per  copy  is 
paid  for  the  privilege  of  using 
the  space. 
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The  new  four-  or  five-hopper  24P  Sheridan  Stuffing 
Machine  offers  you  the  flexibility  required  to  meet 
all  insert  conditions. 

Advanced  engineering  gives  faster,  neater  and  more 
economical  delivery  in  various  combinations,  into 
jacket  or  wrap-around  sections,  at  operating  speeds  up  to 
12,000  per  hour.  There  are  no  bit  or  miss  insertions— 
you  get  perfect  count  for  every  edition.  Compact  design 
of  the  24P  saves  considerable  floor  space. 

No  matter  how  tough  your  stuffing  problem  may  be, 
you  can  depend  on  Sheridan  to  solve  it.  A  representative 
will  be  pleased  to  explain  how  the  24P  Sheridan  Stuffing 
Machine  can  help  you  get  out  a  better  looking  edition. 

For  newspapers  having  more  than  five  sections  the 
Sheridan  48P  is  available,  and  for  those  with  two  or  three 
sections,  inquire  about  the  newest  Sheridan  12P. 
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Write  today  for  our  illustrated  booklet,  without  obligation. 


Thf.  Tfxegram 


600  W.  Jackson  Blvd.,  Chicago  6.  Ill. 

183  Essex  St.,  Boston  11.  Mass. 

24701  Crenshaw  Blvd.,  Torrance.  Calif. 

296  High  Holbom,  London,  W.C.  1,  England 
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Managing  of  News’ 
\t  Pentagon  Scored 


BOimsfiuzi 


By  James  J.  Butler 


by  playing  up  favorable  infor-  Assurance  was  given  that  the 
mation  and  censoring  out  facts  committee  favors  the  utmost 
that  might  reveal  errors  of  Protection  of  vital  security  in- 
judgment  or  otherwise  reflect  on  formation,  but  the  report  said: 
the  military  establishment.  “Excuses  for  withholding  in- 

A  267-page  report  of  pro-  formation  ‘in  the  public  interest’ 
ceedings  and  findings  of  the  are  legion;  consideration  of  the 
committee  warns:  “The  Nation  public’s  right  to  know  too  often 
can  no  longer  afford  the  danger  comes  last,  if  at  all.  The  most 
of  withholding  information  strained  rationalizations  for 
merely  because  the  facts  fail  to  withholding  nonsecurity  infor- 
fit  a  predeteimined  ‘policy.’  mation  have  occurred  when  it 
Withholding  for  any  reason  might  prove  ‘embarrassing’  or 
other  than  true  military  secur-  cause  ‘controversy’  to  give  the 
ity  inevitably  results  in  the  loss  facts  to  the  public.  Officials  too 
of  public  confidence  —  or  a  often  have  claimed  that  the  discusses  Mr.  Coolidge’s  illus- 
greater  tragedy.”  people  will  ‘misunderstand’  or 

‘misinterpret’  the  facts 

Recommendations  blatant  euphemism  for  the  Pen- 

rru  _ At  •  -A  tagon  attitude  that:  ‘You  can’t  one 

t-t  the  people  With  the  faeU.” 

1  a  ,  .  u  J  r  One  of  the  basic  weaknesses 

1.  A  working  board  of  ap-  -a  j  •  au  c  a  au  a  au 

_ i-A  r  cited  IS  the  fact  that  there  is  a 

peals  to  act  on  complaints  of  ia  .r  i?  i-  a  i 

overclassification  and  unjusti-  " 

tied  withholding  of  information.  d«^«>«ents  and  information  be- 

„  .  ,  ,  yond  the  reach  of  press  and 

2.  Mandatory  marking  of  each  public,  but  no  penalty  for  over¬ 

classified  document  with  a  classification.  This,  the  report 
future  date  or  event  after  which  gays,  accounts  for  a  tendency  to 
It  will  be  automatically  reviewed  »piay  it  safe”  and  use  the 
for  classification.  secrecy  stamp  freely. 

3.  The  Secretary  of  Defense  ^nder  the  prevailing  attitude 

should  set  a  reasonable  date  for  ^he  Pentagon,  it  continued, 

declassifying  the  huge  backlog  employee  must  justify  the 
of  stamped  data. 

4.  Policy  and  security  should  nocuous  nonsecurity  informa- 

be  considered  separately,  and  tion.  Unless  this  attitude  is  re- 
where  there  is  withholding  or  versed  and  Pentagon  officials 
deletion  the^  basis  should  be  set  are  required  to  justify  the  with¬ 
out  in  writing.  holding  of  public  information, 

5.  Penalties  should  be  fixed  the  committeemen  warned.  Con¬ 
fer  overclassification.  gress  will  face  the  task  of 

6.  Procedures  should  be  estab-  framing  legislation  to  guarantee 


BRIGHT  IDEA — Suggestions  from  employees  have  more  than  doublid 
since  the  suggestion  boxes  at  the  St.  Paul  (Minn.)  Dispatch-Pion««r 
Press  were  given  red  and  white  stripes.  Marilyn  Parsons  of  Circulation 
deposits  an  idea  and  becomes  eligible  for  a  $50  gift  bond  drawin9 
at  end  of  the  month. 


could  cite  an  instance  of  pur- 
trations  of  “leaks,”  showed  that  loined  data.  Each  said  he  biew 
a  the  Secretary  of  Defense  did  of  none.  The  refutation  was 
not  concur  in  the  accusation  in  buttoned  up  when  Assistant 
instance  and  that  most  of  Secretary  Snyder  took  the  wit- 
the  others  concerned  knowledge  ness  stand  and  said  he  knew  of 
already  in  the  public  domain.  no  instance  of  this  nature. 

One  of  the  Wright  Commis-  But  the  report  says  Mr. 
sion  charges  against  the  press  Snyder  experienced  an  abrupt 
concerned  publication  of  a  story  change  of  attitude  toward  free- 
which  Mr.  Wright  said,  dis¬ 
closed  that  the  United  States 

had  broken  the  Japanese  code  1957,  he  assured  he  favors 
making  it  possible  to  inflict  “putting  out  the  news”  and  he 
damage  on  the  enemy  at  Mid-  won  the  public  plaudits  of 
way.  This  was  the  incident  Chairman  Moss;  on  “ 

which  resulted  in  grand  jury  19,  Mr.  Snyder  was  quoted  in 
inquiry  at  the  behest  of  the  committee  minutes  as  declaring 

Attorney  General.  It  developed  an  end  to  withholding  informa- 
that  no  violation  of  law  was  tion  on  the  excuse  of  “embar- 
involved.  The  Office  of  Censor-  rassment”  to  the  services:  one 
ship  accepted  the  explanation  dav  later  he  addressed  the  AP 
of  the  Chicago  Tribune  that  the  Managing  Editors  at  New 
story  came  from  “reliable  Orleans  and  charged  that  the 
sources  in  naval  intelligence.  It  Committee  had  failed  to  produce 
was  generally  conceded  that,  if  a  single  bit  of  evidence  of  il- 
known  to  the  Japanese,  this  legal  withholding  of  news  “for 
would  be  a  major  handicap  to  the  purpose  of  concealing  error, 
successful  pursuit  of  the  War  inefficiency,  or  embarrassment 
in  the  Pacific.  during  my  8  months  tenure.” 

But  Loyd  Wright,  commission  The  committee  report  corn- 
chairman,  appeared  before  the  ments:  “It  had  obviously  slipped 
American  Society  of  Newspaper  Mr.  Snvder’s  mind  that  during 
Editors  to  say  he  was  not  in  the  public  hearing  just  one  day 
possession  of  all  the  facts  at  before  the  subcommittee  bad 
the  time  the  report  was  written  called  his  attention  to  the  order 
and  to  add:  “I  do  accept  the  banning  information  which 


dom  of  information:  appearing 
before  the  committee  April  10, 
assured  he 
“putting  out  the  news’ 
won 


November 


radar-equipped  •  reserved  seats  spacious  lounge  •  superb  cuisine 
American’s  famous  stewardess  service 


Pentagon 

(Continued  from  page  68) 

weaknesses  in  the  security  sys¬ 
tem  caused  by  overzealous  cen¬ 
sors  who  misuse  that  system  to 
hide  controversy  and  embar¬ 
rassment.” 

These  additional  observations 
are  continued  in  the  report 
signed  by  Chairman  Moss  and 
Rep.  Dante  Fascell,  but  rejected 
by  Rep.  Clare  Hoffman: 

“Capricious  censorship  by  the 
Office  of  the  Assistant  Secretary 
of  Defense,  Public  Affairs 
(Murray  Snyder)  has  been  a 
major  factor  in  undermining  the 
Military  Establishment’s  secur¬ 
ity  system.  As  long  as  arbitrary 
restrictions  for  reasons  of 
‘policy’  are  intermingled  with¬ 
out  distinction  with  restrictions 
for  true  security,  it  is  impos¬ 
sible  to  expect  military  and 
civilian  personnel,  the  press, 
the  public  or  the  Congress  to 
have  respect  for  secrecy  labels 
authorize  under  Executive 
Order  10501.” 

“Instead  of  providing  a 
proper  safety  valve  for  the  re¬ 
sponsible  expression  of  differ¬ 
ences  of  opinion,  the  Depart¬ 
ment  of  Defense  has  continued 
to  impose  an  impractical  policy 
of  censorship.  The  military 
Chiefs  and  Secretaries  of  the 
services,  as  a  practical  matter, 
are  at  the  mercy  and  whims  of 
officials  in  the  Office  of  Assist¬ 
ant  Secretary  of  Defense  for 
Public  Affairs  who  decide  what, 
at  the  moment,  fits  ‘policy’  and 
what  does  not.” 

“The  withholding  of  non¬ 
security  information  about  the 
day-to-day  operations  of  the 
Department  of  Defense  has  been 
carried  to  an  extreme  degree, 
beyond  any  authority  traceable 
to  law  or  to  the  Constitution.” 

“Despite  some  improvements, 
the  Defense  Department’s  secur¬ 
ity  classification  system  still  is 
geared  to  a  policy  under  which 
an  official  faces  stern  punish¬ 
ment  for  failure  to  use  a  secrecy 
stamp  but  faces  no  such  punish¬ 
ment  for  abusing  the  privilege 
of  secrecy,  even  to  hide  contro¬ 
versy,  error,  or  dishonesty.” 


area  in  order  to  produce  a  de¬ 
sired  propaganda  effect.  This 
is  a  dangerous  precedent  which 
must  not  be  allowed  to  continue 
unchallenged  by  the  public,  the 
press,  and  the  Congress.” 

In  a  dissenting  report, 
stressed  the  importance  of  pro¬ 
tecting  classified  matter  and 
charged  his  colleagues  with  a 
desire  to  perpetuate  themselves 
in  committee  position. 

• 

Keeping  Eyes 
For  the  Public 
Has  Its  Perils 

By  William  Miles 

New  Albany,  Miss. 

The  public’s  right  to  know  is 
not  always  easily  defended, 
especially  when  it  comes  to  legis¬ 
lative  sessions  and  politicians, 
says  Edith  Haynie,  reporter  for 
the  Birmingham  (Ala.)  News. 

Mrs.  Haynie,  the  second  wom¬ 
an  to  cover  the  Mississippi  Leg¬ 
islature,  recently  completed  four 
months  in  Jackson,  Miss,  where 
she  served,  as  she  says,  “as  the 
public’s  watchdog.” 

The  37-year-old  mother  of 
four  children  ran  into  problems 
in  attempting  to  warn  taxpayers 
of  bills  against  their  interests 
which  she  believed  were  being 
moved  by  a  political  machine. 

Attempts  to  stop  her  coverage 
were  repeated  phone  calls  to  her 
husband  here,  saying  his  wife 
was,  “stepping  out  on  him”  and 
just,  “layoff  sister,  this  is  noth¬ 
ing  to  you.” 

Despite  these  threats,  Mrs. 
Haynie  continued  in  Jackson  and 
her  column  appeared  daily. 
Mississippi  Governor  J.  P.  Cole¬ 
man  made  a  special  visit  to  the 
press  gallery  to  commend  Mrs. 
Haynie’s  objective  and  interpre¬ 
tative  reporting. 

Mrs.  Haynie  said  she  went  to 
the  session  as  an  idealist  think¬ 
ing  all  lawmakers  worked  for 
what  they  thought  was  the  good 
of  their  people. 


Statute  Opens 
State  Boards 
To  Newsmen 


Examples  of  ‘Management'  First  Court  Pix 


“The  handling  of  missile  and 
satellite  information  is  an  out¬ 
standing  example  of  ‘manage¬ 
ment  of  the  news.’  Security  has 
been  perverted  as  a  tool  for  the 
manipulation  of  information. 
Nonsecurity  has  been  perverted 
as  a  tool  for  the  manipulation  of 
information  has  been  withheld 
solely  on  grounds  that  it  could 
be  embarrassing.  The  Depart¬ 
ment  of  Defense  has  attempted 
to  govern  and  control  the  re¬ 
porting  of  news  in  a  nonsecurity 


St.  Albans,  Vt. 

Vermont’s  oldest  evening 
newspaper  has  published  court¬ 
room  photos  for  the  first  time. 
The  St.  Albans  Daily  Messenger 
ran  three  pictures  taken  in  a 
Sweetsburg  (Que.)  district 
court  during  a  hearing  on  a 
Vermont  border  dispute.  Stan 
Cummings  took  the  pictures 
from  the  threshold  of  the  court¬ 
room  with  special  permission 
from  Judge  Louis  Phillippe 
Cliche. 


By  George  Rood 

Montpelier,  Vt. 

Vermont’s  year-old  “right-to- 
know”  law  has  opened  dozens 
of  doors  once  closed  to  news¬ 
men. 

On  the  law’s  anniversary, 
heads  of  commissions  and 
boards  indicated  satisfaction 
with  its  operation,  but  revealed 
that  certain  “loopholes”  exist 
as  to  its  enforcement. 

The  law,  sponsored  by  the 
Freedom  of  Information  Com¬ 
mittee  of  the  Vermont  Press 
Association,  requires  both  state 
and  local  agencies  to  hold  “open 
and  public  meetings  and  keep 
minutes  of  the  business  trans¬ 
acted  to  be  made  available  to 
any  Vermont  freeman  upon  re¬ 
quest.” 

Penalties  Provided 

The  act  allows  that  such 
minutes  can  be  kept  secret  only 
when  the  “reputation  of  a 
person,  security  of  the  state 
or  proposed  contract  is  in¬ 
volved.” 

Passed  by  the  1957  General 
Assembly,  the  law  provides 
that  violations  can  result  in  a 
fine  of  up  to  $500.  To  date, 
no  such  violations  have  been 
recorded. 

A  survey  among  state  officials 
assessing  the  first  year  of  the 
law’s  enforcement  was  made  by 
Barry  Locke,  Montpelier  bureau 
manager  for  United  Press. 

Highway  Commissioner  Wil- 
lian  Poeter  said,  “I  heartily  en¬ 
dorse  the  law.  We  prefer  to 
have  the  public  know  Highway 
Department  procedures,  prob¬ 
lems  and  progress.” 

At  present,  reporters  meet 
with  the  State  Highway  Board 
after  its  bi-monthly  sessions, 
favoring  this  system  over 
sitting  in  on  the  day-long 
meeting. 

The  director  of  the  State 
Personnel  Board,  Norman  C. 
Davis,  says  the  group  usually 
meets  once  each  month.  The 
meetings  are  “open  to  the 
public,”  he  said,  but  newsmen 
usually  attend  only  when  a 
heated  issue  is  being  considered. 

Clifton  R.  Miskelly,  managing 
director  of  the  Vermont  Devel¬ 
opment  Commission,  said  the 
VDC  has  opened  its  meetings 
and  minutes  to  the  public  since 
enactment  of  the  “right-to- 
know”  act.  Closed  executive 


sessions  are  called  “from  time 
to  time.”  Reporters  cover  open 
meetings  only  occasionally. 

Newsmen  give  regular  cover¬ 
age  to  meetings  of  the  State 
Education  Board.  The  board 
reserves  the  right,  however,  to 
“go  into  executive  session 
when  it  is  felt  the  board  can 
proceed  more  effectively  in  the 
absence  of  visitors.” 

Minutes  Available 

Henry  A.  Milne,  chairman  of 
the  State  Unemployment  Com¬ 
pensation  Commission,  had  this 
to  say:  “It  is  best  to  keep  from 
the  public  as  little  as  possible 
of  our  activities  and  informa¬ 
tion.” 

Available  to  newsmen  are  the  I 
minutes  of  benefit  appeals  and 
tax  assessment  cases. 

“But,”  Mr.  Milne  added,  “it 
would  seem  to  be  good  public 
policy  to  exclude  the  public 
from  its  (the  commission’s) 
deliberations  during  which  it 
weighs  the  evidence  and  deter¬ 
mines  its  creditability.” 

He  also  said,  “Discussions 
concerning  comparative  quali¬ 
fications  of  candidates  for  ap¬ 
pointment  may  be  restricted." 

Newsmen  attend  only  certain 
UCC  meetings. 

It  is  apparent  that  most  of 
the  state  agencies  take  ad¬ 
vantage  of  the  executive  ses¬ 
sions  permitted  under  the  free- 
dom-of-information  act.  None¬ 
theless,  these  sessions  can  not 
legally  take  final  action  on 
“ordinances,  resolutions  or  con¬ 
tracts”  under  the  law’s  specifi¬ 
cations. 

Vermont’s  “right-to-know” 
law  was  passed  after  con- 
,  centrated  editorial  support  of 
.  the  bill  by  the  state’s  10  daily 
,  papers  and  most  weeklies. 

Now  the  Vermont  Press  As- 
.  sociation  is  waging  a  battle 
.  against  the  recent  endorsement 
I  of  Canan  35  by  the  Vermont 
-  Bar. 


Scholarship  Corp. 

reporters  meet  «  i  o/v  o.  i 
Highway  Board  Helps  20  Students 

onthly  sessions,  Oconomowoc,  Wis. 

system  over  Twenty  scholarship  fund 
the  day-long  awards  were  made  to  gradu¬ 
ating  high  school  seniors  and  to 
of  the  State  college  students  from  the  Ocono- 
rd,  Norman  C.  mowoc  Scholarship  Fund,  orig- 
i  group  usually  inally  organized  11  years  ago 
ch  month.  The  by  the  Oconomowoc  Enterprise. 
“open  to  the  This  year’s  awards  total 
d,  but  newsmen  $7,050.  Over  the  past  11  years, 
only  when  a  71  students  have  been  assisted 
being  considered,  -with  cash  awards  to  the  extent 
skelly,  managing  of  over  $45,000,  according  to 
Vermont  Devel-  C.  W.  Brown,  publisher  of  the 
ission,  said  the  Enterprise.  The  fund  is  open¬ 
ed  its  meetings  ated  as  a  non-profit  corporation 
the  public  since  by  a  group  of  local  citizens 
the  “right-to-  serving  on  the  administering 
Hosed  executive  board. 
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tackles 

1,  right  2.  left 


Toughest  thing  we  tackle— trying  to  get 
folks  to  remember  Teletype  one  way  .  .  . 
with  a  cap  "T”. 

*  Trademark  of  Teletype  Corporation 

TELETYPE 

CORPORATION 

SUBSIDIARY  OP  Western  Electric  Company  inc. 


P,  S.  The  new  Teletype  Model  28  line  of  equip¬ 
ment  "tackles”  news  at  100  words  per  minute. 
Write  for  free  literature. 

Address:  Teletype  Corporation,  Dept.  50  F, 
4100  Fullerton  Ave.,  Chicago  39,  Illinois. 
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RppH  Rin’lrlpr  Writing  Prize  Tied 

XLv3v5LI,  I3U11(J.v5I  To  Brussels  Fair 

T  C  V.  1  ^  million-franc  ($2,400)  Im- 

\^1  J — OCilOOl.  ternational  Journalism  Award, 

open  to  U.  S.  and  other  ^ews 
Oj.  writers  visiting  the  19f 

I^t©PS  J_>^OWri  sels  World  Fair,  has  I 

•I  nmi-nnoH  Kv  TjKrniriA  T- 


Just  Walk  In 
For  Interview 


Michigan  State  p25! 


Jackson,  Miss. 
When  Clennon  King,  Negro 


writers  visiting  the  1958  Brus- 

sels  World  Fair,  has  been  an-  Professor  at  all-Negro  Alcorn 


Morgantown,  W.  Va. 
Dr.  Perley  Issac  Reed  steps 


nounced  by  I^Vairi;  =ette,  A.&M.  College,  tried  to  enroll  in 
„  the  University  of  Mississippi  s 


J-School  in 
New  Division 


a  French  publishing  firm.  ux  = 

T  _  summer  school,  state  highway 

In  ^dition  Hachette  will  ^j^i^ked  him  out  of 


East  Lansing,  Mich. 
A  new  Division  of  Mass  Com¬ 
munications  has  been  approved 


down  June  30  as  director  of  the  award  to  the  library  or  univer-  ~  ^  ^  ^ 

School  of  Journalism  at  West  sity  designated  by  the  winning  by  Michigan  State  University’s 

.  ..  .  •  _ !x _ _  _ ^ _ _  w)  isoiaiion.  goveming  board. 


Virginia  University  with  pride  writer  a  million-franc  collection 
in  the  508  graduates  he  has  of  French  books. 


trained  for  journalism  in  the 
past  38  years. 


The  competition  will  be  based 
on  the  submission  of  an  article. 


But  that  was  only  half  the 
story. 


The  new  division  in  the  Col- 1  vice  v( 


5ry.  lege  of  Communication  Arts  makes 

Importers  immediately  began  includes  the  existing  School  of  made  i 
ying  to  locate  King.  Finally,  Journalism  and  two  new  depart-  (Mich. 


WhVn  DrWrr^n  K  A...  nuw"he”wTrAprn  trying  to  locate  King.  Finally,  Joumalismandtwonewdepart- 

frl  Oct  19  1^8  Neither  of  ^^at  night,  the  AP  bureau  „ents,  advertising  and  radii, 

comes  here  from  Texas  Christ-  •  *  -  j  v.  xu  n  8ot  a  tip  that  he  was  being  held  television-film  Advertising  was 

ian  University  at  Fort  Worth,  themes  inspired  by  the  Brussels  *  ,  ^  -  .  .  y,:  television  nim.  Auveixising 

Tex.  to  take  over  the  school.  Dr.  Fair:  “Evaluation  of  our  world  ^  d^^arter^here  taught  as  an  area  m 

Reed  intends  to  devote  more  today  with  a  view  to  making  it  P  ^  ^  .  p  d  un  and  radio-televmn- 

x:—-  X-  LX  _ _ _  uoug  Starr  oi  Ar  picKea  up  film  was  an  area  m  the  speech 


time  to  his  chief  hobby-Kiil  a  rnore  hurnane  one^  or  “Science 
_-;_x:__  TT.  , - x_  XL.  X  at  the  service  of  a  better  world  ”  " 


painting.  He  leans  to  the  post- 
impressionist  school  of  Renoir, 
Cezanne  and  Matisse. 

A  testimonial  dinner  spon- 


joumalism  and  radio-television- 
film  was  an  area  in  the  speech 
department. 

Dean  Gordon  A.  Sabine  said 


TwoVotaes  of  the  T^^^^^  Dean  Gordon  A.  Sabine  said 

containing  the  article  must  be  Shoemaker,  and  headed  for  students  still  will  specialize  m 
received  on  or  before  Nov  1  headquarters.  Avoiding  the  one  area  “but  will  also  be  made 
hv  PrJv  Hp  jAiir!  they  Walked  unchal-  aware  of  the  importance  of 


sored  by  the  West  V^ginia  by  Prix  International  de  Jour-  ie;“;dTn ’a  side  d^  Xr  media  “ 

Press  Association  and  attend^  nalisme  Pav^on  ^  stafrs,  and  found  King  in  a  third  Dr.  Fred  S.  Siebert  becomes 


association  anu  attena^  „  “l'VV  "  xxxuxa.xx.  ^ 

by  scores  of  his  former  students  Hachette,  Exposition  de  Brux- 

provided  the  ocasion  for  recol-  dies  1958,  Bruxelles,  Belgium.  x.  „-x  -„x  .f 


provided  the  ocasion  for  recol-  elles  1958,  Bruxelles,  1 
lections  of  Dr.  Reed’s  work  here.  • 

A  farm  boy  who  earned  a  doc-  Award  Will  Honor 
tor’s  degree  in  English,  Perley  Roptfirpr 

Reed  came  here  in  1920  to  set  “aroiO  noettger 

up  a  journalism  training  curric-  Urbana-Champaign,  Ill. 

ulum — four  courses  in  report-  The  Harold  Gustave  ] 


Kir  cell.  director  of  the  division  and  «- 

“I  just  want  to  get  out  of  mains  director  of  the  School  of 


here,’’  King  said  for  their  tape  Journalism.  Heading  the  de¬ 
recorder.  “I  would  like  to  get  partment  of  advertising  is  John 
out.  I  wouldn’t  bother  it  any  Craw’ford,  who  was  with  a  lead- 
more.  I  would  leave  it  alone.”  ing  advertising  agency  before 


The  Harold  Gustave  Roettger  their  stories  out.  Then 


Back  at  the  office,  the  report-  joining  the  MSU  faculty  in 


ing  copyreading,  editorial  Memorial  Award  will  ^  given  the  news  reached  Gov.  J.  P.  Cole¬ 


writing  and  feature  writing.  for  the  first  time  in  1969  to  a 


1956. 

The  first  head  of  the  radio¬ 


man.  He  ordered  guards  at  all  TV-film  department 


With  the  help  of  friends,  graduating  senior  inember  of  entrances  to  the  headquarters.  Martin,  who  joined  the  MSU 
notably  former  Gov  John  Corn-  Kappa  Tau  Alpha,  journalism  195g  the 

well,  publisher  of  a  weekly  honor  society,  it  was  announced 


newspaper.  Dr.  Reed  created  an  by  Dean  Theodore  B.  Peterson,  Editorial  Staff 
independent  school.  He  was  one  College  of  Journalism  and  Com-  Ationgta  Cnllttaa 
of  the  founders  of  the  Ameri-  munications  at  the  University  ® 

can  Society  of  Journalism  of  Illinois.  Pitt 

School  Administrators  and  The  award  is  to  be  made  from  The  Pittsburg 


Pittsburg,  Kas. 


division  of  communications  at 
Boston  University. 

The  new  Division  of  Mass 
Communications  will  have  about 
450  major  students  and  will  be 


The  Pittsburp  Sun  could  Toused  in 


helped  tto  establish  the  West  annual  income  accruing  from  easily  be  confused  with  a  col-  •  „  olnno-  with  the 

aaa  rjuiioing  along  witu  vu 


newspaper.  The  editorial  Communications  Research  Cen- 
At  70,  Dr.  Reed  considers  Roettger,  of  Rawlings  Sporting  department  consists  of  five 
journalism  the  greatest  of  all  Goods  Co.,  St.  Louis,  and  Miss  young  men  all  of  whom  attend  m,  Hivioinn  will  nffpr  bache- 


the  professions. 


The  division  will  offer  bache- 


Olinda  M.  ^ttger.  Washing-  Pittsburg  State  College  during  master’s  degrees  and, 


“Medicine,”  he  says,  “serves  ton,  D.  C.,  in  memory  of  their  the  day. 

.  .  -  '  1 _ Ai _ TT _ ij  _ _ _ 


through  the  new  Ph.D.  in  Com- 


the  sick.  Law  serves  the  quar-  late  brother,  Harold,  who  was  a  William  Conrad,  night  editor,  ^unjcation  Arts  the  doctoral 

_ 1 _  xt  •  <  •  «  IvaciaIvaII  av_  IC  O  ^/\W«ro  a  wiaofaw*^a  * 


relers,  the  Ministry  is  concerned  sports  writer  and  baseball  ex-  is  a  working  toward  a  master’s 

_ ?at_  at_  _  _  _  4  .  •*_  «  AAiifivA  riAOrt'AO  T^oclr  VMQTi  on/l  oceia^infv  ® 


with  the  future — eternity,  En-  ecutive. 
gineering  with  material  things.  • 

Journalism  serves  the  enlight-  Pivo*! 

enment  of  all  through  the  great  Olven 

university  of  newspaperdom.”  For  7-Moiltn  Study 


utive.  degree.  Desk  man  and  assisting 

•  editor  is  Hubert  Macy,  a  college 

1  OTko  o  •  r<'  senior.  Sports  editor  Jim  Trot- 

1, UUU  Prize  Olven  ter  is  a  sophomore.  Tom  Nation, 

or  7-Month  Study  freshman,  is  death  and  funeral 

.  X,  -  X-  X-  reporter,  and  Bob  Strahan, 

A  seven-month  investigation  freshman,  is  proofreader. 


Chicago  Youth  Rally 
To  Be  Telecast 


Sports  Reporter 
Also  Illustrates 


of  industrial  insurance  company 
frauds  brought  a  $1,000  bonus 


to  David  Steinberg  of  the  New  Log  Angeles  Times 
York  Herald  Tribune  s  business  tvt  tt  i 


Rochester,  N.  Y.  reporting  staff  this  week.  He 
sports  writer  who  illus-  received  one  of  the  first  Loeb 


Shifts  News  Heads 


Chicago 

The  Chicago  Youth  R*l|y' 
sponsored  by  the  Chicago  Daily 
News,  will  be  telecast  fwffi 
Orchestra  Hall  by  WBKB,  Jo®* 
21. 

Norman  Ross,  WBKB  8®' 


trates  stories  with  his  own  pen-  Awards  and  his  newspaper  re- 
and-ink  drawings — that’s  Willis  ceived  a  bronze  plaque. 


Los  Angeles  nouncer,  will  assist  TV  star 
Hayden  E.  Reece  has  been  Danny  Thomas  as  master  of 


K.  (Bill)  Vanderschrnidt  of  the  Werner  Renberg,  Businesi 
Rochester  Times-Union.  Week  magazine,  was  a  seconc 

A  1954  graduate  of  Cornell  winner  for  a  story  about  muni 


Werner  Renberg,  Business  tions  of  the  Los  Angeles  Times, 
Week  magazine,  was  a  second  is  is  announced  by  Nick  B. 


University,  Bill  is  a  son  of  the  cipal  financing. 


named  editor  of  the  zoned  sec-  ceremonies, 
tions  of  the  Los  Angeles  Times,  The  Silver  Knight  Awari  8^ 
is  is  announced  by  Nick  B.  a  $600  savings  bond  will  b« 
Williams,  managing  editor.  awarded  to  10  students  in  the 


0.  K.  Barnes  has  been  named  Chicago  area. 


late  Fred  Vanderschrnidt,  who  Special  citations  for  newspa-  editor  of  the  Family  section.  William  P.  Rogers,  U.  S.  At- 


worked  on  midwest  dailies,  the  per  articles  were  given  to  Leslie  Bill  Stewart,  former  Family  tomey  General,  will  be  the  key- 
Associated  Press,  and  maga-  Gould,  New  York  Journal  Amer-  editor,  has  b^n  shifted  to  the  note  speaker.  John  S.  Knight, 
zines  until  his  death  in  1956.  ican;  George  H.  Arris  and  Jo-  news  desk.  He  also  has  been  president  of  Knight  New8p8- 


Bill  developed  a  taste  for  paint-  seph  L.  Goodrich,  Providence  assigned  as  editor  of  the  Mid-  pers,  will  be  the  introductory 


ing  while  studying  in  London.  (R.  I.)  Journal-Bulletin. 
72 
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promotion 

Finding  a  News  Value 
In  Rival’s  Promotions 


By  T.  S.  Irvin 

It  isn’t  often  that  Macy’s  has 
a  nice  word  for  Gimbels,  and 
vice  versa,  so  when  they  do,  it 
malfps  news.  Such  news  was 
made  recently  when  the  Detroit 
(Mich.)  Free  Press  covered  a 
promotion  sponsored  by  the 
Detroit  News. 

A  fact  sheet  put  into  the 
hands  of  Free  Press  salesmen 
by  the  promotion-research  de¬ 
partment  tells  the  story. 

“Some  people  have  asked,”  it 
says,  ‘‘why  did  the  Free  Press 
cover  the  Science  Fair,  which 
was  a  promotion  of  a  competi¬ 
tor,  the  Detroit  News,  the  Flint 
Journal,  and  other  newspapers? 

“For  three  very  good  reasons 
-1)  the  Science  Fair  was 
uws;  2)  the  Free  Press  is  the 
mominfir  paper  in  Flint,  where 
the  Fair  was  held  this  year,  and 
Free  Press  subscribers  in  Gene¬ 
see  County  are  interested  in 
what’s  going  on  in  their  county 
sett  They  expect  to  read  about 
it  in  the  Free  Press  as  well  as 
in  their  local  daily.  3)  The  Free 
Press  is  the  big,  friendly  paper 
that  puts  readers’  interests 
above  competitive  considera¬ 
tions.  Free  Press  readers  are 
not  denied  news  coverage  just 
because  an  event  is  being 
promoted  by  some  other 
paper.  *  •  *” 

Of  course,  you  don’t  have  to 
read  too  closely  between  the 
lines  to  detect  that  the  ‘‘big, 
friendly  Free  Press”  isn’t  all 
that  big  and  friendly  toward  the 
News.  There  seem  to  be,  to  this 
reader  at  least,  a  couple  of  com¬ 
petitive  claws  concealed  in  the 
velvety  language. 

Despite  this,  we  think  this 
sort  of  thing  is  all  to  the  good. 
There  are  too  few  instances  of 
objectivity  toward  competitors 
snd  competitive  promotion,  and 
too  many  instances  of  news¬ 
papers  burning  foolishly  blind, 
<leaf  and  dumb  in  their  news 
columns  toward  competitor  pro¬ 
motion  even  though  it  might  be 
news  to  readers.  An  example 
that  comes  to  mind  is  the 
Scripps-Howard-promote  d 
spelling  bee,  which  gets  short 
shrift  in  competitive  newspapers 
although  it  is  a  promotion  which, 
m  this  opinion  anyhow,  is  of 
universal  interest. 

The  Free  Press  mentions  a 
tpuple  of  other  News  promo¬ 
tions  which  it  is  also  covering 
because  of  the  general  interest 

editor  8i  PUBLISHER 


in  the  subjects  concerned, 
photography  and  rockets  and 
missiles. 

Certainly  no  greater  news¬ 
paper  rivalry  exists  than  that 
between  the  New  York  Times 
and  the  New  York  Herald- 
Tribune.  Yet  when  the  Trib 
used  to  stage  its  annual  world 
affairs  foi-um,  one  of  the  great 
promotions  of  our  times,  the 
Times  always  played  in  on  page 
one. 

«  ♦  4* 

Fency  Business 

The  Nashville  (Tenn.)  Ban¬ 
ner  and  Tennessean  are  telling 
a  terrific  story  of  newspaper 
selling  prowess  in  a  simple 
little  self-mailer  that  will  never 
take  any  prizes  for  design  or 
layout  but  won’t  leave  any  lying 
around  for  plain  hard  selling. 

The  promotion  tells  what  two 
ads  in  Sunday  editions  of  the 
Tennessean  did  for  the  local 
Sears,  Roebuck  store — they  sold 
over  200  miles  of  fencing, 
enough  to  build  ‘‘a  fence  all  the 
way  around  Davidson  County 
(metropolitan  Nashville)  and 
back  again!” 

What  we  put  in  quotes  there 
is  what  the  Tennessean  titles 
this  little  promotion.  The  ad  is 
reproduced,  with  a  note  that  it 
sold  12  carloads  of  fencing. 
Back  of  the  folder  notes  that 
the  result  created  such  excite¬ 
ment  at  Sears  that  first  Atlanta 
and  then  Chicago  picked  it  up 
and  copies  of  the  ad  were  sent 
to  all  stores  in  the  Sears  chain 
in  the  country. 


A  quote  from  the  Sears  ad 
manager,  John  Renfrow,  is 
worth  repeating: 

‘‘We  had  thought  about  this 
fencing  promotion  a  long  time. 
We  figured  that  if  we  handled 
it  in  a  dominating  way  in  the 
best  possible  medium,  which  we 
are  convinced  is  the  newspaper, 
we  would  prove  that  ‘recession’ 
is  just  a  word.  We  proved  it.” 
*  *  * 

Calchy  Phrase 

Good  phrase  in  a  buy-now- 
beat-the-recession  page  run  by 
the  Chatham  (Can.)  Daily 
News,  ‘‘hats  off  to  the  past — 
coats  off  to  the  future.” 


For  Straight  A's 

A  promotion  that  works  the 
charm  of  ‘‘getting  your  picture 
in  the  paper”  among  high  school 
students  has  just  been  worked 
by  the  Charleston  (West  Va.) 
Gazette.  It’s  simple  and  inex¬ 
pensive  and,  according  to  Pro¬ 
motion  Manager  Jim  Dent,  goes 
over  well  with  school  principals 
and  students  alike. 

What  the  Gazette  did  was  to 
ask  high  school  principals 
throughout  their  circulation 
area  for  names  and  pictures  of 
students  who  had  maintained  a 
straight  A  average  during  their 
three  years  in  school.  They  got 
more  than  200  names. 

To  each  of  these  students 


went  a  certificate  signed  by 
Harry  Hoffman,  Gazette  editor, 
and  Harry  Ernst,  education  edi¬ 
tor.  And  the  Gazette  published 
pictures  and  names  of  the  stu¬ 
dents  in  a  page  that  we  bet  was 
one  of  the  best-read  in  the  paper 
that  day. 


Kangaroo  Business 

A  good-will  project  that 
started  at  the  Baltimore  News- 
Post  and  Sunday  American  may 
start  a  major  infiux  of  kanga¬ 
roos  into  this  country. 

Some  50  carrier  boys  (includ¬ 
ing  two  from  Baltimore)  repre¬ 
senting  newspapers  which  carry 
the  American  Weekly  are  being 
flown  to  Australia  next  Fall. 

To  hypo  the  promotion  in 
Baltimore,  Circulation  Director 
Edward  Sechtman  contacted  the 
local  zoo,  found  it  would  wel¬ 
come  a  pair  of  kangaroos  and 
then  proceeded  to  make  ar¬ 
rangements  to  have  the  winning 
boys  from  Baltimore  presented 
with  the  animals. 

Enthusiasm  for  the  project  in 
Baltimore  and  Au.stralia  has 
been  so  great,  that  Sir  Edward 
Hallstrom,  Australian  philan¬ 
thropist,  has  offered  to  provide 
kangaroos  to  carriers  from  any 
other  cities  where  prior  ar¬ 
rangements  could  be  made  with 
the  zoos  for  care  of  the  animals. 


WHY  OF  COURSE  ^Mmhattah  iNoiismihL 


PUBLIC  RELATIONS 
DIRECTOR 

Nationally-known  manufac¬ 
turer  is  seeking  man  qualified 
for  top  level  post  as  public 
relations  director  experienced 
in  executing  broad,  multi¬ 
plant  public  relations  program. 
Candidates  must  have  an  out¬ 
standing  record  of  achieve¬ 
ment  as  a  professional  prac¬ 
titioner.  Require  mature  per¬ 
sonality  and  judgment  to  work 
with  top  management.  This  is 
an  outstanding  career  oppor¬ 
tunity  for  a  man  who  has  fhe 
capacity  to  accept  the  respon¬ 
sibility  and  challenge  of  a 
developing  long-range  public 
relations  program.  State  com¬ 
plete  background  and  salary 
requirements. 

Box  2741,  Editor  6  Publisher 


Sure  MAmmN  industrial 

CONTRACTING  IS  ALL  OVER 
The  country  lrect/nq  new 
and  used  PREiSES  OF  AU. 
Sizes  and  p^anufacture  ! 
they  do  a  terrific  6oB  and 

they  Give  ESDNIATES  WiTnooT 
Obligation. 
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SYNDICATES 

Olga  Curtis 
Will  Write 
For  WNS 

Olga  Curtis  has  signed  with 
Women’s  News  Service  as  as¬ 
sociate  editor.  She  was  women’s 
editor  of  International  New's 
Service  at  the  time  of  the 
merger  with  United  Press. 

Anita  Colby,  president  of 
WNS,  said  Miss  Curtis  will 
contribute  five  ai’ticles  a  week 
in  the  fields  of  fashion,  beauty 
and  homemaking.  In  addition 
she  will  cover  special  feature 
assignments. 

Miss  Curtis,  farm-raised,  de¬ 
cided  to  become  a  new'spapcr- 
woman  at  the  age  of  12.  By  16 
she  was  a  “stringer”  for  the 
Long  Island  Journal  where  the 
managing  editor  refused  to  give 
her  a  job  unless  she  got  a  col¬ 
lege  degree.  Armed  with  a  B.  A. 
four  years  later,  she  got  the  job. 

Olga  was  working  for  Asso¬ 
ciated  Press  in  New  York  when 
she  married  her  editor  and  re¬ 
tired  to  become  a  “completely 
contented  housewife.”  After  her 
husband’s  death,  however.  Miss 
Curtis  rejoined  AP  in  Denver. 

Miss  Curtis  joined  INS  at  the 
Denver  bureau  in  1951  and  was 
transferred  to  New  York  at  the 
end  of  that  year. 

In  January  of  1955  she  was 
appointed  Women’s  Editor.  As 
a  regular  byliner  she  wrote  “In 
a  Woman’s  World,”  “Better 
Living,”  and  “Fashion  Flashes.” 

In  1956,  she  won  both  the 
New  York  Newspaperwomen’s 
Award  for  the  best  article  of 
interest  to  women  and  the 
Dorothy  Dawe  award  for  the 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keap  in  touch  with  marketing, 
idvertislng,  publishing  and  graphic 
arts  in  Austraiia  read 
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Olga  Curtis 


best  home  writing  of  the  year. 
In  1957  she  won  the  “Apollo” 
award  for  outstanding  coverage 
of  the  furniture  industry. 

4c  * 

Sport  Fealure 

Courtney  Alderson’s  new  car¬ 
toon  panel,  “This  Is  Sport?”, 
has  been  introduced  by  Metcalf 
Features,  Philadelphia.  This  is 
a  6-a-week  feature,  one  column 
wide,  furnished  in  mat  form. 

Mr.  Alderson  has  been  a  car¬ 
toonist  for  more  than  20  years 
and  has  been  drawing  two 
weekly  cartoons  for  some  time. 
He  is  a  member  of  the  National 
Cartoonists’  Society. 

#  *  4: 

Farm  Feature 

“Bright  Acres,”  a  panel  deal¬ 
ing  with  American  farm  family 
life,  created  by  Russ  and  Helen 
Watson  of  Denison,  la.,  and 
drawn  by  Allen  K.  Jensen,  is 
being  offered  by  New'spaper  Ad¬ 
vertising  Service,  Inc.,  an  affili¬ 
ate  of  the  National  Editorial 
Association,  Chicago. 

• 

Housing  Column 

Hugh  L.  Morris,  former  INS 
real  estate  editor,  has  set  up 
the  Mcrris  News  Service,  1118 
National  Press  Bldg.,  Washing¬ 
ton,  to  syndicate  a  weekly 
housing  column  for  newspapers. 
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Adams  Probe 
Exposes  Fox 
Loan  Demand 

Washington 

Financier  John  Fox  failed  as 
a  publisher  of  the  Boston  Post 
but  information  he  gave  to  con¬ 
gressional  investigators  created 
sensational  headlines  this  week. 

Even  as  Shei-man  Adams,  the 
Assistant  to  the  President, 
flashed  across  the  front  pages, 
as  the  result  of  allegations  made 
by  Mr.  Fox,  the  last  publisher 
of  the  defunct  Boston  Post  found 
some  of  his  own  personal  affairs 
thrust  into  the  news  spotlight. 

Revelations  of  Bernard  Gold- 
fine’s  close  personal  relationship 
with  Mr.  Adams  and  their  ex¬ 
change  of  favors  were  attributed 
to  Mr.  Fox  and  to  employees  of 
the  Federal  Trade  Commission 
who  told  their  stories  to  counsel 
for  the  House  subcommittee  on 
Legislative  Oversight. 

Support  for  Candidate 

The  same  day  Mr.  Adams  sub¬ 
mitted  to  examination  by  the 
Congressmen  on  his  friendship 
with  Mr.  Goldfine,  the  subcom¬ 
mittee  heard  testimony  that  Mr. 
Fox  had  “demanded”  a  loan  of 
upwards  of  $250,000  from  the 
wealthy  New  England  indus¬ 
trialist  to  gain  Boston  Post  sup¬ 
port  for  the  late  Paul  A.  Dever 
when  he  ran  as  the  Democratic 
candidate  for  Governor  of  Mas¬ 
sachusetts  in  1952. 

(Mr.  Fox,  in  a  statement  to 
Boston  newspapers,  said  he 
agreed  to  support  Dever  even 
before  he  took  over  control  of 
the  Post  on  Sept.  3,  1952,  be¬ 
cause  he  was  an  old  friend.  The 
loan  had  nothing  to  do  with 
the  Post’s  endorsement  of  Mr. 
Dever.) 

Edward  0.  Proctor,  elderly 
Boston  attorney,  onetime  law 
partner  of  Gov.  Dever,  testi¬ 
fied  that  in  1952  Mr.  Fox  “de¬ 
manded  financial  assistance  in 
the  form  of  a  loan”  from  Mr. 
Dever  at  a  time  when  the  Post 
had  not  yet  committed  itself  to 
any  candidates. 

“Did  I  understand  you  to  say 
Fox  demanded  a  loan?”  Rep. 
Oren  Harris,  committee  chair¬ 
man,  asked. 

“That’s  exactly  the  language 
he  used,”  Mr.  Proctor  testified. 

Mr.  Proctor  said  Mr.  Dever 
obtained  a  $400,000  loan  through 
Mr.  Goldfine  and  it  was  passed 
along  to  Mr.  Fox.  There  was 
some  question  from  the  records 
in  the  committee’s  possession 


w'hether  Mr.  Fox  obtained  th« 
full  amount  or  $250,000. 

Endorsement  Followed 

The  Post  endorsed  Mr.  Dever 
for  Governor  and  John  F.  Ken¬ 
nedy  for  Senator  on  Oct.  24, 
1952. 

(In  Time  magazine  this  week, 
Mr.  Goldfine  was  quoted  as  tell¬ 
ing  an  interviewer  that  he  had 
extended  a  line  of  credit  to  Mr. 
Fox  “as  a  favor  to  the  Gover¬ 
nor”  at  3%  interest.) 

The  committee  was  told  also 
that  Mr.  Goldfine  and  Gov.  | 
Dever  showed  up  as  owmers  of 
stock  in  U.  S.  Leather  Co.,  a 
firm  in  which  Mr.  Fox  had  an 
interest  at  the  time  he  bought 
the  Post. 

Mr.  Fox  and  Mr.  Goldfine 
both  were  interested  in  a  proj¬ 
ect  to  develop  a  huge  garage 
beneath  the  Boston  Commons. 

Miss  Mildred  Paperman,  con¬ 
fidential  secretary  to  Mr.  Gold- 
fine,  testified  that  her  boss  loaned 
the  money  “for  Governor  Dever 
and  not  for  John  Fox.”  She  re¬ 
marked  :  “John  Fox,  in  his  able 
manner  to  ruin  people,  decided 
to  do  it  to  Dever  at  that  time." 

The  troubled  financial  affairs 
of  the  Post,  which  ceased  pub¬ 
lication  in  October,  1956,  are 
still  before  the  courts. 

• 

iSensmen  Dubbed 
*Great  Free-Loaders’ 

Washington 

Newsmen  found  themselves  in 
the  backw'ash  of  the  Sherman 
Adams  story  this  week. 

Rep.  Charles  S.  Gubser  (R.- 
Calif.)  said  in  the  House  that 
“there  is  no  greater  group  of 
free-loaders  in  the  w’orld  than 
the  members  of  the  press.” 

“I  love  the  press,”  he  said, 
but  he  was  “dismayed  to  see 
members  of  the  press  in  obvious 
glee  because  they  w’ere  able  to 
tell  a  story  that  an  honest  man 
was  being  made  dishonest  in  the 
eyes  of  the  public.” 

The  next  day  Rep.  Gubser 
apologized,  saying  he  had  been 
emotionally  distressed  by  the 
Adams  matter  and  he  did  not 
intend  to  condemn  all  newsmen. 

Color  Copy  Honors 
40  Newspaperboys 

Riverside,  Calif. 

The  Riverside  Press-Enter¬ 
prise  used  color  copy  in  a  14. 
column  spread  in  tribute  to  the 
40  newspaperboys  who  have 
achieved  100  per  cent  coverage 
of  their  routes.  Photos  of  each 
boy  who  sold  “every  home  in 
every  block  on  every  street  of 
his  entire  route”  fringed  the 
display. 
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(Ont.)  Globe  and  Mail,  secre-  Stanford  Smith,  assistant  to 
tary-treasurer.  the  General  Manager  of  the 

Robert  A.  Diehl,  Detroit  American  Newspaper  Publishers 
(Mich.)  News,  presided  at  one  Association,  explained  the  Li- 
roundtable  session  devoted  to  brary  Bulletin  service  which 
emphasizing  professional  stand-  AN  PA  provides  and  invited  co- 
ards  for  newspaper  libraries,  operation  with  it  and  with  the 
Another  session  dealt  with  “how  ANPA  Library  which  contains 
to  work  smarter  with  present  many  volumes  of  particular  in¬ 
facilities.”  Rose  Vormelker,  li-  terest  to  the  newspaper  busi- 
brary  director  of  the  Forest  City  ness. 

Publishing  Co.,  Cleveland,  pre-  The  Library  Bulletin,  he  said, 
sided.  has  been  responsible  in  a  large 

Newspaper  librarians  sought  measure  for  improvement  of 

_ _ _ _  to  learn  how  best  to  file  material  newspaper  libraries.  It  furnishes 

49th  annual  convention  here  this  dealing  with  science,  space  and  advice  on  organization  and  ex¬ 
week.  military  affairs.  pansion  of  library  services. 

Mr.  Andrews  succeeds  Helen  The  visiting  newspaper  li-  • 

Orcutt,  Toledo  (Ohio)  Blade,  brarians  toured  the  new  Chi-  Elected  Veep 

who  continues  as  a  director,  cago  Sun-Times  Building,  giv-  ” 

Other  new  officers  are  Chester  ing  special  attention  to  the  news-  Edward  C.  Mante,  manager 
S.  Sanger,  Christian  Science  paper’s  modem  library  facilities  print  production,  Kenyon  &  Eck- 
Monitor,  vicechairman,  and  under  the  direction  of  Virginia  hardt  Inc.,  has  been  elected  a 
David  A.  Rhydwen,  Toronto  McEachern.  vicepresident  of  the  agency. 


Newspapers’ 
Library  Unit 
Elects  Officers 


CUTTING  LOOSE— Allen  Saun¬ 
ders  (Steve  Worth.  Mary  Roper) 
retires  as  chairman  of  the  News¬ 
paper  Comics  Council  and  hands 
over  the  silver  knife  gavel  to  his 
successor,  William  P.  Steven,  ex¬ 
ecutive  editor  of  the  Minneapo¬ 
lis  Star  and  Tribune. 


First  Phoned 
Story  Repeated 

Boston 

The  Boston  Globe  recreated 
the  first  press  message  ever  sent 
by  telephone,  between  Salem, 
Mass,  and  the  Globe,  as  part  of 
the  Yankee  Homecoming  Cele¬ 
bration  of  Salem. 

On  Feb.  12,  1877,  the  Globe 
Mrrespondent,  25 -  year-old 
Henry  Morrill  Batchelder,  asked 
•tlexander  Graham  Bell  whether 
he  could  transmit  an  account 
of  Bell’s  lecture  in  Salem’s 
Lyceum  Hall  back  to  Bell’s  Bos¬ 
ton  Laboratory  where  a  Globe 
representative,  A.  B.  Fletcher, 
accepted  the  call.  Some  500  peo¬ 
ple  had  gathered  in  the  hall  to 
bear  Bell  demonstrate  his  new 
instrument. 

A  replica  of  the  equipment 
was  set  up  in  the  Globe  city 
room  where  the  call  was  taken 
from  Salem  Armory,  where  the 
telephone  equipment  of  the 
period  was  set  up.  A  direct 
line  was  put  in  from  Salem 
to  Boston  and  the  new  Globe 
plant  in  Dorchester.  Highlight 
was  a  conversation  between 
Alexander  Graham  Bell’s  daugh¬ 
ter,  Mrs.  Gilbert  Grosvenor, 
and  John  I.  Taylor,  Globe  treas- 
nrer.  John  Taylor,  who  took 
the  call  for  the  Globe,  is  the 
^andson  of  Gen.  Charles  H. 
Taylor,  first  publisher  of  the 
Globe,  and  the  newspaper’s  man- 
opng  editor  in  1877. 

The  Boston  Globe  today  is 
^>11  in  the  Taylor  family  with 
"illiam  Davis  Taylor  as  third 
generation  publisher. 

Bell,  writing  in  the  Boston 
Globe  years  after  the  event, 
said:  “That,  I  think,  more  than 
anything  else,  woke  up  the  press 
of  the  world  to  the  advantage 
pf  the  telephone.  That  article 
■n  the  Boston  Globe  had  a  great 
■nfluence  in  modifying  public 
opinion.” 
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Cited  Judge 
Challenges 
Photo  Rule 


News  and  Photo 
Winners  Named 


Boston 

The  Boston  Globe  and  the 
Fall  River  Herald-News  were 
named  as  the  top  prize  winners 
in  the  Second  Annual  News 
Writing  and  Photo  Contest  spon¬ 
sored  by  the  United  Press  Inter¬ 
national  Newspaper  Editors  of 
Massachusetts. 

It  was  the  second  successive 
year  that  the  Fall  River  Herald- 
News  had  captured  first  prize  in 
the  photo  contest. 

The  news  writing  awards: 
Frances  Burns,  Boston  Globe, 
for  her  story  of  her  own  cancer 
operation;  Mila  B.  Dixon,  for 
her  series  in  the  Quincy  Patriot- 
Ledger  on  local  housing  condi¬ 
tions;  Milton  Cole,  Cape  Cod 
Standard-Times,  for  his  story  on 
a  glider  flight. 

Honorable  mention  was  given 
to  Jim  Harrington,  Boston 

..  — w  -  Traveler;  Archie  B.  Birtwell, 

Press  Club,  succeeding  Gladys  Malden  News,  and  Gordon  Ab- 
Montgomery  of  McGraw-Hill  bott  Jr.,  Gloucester  Times, 
publications.  The  Photo  Awards  went  to: 

Other  officers  elected  are:  Milton  Pearce,  Fall  River  Her- 
Patricia  Wiggins,  Washington  ald-News;  Louis  LaPrade,  Cape 
Post  and  Times  Herald,  first  Qod  Standard-Times,  and  Gil- 
vicepresident;  Gwen  Gibson,  bert  Friedberg,  Boston  Globe. 


Lincoln,  Nebr. 

District  Judge  James  T.  Eng¬ 
lish  of  Omaha  has  charged  that 
the  Canon  of  Judicial  Ethics 
banning  photographs  and  broad¬ 
casts  during  a  trial  violates 
state  and  federal  constitutions. 

He  made  the  statement  in  re¬ 
questing  that  the  Nebraska  Su¬ 
preme  Court  dismiss  a  request 
for  contempt  of  court  charges 
against  him. 

A  complaint  has  been  filed  be¬ 
fore  the  Supreme  Court  by  Ne¬ 
braska  Attorney  General  Clar¬ 
ence  S.  Beck,  charging  Judge 
English  w’ith  permitting  photo¬ 
graphs  to  be  taken  and  sound 
recordings  made  during  the  re¬ 
cess  and  sentencing  periods  of 
a  recent  murder  trial. 

Judge  English,  in  his  answer, 
denied  he  was  gruilty  of  permit¬ 
ting  photographs  and  broadcasts 
during  a  trial  in  “wilfull,  con¬ 
tumacious  .  .  .  and  intentional 
contempt  of  court.” 

He  contends  that  Canon  35,  _ _ ^  _ _ 

adopted  by  the  Supreme  Court  vicepresident;  Mary  Lyne,  U.  S. 
in  1951,  is  “not  a  mandatory  Infonnation  Agency,  third  vice¬ 
rule  of  conduct”  but  as  stated  in  president;  Elsie  Carper,  IFas/i- 
the  preamble  to  the  Canon  of  ington  Post  and  Times  Herald, 
Ethics,  part  of  a  statement  of  recording  secretary;  George 
views  on  principles  that  should  Bier  man.  Civil  Aeronautics 
govern  personal  practice  of  Board,  treasurer, 
members  of  the  judiciary.  John  V.  Horner  of  the  Star 

The  spirit  of  the  canon,  the  is  the  50th  anniversary  presi- 
judge  said,  is  a  “guide  and  re-  dent  of  the  National  Press  Club 
minder”  for  judges,  and  is  an  and  Benjamin  M.  McKelway, 
indication  of  what  people  have  editor  of  the  Star,  is  president 
a  right  to  expect  from  them.  of  Washington’s  Gridiron  Club. 

Judge  English  charged  that  ^rs.  Walsh  is  the  former 
the  canon:  Leonora  Dufour,  daughter  of 

1.  Infringes  on  freedom  of  ^ 
speech  and  the  press.  ,  ^he  Dufour  family 

n  j  r  •  founded  Switzerland  County, 

r  +V,  ^  I'lnges  on  the  guarantee  Indiana.  Mrs.  Walsh  has  been 
of  the  public  trial.  the  Star  since  August, 

3.  Exceeds  the  grant  of  judi-  1954.  From  1944-9  she  was 
cial  power  conferred  upon  the  women’s  editor  of  the  Washing- 
Supreme  Court  by  the  state  con-  ton  Daily  News. 

stitution. 

4.  Is  “arbitrary  and  caprici¬ 
ous”  in  its  relation  to  promulga-  /I’s  the  Truth 

tion  of  rules  for  effective  admin-  n,,  .or  xt  r 

istration  of  justice.  Charlotte,  N.  C. 

p  y.,  .  ,  When  Dr.  Thomas  Dooley 

+1,  1  equal  protection  of  arrived  here  to  deliver  a  com- 

e  aw,  by  discriminating  be-  mencement  address  at  nearby 
ween  photography  and  broad-  Belmont  Abbey,  he  was  snapped 
cas  ing  as  means  of  expression  a  dozen  times  by  Charlotte 
and  communication,  and  other  Mews  Photographer  Jeep 

Hunter.  Said  Dooley:  Someday 
He  concluded  that  even  if  his  I’m  going  to  write  a  book  on 
conduct  did  constitute  a  tech-  photographers.  They  take  these 
nical  violation  of  Canon  35,  it  full  length  pictures,  then  cut 
did  not  violate  the  spirit  of  the  you  in  two  when  the  picture 
canon,  or  interfere  with  admin-  appears  in  the  paper.”  Of 
istration  of  his  office  or  adminis-  Hunter’s  dozen  full-lengths,  the 
tration  of  justice.  News  ran  one — cut  in  two. 


TITLE  SHARERS  — Edward  J. 
Wojtas,  left,  of  the  Champaign. 
Urbana  Courier,  and  Alan  D. 
Haricrader  Jr.  of  the  Peoria  Jour¬ 
nal-Star  jointly  won  the  lllinoil 
Press  Photographer  of  1958  trophy 
given  by  the  Chicago  Sun-Timns. 


Lee  Walsh 


3  on  Star  Staff 
Head  D.C.  Clubs 


Texas  Courts  Lax 
On  Picture  Rules 

San  Angelo,  Tex. 

Texas  state  courts  generally 
ignore  Canon  35,  of  the  Ameri¬ 
can  Bar  Association,  barring 
courtroom  photography  and 
radio  and  televising  of  trials. 

This  view  was  expressed  at 
the  third  annual  meeting  of  the 
United  Press  Broadcasters  As¬ 
sociation  of  Texas  by  Homa  S. 
Hill  of  Fort  Worth,  chairman 
of  the  public  information  com¬ 
mittee  of  the  State  Bar  of  Texas. 

Few  attempts  are  made  to 
enforce  Canon  35  in  Texas,  Mr. 
Hill  said.  Most  supporters  of 
the  ban  have  changed  their 
views  after  participating  in 
hearings  on  the  subject,  he 
added. 


George  Tilford  Cops 
Top  Photo  Prize 

Indianapolis 
George  Tilford,  Indianapolis 
News  photographer,  has  won 
the  19.58  Bushemi  award,  top 
Indiana  A.ssociated  Press  prize, 
for  the  second  consecutive  year. 

Other  winners  in  the  photo 
competition  —  professional  and 
amateur  classes — were: 

Spot  news — George  Tilford; 
and  Dick  Hiner,  Rushville  Be 
publican;  features  —  Robert 
Lavelle,  Indianapolis  Neivs,  and 
Bill  Allen,  Michigan  City  News- 
Dispatch;  sports  —  Frank  H. 
Frisse,  and  Frank  Salzarulo, 
Indianapolis  News. 


STRATO-TOWER  used  for  cover-  ^ 

age  of  fhe  Indianapolis  500-Mile  The  Juneau  (Wis.)  IndepeM- 
Race  enabled  Dean  Timmerman  gyit  has  been  sold  by  Eugene 
of  Indianapolis  News  to  photo-  Clifford,  Jr.,  to  Dwayne 
graph  the  stark  drama  of  a  15-car  s^hoepke,  formerly  of  OconofflO- 

p.leup.  H.S  Speed  wdh  Independent  had 

wide-angle  lens  showed  23  of  the  >  .  j  r  cinr* 

33  starting  cars  at  the  moment  of  been  m  the  Clifford  family 
the  crash.  its  founding  in  1893. 
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You  need  more  and  better  Interstate 


highways.  At  the  same  time,  you  need 


more  and  better  local  roads. 


So  don’t  rob  Peter  to  pay  Paul. 

See  that  your  Interstate  highways 
are  paved  the  modern,  economical 


Asphalt  way.  If  your  state  practices 


Asphalt  economy  on  Interstate  roads. 


there  will  be  more  money  available 


for  local  roads. 


THE  ASPHALT  INSTITUTE 


Aiphalt  Institute  Building,  College  Park,  Maryland 


modern  ASMIAiT  hignway.s^ 


ICMA— Roberts  Roberts  Gift 

(Continued  from  page  \A)  ^200  000 


ironf  of ■  tlrmoS  L^o?tent  Al'rlo  r»Vi chairman  of  ICMA’s  Youth  ^.uu.g  ^  i>ew^  Mr. 

probkms  fadn^yfu  AlClS  1  CaCherS  Reading  Study,  reported  on  the  paperboy  of^the  Year.  >  ^ 

organization  as  circulators.  Al-  ^  results  of  2%  years  research  wm  1 

ready  it  has  forced  change  of  Kansas  City,  Mo.  and  planning  by  ICMA,  working  , 

editorial  content  in  newspapers.  Two  distinguished  professor-  '"^ith  educator  groups,  to  get  a  The  past  year  has  seen  fewer  travele 

especially  the  evening  newspa-  ships  have  been  created  at  the  wider  use  of  newspapers  in  high  attacks  on  the  Little  Merchant  wm  1- 

per  which  has  to  buck  the  worst  University  of  Kansas  through  a  school  classrooms.  Three  Press-  Plan  as  a  basic  fundamental  of  we 

traffic  congestion  on  deliverv.  gift  of  $200,000  by  Roy  A.  Education  Workshops  will  be  newspaper  distribution  throngi  sure  y 


paper  1 

named  Newspaperboy  Djr  ^  the  1 
I C*  Jlf  A  chairman  for  1958.  A  specii  naien, 

^  committee,  headed  by  Elben  iCMA 

(Continued  from  page  13)  Baker  II,  Tacoma  (Wash.)  Clark 
■  News-Tribune,  has  worked  on  frihum 

(Iowa)  Register  and  Tribune,  recommendations  for  an  ^it.  jonvent 
chairman  of  ICMA’s  Youth  able  means  of  naming  a  “New^  Mr.: 


Fewer  Attacks 
The  past  year  has  seen  fewer 


traffic  congestion  on  delivery,  grift  of  $200,000  by  Roy  A. 


There  is  the  eroding  process  of  Roberts,  president  of  the  Kansas  held  this  Summer  at  State  Uni-  carrier  boys,  Louis  Tnipii, I  i- 


continuously  setting  up  earlier  City  Star  company. 


press  times  in  order  to  get  de-  The  gift  was  made  to  com 


livery,  thus  making  it  necessary  memorate  the  50th  anniversary  California  at  Los  Angeles 


versity  of  Iowa,  Syracuse  Uni-  Philadelphia  (Pa.)  Bulletin,jf  which 
versity  and  the  University  of  ported  as  chairman  of  ICMA'i  negotis 
California  at  Los  Angeles.  State  and  National  Regulations  Bureav 


for  papers  to  turn  more  to  fea-  of  the  university’s  class  of  1908,  ICMA,  aside  from  financing  Lommiuee. 


ture  and  entertainment,  particu-  of  which  Mr.  Roberts  was  a  the  original  research,  is  pro-  .  i  i  .  j  k^iiiw 

larly  in  the  afternoon,  and  carry  member.  viding  60  scholarships  (20  at  W 

less  spot  news  content.  The  Mr.  Roberts  suggested  that  each  university)  for  two-week  the  recommended  Model  to 

early  hours  of  the  morning  when  one  professorship  be  in  the  fields  workshop  sessions  for  high  Poosation  Act  ana  the 

traffic  arteries  are  clear  still  of  mathematics  and  science,  the  school  teachers  in  the  social  m m  ^ 

permit  the  large  metropolitan  other  in  the  humanities.  study  field.  When  the  courses  ^  n* 

newspapers  to  reach  out  over  “For  some  years  I  have  given  are  completed  a  coordinated  re-  ,  .P  r  Tniw  a  o*  »  RlCS 

a  broad  field.  scholarships,  especially  to  port  will  be  offered  to  other  ° ^  i  ^  r  Selli 

“I  believe  that  for  the  long  ?tar  employees,  so  teachers  for  help  in  using  news-  mlttee^confim 

null  th.  «nnnH  wnv  cir.  t^^^t  _  deserving  young  folks  papers  as  source  material  and 


Such  drastic  revisions  oil  secure 


larly  in  the  afternoon,  and  carry  member. 


permit  the  large  metropolitan  other  in  the  humanities.  study  field.  When  the  courses  ^  ’from  '  tlio  as 

newspapers  to  reach  out  over  “For  some  years  I  have  given  are  completed  a  coordinated  re-  ,  .P  r  tpiu  a  o*  t 

a  broad  field.  many  scholarships,  especially  to  port  will  be  offered  to  other  cnaiiroen  oi  tne  i'-'MA  Mate 

“I  believe  that  for  the  long  ?tar  employees,  so  teachers  for  help  in  using  news-  mlttee^confim 

pull,  the  sound  way  to  build  cir-  that  f  serving  young  folks  papers  as  source  materia  and  ^ct  ^ 

culation  is  to  get  out  a  better,  have  the  opportunity  of  in  the  study  of  social  sciences  SndersecrXy  of  lS 

more  attractive,  more  useful  ftaimng  a  college  education,”  in  the  classroom.  Undersecretary  of  Labor  Arthur 

or.o»,  ..  -,.1  Ao  "0  suid.  “But  as  I  rcad  the  signs 


the  classroom.  Undersecretery  of  Labor  Arthur 

,  _  .  ,  .  Larson  died  a-boming.  It  was 

Mr  Jefferson  reported  that  this  legislation  which  provided 


newspaper  and  to  have  it  de-  the  times  anrtrend  Tn  t^  editor  groZ  "sS  as  the  which  pmvided 

hvered  to  the  doorstep  with  critical  neriod  in  world  historv  for  the  acceptance  of  the  em- 

courteous  efficiency.  rtltriws^n'lerTf  SSr\^i““ro«rrde„“S  “f  “L.** 


Revenue  in  Supplements 


1  oeiieve  tnis  great  need  or  believe  high  school  students  distributor  includine 

scholarships  will  gradually  be  should  be  tauP'ht  to  think  for  inciuaing 

taken  over  either  bv  the  federal  „ A. newspaperboys,  for  compensa- 


taken  over  either  by  the  federal  themselves  He  said  the  reaction  ,7: 

“One  thing  is  here  to  stay,  government  or  bv  business  •f-l'  , fraction  purposes  which  rallied  the 

VacaT*ca  le  rara  /wiioe^-iraTt  oVaranf  +V10+  _ j_a_* _  •  _  w  w_  w  •  of  the  Pablum  Press  (com-  fnreea  of  indnstrv  and  nnb- 


There  is  no  question  about  that,  foundations  in  scholarship  prising  five  '^^hola^tic  or^s  industry  and  pnb- 

We  may  debate  whether  tele-  grants.  ?  1.®  A.r.TA.  .  A  A®  Hshers. 


We  may  debate  wbetner  tele¬ 
vision  has  watered  down  the  in¬ 
terest  in  comics  as  a  circula- 


periodicals)  had  been  violent. 


This  is  not  only  one  of  the  Three  sent  representatives  to 


The  committee  also  noted  that 
a  tax  on  newspaper  vending 


terest  in  comics  as  a  circula-  most  exciting  periods  of  history  Washineton  nrotestinc  to  NEA  ^  newspaper  venumg 

tion  pull.  But  the  Sunday  sup-  but  one  of  the  most  critical  and  that  thev  should  have  “eaual  and  their  operators 

plement  magazines  in  color  are  dangerous”  -7  ®  A  _  was  exempted  from  a  recent en- 


going  ahead  in  amazing  fashion  The  singling  out  of  exception-  offpL  ^  nut”uT) ''^"oooT  to  Virginia,  ruo- 

even  in  these  times  of  recession,  al  students  so  that  they  may  be  counteSct^ICMA’s  joint  efforts  Pennsylvania  and 

These  supplements  originally  trained  to  be  leaders  of  the  ^itl,  tr.  o-Lr,  I  hottl^  New  Jersey  obtained  exclusions 


time  and  space”  (including  an  tax  ia  Virginia.  Pnlh 


ox.gina  traineo  to  be  leaoers  01  tne  with  educators  to  gain  a  better  fo  "thVsalP  ofVewsnan^ 

appreciation  ot  the  use  of  news-  ^ ',ati„f wMclTrS^ 


tion  gimmick  or  pull.  The  news-  Roberts  ^Id.  papers  In  the  classroom.  NEA 

paper  turned  over  its  circulation  Mr.  Roberts  said,  “the  inspira-  ypifipipd  +hp  “Pphliim  Prpos”  Sunday  in  retail  stores, 

free,  suffered  an  advertising  di-  tional  mind,  the  outstanding,  ZposZn,  Mr.  JeSn  sited  ,  .  . 

version  to  get  something  for  its  creative  brain,  is  even  more  *  *  *  '  Investigations 


readers  that  would  pull  circula-  compellingly  necessary  in  this 


tion.  That  aspect  is  changing,  dangerous,  fast-moving  and  ex-  _ _ _ _ 

In  the  competition  for  the  na-  citing  new  era  than  are  the  The  response  and  enthusiasm  cji-culations,  said  the  number 

tional  advertising  dollar  the  basic  essentials  of  sheer  physi-  displayed  by  ICMA  members  demands'  on  the  Bureau  to 

Sunday  supplement  with  prac-  cal  facilities  and  a  sound,  capa-  made  the  1957  Newspaperboy  instigate  special  investigations 

tically  no  circulation  cost  can  ble  teaching  staff  when  we  think  Uay  observance  “one  of  the  ^iggn  in  recent  months.  The 


‘Boy  Day’  Gets  Big  Play 


-ABC  Investigations 
C.  B.  Hibbard,  assistant  chief 
auditor  of  the  Audit  Bureau  of 


undersell  the  average  magazine  to  the  future.” 
for  its  millions  of  readers  by  , 

a  wide  margin.  As  they  become 
more  profitable,  they  are  slowly  Bufldle  Elecletl 
but  surely  evoluting  from  a  cir-  4  ATVl?  Prfkfiidpnt 
culation  bid  to  a  new  field  of  rreSKient 

profit  by  capturing  advertising  Charles  D.  Buddie 
in  which  the  newspaper  can  McKinney  &  Son,  Ch 
share.”  been  elected  preside 


finest  in  all  his^y,  Dar  M.  number  of  requests  for  outside 
Sims,  Columbus  (Ohio)  Citizen,  investigations,  he  said,  may  be 
chairman  of  ICMA  s  News-  4.:„j  pmti- 


,  _  -  tied  in  directly  with  the  econ- 

Buildle  Elecletl  paperboy  Committee  reported,  ^mic  climate— “the  fierce  com- 

AANR  President  measurement  of  space  de-  petition  for  advertising  linage." 

rresuirni  voted  to  this  great  commemor-  however,  the  number 

Charles  D.  Buddie  of  J.  P.  ation  to  American  youth  re-  these  requests  which  are 
McKinney  &  Son,  Chicago,  has  veals  that  North  American  based  on  intangible  accusations 
been  elected  president  of  the  newspapers  printed  36,639  col-  ^^t  of  proportion  to 

American  Association  of  News-  umn  inches  of  material  lauding  those  which  are  finally  sub¬ 
paper  Representatives  succeed-  over  600,000  youngsters  who  ^^itted  to  a  investigation  com¬ 
ing  Peter  Benziger  of  Riddle-  deliver  newspapers  daily,”  said  ^ittee. 

Johns,  Inc.,  New  York.  Mr.  Sims.  jyij.  ‘  Hibbard  expressed  the 

Other  newly  elected  officers  “Ohio  was  first  of  all  the  xv„x  r,f  iIiarp  com- 


Press  Group  Admits 
Pravda  Reporter 


Johns,  Inc.,  New  York. 

Other  newly  elected  officers 


Mr.  Hibbard  expressed  the 
opinion  that  many  of  these  com- 


Mexico  City  are;  Herbert  R.  Meeker,  Sco-  states  and  provinces  with  5,525  piaj^ts  are  an  attempt  to  use 
The  Association  of  Foreign  laro.  Meeker  &  Scott,  New  York,  inches  of  publicity,”  he  stated,  negative  selling  tool 


Correspondents  in  Mexico  has  vicepresident;  and  Thomas  A.  “Illinois  was  second  with  3,418  instead  of  a  positive  selling 
voted  active  memtership  to  Binding,  Johnson,  Kent,  Gavin  inches.  Special  recognition  goes  advertising  linage. 


Pravda’s  representative,  Vasiliy  &  Sinding,  Chicago,  secretary,  to  the  far  Western  state  of 
Chichkov,  on  the  basis  that  all  Frank  H.  Carpenter,  Jann  &  Washington  with  3,305  inches.” 
his  income  is  derived  from  his  Kelly,  Inc.,  Chicago,  was  re-  Raymond  Houk,  Indianapolis 
work  as  a  reporter.  elected  treasurer.  (Ind.)  Star  and  News,  has  been 


Raymond  Houk,  Indianapolis 
(Ind.)  Star  and  News,  has  been 


533  Fleets  In  Safe  Driving 
An  all-time  high  of  533  news- 
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WESTERN  NEW  YORK  S  GREAT  NEWSPAPER 


paper  truck  fleets  are  entered 
in  the  1958  Safe  Driving  Cam¬ 
paign,  jointly  sponsored  by 
ICMA  and  ANPA,  Chairman 
Clark  Farber,  Tampa  (Fla.) 

Tribune,  reported  at  the  ICMA 
convention. 

Mr.  Farber  said  the  number 
of  accidents  per  100,000  miles 
was  1.83,  which  compares  with  Omaha,  Neb.  of  the  pressmen' 

1.86  for  1956.  Total  distance  The  Omaha  World-Herald  is  strike  June  18. 

traveled  by  truck  fleets  in  1957  opposing  a  proposed  City  Coun-  forfeited  union 
was  175,743,758  miles.  cil  ordinance  levying  a  |10  an-  stay  on  the  job. 

“We  are  working  slowly  but  nual  fee  on  newspaper  vending 
surely  toward  our  goal  of  1.75  machines. 

accidents  per  100,000  miles,  at  /  ■ _ 

which  time  we  intend  to  reopen  representing 
negotiations  with  the  National  said  the  machines  are 
Bureau  of  Casuality  Under-  t  ^ 

writers  with  the  objective  to  anything  else  and  there 
secure  a  C’ 


13  Medill  School 
Scholars  Are  Named 

Chicago 

Eight  boys  and  five  girls 
have  been  selected  to  enter 
Medill  School  of  Journalism  at 
Northwestern  University  in  the 
Fall  on  Robert  R.  McCormick 
Scholarships. 

The  students  were  chosen 
from  among  170  nominations 
made  by  piembers  of  the  Inland 
Daily  Press  Association  which 
sponsors  the  scholarship  pro¬ 
gram.  The  McCormick  Charit- 
tionship  between  the  company  able  Trust  made  a  gift  of  $30,- 
and  the  pressmen’s  union  that  000  annually  for  10  years  to 
had  extended  for  60  years,  the  finance  the  program, 
management  said.  The  main  Depending  on  circumstances, 
contention  was  the  company’s  Dean  I.  W.  Cole  said,  the 
proposal  for  reduced  manning.  scholarships  may  provide  a  stu- 
The  company  offered  a  wage  dent  with  as  much  as  $5,000  for 
increase  of  $5  a  week,  bringing  five  years  of  study  to  obtain 
the  37%  hour  day  scale  to  the  Master  of  Science  in  Jour- 
$114.75.  nalism  degree. 


Daily  Fights 
City  Vending 
Machine  Fee 


Other  union  craftsmen  crossed 
the  pressmen’s  picket  lines.  The 
Attorney  Barton  H.  Kuhns,  gtrike  ended  a  contractual  rela- 
j  the  newspaper, 
more  a 

convenience  to  the  public  than 

_ _ _ 1  .l.—  j  is  no 

Class  4  rating  for  serious  monetary  concern  for 
bodily  injury  and  property  the  city  or  for  the  World- 
damage  premiums  in  cities  of  Herald. 

less  than  100,000  population,”  if  the  overhead  becomes  pro- 
Mr.  Farber  stated.  hibitive,  papers  can  be  sold  by 

•  other  means,  he  told  the  Council. 

Dies  3  Days  After  “There  is  no  justification  for 

SelUng  Half-Interest  licensing  the  ^le  of  news- 
®  papers,”  Mr.  Kuhns  said. 

Little  Rock,  Ark.  Councilman  James  Dworak, 

John  Pruniski,  66,  publisher  who  introduced  the  ordinance, 
of  the  North  Little  Rock  Times,  said,  “I  am  amazed  that  Mr. 
died  June  15  after  a  heart  at-  Kuhns  is  present  here  today 
tack  at  his  home.  Mr.  Pruniski  asking  for  class  legislation.” 
had  announced  June  12  the  sale  Councilman  Harry  Trustin 
of  a  half-interest  in  the  twice-  disagreed  and  said  newspaper 
a-week  Times  to  Robert  S.  Me-  street  sales  are  a  “distinct 
Cord,  Sunday  Magazine  editor  service  to  the  public.” 
of  the  Arkansas  Democrat.  ^ 

Mr.  Pruniski  began  work  as  a 
p™ter  for  the  Argenta  (Ark.)  Carriers  Can  Earn 
ittfiBs  sitcr  Ic&vin^  ni?n  scnool*  ^ci  y>*ii 

Mr.  McCord  is  president  of  Discount  on  Bills 
the  Pulaski  Publishing  Com-  Elkhart,  Ind. 

pany,  which  will  operate  the  When  the  Elkhart  Truth 
Times  effective  July  1.  John  raised  its  home-delivered  price 
Pruniski  Jr.  is  vicepresident  to  35c  recently.  Circulation 
ind  treasurer,  and  Mr.  Me-  Manager  Carl  W.  Reiner  put 
Cord’s  father,  M.  S.  McCord,  into  effect  a  5%  cash  discount 
a  North  Little  Rock  theater  ex-  for  prompt  payment  of  carriers’ 
eentive  is  secretary.  bills. 


fBuFFAU)'^ 
Evening^ 
L  News  j 


FIRST' 
AGAIN 
^  IN  J 


usions 
I  from 


IN  1957,  as  in  previous  years  almost  continuously 
for  o  quarter  of  o  century,  THE  BUFFALO  EVENING 
NEWS,  o  six  day  newspaper,  stood  in  first  place  no- 
tionolly  in  automotive  odvertising  lineage  . . .  above 
oil  doily  newspapers.  (Source:  Medio  Records,  Inc.) 
IN  1957,  Buffalo  and  Erie  County  automobile  deal¬ 
ers  enjoyed  their  second  best  new  cor  soles  year  in 
history. 

IN  1957,  notional  automotive  manufacturers  ond 
local  dealers  recognized  the  excellence  of  the  Buffalo 
Evening  News  os  o  contributing  factor  in  this  healthy 
soles  picture  by  using  more  lineage  in  the  News  than 
any  other  year  in  history  but  one. 


chief 
!au  of 
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au  to 
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econ- 
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SELL  THE  NEWS  READERS  AND  YOU 
SELL  THE  WHOLE  BUFFALO  MARKET 
OF  OVER  1,600,000  PEOPLE 

Buffalo  Evening  News 

KELIY-SMITH  CO. — National  Representatives 


PLANNING  AHEAD — J.  M.  Stenbucic,  general  circulation  director, 
talks  with  Harold  S.  Kern,  general  manager  of  the  Hearst  Newspapers, 
prior  to  the  Third  Annual  Conference  of  Hearst  Circulators  in  Detroit. 
Plans  for  merchandising  the  new  Hearst  Headline  Service  topped  the 
agenda  of  last  week's  meeting. 
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E&P  Cites 


Ray  Gilliland 
For  ‘Buildup’ 


Kansas  City,  Mo. 

Ray  Gilliland,  circulation  di¬ 
rector  of  Lancaster  (Pa.)  News¬ 
papers,  was  awarded  the  Editor 
&  Publisher-ICMA  trophy  for 
his  chairmanship  during  the 
past  two  years  of  “Operation 
Build-Up,”  a  sales  training  pro¬ 
gram  for  newspaper  circulation 
personnel. 

The  aw'ard  to  Mr.  Gilliland 
was  presented  at  the  annual 
ICMA  banquet  by  James  R. 
Darke,  Providence  (R.  I.)  Jour¬ 
nal-Bulletin,  chairman  of  the 
ICMA  Awards  Committee.  Prior 
to  serving  as  chairman  of  the 
Operation  Build-Up  program, 
Mr.  Gilliland  w^as  chainnan  of 
the  Ways  and  Means  Committee. 


Ohio  Graduate 


graduate  of  Ohio  University, 
tumed  to  circulation  work  after 
serving  as  an  Army  officer  in 
World  War  II.  His  first  job  was 
as  circulation  manager  of  the 
Muskogee  (Okla.)  Phoenix  & 
Times  Democrat.  Later  he 
worked  on  the  ICMA  Bulletin 
and  then  signed  with  the  Lan¬ 
caster  Newspapers.  He  is  a 
native  of  Pennsylvania. 

Charles  W.  Staab,  Cincinnati 
(Ohio)  Enquirer  business  man¬ 
ager  and  a  past  president  of 
ICMA,  and  E.  P.  Schwartz, 
former  circulation  manager  of 
the  Des  Moines  (Iowa)  Regis¬ 
ter  and  Tribune,  now  retired, 
and  an  ICMA  past  president, 
were  given  honorary  life  mem¬ 
berships  in  ICMA. 


Honorarj-  Memberships 


Censorship 
Cuts  Sales 
And  Subsidy  n 


OPERATION  BUILDUP  exhibit 
left,  Spokane  Spokesman-Review, 
of  Lancaster 


is  proudly  shown  to  Eldon  C.  Clark, 
by  the  project  chairman,  Ray  Gilliland, 
(Pa.)  Newspapers. 


Photogs  Vow 
Harder  Fight 
On  Canon  35 


Elected  to  honorary  member¬ 
ship  were  Horace  Pow'ell,  At¬ 
lanta  (Ga.)  Journal-Constitu¬ 
tion;  Joe  Horner,  Green  Bay 
(Wis.)  Press-Gazette;  Paul 
Burgdorf,  Philadelphia  (Pa.) 
Inquirer;  Paul  Kienzle,  Spring- 
field  (Ill.)  State  Journal  and 
Register;  Harold  Blackford, 
Plainfield  (N.  J.)  Courier- 

News;  Byron  C.  Vedder,  Cham- 
paign-Urbana  (Ill.)  Courier; 
Harold  Shugard,  St.  Paul 
(Minn.)  Dispatch-Pioneer 
Press;  I.  M.  Omer,  New  Or¬ 
leans  (La.)  Item;  Russell  Stok- 
ley,  Elyria  (Ohio)  Chronicle- 
Telegram;  A.  F.  Peterson,  Salt 
Lake  City  (Utah)  Tribune; 
Oliver  King,  Phoenix  (Ariz.) 
Reptiblic;  James  T.  Scott,  Phila¬ 
delphia  (Pa.)  News,  and  Joe 
Bunting,  Bloomington  (Ill.) 
Pantagraph. 


Minneapolis 

It  was  lawyer  versus  photog¬ 
rapher  in  an  informal  bout 
sponsored  by  the  National  Press 
Photographers  Association  at  its 
13th  annual  convention  here  this 
week. 

The  issue,  of  course,  was 
Canon  35.  The  NPPA  executive 
committee,  headed  by  Arthur 
L.  Witman,  retiring  association 
president,  took  on  members  of 
the  Minnesota  State  Bar  Asso¬ 
ciation,  and  these  were  the 
blows  struck  by  either  side: 

The  committee’s  conclusion: 
the  fight  to  win  national  accept¬ 
ance  of  courtroom  photography, 
started  1014  years  ago,  would 
have  to  go  on  stronger. 

Joseph  Costa,  NPPA  chair¬ 
man  of  the  board:  enlightened, 
educated  cameramen  who  use 
modern  equipment  can  operate 
as  unobtrusively  as  a  reporter. 

That’s  not  quite  so,  the  law¬ 
yers  countered.  Some  of  them 
pointed  out  courtroom  photog¬ 
raphy  was  still  distracting. 

Fui-thermore,  they  said,  most 
witnesses  come  into  the  courts 
against  their  will  and  are  self- 
conscious,  belligerent  or  what 
have  you  when  photographers 
try  to  take  their  pictures. 

Not  only  that,  but  publicized 
pictures  of  witnesses  often  are 


a  deterrent  to  smooth  court 
functioning,  the  lawyers  in¬ 
sisted,  adding  that  the  courts 
should  not  hold  side  shows  or 
be  places  of  entertainment. 

When  all’s  said  and  done, 
they  admitted,  there  is  a  great 
deal  to  be  learned  by  both  sides 
concerning  courtroom  photog¬ 
raphy. 

It  was  announced  that  the 
association  has  retained  C.  H. 
Morris,  a  Wichita,  Kans.,  law¬ 
yer,  in  its  fight  against  Canon 
35. 


Regan  To  Retire; 
Moloney  Jr.  Named 


Effective  July  1,  C.  A.  Regan 
will  retire  as  general  manager 
of  Moloney,  Regan  &  Schmitt 
after  56  years  of  service.  He 
will  be  succeeded  as  general 
manager  by  Herbert  W.  Molo¬ 
ney  Jr. 

Mr.  Regan  began  his  career 
in  1902  when  he  joined  MR&S’ 
predecessor  company,  Paul  Block 
&  Associates. 


Kennedy  Resigns 
From  Publishing  Co. 


Havana 

Censorship  has  cut  deeply 
into  the  circulation  of  Cuban 
newspapers.  With  most  of  tht 
country’s  most  interesting  news 
kept  out  of  the  papers,  people 
are  buying  fewer  papers. 

Censorship  has  been  imposed 
twice  between  1952  and  19M 
by  the  government  of  Fulgencio 
Batista.  But  since  the  revolt 
against  Batista  began  in  No¬ 
vember  of  1956,  the  Cuban  press 
has  had  to  endure  censorship 
most  of  the  time  since  then. 
There  have  been  only  brief  peri¬ 
ods  of  non-censorship  durinp 
the  past  year  and  a  half. 

The  censorship  is  aimed  pri¬ 
marily  at  keeping  news  of  rebel 
activities  from  being  published. 

Accurate  circulation  figures 
are  not  available,  but  best  esti¬ 
mates  are  that  the  average  cir¬ 
culation  of  the  Havana  dailies 
has  dropped  259^'.  Papers  tbt 
sold  some  30,000  copies  daily 
are  now  down  to  about  20,000 
to  24,000. 

People  read  the  papers  for  in¬ 
ternational  news  and  for  fea¬ 
tures.  Even  international  news 
is  occasionally  censored,  when 
by  implication  it  is  embarrass¬ 
ing  to  the  government. 

Despite  the  censorship,  news 
does  circulate.  American  news¬ 
papers  are  not  censored,  and 
four  New  York  and  Miami  news¬ 
papers  are  flown  in  daily.  AH 
copies  are  quickly  sold  out. 
(Censorship  is  applied,  however, 
to  U.S.  papers  which  are  pub¬ 
lished  in  Spanish.) 


Mr.  Moloney  Jr.  joined  the 
newspaper  representative  fii-m 
in  1950. 


Columbus,  Neb. 

Robert  F.  Kennedy,  president 
of  the  Telegram  Company  and 
business  and  advertising  mana¬ 
ger  of  the  Columbus  Daily  Tele¬ 
gram,  sold  his  stock  to  the  firm 
and  has  resigned  his  posts,  the 
company  announced. 


Government  Aid  Reduced 


EDITOR  ac  P 


The  cables  sent  by  foreign  | 
correspondents  are  censored,  but 
long-distance  phone  calls  are 
not.  ,  I 

There  are  17  dailies  published 
in  Havana.  This  stiff  competi¬ 
tion  provides  a  financial  hew- 
ache,  which  is  helped  only  be¬ 
cause  Cuban  governments  have . 
made  it  a  habit  to  subsidize  the 
papers.  The  amounts  the  paper? 
get  depend  on  such  matters  a? 
their  circulations  and  how  fa¬ 
vorable  they  are  to  the  govern¬ 
ment. 

In  addition,  reporters  assigned 
to  particular  government  agen¬ 
cies  usually  draw  a  salary  from 
these  agencies,  in  addition  to 
their  pay  from  the  papcrt , 

For  the  past  few  months,  the 
government  has  suspended  pay¬ 
ments  to  the  papers  (althoug  ; 
not  to  newsmen). 
UBLISHER  for  June  21, 
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more  INS  Shoemaker  Joins 
Personnel  Herald 

Ktay  in  UPI 


Additional  assignments  of  In- 
rnational  News  Service  per- 
mnel  in  the  United  Press 
International  news  operations 
Here  announced  this  week.  They 
ndude: 

Washington — Alvin  Spivak, 
inmer  INS  White  House  cor¬ 
espondent;  Joseph  U.  Hinshaw, 
rmer  INS  Latin  American 
specialist;  William  Umstead, 
Samuel  R.  Fogg,  William 
Zimmerman,  Thomas  A.  Ross. 

New  York — Irwin  Safchik, 
former  INS  feature  writer,  to 
the  features  department. 

Denver — David  Oestreicher. 
Dallas — Shelby  Scates. 

Hartford — J.  Russell  Boner. 
Los  Angeles — Joseph  A.  St. 
.tmant,  Ronald  De  Brow. 

Atlanta  —  Harry  Stathos, 
Leslie  H.  Whitten. 

Indianapolis  —  Hortense 
Myers. 

Springfield,  Ill. — Chris  Vla- 
hoplus. 

Milwaukee — Barney  Seibert. 

fDes  Moines  —  George  B. 
Brown. 

Detroit — Gerald  Chiapetta. 

•  Also,  Howard  H.  Babcock, 
former  INS  Cleveland  bureau 
manager,  was  appointed  to  the 
same  position  for  UPI. 

In  New  York,  John  Nagel 
joined  UPI  Special  Services  as 
sales  manager.  He  was  formerly 
director  of  the  INS  Special 
Service  Division. 
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J'Scholarship 

University  Park,  Pa. 

A  journalism  scholarship  has 
i)een  established  at  the  Penn¬ 
sylvania  State  University  by 
the  Lebanon  Daily  News  to  be 
awarded  annually  to  a  resident 
of  Lebanon  county  for  study  in 
the  School  of  Journalism. 

Eugene  Goodwin,  director  of 
the  school,  said  the  scholarship 
Itas  been  set  at  $.500  a  year  for 
four  years. 


Linage  Correction 

Misplacing  of  a  footnote  line 
m  the  April  linage  report  ( E&P, 
^tine  7,  page  54)  resulted  in 
omiMion  of  figures  for  the 
l^tdtanapolis  Sunday  Times  and 
created  an  unfortunate  impres- 
^  that  the  Sunday  edition  had 
suspended.  This  is  defin- 
■tely  not  so.  The  Sunday  Times 
Wres  were  (1958)  315,195  and 
(1957  )  333,471. 

editor  ac  PUBLISHER 


Miami,  Fla. 

Appointment  of  Don  Shoe¬ 
maker  as  editor  of  the  editorial 
page  of  the  Miami  Herald,  ef¬ 
fective  Aug.  1,  was  announced 
this  week  by  Executive  Editor 
Lee  Hills. 

Mr.  Shoemaker,  a  former  edi¬ 
tor  of  the  Asheville  (N.  C.) 
Citizen,  has  resigned  as  execu¬ 
tive  director  of  the  Southern 
Education  Reporting  Service  to 
accept  the  newly-created  posi¬ 
tion  on  the  Herald,  a  Knight 
newspaper. 

Mr.  Hills  said  Mr.  Shoemaker 
will  team  up  with  Associate 
Editor  John  D.  Pennekamp  in 
the  conduct  of  the  editorial  page 
and  the  formulation  of  day-to- 
day  editorial  policy.  Mr.  Penne¬ 
kamp  will  devote  more  atten¬ 
tion  to  policy  matters. 

The  move  is  part  of  a  re¬ 
organization  growing  out  of  the 
retirement  of  Arthur  Griffith, 
chief  editorial  writer. 

Mr.  Shoemaker  began  his 
newspaper  career  in  Greensboro, 
N.  C.,  as  reporter  and  telegraph 
editor  of  the  Greensboro  Record 
after  graduation  from  the  Uni¬ 
versity  of  North  Carolina. 


Former  INS  Staffers 
Offer  News  Service 

Washington 

News  Associates,  Inc.,  an  or¬ 
ganization  made  up  of  former 
Washington  staffers  of  Interna¬ 
tional  News  Service,  has  been 
set  up  to  provide  specialized  cov¬ 
erage  for  a  limited  number  of 
daily  newspapers. 

Personnel  of  NAI  include 
Herbert  Gordon,  who  was  Far 
Eastern  editor  and  foreign  af¬ 
fairs  reporter  for  INS;  Harley 
Murray,  reporter  and  deskman 
with  seven  years’  experience  in 
Washington,  and  Donald  E. 
Bowers,  who  directed  the  over¬ 
night  desk. 

The  office  of  NAI  is  at  1147 
National  Press  Bldg. 


Aide  to  Harriman 

Albany,  N.  Y. 

James  Loeb  Jr.,  co-publisher 
with  Roger  Tubby  of  the  Adi¬ 
rondack  Daily  Enterprise  at 
Saranac  Lake,  N.  Y.,  has  been 
named  a  special  assistant  to 
Gov.  Averell  Harriman.  He  will 
take  over  some  duties  of 
Jonathan  B.  Bingham,  secretary 
to  Mr.  Harriman,  who  is  cam¬ 
paigning  for  a  seat  in  the  State 
Senate.  Mr.  Loeb  will  be  paid 
at  the  rate  of  $16,000  a  year. 

for  June  21,  1958 


Mail  your 

COLOR 

CONTEST 

entries  now! 


&  PUBLISHER 

ROP  COLOR 

AWARDS 
Competition 

12  CLASSIFICATIONS,  with  awards  for  the 
outstanding  printed  reproduction  of  an 
ROP  newspaper  color  advertisement,  for 
newspapers  under  100,000  circulation, 
100,000-250,000  circulation,  and  over 
250,000.  Separate  awards  for  food  sub¬ 
jects  and  general  subjects,  one  color 
and  black  and  three  colors  and  black  in 
each  circulation  group. 

WHAT  TO  ENTER:  Submit  printed  reproduc¬ 
tion  of  a  color  advertisement,  national 
or  general  advertising.  The  ad  must 
have  been  published  between  June  1, 

1957  and  May  31,  1958.  Identify  and 
label  as  to  circulation,  number  of  colors, 
and  attach  official  entry  label.  Mount 
with  scotch  tape  on  18"  x  24"  white 
mounting  board,  and  submit  with  $5 
entry  fee  (good  for  up  to  12  entries 
per  newspaper).  See  complete  rules. 

SEND  FOR  ENTRY  BLANK  NOW! 

CempUt*  rales  aad  aatry  bleaks  era  available 
from  ROP  Color  Ceofereace,  Room  403,  141  East 
44H  Street,  New  York  17,  N.  Y.,  or  from  EDITOR 
A  PUILISHER,  147S  Eroadway,  New  York  3«,  N.  Y. 

DEADLINE  FOR  ENTRIES 

JULY  1,  1958 
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SARNOFF  REPORTS: 


Press -TV  ‘Conflict’ 
Linked  to  Ad  Dollar 


print  hostility.  Television  was  ^  4-  Cl-  1 

growing  so  enormously,  the  L>lOUr£int  OtOCK  ^ 
sponsor  demand  for  time  so  |3  ^ 

great,  the  growth  of  audience  l  "pk  1  j  [Ar 

so  rapid,  that  most  executives  IS  r  UrCJlfilSCCl 
did  not  allow  their  sense  of  well-  ^ 

being  to  be  ruffled.  "Tk  Wi  i 

By  Lompany  ou 


A  Common  Problem 


Syracuse,  N.  Y.  surer  avenue  to  page  one  for  a  ‘  changed  as  the 


Hartford,  Com.  I 
A  substantial  interest  in  tiiel 


Robert  W.  Sarnoff,  president  reporter  than  a  trunk  murder,  economy  has  changed.  A  subst^tial  interest  in  tte  ® 

of  the  National  Broadcasting  “To  illustrate  on  Sundav  “The  impact  of  a  recession  Hartford  Courant  held  by  the 
Company,  dedicated  WSYR's  June  1,  the  Yorfc  Tttjj  has  specific  and  different  reaU- 

new  radio-TV  Center  here  June  carried  a  front-page  article  ties  for  television.  Unlike  the  r^rie 

17  with  some  caustic  remarks  about  the  Justice  Department's  P^mt  media,  who  reduce  their  ford  Courant  Company  It  ^ 

al^ut  newspapers’  treatment  of  insistence  that  the  FCC  elimi-  number  of  pages  when  adver-  J®  “"fj 

uate  three  basic  elements  of  net-  dwindles,  television  must  become  P^^t  of  ^he  Voting  Tr^  The 


WSYR  stations  are  affiliated  working  for  antitrust  reasons,  continue  to  program  its  time  which  operates  the  momm?  ^ttlei 

with  the  Newhouse  newspapers  Apart  from  the  fact  that  the  ^p^fored  un*^^^  The  block  of  stock  has  been  I  mo< 

the  Syracuse  Post  and  Justice  Department  had  ex-  s^uently,  the  swtog  between  widely  sought,  with  spirited  age 

Hera/d  Jounrnt.  S.  I.  Newhouse  pressed  itse  f  on  these  network  p^t  and  loL  il  fir  SaTer  bidding.  Among  those  mentioned  Set 

and  Donald  Newhouse  were  on  operations  two  years  ago,  the  the  risks  far  higher  A  as  being  interested  in  pur-  Mer 

hand  for  the  ceremonies.  point  the  broadcaster  questioned  handful  of  prime  evening  time  chasing  it  was  former  Senator  ers  f 

Envisioning  national  adver-  was  the  play  given  the  story,  periods  left  uTsp^^sor^^  William  Benton  and  Samuel  1.  ”gar 

tising  expenditures  of  $13  bil-  It  was  the  lead  domestic  news  franstorm  the  fi™^o^^  Newhouse  of  the  Newhouse  X 

hon  by  1962,  Mr.  Sarnoff  said  story.  Only  the  agony  of  France  /  ui  i  -  i  o-mnn  ^  . 

television  will  get  half  of  the  overshadowed  it.  Not  even  the  s  ledger  from  black  ink  P  P  g  P-  tionei 

$2  billion  increase  over  1957  staggering  fatalities  of  Memor-  8,150  Shares  “  “ 

expenditures  and  “we  think  ial  Day  could  equal  it.  “However,  the  broadcaster  ,  i.  u  4.  ^ 

Ti6'wspap6rs  End  niE^Ezincs  will  considers  himself  no  dilferent  John  R.  Reitemeyer,  prssi*  expls 

increase  their  volume,  too.”  He  Criticism  from  the  magazine  or  news-  dent,  made  this  announcement:  daus 

recommended  that  all  media  get  “The  second  newsnanev  sec  P^P®’’  attempting  to  sell  his  “The  Hartford  Courant  Com-  news 

busy  and  implement  the  formula  tion  under  question  is  tLvision  hesitancy  to  tl 

of  hard-sell.  show  criticism.  The  broadcaster  of  advertisers  to  make  major  of  Hartford  Courant  publ, 

Mr.  Sarnoff  paid  his  respects  savs  he  understands  the  nannine-  commitments  in  view  of  uncer-  stock  held  by  the  Estate  ol  mate 

to  E.  R.  (Curly)  Vadeboncoeur,  of  an  individual  Western  or  economic  conditions  is  a  »PP; 

veteran  new'spaperman  W’ho  now  Q„i~  show  The  movies  and  the  common  problem.  tiusts.  these  slwes  represent  dud< 

heads  the  Newhouse  broadcast  theater  get  that  too.  But  why,  this  point  Mr.  Sarnoff  ad-  approximately  23%  of  tne  cur-  tjjjj 

operations  here,  then  turned  to  he  asks,  must  that  panning  be  vocated  that  broadcasters  make  ’’^vincenVT  Arfono  New  York 

an  examination  of  the  relation-  coupled  with  a  characterization  use  of  their  own  medium  to  get  ^ 

ships  between  television  and  of  the  entire  television  service  their  story  to  the  public.  newspaper  broker,  servea  m  ^  ^ 

newsnaners  j  j  j  j  -ll  nr  *  -  consultant  to  the  company  m 

newspapers.  as  degraded  and  with  the  incor-  “In  any  controversy,  griev-  transaction,  Mr.  Reitemeyer 

Industry  Concerned  rect  claim  that  we  are  losing  aiKes,  real  or  fancied,  are  not  decVmed  to  disclose  the 

millions  of  disenchanted  exclusive  ’  he  continued.  ‘If  valuation  of  the  shares. 

Metiv  hroadnastprs.  hp.  said,  vipwprs?  Wnv  Tniicf  fho  mnvpn  fn  drv  sri-  nPwsnnTiPrs  ' 


expenditures  and  “we  think  ial  Day  could  equal  it 
newspapers  and  magazines  will 

increase  their  volume,  too.”  He  Criticism 

recommended  that  all  media  get  “The  second  newsn' 


busy  End  implement  the  formulE  tion  under  question  is  television 

of  hErd*Sell*  cVinur  /»'rifir»ieYvk  T^Vio  K-**rtQ/1/kQcf£kk» 


Many  broadcasters,  he  said,  viewers?  Why  must  the  fact  moved  to  do  so,  newspapers 
are  privately  expressing  concern  that  the  TV  channels  carried  could  point  out  that  they  give  Sales  Trustees 

as  to  whether  some  American  this  past  season  the  greatest  enormous  coverage  to  television  c  fu  h  r+f  d 

newspapers,  “under  the  stress  number  of  informational,  cul-  programs  through  log  listings.  Directors  of  the  Hartior 
of  intensified  competition  for  tural  and  educational  special  through  feature  stories  and  Courant  Compai^  f^^\nist 
the  advertising  dollar,  are  not  programs  in  television’s  history  interviews,  through  pictures  of  r  r. 


Directors  of  the  Hartford 


There  are  35,000  shares  of  Ckiur- 
ant  stock  outstanding. 

Mrs.  Conland  was  the  widow 
of  Henry  A.  Conland,  latf 


taking  calculated  aim  on  tele-  be  submerged  in  the  backwash  stars.  mere  are  snares  oi  .j 

vision  in  terms  of  its  effective-  of  things  wrong?  stock  outstonding. 

ness  as  a  communications  in-  .  .  Gadfly  Role  Mrs.  Conland  was  the  widow 

oFi’iiiYipTiF  jinH  EQ  ji  qjiIpq  Busiiicss  section  <<XT  •  A*  Henry  ConlETidj  1®  o«/' 

suument  ana  as  a  saies  rooi.  “Newspapers  can  say  justi-  .r  the  roiirant.  Their 

With  a  prefatory  remark  that  “The  third  newspaper  section  fiably  that  television  in  all  Henry  is  a  vicepresident 

he  was  “stepping  across  the  under  the  broadcaster’s  ques-  aspects  is  big  news,  and  that  co^’any 

bodies  of  my  public  relations  tioning  gaze  is  the  business  includes  its  relationships  with  ^  ®o 

staff,”  to  be  a  roving  reporter,  section,  and  particularly  the  ad-  government  as  well  as  its  pro-  • 

Mr.  Sarnoff  gave  this  bill  of  vertising  news  columns.  Here  grams.  They  can  assert  with  ] 

particulars:  he  reads  that  television  costs  further  j'ustification  that  many  Schmidt  and  Newell 

o  .  SI’S  soaring,  that  advertisers  programs  are  routine  and  undis-  w  rwr  c. 

Mam  >iew8  Section  switching  from  television  tinguished  entertainment  and  LjeRYe  limesotar 

“The  broadcaster  is  question-  to  the  print  media  who  contend  that  there  is  room  for  improve-  Cincinkat:  ca 

ing  some  newspaper  coverage  of  they  are  more  efficient,  more  ment  in  the  quality  of  our  serv-  William  M.  Schmidt,  adver- 

television  in  terms  of  three  sec-  economical  buys.  Why  should  ice.  I  agree,  and  I  also  feel  tising  director,  and  George 

tions  of  the  paper.  One  is  the  the  annual  meeting  of  news-  newspapers  serve  a  valuable  Newell,  personnel  manager  and 

main  news  section  which  carries  paper  advertising  executives  be  gadfly  role  in  constantly  re-  purchasing  agent,  have  left  the 

reports  of  alleged  improper  con-  covered  like  a  summit  confer-  minding  us  of  it.  Times-Star,  qt 

duct  in  Washington.  The  broad-  ence?  Why  should  one  maj'or  “Finally,  newspapers  can  well  Mr.  Schmidt,  former  adver-  jj 
caster  says  he  does  not  object  paper,  taken  at  random,  give  ask :  why,  since  many  of  us  own  tising  manager  of  the  Syroctue 

in  the  slightest  to  Washin^n  more  than  1500  agate  lines  to  television  stations,  extremely  (N.  Y.)  Post-Standard,  came 

investigations  of  any  aspect  of  the  last  Newspaper  Advertising  profitable  stations,  would  we  here  three  years  ago.  Mr. 

broadcasting  or  government  ad-  Executives  Convention,  yet  not  spite  our  corporate  face  by  Newell  was  with  the  Times-Star  I  ^ 

ministration — for  such  is  the  one  agate  line  to  the  annual  TV  cutting  off  our  broadcast  nose?  35  years.  .  *  „ 

essence  of  the  democratic  proc-  Bureau  of  Advertising  Conven-  “The  newspapers  of  America,  Nixson  Denton  announced  his  ^ 

esses  by  which  he  lives.  But  he  tion?  I  am  sure,  can — and  if  the  wish  retirement  this  week.  He  h^  ^ 

has  begun  to  ask  whether  any  “Over  the  past  10  years,  most  moves  them,  will — ^build  a  good  been  with  the  Times-Star  35  ^ 

leaked  story  from  Washington  broadcasters  say  they  have  case  for  their  approach  to  tele-  years  as  sports  editor,  column-  ^ 

concerning  television  is  not  a  tended  to  ignore  or  shrug  off  vision.”  ist  and  associate  editor.  ^ 
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PICKETING  OF  PRESS  AT  ISSUE 


Readers,  Advertisers 
Support  Struck  Papers 
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Philaotlphia-Camden 
The  20th  day  of  the  truck 
drivers’ strike  (June  20)  against 
the  Philadelphia  Bulletin,  Phila¬ 
delphia  Inquirer  and  Camden 
Courier-Post  saw  no  prospect  of 
an  agreement. 

The  principal  issue  blocking  a 
settlement  is  the  demand  of  the 
Teamsters  Union,  Local  628,  for 
a  modification  of  a  work  stop¬ 
page  clause.  Insertion  of  a 
picket  line  provision,  the  pub¬ 
lishers  say,  would  exempt  driv¬ 
ers  from  reporting  for  work, 
regardless  of  their  contractual 
obligations,  if  a  teamster-sanc¬ 
tioned  picket  line  were  set  up 
at  any  of  the  three  newspapers. 

A  statement  by  the  Bulletin 
explained:  “The  picket  line 
clause  could  shut  down  the 
newspapers  on  issues  not  related 
to  the  contract,  including  the 
publication  of  news  or  editorial 
material.  No  clause  of  this  kind 
appears  or  ever  has  been  in¬ 
cluded  in  the  newspapers’  con¬ 
tracts.’’ 

Ads  Return 

As  a  demonstration  of  their 
adherence  to  a  policy  of  continu¬ 
ing  informational  service  to  the 
public,  the  three  dailies  have 
chosen  to  publish  skeletonized 
editions  and  offer  them  for  sale 
at  the  places  of  publication 
rather  than  shut  down  the 
plants  until  the  dispute  with  the 
drivers  is  resolved. 

The  public’s  response  has  been 
equally  illustrative  of  its  reli¬ 
ance  on  new’spapers  for  news 
and  advertising.  A  considerable 
volume  of  advertising  was  car¬ 
ried  in  the  Bulletin  this  week, 
oostly  from  local  stores,  and 
<iaily  editions  ran  to  52  pages. 

National  linage  reappeared  in 
fbe  Camden  Courier-Post  which 
was  issuing  32-page  editions 
containing  a  good  volume  of  lo¬ 
cal  and  classified  as  well. 

Affected  by  a  strike  of  Guild 
members  in  the  editorial  and 


Inquirer  plant  picketed  by  team¬ 
sters  but  access  to  it  was  made 
difficult  by  a  street-bridge  re¬ 
pair  job. 

Five  employees  of  the  Cour¬ 
ier-Post  who  had  been  hawking 
papers  on  the  newspaper’s  plant 
grounds  and  parking  lots  re¬ 
ported  this  week  that  tires  on 
their  cars  had  been  slashed. 
Other  threats  were  reported  and 
a  teamster  union  official  ap¬ 
plied  to  state  authorities  to  en¬ 
force  an  old  statute  that  re¬ 
quires  vehicles  in  commercial 
use  to  bear  company  ownership 
labels.  This  was  intended  to 
curtail  the  distribution  of  papers 
by  private  automobiles. 

Up  to  35,000  individual  cus¬ 
tomers  were  counted  at  the 
Camden  plant  on  one  day  and 
sales  of  the  paper  were  reported 
to  be  “in  excess  of  half  the  nor¬ 
mal  circulation.’’  Many  buyers 
took  bundles  of  papers,  at  7c  a 
copy,  and  there  was  considerable 
demand  for  copies  around  town 
at  premium  prices. 

Guildsmen  Back  at  Jobs 

While  the  Philadelphia  Daily 
News,  a  tabloid  affiliated  with 
the  Inquirer,  has  not  been  affect¬ 
ed  by  the  strikes,  due  to  sepa¬ 
rate  agreement,  it  has  refrained 
from  increasing  its  press  run. 

Wilmington  (Del.)  News- 
Journal  officials  said  sales  were 
up  approximately  15,000  a  day 
above  normal  but  they  attribut¬ 
ed  some  of  this  increased  cir¬ 
culation  to  a  carrier  contest  and 
other  promotions. 

Inquirer  executives  said  about 
75  Guild  workers  had  returned 
to  their  jobs.  These  included 
about  a  score  in  the  editorial  de¬ 
partment.  The  management 
made  an  open  bid  to  more  of  the 
700  strikers  to  return  by  giving 
them  until  Thursday  (June  19) 
to  come  in  on  the  condition  that 
they  will  be  fully  protected  in 
any  settlement  with  the  Guild. 

The  Inquirer  letter  stated 
that  the  paper  “has  commenced 


Greater  Philadelphia,  which 
called  the  strike  at  the  expira¬ 
tion  of  the  old  contract,  an¬ 
nounced  that  a  unit  meeting  had 
voted  unanimously  to  have  coun¬ 
sel  draw  up  charges  of  unfair 
labor  practices  against  the  In¬ 
quirer.  “Coercion’’  of  Guilds¬ 
men  into  returning  to  work  un¬ 
der  conditions  rejected  by  the 
union  was  alleged. 

Refuses  Increase 

The  Guild  refused  to  accept 
an  increase  offered  by  manage¬ 
ment  as  being  less  than  half 
of  the  rise  in  the  cost  of  living. 
The  union  also  objected  to  freez¬ 
ing  the  wages  for  two  years 
because  of  the  upward  spiral  of 
prices  and  said:  “We’ve  accept¬ 
ed  inadequate  pay  before  this 
rather  than  strike.  But  this 
time  the  cup  ran  over.’’ 

The  Guild  contract  at  the  In¬ 
quirer  goes  back  about  20  years. 
William  J.  Farson,  executive 
vicepresident  of  the  American 
Newspaper  Guild,  was  one  of 
the  founders  of  the  Philadel- 
phia-Camden  unit  when  he  was 
an  advertising  salesman  for  the 
Inquirer. 

In  wage  negotiations  with  the 
drivers  the  newspapers  offered 
an  $8.50  raise  to  $103  a  week, 
day  scale.  Pensions  and  juris¬ 
dictional  clauses  also  were  in¬ 
volved. 


‘This  Week’  Study 
Unveils  ‘Retailia’ 

The  nation’s  635  sho’pping 
center  counties  have  been 
dubbed  “Retailia”  in  the  7th 
Biennial  Drug  Study  issued  by 
This  Week  magazine. 

According  to  William  T.  C. 
Huber,  manager  of  the  drug 
division  of  This  Week’s  market¬ 
ing  department,  Retailia  repre¬ 
sents  “a  nation  within  a  na¬ 
tion:”  with  37,000,000  families 
for  74%  of  the  U.S.  total. 

Average  Sale 

An  innovation  of  this  year’s 
study  are  comparisons  showing 
the  number  of  self-service  stores 
operated  by  each  chain  vs.  non¬ 
self  service  as  well  as  average 
sales  per  store  for  each  type  of 
outlet.  Also  new  are  store  open¬ 
ing  plans  for  the  future,  both 
self-service  and  non-self -service. 

Chains  analyzed  in  the  study 
account  for  36.2%  of  all  chain 
drug  stores,  51.3%  of  chain 
drug  sales,  and  11.3%  of  all 
drug  store  sales.  In  1957  their 
self-service  units  alone  averaged 
$527,334  per  store — “well  above 
the  national  sales  average,”  the 
study  notes. 

Total  drug  store  sales  last 
year  hit  $6,500,000,000.  Total 
sales  in  1947  were  $3,600,000,- 
000  by  comparison. 


bwiness  departments,  in  addi-  consolidating  functions  for  op¬ 
tion  to  drivers’  walkout,  the  In-  erational  reasons  and  at  the 
qirirer  held  to  16  pages  daily 
wd  48  on  Sunday,  without  ads. 


Sales  at  Plants 

Sale  of  the  Bulletin  over  the 
counter  at  the  office  were  in  ex¬ 
cess  of  100,000  daily,  a  manage- 
®ent  spokesman  said.  The  In- 
qnirer  sales  were  given  as 
^und  17,000  daily  and  50-65,- 
wO  Sunday.  Not  only  was  the 


same  time  filling  positions  held 
by  Guild  unit  employees  who 
went  out  on  strike.” 

Guild  to  File  Charges 

“As  you  should  know,”  the 
letter  stated,  “the  law  permits 
this  elimination  of  positions  and 
replacements,  on  a  permanent 
basis.” 

The  Newspaper  Guild  of 
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Radio  News  Service 

Ottawa 

A  news  bureau  to  service  10 
radio  stations  across  Canada 
will  be  established  here  Aug.  1 
by  Sam  G.  Ross,  who  is  resign¬ 
ing  as  assistant  manager  of 
CKWX,  Vancouver.  He  is  a 
former  newspaperman. 


Sports  Car  Fan 

Boston 

Cameron  Dewar,  Boston 
Traveler  copy  desk,  is  writing 
a  weekly  column  in  the  Sunday 
Herald  on  sports  cars.  Mr. 
Dewar  drives  a  Jaguar  and 
competes  in  rallies  throughout 
the  eastern  part  of  the  U.  S. 


Bonefit  from  our  Vost  Novvvpaper  Atklietico 


!  AINNOLNCEMEINTS 

'  Business  Opportunities _ 

I  GERMANY 

I  LeadinR  German  Technical  Mairazines 
with  International  Readership 
“Aero"  and  "Deutsche  Aero  Review” 
(Flyinir),  "Aluminum”  and  "Metal” 
'  and  "Stahl  und  Eisen”  (Metal),  "Die 
I  Brauerie"  (BrewinK)  "Erdol  Und 
I  Khole”  (Oil  and  Coal),  “Fordern  und 
Heben"  (Mechanical  Handling),  "Han- 
sa"  (Shipping). 

Aslt  for  our 

Overseas  Press  Annual  $2. 
ADVERTISE  IN  THEM  I 

Details  from 

Publishing  &  Distributing  O).,  Ltd., 

I  177,  Regent  Street,  London,  W.I. 


MACHINERY  and  SUPPUES 

_ Press  Room 

8  UNIT  GOSS  PRESS 

Available  Sept,  I,  1958 
Can  be  seen  in  daily  operation 


THIS  PRESS  has  been  kept  in  first- 
class  condition.  Full  complement  of 
parts,  rubber  rollers,  Cutler-Hammer 
newspairer  conveyors,  and  stereotype 
e<iuipment  available  for  this  press. 


ROP  COLOR 


.4NNOIINCEMENTS 

_ Newspaper  Brokers _ 

OUR  RECORD  OF  successful  sales 
siieaks  for  itself.  We  invite  your  in¬ 
vestigation.  We  solicit  your  inquiries  j 
on  our  exclusive  listings  of  Califomia  1 
and  Arizona  new.spaper  properties.  Gab- 
bert  &  Hancock,  Associates,  3709  Ar- 
lington  Ave.,  Riverside,  California. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa.  ' 
MAY  BROTHEIRS,  Binghamton,  N^  Y.  i 
Established  1914.  Newspapers  bought  | 

_ and  Bold  without  piiblicity^ _  i 

AID  IN  EFFECTING  OONSOLIDA-  i 
TIONS.  Varied  plans  to  meet  individ-  - 
ual  situaUons.  NEWSPAPHai  SERV-  I 
ICE  COMPANY,  601  Georgia  Savings 
Bank  Bldg.,  Atlanta,  Ga^ _ ! 

W^TEaiN  NEWSPAPHaiS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
C^f^  Day  or  Nite  Phone:  EX  1-523S. 
★  ★  LET  US  help  you  find  a  sound 
property  in  the  West.  Stypes,  Rountree 
&  Co.,  62,5  Market  Street,  San  Fran¬ 
cisco  5,  Califomia. 

OONFlbENTIAiriNFORMATION~ 

Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif. 
SALES-PURCHASIEIS  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 

Box  3132,  Greensboro,  N.  C.  _ 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit.  Mich.  TO.  5-5864. 
IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Ht.  Pleasant,  Mich. 

Newspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  145  valuations  made 
Dailies  from  coast  to  coa.st 
Experienced  court  witness 
Ckxnplete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 

_ Publications  For  Sale _ 

SUBURBAN  WEEKLY  *14.000  down. 
Well-equipped  plant  including  Ludlow, 
Intertype,  Heidelberg,  etc.  Grossing 
$65,000.  Illness  forces  bargain  price 
of  $46,500.  Top  community,  college, 
recreation  and  plenty  of  employment 
opportunities.  Hurry  for  this  outstand¬ 
ing  buy.  Present  owner  has  doubled 
gross  in  past  three  years.  J.  A.  Snyder. 
12163  W.  XVashington  Blvd.,  Los  An¬ 
geles  66,  Califomia. 

IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  us 
first!  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
groan  claas. 

JACK  L.  STOLL  &  ASSOCIATES 
Newspaper  Brokers 
6^1  Hollywood  Blvd., 
Hollywood  28,  California 

MIDWEST  daily  and  county-seat  weekly 
(two  towns,  two  plants)  grossing  $99.- 
000  overall  and  good  for  $200,000  in 
due  course  under  profit-minded  owner. 
Low  down  payment;  write  fully  to 
The  DIAL  Agency,  15  Waverly,  Detroit 
3.  Mich. 


■\NNOUNCEMENTS 
_ Publications  For  Sale 

WEEKLY  FOR  LEASE 
WITH  purchase  option.  $50,000  gross  i 
class,  in  town  3,000  faced  with  jwssible  j 
suspension  within  two  weeks  for  lack  ' 
of  back  shop  help.  Financially  reaiionsi-  j 
ble  newspai)erman  with  back-shop  I 
knowhow  can  acquire  this  valuable 
property  at  once.  Lease  priced  to  net  i 
S'/C  on  investment.  Immediate  action  | 
necessary.  Contact  Wm.  Smith,  Lou-  , 

donville,  Ohio.  | 

MOUNTAIN  STATE  WEEKLIES--  j 
SEE  them  on  your  vacation.  From  $25,-  | 
000  to  $80,000  prices,  down  payments  | 
from  $10,000  to  $.30,000.  Bailey-Kreh-  | 

biel.  Box  396,  Salina,  Kans.  _ 

EASTERN  WEEKLIES -With 
down  payments  of  $10,000  to 
$40,000.  PUBLISHERS  SERVICE  , 
P.O.  Box  3132,  Green.sboro,  N.C.  | 

Publications  ff'anted  | 

QUALIFIED  MANAGER-Editor  with  i 
excellent  and  successful  background  i 
seeks  lease-option  small  daily  or  weekly 
in  West  or  Far  West.  Please  submit  | 
first  letter  gross-net  ’56-’57;  lease  ' 
terms.  Replies  confidential.  Box  2502, 
Editor  and  Publisher. 

I  HAVE  SEVERAL  buyers  for  good 
established  weeklies.  Have  from  $.5000 
to  $20,000  to  pay  down.  T.  E.  Johnson, 
Broker,  Newfield,  N.  Y.  Phone  47778. 
AM  SEEKING  plant-less  weekly  in 
$5,000-$1.5,CIOO  category  in  Chart  Area  j 
2.  Prefer  Jersey,  ^x  25,35,  Editor  & 
Publisher. 

GROWTH  POTENTIAL  ' 

IF  YO’U  want  to  sell  a  weekly  or  , 
small  daily  with  real  potential  in 
growing  community,  then  write  fully,  . 
in  confidence,  to  qualified  business- 
experienced  newsman.  Box  2620,  Elditor 
&  Publisher. 

Business  Opportunities 

BUSINESS  OPPORTONITY 
Promotion  —  advertising  —  man  or 
woman  for  downtown  area  special  pro¬ 
motions.  If  you  can  write,  promote, 
sell — contact  us  immediately.  Box  2720, 
Editor  &  Publisher. 

Aircraft  For  Sale 

AIRCRAhT  FOR  SALE 
PBY  AMPHIBIAN  AIRCRAFT 
1  Only  1400  hours  total  time  completely 
I  overhauled  and  converted  to  2  crew 
I  handling  in  1956.  Used  almost  exclu¬ 
sively  on  aerial  survey  work  since  ‘ 
new,  cargo  door  and  floor.  Auxiliary  i 
imwer  unit.  Janitrol  heater.  Extremely  ' 
light  weight.  Excellent  condition 
throughout.  Available  for  immediate 
sale  or  lease. 

ROYAL  GULL  AMPHIBIAN  .... 
The  world’s  most  economical  and  versa- 
1  tile  "Executive”  amphibian.  Used  ex¬ 
clusively  as  a  demonstrator  and  execu¬ 
tive  charter  ship.  Only  400  hours  since 
manufacture.  New  custom  exterior 
paint  and  customized  interior.  Avail¬ 
able  for  immediate  sale  or  lease  attrac¬ 
tive  terms. 

DEHAVILLAND  BEAVER  .... 
Top  condition  throughout  used  solely 
as  an  ambulance  ship  since  new,  zero 
time — Pratt  &  Whitney  overhaul^  en¬ 
gine,  new  C.  of  A.  Excellent  radio  and 
instrumentation.  Complete  with  Federal 
wheel/skiis  and  Edo  floats.  Tour  in¬ 
quiries  are  invited. 

■HMMINS  AVIA’nON  LIMITED 
MONTREAL  AIRPORT,  CANADA 


aic-nrcn ARC’D  '  RECORD  color  linage  produced  on  tkU 

press  first  4  months  19.58 — 769,0.54  linn 

_  i  —  leads  the  nation  in  volume.  The  Salt 

Syndteates-Features _  Lake  Tribune  (M)  4th  place  daily, 

LITTLE  CHIEF  and  many  happy  '  Hrseret  News-Telegram  (E)  daily,  2nd 
braves  make  heap  good  comic  strip.  \  P‘®8e. 

Write  Box  2103*  Editor  &  Publisher. 


Roller  Grinding 


GEO.  C.  L()VE^CK 

Rubl^r!Roner"Grinding  '  THIS  EQUIPM^  has  brought  print- 

43  Hoffman  Blvd  a'vards  to  The  .Salt  Lake  Tribune 

East  OraTge  N  j  I  H'*’  N-  W.  Ayer  and  Inland 

Tel.  OR.  5-3.344  MUrdoc'k  6-3209  printing  contests. 


PRINTING  QUALITY 


_ Press  Engineers _ 

UPECO,  INC. 

.SPEX'IALIZING  IN  DUPLEX 
AND  OTHER  FLATBED  WEBS. 
WE  MOVE  AND  ERECT  ANYWHERE 
Box  35.5.  Lyndhurst,  N.  J. 
PHONE  GENEVA  8-3744 


Newspaper  Press  Installations 
MOVING  REPAIRING  -TRUCKING 
Blxpert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 

55-,59  Frankfort  Street 
New  York  38,  N.  Y.  | 

BArcIay  7-9775  i 

M.4CHINERY  and  SUPPLIE.S  | 

_ Composing  Room _  | 

THE  NATION  S  NEWSPAPER  FORMS  ; 
roll  on  L.  &  B.  Heavy  Duty  Newspajier  ] 
Turtles — $84.50  to  $97. ,50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sales  j 
Company,  113  West  Market  Street, 
Elkin,  North  Carolina. 

ONE  Font  8  pt.  Intert5T>e  #1  with  j 
life  italic.  ■ 

FOUR  Font  8  pt.  Regal  #2  with  i 
tsild 

NINE  Font  5’/i  pt.  Regal  #2  with 
bold  I 

GNE  Font  5’,i  pt.  Regal  #2  with  i 
Italic. 

Illinois  State  Journal  and  Register 
Springfield.  Illinois. 

_ Neicsprint _ 

NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  &  PAPER  CO. 

45  W.  45  St.  N.Y.  .36.  JU  2-4830  ;  2-6178 

NEW’SPRINT  —  All  Sizes. 
BEHRENS  PULP  &  PAPER  CO. 

70  E.  45  St..  N.  Y.,  N.  Y.  I 

, _ Phttfeten  gracing _ ' 

'  SELLING  OUT 

ENGRAVING  ' 

I  EQUIPMENT 

,  I 

I  32"  KLIMSCH  Auto-Herika  camera 
24"  KLIMSCH  Auto-Herika  camera 
'  24"  ROBER’reON  Shooting  Star  camera 
.32-28E  VANDERCXIOK  ix>wer  test  press 
;  No.  232P  VANDERCOOK  power  proof 
I  press 

No.  219  VANDBRCXIOK  hand  test  press 

ALL  FULLY  equipped.  Many  other  en¬ 
graving  department  values  priced  for 
immediate  sale. 

TURNER  PRINTING 
MACHINERY.  INC. 

732  Sherman  Street,  Chicago  5,  Illinois. 
Harrison  7-7613. 


SPECIFICATIONS 

.8  UNITS 

2  DOUBLE  Folders.  Cline  Reels  witb 
Cline  electric  floating  roller  tensioni, 

62"  NEWSPRINT  roll  now  beini 
u.''«l.  Can  be  reduced  to  60"  width. 

21  (i"  CUTOFI'’. 

2  125  h.p.  MOTORS.  220  volt,  3 
phase.  60  cycle  AC. 

TWO  lO-HORSEPOWER  starting 
motors.  Electric  brakes. 

1  COLOR  deck  (with  2  color  cylin¬ 
ders). 

3  COLOR  cylinders  (some  units  re¬ 
versible). 

BALL#OON  formers. 


!a  real  value  that  DE- 

i  SERVES  A  VISIT  TO  OUR 
,  PLANT  TO  APPRECIATE 
I  CONTACT:  Anton  F.  Peterson 
j  — Business  Manager 

j  Newspaper  Agency  Corporation 

I  143  South  Main  Street 
!  Salt  Lake  City,  Utah 


Advertising  Rates 

CLASSIFIED 

LIm  Rates  Each  Consaeottv* 
Insartian 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  SOc  per  line  each 
insertion;  3  times  (S  55c;  2  <8  ept: 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forM 
by  sending  self-addressed  6c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  @  95c  per  line  each  insertion; 
3  times  @  $1.00;  2  times  ®  $1.^' 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wadnaiday,  2  p.*- 

Count  30  units  per  line,  no  abbreviatiM 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  cotP 
fidence.  Replies  mailed  daily.  Editor  i 
Publisher  reserves  the  right  to  edit  all 
copy. 

Editor  &  Publisher 

1700  TliiMt  Towar  N.  Y.  36.  N.  T. 
Phan*  BRyant  9-3052 


EDITOR  6C  PUBLISHER  for  June  21,  1958 


lUCHlNERY  and  SUPPUES 


BOSTON  GLOBE 
HOE  PRESSES 

2-OCrrUPL.E  Presses  (1937-1932) 

2— DOUBLE  Sextuple  Presses 
1— OCTTUPLE  Press 

all  Steel  Cylinder.  Roller  Bearing  i 
Unit<  with  Hoe  Patent  Ink  Pumps, 
Double  Folders  with  C-H  Conveyors, 

S  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains. 

PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St. _ N,  Y,  17— OX  7-4590 

AVAILABLE  NOW 


DUPLEX  TUBULARS 

16-PAGE.  2  to  1,  No.  226,  22% "  cut¬ 
off,  30  H.P.  GE  drive,  portable  ink 
fountain,  metal  pot  and  pump,  com- 
pl«U  stero. 

!t.PAGE.  2  to  1,  No.  254,  22%"  cut¬ 
off,  60  H.P.  GE  drive,  balloon  former,  | 
2  portable  ink  fountains,  metal  pot  and 
pump,  complete  stero. 

Located:  POMONA  (CALIF.)  PROG- 
RESS3  BULLETIN. 

WIL'j  dismantle,  truck  with  our  own 
equipment  and  erect  complete  in  your 
plant. 

CLINE- WESTINGHOUSE  press  drive: 
100  H.P.  main  motor,  10  H.P.  inchinp’ 
motor,  1160  RPM,  3  Phase,  60  (Tycle, 
440  Volts,  (Control  Panel  and  Grids. 


CUTLER-HAMMER  newspaper  con- 
rcyors:  Std.  Duty,  6-wire  with  % 
H.P.  clearing  motor.  1  to  66  pages. 


LOYAL  S.  DIXON  CO.  NEWSPAPER 
11164  Satieoy  St.  PRESS 

Sun  Valley.  Calif.  ERECTORS 

POplar  6-0610 


GOSS  ANTI-FRICTION  PRESS 

I  Units,  Four  Color  Deck.  6  Cline 
Reels.  Cast-Iron  Substructure.  Motor 
drlTs  for  each  Unit.  Double  folders 
*lth  double  upper  formers  and  Bay 
Window".  1938  Model.  46,000  per  hour, 
tt  9/16'  cut-olT.  Now  available. 

GEORGE  C.  OXFORD 


USED  321  Miehle  automatic  cylinder 
9f*ea  w/cross  feeder,  standard  delivery, 
w^Plcte  with  two  sets  rollers,  two 
plus  gas  burner,  DC  motor. 
Good  price.  Contact  Jowers,  Green- 
*ood  6-0eS7,  or  716  Corcoran  Avenue, 
genu  Cmi,  Cktiifo.-nia. _ 

DUPLEX  TUBULARS 

20  PAGE— 2  to  1— V.  and  %  Folder 
wated:  SPRINGFIEtX),  ILL. 

16  PAGE— 1  to  1 
Located:  KEARNEY.  NEB. 

BEN  SHULMAN  ASSOCIATES 

<0  E.  42  St.  N.  Y,  17-X)X  7-4590 

$15,000  BUYS 
48  Pg.  Hoe  Press 

drive  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor.  Avail¬ 
able  immediately.  Contact  Philip  H. 

Young,  Dispatch,  York,  Pa. _ 

WPLEX  16  page  tubular  press  2/1 
"•th  color  printing  facilities  and 
^rtotype  machinery.  GOSS  16/32  page 
Jotary  press  4  deck  single  width.  GOSS 
®  Unit  24/48  page  press  22%  cutoff, 
inquire  John  Griffiths  Cb.  Die..  415 
i^ngton  Avenue.  New  York  17,  N.  Y. 

editor  bc  publisher 


MACHINERY  and  SUPPLIES 


Press  Room _ I 


AVAILABLE  IMMEDIATELY  1 
and  priced  for  quick  disposition.  | 

7  UNIT  GOSS— 223/4- 
High  Speed-Low  Conirtructed  Arch  Type  ' 
Units.  Double  Folder  with  Balloon  For-  ’ 
mers  and  C-H  Conveyor.  Cline  3  Arm  I 
Reels  and  Tensions,  Trackage  nnd 
Turntables, 

Located:  DETROIT  FREE  PRESS. 

6  UNIT  scon— 23-9/16"  j 

2  Double  Folders  with  C-H  Oinveyors, 

2  AC  Drives,  Portable  <3olor  Fountains,  i 
on  Substructure  with  Roll  Arm  Brack-  ! 
ets.  I 

Located:  KNOXVILLE  (TENN.)  ; 

JOURNAL  ! 

6  UNIT  scon— 223/4"  ; 

Double  Folder  with  C-H  Conveyor,  Ex-  I 
tra  Color  Fountain,  3  Arm  Rwls  and  i 
Automatic  Tensions.  Trackage  and  1 
Turntables.  j 

COMPLETE  STEREO-7  ton  Kemp  Pot,  i 
Double  Junior  Vacimm  Autoplatee, 
Auto-.shaver,  Router,  Stahi  Master, 
Located :  DETROIT  j 

3  UNIT  HOE— 223/4- 
Steel  Cylinder-Roller  Bearing  Units, 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  AC  Drive 
Located:  PERTH  AMBOY  (N.  J.) 
NEWS  j 

3  UNIT  scon— 23-9/16"  | 

1  Unit  Reversible  with  2  extra  Color 
Couples,  Double  Folder,  End  Feed,  AC 
Drive 

Located:  PORTSMOUTH  (Va.)  STAR 

Goss  Quad  Stralghlllne — 2iy2" 
16/32  page  4  Deck-Single  Width.  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NBDVPORT  NEWS,  VA. 

BEN  SHULMAN  ASSOCIATES  i 

60  E.  42  St.  N.  Y.  17— OX  7-4590  j 


PRESSES  FOR  SALE 

DUPLEX  Metropolitan  Newspaper  Unit 
Type  64  page  Rotary  Press.  4  Units 
and  1  double  folder.  21  cut  off. 
Available  with  Pony  Autoplate.  8  ton 
gas  pot,  and  85  diaaes,  conveyor  for 
overhead  paper  loading  and  paper 
conveyor. 


HOB  24  page  Rotary  Press.  3  deck 
single  width,  21%"  cut  off.  A.C. 
Motors,  controls  and  stations,  Electric 
Paper  Hoist  attached,  21  ehaaes,  Hoe 
mat  roller,  Hoe  8600  furnace  (electric). 
Hand  box.  Pomp,  Hoe  tail  cutter,  Hoe 
curved  plate  shaver,  and  Hoe  finishing 
block.  Also  drip  color  ink  fountains. 

THESE  machines  want  a  new  home. 
Priced  for  quick  sale.  Can  be  run 
and  are  available  immediately.  Don’t 
wait,  contact  ns  now. 

RICHARDSON  SOVDE  CO.. 
INC. 

700  Sontb  4th  Street 
Minneapolis  16,  Minnesota 
FEdersl  6-1115 


8  PAGE  FLATBED  PRESSES 


DUPLEX,  Model  E 
Located;  MONONGAHBLA,  PA. 

3  DUPLEX.  Model  AB 
Located:  SANFORD.  N.  C. 

SUFPBBN,  N.  Y. 
WOODLAND,  CAUF. 

GOSS  OOMET 
Located:  DONORA,  PA. 


BEN  SHULMAN  ASSOCIATES 

I  60  E.  42  St.  N.  Y.  17— OX  7-4590 

for  June  21,  1958 


M.4CH1NERY  and  SUPPLIES 


Press  Room 


PRESSES  FOR  SALE 

DUPLEX  4  unit  Double  Width  Arch 
Type  Newspaper  Press  No.  N366  with 
Double  Folder,  A.  C.  Motor  and  drive 
with  Standby  Motor.  Roll  stands  with 
Power  Roll  Lift,  22%"  cut  off. 

AVAILABLE  early  1959  with  1  Pony 
Autoplate  imd  Pneumatic  Pump  Vac¬ 
uum  Back  and  Water  Cooled  Arch. 
1  Kemp  6  ton  gas  fired  Metal  Pot,  68 
chases. 

MAY  be  seen  in  operation  by  appoint¬ 
ment. 

RICHARDSON  SOVDE  CO., 
INC. 

700  South  4th  Street 
Minneapolis  16,  Minnesota 
FBderal  5-1115 


PRESS  MOTOR  DRIVES  of  25,  40,  ; 
50,  60,  76,  100.  150  H.P.  A.  C.  George  ' 
C,  Oxford,  Box  903,  Boi.®e,  Idaho.  | 
GOSS — 3  units ;  double  folder:  Serial 
1267;  22%'  cut  off;  balloon  formers; 
complete  AC  drive  and  electrical  equip¬ 
ment;  Substructure;  $29,000.  Citizen- 
News.  Hollywood.  California. 

6-UNIT  GOSS  ROTARY 
Serial  No.  1305 

4  UNITS  on  floor  with  2  Units  super¬ 
imposed  for  R.O.P.  color.  3  units  have 
color  cylinders.  23-9/16"  cut-off.  Two 
double  folders.  A.C.  drive  available. 
Mechanical  condition  above  average. 
Available  now. 

Inland  Newspaper  Supply  Co. 

422  West  8th.  Kansas  City  5,  Mo. 

FOR  SALE.  Reasonably  priced.  Two 
84'  industrial  Coolaire  fans  complete 
with  71,6  h.p.  220  volt  motors.  Ideal 
for  newspai>er  plant.  Evansville,  In¬ 
diana  Printing  Corp.,  201  N.  W.  Second 
St.,  G.  R.  Benedict.  j 

NEW  (XILE  QUARTERFOLDER  ! 
PORTABLE,  adaptable  all  tyires  rotary 
presses.  Time  and  money  saver.  I 

OKLAHOMA  CITY 
MACHINE  WORKS 
16.33  West  Main,  Oklahoma  City,  Okla¬ 
homa.  Re  6-8841. 

TWO-UNIT  SCOTT  rotary  press,  32- 
page  capacity.  22%-inch  cut-off.  Stereo¬ 
typing  equipment  optional.  Formerly 
at  Dallas  Times-Herald.  Twin  unit  now 
may  be  seen  operating  in  Freeport, 
Texas.  Real  bargain.  Inquire  The  Bay- 
town  Sun,  Baytown,  Texas. 

Stereotype _ 

Goes  and  Hoe  Curved  Plate  Routers, 
all  Cut-Off  Lengths.  Available  now.  | 
George  C.  Oxford,  Box  903,  Boise,  < 

Idaho. _  I 

CURVED  PLATE  Casting  Equipment 
and  ail  size  metal  ix>ts  with  metal 
pumps.  What  are  your  needs.  George  C. 
Oxford,  Box  903,  Boise.  Idaho. _  j 

WOOD 

COLOR  PLATE 
PRE-REGISTER  MACHINE 
22%"— AC-  Like  new. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  New  York,  N.  Y.  \ 


Wantetl  to  Rur _ 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPBIBNT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y,  17— OX  7-4590 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 
PRJNTCRAFT  REPRESENTATIVES 

277  Broadway. _ New  York  7,  N.  Y, 

GOSS  or  DUPLEX  flatbed.  Ludlows, 
Linos,  Plants.  Tompkins  Equipment 
Co.,  712  S,  Clark.  Chicago  6,  III. 

LUDLOWS,  Linos,  Intertypes,  mats. 

MIDWEST  MATRIX  MART  Inc. 

633  Plymouth  Court,  Chicago  6,  III. 


MACHINERY  and  SUPPUES 


Wanted  to  Buy  _ 


WANTED:  8-page  Duplex  or  <3o8S 
!  flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 

;  323  N.  4th  St.,  Ptiila,  6,  Pa. _ 

Newspaper  Presses,  Linotypes 
Ludlows.  Elrods,  Mats 
Complete  Plants 

!  GENERAL  PRINTING  EQUIPMENT 
5708  N.W.  2nd  A»e..  Miami  37,  Fla. 

WANTED 

HEAVY  DUTY  MAT  ROLLERS 
50.  60.  or  75  HP  TWO-MOTOR  PRESS 
I  DRIVES  WITH  CONTROL  PA^L. 

I  This  equipment  is  needed  immediately 
‘  for  Rotai™  press  installations  we  are 

'  making.  Call  or  write  _ 

INL.AND  NEWSPAPER  SUPPLY 
1  COMPANY 

1  422  West  8th  Kansas  City  5.  Mo 

Phone:  Harrison  1-6365 

I  =z=s=^==5==a 

_ HELP  WANTED _ 

_ Administrative 

BUSINESS  MANAGER  Wanted  for 
i  profitable  non-metropolitan  daily  paper, 
i  Should  have  well  rounded  experience 
in  production  and  management  phases 
of  the  business,  including  accounting 
and  finance.  Chart  Area  3.  Replies 
confidential.  _  .  . 

Box  2717.  Editor  &  Publisher^ _ 

rcR  A  NEW  VENTURE: 

Quality  weekly  to  be  launched  this 
fall  in  large,  lovely  growing 
suburb  40  minutes  from  New  York 
needs  fast-moving  Business-Advertising 
Manager,  strongest  in  display  field. 
Prefer  25-35  age.  Nominal  investment 
preferred  but  not  mandatory.  Ideal  for 
maa  willing  to  take  intelligent  risk  to 
gain  fruitful  rewards.  Bo.\  2718,  Edi¬ 
tor  &  Publisher. _ 


PUBLISHER  WANTED 
By  Absentee  Owner 
For  small  daily  In  Chart  Area  II 

MUST  be  experienced  in  small 
daily  or  large  weekly  manag^ 
ment;  capable  of  forceful  edi¬ 
torial  writing;  familiar  with 
advertising,  job  printing  and 
backshop  problems.  Must  be 
capable  of  community  leader¬ 
ship  as  independent  publisher. 

INTEREST  in  property  will  be 
made  available.  Good  pay. 
Chance  to  be  your  own  boas. 
Opportunity  of  a  lifetime. 
Send  full  information,  includ¬ 
ing  references  with  first  letter. 
Write  ^x  2708,  Mitor  &  Pub¬ 
lisher. 


WE  SEEK  an  experienced  newspaper 
man  caiwble  of  representing  major 
syndicate  colorgravure  supplement  to 
the  publishers  of  selected  Sunday  news¬ 
papers.  Position  requires  virtually  con¬ 
stant  travel  coast  to  coast.  Please  write 
in  confidence  an  outline  of  your  ^si- 
ness  history  and  personal  qualifica¬ 
tions.  Box  2700,  Editor  &  Publisher. 

_ Circulation _ 

CIRCULATION 
PROMOTION  SUPERVISOR 

ONE  of  the  Nation's  leading  east¬ 
ern  newspapers,  situated  in  Chart 
Area  2,  is  creating  a  new  position 
for  a  carrier  promotion  man  with 
creative  ability  and  a  good  knowl¬ 
edge  of  home  delivery,  who  can 

Blan  a  thorough  carrier  program. 

e  must  be  able  to  work  well 
with  other  people.  Starting  salary 
$6000.  The  opportunity  for  ad¬ 
vancement  is  plentiful.  Send  a 
complete  resume  as  soon  as  possi¬ 
ble  with  samples  that  will  be  re¬ 
turned  if  requested.  Box  2623, 
Editor  St  Publirtier, _ 

WANTED  Country  Circulation  Manag¬ 
er  Prefer  one  with  city  and  bran^ 
office  experience  in  South  or  Midwest. 

WRITE,  giving  age.  education,  full 
resume  of  experience  in  city  and  coun¬ 
try  departments,  and  employer  refer¬ 
ences.  to  Box  2602,  Editor  and  Pub¬ 
lisher. 


85 


HELP  WANTED 


Circulation 


CIRCULATION  MANAGER 

wanted  for  small  d^ly.  Experience 
necessary.  Good  proposition  for  rigiit 
man.  Chart  Area  4.  Box  2406,  Editor 
ft  Publisher. 

CIRCULATION  MANAGER  wanted 
for  daily  and  Sunday  in  the  area 
100,000  circulation.  Situation  non- 
comi>etitive  but  we  do  not  want  a 
non-producer.  All  replies  confidential. 

Box  2515,  IMitor  ft  l^blisher. _ 

NATIONWIDE  COMPANY  servicing 
newspapers  has  opening  for  circulation 
promotion  man.  In  reply  state  age,  edu¬ 
cation,  experience,  salary  expected. 
Box  2706,  Editor  &  Publisher. 

_ Classified  Advertising _ 

CLASSIFIED  MANAGER 
Evening  newspaper  In  city  of  60,000 
pomilation  has  opening  for  man  or 
woman  experience  in  all  phases  of 
Classified  Advertising.  Give  full  par¬ 
ticulars  and  age.  Box  2426,  Editor 
&  Publisher. 

WANTB2). 

_  ENERGETIC  YOUNG  a-ssistant  Clas¬ 
sified  Advertising  Manager,  now  work¬ 
ing  on  larger  paper,  to  take  over 
reins  as  Classifie  Advertising  Manag¬ 
er  on  18,000  daily  in  growing  Southern 
city.  Must  have  well  rounded  back¬ 
ground.  This  is  not  an  armchair  job. 
Write  box  2604,  Editor  &  Publisher. 
EXPERIENCED  young  man  for  No.  2 
spot  in  a  hard-hitting,  promotion- 
minded  classified  department  of  a 
rapidly  growing  morning  daily  and 
Sunday  newspaper.  The  man  we  want 
must  be  able  to  sell,  supervise  and 
TOme  up  with  good  sales  and  promotion 
ideas.  Opportunity  for  advancement  on 
merit,  ideal  living  conditions  in  Chart 
Area  4.  Salary  plus  incentives  includ¬ 
ing  profit-sharing  and  non-contributory 
pension  plan.  Send  letter  and  resume 
to  Box  2705,  Editor  &  Publisher. 

Display  Adrertisinf! 

DEEP  SOUTH  expanding  evening  and 
Sunday  newspaper  (Chart  Area  5), 
exclusive  field,  requires  an  additional 
copy,  layout,  and  service  man  to  work 
with  established  list  retail  accounts.  A 
fine  place  to  work  and  live  and  an 
opportunit?'  to  go  places  fast.  Top 
salary  and  Incentive  pay.  Personal  in¬ 
terview  necessary.  Write  in  detail  and 
in  complete  confidence.  Box  2628,  Edi¬ 
tor  &  Publisher. 

AD  MANAGER  —  Outstanding  oppor- 
tunity  for  experienced  capable  man 
with  ability  to  sell,  layout,  write  good 
copy,  direct  staff  Chart  Area  6  daily. 
5,000  circulation  not  realizing  its  poten¬ 
tial.  Good  salary,  share  in  profits  and 
chance  to  advance  to  Business  Manager 
awaits  right  man.  Open  Nowl  Box 
2742,  Editor  &  Publisher. 

EXPiatlENCED  ADVERTISING 
LAYOUT  MAN 

Prefer  a  man  presently  employed  on 
newspaper  or  in  department  store  ad¬ 
vertising  department  in  city  of  76,000. 
Excellent  opportunity  and  above  aver¬ 
age  retirement,  insurance  and  vacation 
benefits.  Chart  Area  6.  Send  a  com¬ 
plete  outline  of  experience  to  Box  2701, 
Editor  &  Publisher. 


HELP  WANTED 


Display  Advertising 


ADVERTISING  SOLICITOR 
MAN  OR  WOMAN  expert  in  develop¬ 
ing  co-operative  advertising  in  growing 
area,  S^ary,  commission.  Real  oppor- 
tnnity.  Box  2719,  Editor  &  Publisher. 
WE  ARE  LOOKING  for  a  space  sales- 
man  who  feels  he  can  do  a  better  job 
than  his  boss  and  is  looking  for  an 
opportunity  to  prove  it.  We  are  a  small 
but  up  and  coming  daily  in  northern 
Illinois.  We  would  start  you  as  assist¬ 
ant  salesmanager  and  turn  the  man¬ 
agers  job  over  to  you  in  a  year  if  you 
qualify.  Salary  and  commission  should 
earn  you  in  excess  of  $7500  first  year 
and  $10,000  or  more  as  salesmanager. 
Write  giving  resume.  All  applications 
will  be  given  consideration  and  held 
in  confidence.  Box  2737,  Editor  & 
Publisher. 


YOUNG  MAN 

Editorial  assistant,  to  write, 
edit  and  report  for  leading 
weekly  business  news  maga¬ 
zine,  New  York.  Send  resume 
and  a  letter  telling  why  you 
think  you  are  qualified.  Box 
2^10,  Editor  &  Publidier. 

FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 

59  E.  Madison,  Chicago,  Illinois. _ 

SOCIETY  REPORTER — Medium  size 
midwest  afternoon  daily;  prefer  some 
experience,  desire  to  advance  in  this 
field.  Moderate  starting  pay.  good  bene- 

fits.  Box  2634.  Editor  &  Publisher. _ 

APPLICATIONS  BEING  TAKEN  by 
new  well  financed  Protestant  family 
magazine.  Chart  Area  6,  for  executive 
editorial  position  with  career  possi¬ 
bilities.  Send  full  personal  and  profes¬ 
sional  data.  Samples  will  be  returned. 

Box  2740,  Editor  &  Publisher. _ 

CLUB  EDITOR  for  top-notch  daily 
newspaper  in  one  of  California’s  most 
attractive  cities.  Must  be  good  writer, 
personable,  able  to  get  along  well  with 
public  and  co-workers,  and  good  all¬ 
round  newspaper  woman.  Age:  early 
or  mid-SOs  preferred.  Box  2729,  Editor 
&  Publisher. 

EDITORIAL  GIRL  FRIDAY,  to  as¬ 
sist  editor  of  new  employee  magazine 
for  large  corporation  in  Philadelphia. 
Some  experience  in  writing,  editing, 
makeup  desireable.  Send  resume,  stat¬ 
ing  salary  requirements.  Box  2734, 

Editor  &  Publisher. _ 

EDITORIAL  GAL  FRIDAY  willing  to 
take  on  exacting  and  responsible  posi¬ 
tion  in  rapidly  growing  publishing 
fii-m.  Must  be  experienced  in  copy  and 
layout,  skilled  in  editorial  or  adver¬ 
tising  production  and  have  an  eye  for 
detail.  Good  starting  salary,  benefits, 
paid  vacation,  opportunity  to  live  in 
one  of  New  England’s  finest  college 
communities.  Knowledge  of  skiing  not 
required.  Send  resume  to  SKI  PUBLI- 
CA'nONS,  INC.,  Hanover.  N.  H. 
EXPERIENCED  REPOR’TER.  Good 
pay  on  Chart  Area  4  coastal  A.M. 
Daily  50,000  circulation,  permanent. 
Give  full  resume  Box  2743,  Editor  & 

Publisher.  _ 

INTERMOUNTAIN  newspaper  wants 


WANTED — Fast,  competent  night  re¬ 
write.  Must  be  able  to  take  c<H>y  over 
phone  rapidly  and  accurately.  Top 
wages.  Five  nights  weekly.  Box  2712, 
Editor  &  Publisher. _ 

MANAGING  EDITOR 

EXPERIENCED  and  proven  newsman 
to  take  complete  charge  of  Editorial 
Department  and  produce  outstanding 
product.  Must  be  a  good  administrator 
and  have  knowledge  of  all  editorial 
department  jobs.  Unopposed  30,000  cir¬ 
culation  daily  in  Chart  Area  6.  Per¬ 
manent  position  with  good  salary. 
Write  in  confidence  full  details  to  Box 
2744,  Editor  &  Publisher. 

SPORTS  WRITER,  small  upstate  New 
York  daily.  Recent  college  graduate 
preferred.  Good  pay,  benefits.  Write 

Box  2739,  Editor  &  Publisher. _ 

WANTED — CJom^tent  wire  rfitor  for 
morning  paper  in  medium  sized  city. 
PIve  nights.  Good  salary.  Good  bene¬ 
fits.  Wire  collect  The  Idaho  Statesman, 
Boise,  Idaho,  giving  references,  date 

available. _ 

WE’RE  LOOKING  for  a  capable  all- 
around  newsman  who  can  split  his 
day  between  wire  editing  and  general 
assignment  work,  including  frequently 
some  photography.  Some  experience  de¬ 
sirable.  Small  daily,  pleasant  town. 
Write  or  wire,  giving  personal  data, 
pa.st  work  and  desired  salary.  Medina 
Daily  Journal-Register,  Medina.  N.  Y. 
YOUNG,  aggressive  General  Reporter 
for  Bureau  Chief  in  college  town. 
Western  New  York  state  daily.  Write 
complete  background  and  references. 
Box  2738,  Editor  &  Publisher. 

Instructors 

(XILLEGE  IN  SOUTH  seeks  teacher 
qualified  in  reporting,  photography. 
Box  2722,  Editor  &  Publisher. 

_ Mechanical _ 

PERMANENT  LINOTYPE  MACHIN- 
IST  job  open.  Daily  afternoon  news¬ 
paper  eight  machines,  with  one  Tele- 
•ypesetter.  Need  experienced  man. 
Times  Herald.  Middletown,  New  York. 

WANIED  —  Foreman  for  Morning, 
Evening,  Sunday  50,000  circulation. 
Good  color  man,  reail  leadership  re¬ 
quired.  Box  2627,  Editor  &  Publisher. 

Promotion — Public  Relations 

TWO  EXPERIENCED  YOUNG  MEN 
One  to  become  assistant  copy  director, 
the  other  Assistant  Ihiblic  Relations 
director.  Qualifications:  Intelligence, 
experience,  personable  and  willing  to 
earn  advancement  with  this  4-A  ad¬ 
vertising  agency. 

MICHENER  ft  O’CONNOR,  INC. 
Advertising 
Public  Relations 
Motion  Picture  Producers 
1007  N.  Front  St.,  Harrisburg,  Pa. 


NOW— it’s  up  to  318  newspapers  Oi 
have  enrolled  students  in  the  20  leas 
Howard  Parish  Course  in  ClassiSi 
Advertising! 

One  big  reason  it’s  a  smart  plan  let 
newspapers  .  .  .  their  salespeople  |> 
top  notch  training  AT  HOME  and  OS 
THEIR  OWN  TIME.  ’The  salespeo;* 
go  for  it,  because  it  helps  them  dei 
better  job  and  makes  them  worth  mon 
to  their  newspapers. 

If  you’ve  been  putting  off  enrolliii 
your  Classified  people  in  this  ceon 
that  gets  more  linage  and  revenue  . . . 
now’s  a  good  time  to  quit  beint  i 
“putter-offer”  1  Write  or  phone  ui  tie: 
names  ...  or  if  you’d  rather,  m'J 
send  descriptive  brochure  and  ^Iv 
enrollment  forme.  The  tab  is  just  K 
bucks  apiece,  and  when  your  peoiili 
have  finished  the  course,  if  you  don't 
feel  it  was  one  of  the  beet  investmonU 
of  the  year — let  us  know,  and  ee'll 
send  you  a  bushel  of  fresh  Eoridi 
oranges  I 

Do  yourself  a  favor.  Check  thin  im- 
I)ortant  newspaper  executive’s  aid  to 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Developmat 

Services  For  Newsinapera  Since  MS! 

2900  N.  W.  79th  St.,  Miami  47,  Floridi 
PLaza  4-5591 

_ Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
Linotype,  Intertype  instruefion 
Free  Information _ 

SITUATIONS  WANTED 
_ Administrative 

FORMER  PUBLISHER  of  top-uotdi 
weekly  and  a  man  with  suppleiaeita 
ad  agency  experience  seeks  top  P* 
with  aggressive  publisher  (prefnnblj 
daily  in  10  to  40.000  circulation  dial 
who  won’t  bo  happy  until  he's  gut  the 
finest  newspaper  in  America.  Munt  bn 
position  that  pays  well,  and  otfi 
opportunity  for  an  eventual  buj-iii' 
Offer  creative  ideas  that  will  “ 
every  department  of  your  paper.  Bo 
2630,  Editor  ft  Publisher. 
GENERAL  OR  BUSINESS  MAM^ 
ER.  12  years  experience  in  small  dsw 
newspaper.  Desires  to  make  chia^ 
Good  background  in  advertising 
circulation.  Box  2621,  Editor  4  Pw 

Usher. _ _ 

YOUNG  EXECUTIVE  desires  to  re¬ 
locate  permanently  in  Florida  cositsl 
area.  Metropolitan,  medium  <Uuly 
perience.  Presently  vice  _  president  ot 
small  publishing  corporation  manigtojj 
weekly.  Prefer  a  challenge  that 
secure  future.  Top  references.  Bo 
2714,  Editor  &  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


doi 


Hill 


SITUATIONS  WANTED 


Administrative 


assistant  to  publisher  or  Gen¬ 
eral  Manasrer.  Victim  recent  INS-UP 
merger  seelra  good  paying  position  with 
security,  future  on  metropolitan  or 
medium-sized  daily,  with  newspaper 
chain,  or  press  association.  Strong  edi¬ 
torial  background,  excellent  experience 
lator  negotiations,  sales,  personnel,  ex¬ 
pert  handling  people.  Fine  reputation. 
Voted  award  by  INS  staffers  through¬ 
out  U.S-  for  htunanitarian  activities, 
extra  efforts  beyond  loyalty,  work  re¬ 
quirements  behalf  INS  and  employees. 
Available  immediately.  Box  2716,  Edi¬ 
tor  &  Publisher. 
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"IF  you  are  reading  this  far  back, 
you  probably  have  a  problem.  May¬ 
be  I  can  help  you. 

IF  YOUR  paper  needs  (or  will 
need)  a  decision-making,  responsi¬ 
bility  assuming  Advertising  Direc¬ 
tor  to  help  pull  your  daily  over 
the  "hump”  today,  and  progres¬ 
sively  chart  a  profit-making  future, 
let's  get  together. 

I'M  BIXPENSIVE,  but  I’m  worth 
itl  Experienced  in  the  15,000  to 
U,000  cla.ss  includes  Sales  Train¬ 
ing,  Account  Development  and 
Systems  and  Methods,  cohesively 
geared  for  profits. 

IN  PRESENT  position  eight  years, 
would  like  to  see  what  the  rest  of 
the  world  looks  like.  Minimum 
115,000,  but  eagerly  look  forward 
to  a  bonus-on-results  arrangement. 
Under  40,  big  family,  and  ready  to 
travel  anywhere.  Write  Box  2727, 
Editor  and  Publisher.” 


Artists  -  Cartoonists 


lent  record,  references.  Family  man 
M.  vestryman  type  with  itch  for  a 
Pulitzer.  Box  2703,  Editor  &  Publisher. 


Circulation 


•ition  as  Director  of  chain  of  newa- 
Papers,  or  Circulation  Director 


» ,7  iTiuriiing  ana  i:,ven 

.vewspapers.  Guarantee  continuous 
Sf!*®  5*  "''nimum  cost.  Box  2( 
Editor  k  Publisher. 


CIRCU^nON  MANAGER — YOUNG. 
Wewive,  imaginative.  Excellent  h 
«]^nd  and  wide  experience  in 
if?  circulation.  Particular 


..ocuiBiion  in 
Editor  &  Publisher. 


Classified  Advertising 


classified  manager 

Anywhere  in  U.S.  Box  263S. 
“tor  &  Publisher. 


2^IFIED  manager,  age 
JT^ive,  enthusiastic,  complete  knowl- 


Oisplar  Advertising 


g“^ion  wi„h  chance  for  advan 
Penns 

2608,  Editor  ti  Publisher. 

®’T"'icnced  (65.000  da 
wants  Chart  ; 
challenge.  Good  leade 
“erehandi.ser.  Very  i 
^_?Z02.  Editor  &  Publisher. 


Uners. 


aa  saiesma 
manager  of  small  (laily. 
NOW  emn1nv<w4  ..  ..I.—.- 


Publishe 


SITUATIONS  WANTED 

Editorial 

SPORTS:  three  years  experience,  will 
go  anywhere  for  right  job.  Columbia 
graduate.  Box  2424,  Editor  £  Pub¬ 
lisher. 

EDITOR  —  experienced  In  weekly  Sun¬ 
day  and  daily  newspapers.  Managing, 
make-up,  copy,  feature,  editorial  writer 
and  columnist.  Employed  but  seeking 
a  position  where  I  share  in  the  profits. 
Box  2520,  Editor  £  Publisher. 

EVER  MAKE  A  MISTAKE  T—I  did 
leaving  sports  editorship  15,000  a.m.  for 
staff  job  on  larger  paper.  Now  desire 
return  to  sports  editor.  Box  2509,  Edi¬ 
tor  £  Publisher. 

FEATURE  WRITER  -  CAR’TOONIST 
with  quality  and  S  years  experience, 
family,  wants  challenging  job;  have 
resume,  portfolio.  Box  2506,  Editor  £ 
Publisher. 

NO.  1  news  Job  on  Midwest  daily 
sought  by  experienced  writer-editor,  37. 
Box  2539,  Editor  £  Publisher. 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge  i 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency). 

6  E.  46  St.,  New  York.  OXford  7-6728 

REPOR’TER-PHOTOGRAPHER.  Expe¬ 
rienced.  Weekly  or  small  afternoon  1 
daily  preferred.  Box  2519,  Editor  £  i 
Publisher.  I 

SCIENCE  EDITOR  — Ph.D.  caliber. 
News  and  Features.  29.  Navy  officer,  i 
12  years  in  science  writing.  New  York 
City  LU  3-0096.  Box  2517,  Editor  £  ! 
Publisher.  | 

TELEGRAPH  EDITOR  News  Editor  i 
deskman.  Widely  trayeled,  competent,  ; 
sober,  mature,  alert,  cooperative.  Em-  ' 
ployed.  Chart  Areas  1,  2,  8,  4,  Box  ' 
2505,  Editor  £  Publisher.  | 

TEN  AND  A  HALF  YEARS  EXPE- 
RIFINCE  sports  desk,  news  and  fea-  1 
ture  writing  with  Chicago  p.m.  dsiily, 
600,000  circulation.  Tliirty-year  old 
family  man  with  combination  of  expe-  1 
rience,  youth  and  stability  seeks  to  re-  ! 
turn  to  newspaper  field  after  year  in  1 
business.  Will  relocate.  Box  2507,  Edi¬ 
tor  £  Publisher. 

ALL’ROUND  25  years  experience.  Met¬ 
ropolitan,  medium-sized  daily,  small 
midwerat  community  newssheet.  Imme¬ 
diately  available.  All  types  reporting 
city  room  work;  edi'oriais.  Write  Box 
2612.  Editor  £  Publisher. 

EDITOR,  BDITORIAL  WRI’TER.  Now 
editor,  general  manager  small  daily. 
Young.  MA  degree.  Prefer  South  or 
East  (^ast,  will  consider  West  Coast. 
Pox  2631,  Editor  £  Publisher. 

EXPERIENCFO)  NEWSMAN  wants  po¬ 
sition  on  desk  or  beat.  Prefers  Chart 
Areas  3,  4.  Box  2616,  Editor  £  Pub¬ 
lisher. 

FIRED — because  my  original  home  was 
.30  miles  away  and  this  daily  wanted  a 
local  man  a.s  sports  writer-reporter-pho- 
tographer.  23,  B.A.,  some  experience, 
good  references,  draft-free,  no  floater. 
Box  2633,  Editor  £  Publi^er. 

FTRST-CLASS  Newspaiierman 
of  Integrity. 

Box  2524,  Editor  £  Publisher. 

HAVE  ’TRADE,  WILL  TRAVEL— 
Married  Vet  with  9  years  experience 

-  investment  in  all  phases  outdoor,  sports 
writing  wants  future  in  Chart  Area 

“  10  or  11.  Also  photography,  city  beat 

-  backgrtrand.  Now  O.E.  on  45,000  daily. 

^  References.  Box  2615,  Elditor  £  Pub¬ 
lisher. 

INDUSTRIAL,  ’TRADE  MAGAZINES 
j  editor  6  years.  Experience  in  all  pha-ses 
and  advertising.  Vet.  29.  Seeks  house 
’  organ,  magazine  or  publicity  post  in 
^  New  England  or  northeast  state.  Box 
•  2634,  Editor  £  Publisher. 

■j  MANAGING  EblTOR.  50;  30  years  ex- 
j  pe-ience,  all  desks,  beats,  photography. 

*  composing  room.  Good  writer,  well- 
known  in  south.  FVee  through  merger. 

■  Box  2626,  Editor  £  Publisher. 

d  REFO’R’TER,  28,  B.A.,  4  years  news, 
features,  much  local  goyemment,  sci- 
e  enco  reporting.  My  100,000  daily  knows 

1  I  must  soon  locate  permanently  in 
Chart  Area  1  or  2.  Varied  background, 
r  top  references,  sober,  professional  at¬ 
titude.  Box  2625,  Editor  £  Publisher. 

SITUATIONS  WANTED 


Editorial 


ing  permanent  position  on  weekly  or 
semi.  Elxcellent  record,  middle  age  fam¬ 
ily  man.  Clifton  Foster,  3144  Glen- 


VET,  24,  J-GRAU,  seeks  job  on  daily. 
Know  camera.  Editor,  college  tri-week- 
ly;  Sports  Editor,  two  newspapers:  As¬ 
sociate  Editor,  college  magazine : 
campus  correspondent  "Herald  Trib¬ 
une”  :  features.  Army  newspapers.  Can 
handle  make-up  and  edit.  Box  2622. 
Mitor  &  Publisher.  _ 


EDITOR 

I  CAN  RUN  your  news  or  city  desk — 
or  your  whole  editorial  depart¬ 
ment.  Satisfied  former  employers 
will  be  glad  to  tell  you  about 
my  work.  I  am  an  able,  well 
educated  family  man  seeking 
permanent  position  with  a  chance 
for  advancement.  Write  Box 
2725,  Editor  &  Publisher. _ 


Chart  Area  2,  two  years  with  wire 
services.  J-grad,  27,  single,  car.  Box 
2721,  Editor  &  Publisher. _ 


EDITORIAL  WRITER 

I  WANT  TO  JOIN  newspaper, 
large  or  small,  where  I  can 
continue  writing  thoughtful, 
literate  editorials  which  ap¬ 
peal  to  the  ordinary  reader. 
Ivy  League,  experienced  as  re¬ 
porter,  copyreader  and  news, 
city  and  managing  editor. 
Family.  Please  send  for  sam¬ 
ples,  references  by  writing 
Box  2724,  Editor  &  Publisher. 


INCORRIGIBLE  IDEALIST— Will  for¬ 
sake  mammon  for  newspaixer  or  maga¬ 
zine  editorial-feature  writer  job.  Chart 
Areas  1.  3,  4.  Mediocre  grammarian, 
free-lance  experience,  29,  B.A.,  broad 
knowledge,  married.  Box  2723,  Editor 
&  Publisher.  _ 


LOCAL,  NATIONAL  editorial  writing, 
desk  work,  page  make-up.  reporting, 
feature  writing,  copy  reding,  head 
writing,  university  education.^  knowl¬ 
edge  of  problems  pf  small  cities.  Also 
responsible  experience  in  magazine 
editing,  publishing.  Stability  of  position 
more  important  than  salary.  Great 
personal  tragedy  necessitates  change. 
Car.  References.  Unattached.  Presently 
am  in  Buffalo.  N.  Y.,  but  all  communi¬ 
cations  to  me,  William  D.  Pardridge, 
10520  Oglesby  Ave.,  Chicago,  III., 
SAginaw  1-4611,  will  be  telephoned  to 
Buffalo.  No  more  gimmicks,  please : 
have  had  enough  of  phonies. 


MERGER  CASUALTY:  20  years  ex¬ 
perience  wire  services,  dailies,  radio. 
Proven  ability  to  report,  edit,  direct 
staff.  Seek  challenging  work,  good  pay. 
Go  anywhere.  Best  references.  Box 
2707,  Editor  &  Publisher. 


CITY  EDITOR,  news  editor  or  similar 
position  want^  on  afternoon  daily 
in  Chart  Area  8  or  9.  Six  years  ex¬ 
perience.  Interested  in  permanent  post 
where  I  can  take  part  in  civic  activi¬ 
ties.  College  education,  age  30.  Box 
2732.  Editor  &  Publisher. 
F'HIIATELIC  WRITTHt  available  for 
free  lance  feature  or  regular  column 
work.  Let  the  author  of  COMMON 
SENSE  PHILATELY  and  UNITED 
STATES  POSTAGE  STAMPS  (pub- 
lished  by  Van  Noetrand  within  the  last 
three  years)  attract  new  readers 
proeaic  stamp  sections.  Specializing  in 
articles  relating  stamps  and  postal  his¬ 
tory  to  art,  religion,  and  current  af¬ 
fairs;  also  tie-ins  to  local  historical 
events  honored  by  new  stamps.  Box 
2728,  Editor  £  Publisher. 


REPORTER  -  PHOTOGRAPHER,  vet. 
27.  B.A.  Journalism.  Service  experi¬ 
ence.  Seeks  beginner’s  job  on  ditily. 
Available  August.  Box  2715,  Editor  £ 

Publisher, _ 

REPORTER,  25,  Columbia  MA.  weekly 
and  college  newspaper  reporting,  re¬ 
write  experience,  seeks  work  with 
daily.  Will  fro  anywhere.  Box  2733, 
Editor  £  Publisher. 


I9fs  I  editor  &  PUBLISHER  for  June  21,  1958 


SITUATIONS  WANTED 

Editorial _ 


SCIENCE  WRITING 
POSITION 


6  years  writing  general  news,  feature. 
Young  reporter  now  wants  chance  m 
science  reporting.  Heavy  college  scienw 


TWENTY-FIVE  years  experienced  met¬ 
ropolitan,  midwest  city,  community 
daily.  All  phases  reporting,  immrfiate 
south  or  west.  Strong  journalistic  b^k- 
ground.  Managerial  capacities.  Box 
2704,  Editor/ £  Publisher. _ 


Instructors 


COLLEGE  TEACHING  POST  by  BA, 
MA  candidate.  Now  college  sports 
publicity  director.  Heavy  publications 
experience.  Available  second  semester 
’58-’59.  Box  2735,  Editor  £  Publisher. 

Mechanical _ _ 

PRODUCTION  MANAGER  (working) 
desires  change.  28  years  compomng 
room  experience.  College  education.  Top 
flight  worker  and  leader.  Box  2610, 

Editor  £  Publisher.  _ 

PRODUCTION  MAN— 26  years  expa- 
rience  composing  room  foreman,  me¬ 
chanical  superintendent,  production 
manager.  Large  and  small  iiapers. 
Teletype  and  negotiations  expenenoa. 
Progressive — Emphasize  team  w(>rk  for 
quality  results.  Box  2416,  Editor  £ 
Publisher. _ 


COLOR  COORDINA’TOR 
.  .  .  available  to  help  you  beat 
the  competition. 

Details,  references  and  tear 
sheet  examples. 

Box  2532,  Editor  £  Publi^er. 

TELETYPKETTER  OPFnt.\TOR  — 
male,  nine  years  experience,  fast  and 
accurate.  Box  2726,  Editor  £  Publisher. 

_ Photography 

Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographers 
available.  Still-TW,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone — 

Gerald  A.  Clarke 

4521  Towle  Avenue.  Hammond.  Indians 
Telephone  WEstmore  1-2906 _ 


PHOTO  PRINTERS 

THE  MERGER  of  I.N.S.  and 
U.P.  has  made  available  a 
number  of  first  clas.s  Photo 
Printers.  ’The  Association  of 
New  York  Pressphoto  Techni¬ 
cians  has  verified  these  mem¬ 
bers  with  long  experience  in  all 
phases  of  newspaper  photogra¬ 
phic  processes.  All  Inquiries 
should  be  addressed  to  Mr.  Ed 
Nittoly.  c/o  the  Association  of 
New  York  Presephoto  Techni¬ 
cians.  991  Second  Ave.,  Frank¬ 
lin  S^are.  L.I.,  N.Y.  one  phone 
after  6  P.M.  FLoral  Park 
2-7946.  _ 

CRACK  Newsphotographer.  Experience 
on  four  newspapers.  Knowledge  of 
photo-machines.  Top  references.  Age 
26,  single,  vet.  Chart  Area  12.  Box 
2710,  Editor  £  Publisher. _ _ 

Promotion— Public  Relations 


JOURNALISM  Instructor  and  public 
relations  for  fall  university  opening. 
Elxperienoe  Inoludes  full  range  report¬ 
ing.  editing  chores.  Now  deskman  big 
metro  daily.  Photo  training.  M.S.J. 
Box  2418.  Editor  £  PuMisher. _ 


PUBLIC  RELA’nONS  EXECUTIVE. 
89 ;  ebllegs  trained,  heavily  axpsrl- 
enced  newspaperman  ;  publications  edi- 
tor-writer;  sp^alist  typographical  de- 
sifni  and  production  methods;  excellent 
background  physical,  medical,  social 
sciences.  Seeks  to  join  or  laaneh  in¬ 
dustrial  or  public  serrtce  promotional 
— informational  program  calling  for 
press — public  relations,  house  or  ex¬ 
ternal  publications,  research  Interpej- 
tation,  display,  other  media.  Box  2607, 
Editor  Jk  ^blisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


The  Supreme  Court  of  North  “believe  that  it  was  the  intent 
Dakota  has  upheld  a  broadcast-  of  Congress  to  compel  a  station 
ing  station’s  immunity  from  to  broadcast  libelous  statements 
prosecution  for  libel  arising  and  at  the  same  time  subject  it 
from  use  of  its  facilities  under  to  the  risk  of  defending  actions 
Section  315  of  the  Federal  Com-  for  damages.” 
munications  Act,  the  “equal  The  Court  characterized  the 
time”  law.  statements  made  by  Townley 

The  section  provides  that  a  about  the  Farmers  Union  as 
station  which  permits  a  legally-  falling  within  the  protection  of 
qualified  candidate  for  a  public  a  qualified  privilege,  the  privi- 
office  to  use  its  broadcasting  lege  extending  to  third  parties 
facilities,  shall  afford  equal  op-  who  are  mentioned  relevantly 
portunity  to  all  other  such  can-  within  the  context  of  the  privi- 
didates  for  that  office,  and  that  leged  speech.  The  majority 
the  station  shall  have  no  power  maintained  that  there  was  no 
of  censorship  over  the  material  provision  in  either  the  Fifth  or 
broadcast.  14th  Amendments  prohibiting 

The  North  Dakota  decision  Congress  from  either  granting  ■■ 

means  that  a  person  or  organi-  or  denying  a  privilege. 

zation  libeled  over  the  air  under  We  find  it  difficult  to  believe  same  libel  in  print  would  be. 
these  circumstances  has  no  re-  that  Congress  intended  to  create  There  is  only  one  way  to  solve 
course  to  obtain  correction  or  a  “qualified  privilege”  in  this  the  situation.  The  prohibition 
damages  from  the  medium,  and,  instance  without  extending  the  against  editing  speeches  of  polit- 
in  effect.  Section  315  condones  same  privilege  to  other  political  ical  candidates  should  be  elimi- 
libel  uttered  in  this  manner.  candidates  who  use  the  same  nated.  Broadcasters  should  be 
In  a  four  to  one  decision,  the  medium.  held  responsible  for  what  they 

North  Dakota  justices  dismissed  This  ruling,  if  allowed  to  disseminate  just  as  newspapers 
a  libel  suit  brought  by  the  North  stand  in  higher  courts,  makes  and  magazines  are  responsible  Herald'a  new  Godd  Headliner 
Dakota  Farmers  Educational  it  advantageous  for  a  candidate  for  what  they  print.  four-unit  press  at  an  "open 

and  Cooperative  Union  against  to  speak  last  in  a  broadcast  There  is  no  justification  for  house”  June  16. 
television  station  WDAY  of  “debate”  after  demanding  “equal  declaring  a  “field  day”  for  libel  hero  of  the  war  in  the 

Fargo,  and  A.  C.  Townley,  can-  time.”  The  broadcaster  has  to  in  any  medium, 
didate  for  U.S.  Senator  in  1956.  guard  against  libel  uttered  by  • 

The  suit  arose  from  Townley’s  the  first  speaker.  The  one  who  1,900  Photo  Entries 
statements  over  the  station  dur-  demands  “equal  time”  can  say 

ing  the  course  of  an  “equal  anything  he  pleases  and  the  j  #  i  nnA 

Ume”  telecast  granted  him  at  broadcaster  doesn’t  have  to  ^p^hT  were  entered  iJ  the  Naval  Academy  football  teams 
his  request,  because  the  other  worry  about  it.  V.  */*  ‘‘I®  fnm  nf  the 

two  senatorial  candidates  had  It  also  means  that  broadcast-  ^.®*^®**  Time  is  , 

used  the  station’s  facilities.  ing  media  can  disseminate  libel-  Time  photo  contest,  '  i.  v  in 

When  Townley  submitted  his  ous  material  under  such  circum-  representing  the  efforts  of  The  new  press  has  bwn  m 

proposed  script,  he  was  in-  stances  with  complete  immunity  southeast  Michigan’s  amateur  operation  since  April  1.  E^en- 

formed  that  the  station  believed  but  other  media,  notably  news-  lensmen.  They  were  vying  for  sive  use  has  been  made  of  its 

his  statements  false  and  libel-  papers,  cannot  print  the  same  ^9  prizes  including  cash  and  color  facilities  both  in  adverti^ 

ous,  and  would  permit  them  to  statements  without  fear  of  legal  merchandise  awards  worth  $2,-  ments  and  editorial  content.  The 

be  broadcast  only  if  demand  action.  000.  The  contest  was  co-spon-  press  is  housed  in  a  room  8^ 

was  made  under  Section  315.  He  It  seems  to  us  that  Congress  the  Michigan  Photo  joining  the  newly  constructed 

made  the  demand  and  the  script,  was  a  little  confused  when  it  Representatives.  mail  room  addition, 

tarring  the  Farmers  Union  with  approved  Section  315. 

Communist  sympathy  and  sup-  *  *  * 

port,  was  broadcast.  The  Farm¬ 
ers  Union  brought  a  $100,000  E&P  called  attention  to  the 
suit  for  defamation.  Its  major  dangers  of  Section  315  when  it 
argument  was  that  to  insulate  was  adopted.  We  said  it  put 
the  station  against  damages  for  broadcast  stations  in  the  un¬ 
libel  was  a  deprivation  of  its  tenable  position  of  being  forced 
property,  including  reputation,  hy  federal  law  to  do  something 
without  due  process  of  law,  in  which  might  bring  penalties 
contravention  of  the  Fifth  and  under  state  libel  laws.  In  1952 
Fourteenth  Amendments.  a  proposed  amendment  would 

have  exempted  broadcasters 
*  *  *  from  libel  suits  based  on  polit- 

The  Court  held  that  the  sec-  ical  speeches.  This  was  thrown 
tlon  did  not  violate  these  two  out,  however,  by  a  Senate-House 
Amendments.  It  said  there  was  Conference  Committee, 
no  ambiguity  in  Section  315  and  Now  a  state  supreme  court 
that  the  station  was  required  decision  has  made  effective 
by  the  section  to  permit  the  what  Congress  refused  to  do.  It 
broadcast  of  Townley’s  speech,  has  declared  that  libel  over  the 
*We  cannot,”  the  Court  said,  air  is  not  actionable  whereas  the 


"Why  aren't  you  fellows  at  the  Mechanical  Conference?" 

Admiral  Halsey 
Dedicates  Press 

N0RRI.ST0WN,  Pa. 
Fleet  Admiral  William  F. 
Halsey  dedicated  the  Times 


Pacific  officiated  at  the  cere¬ 
mony  because  of  his  friendship 
with  Publisher  Ralph  Beaver 
Strassburger  that  had  its  start 
when  they  were  on  the  U.  S 
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It's  Fast... 
The  Newly 
Engineered 
Model  31 
Linotype 


Ten  lines  a  minute  is  only  cniiswfi  speed 

for  the  newly  engineered  Model  31 
(under  manual  or  tape  operation).  And  new  speed, 
new  smoothness,  new  convenience  arc  only  part  of 

thc  story.  The  Model  31  has  four  nioqazinc  copocitii,  too  .  .  . 
gives  you  up  to  condensed  30  point. 

Let  your  Linotype  Production  Engineer  show  you  the  ways 

thc  Model  31  can  increase  your  production -economically.  ^ 
Or,  for  an  illustrated  booklet,  write  to 
.Mcrgcnthalcr  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 


•  LINOTYPE  • 


Prime  Target 


rCLEVELAND 

HAS  SPENDING  POWER 


it’s  the  2nd  Major  U.S.  Market*  in  per  family  Effective 

Buying  Income! 


Ohio’s  Largest  Daily  Newspaper 


SCRIPPS • HOWARD  NEWSPAPERS 


NEW  YORK.  WarU-r*(«gram  S  Th»  Sun 

aiVElAND . Pr«> 

PITTStURGH . fr*if 

SAN  FRANQSCO . Nuwi 

INDIANAPOLIS . Timui 


COlUMRUS . Citiinn 

aNONNATI . Poll 

KENTUCKY . Poll 

Covinglon  ndition,  Cincinnati  Poll 
KNOXVILLE  ....  Nmw,  Sanlinal 


■I  ARverHiIng  Department,  230  Park  Avenue,  New  York  City 


DENVER  .  .  .  Rocky  Mountain  Nowi  EVANSVILLE .  |  < 

MRMINGHAM  ....  fott-Harald  HOUSTON .  '-'Mi  | 

MEMPHIS . Proii  ScimHor  FORT  WORTH  . .  '•«  '  ^ 

MEMPHIS  .  .  .  Commorool  Appool  ALRUQUERQUE . ’  ^ 

WASHINGTON . Nowi  EL  PASO . Htr  ’’ntt  ,, 

Chicago  Sen  FrancHce  Detroit  Cincinnati  Philadelphia  *  '<>* 


